














SPORTIAN-LALIGA

Building advanced segmentations, lifecycle
managament and personalization approaches

Sportian incorporated advanced fan segmentation
and attribution and full traceability of the fan’s
actions as foundational pillars of growth
campaigns, allowing LALIGA to simultaneously
connect with fans generating advanced media

plans.

Fan Activation’s fan lifecycle management
approach used lead nurturing and lead scoring to
understand the status of each fan, determining the
ideal moments for each type of communication like
subscription plan offers or membership campaigns,

among others.

In addition, Sportian implemented the
dynamization of content and lists, along with
segmentation of unsubscription prevention

models, guaranteeing highly personalized

communications and an increase in Lifetime Value
and Average Revenue Per User of each fan. In turn,
this helped optimize the time and resources that
LALIGA’s marketing teams dedicate to campaign

management and increase their ROI.

Another key focus was the transformation of
recurring traffic into a direct source of income
through Adtech strateqgies. This allowed LALIGA to
monetize fan interactions, turning their interest

into a valuable source of income.
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