PARTNER PROGRAM POLICY

Effective Date: May 29, 2025

This Cashmit Partner Program Agreement:

Together with all attachments, exhibits,schedules, addenda, and other documents attached
hereto or incorporated hereinby reference (collectively this “Agreement”) is a contract
between the Cashmitentity below and you, the entity or individual named on the
submitted partnerregistration form, (referred to as “you,” “your” or “Partner”) as a
member inthe Cashmit Partner Program (the “Program”). Cashmit and Partner are
eachreferred to in this Agreement as a “Party” and collectively as the “Parties.”

You must read, agree with, and accept all ofthe terms and conditions contained in this
Agreement. By registering for theProgram, you agree to comply with all of the terms and
conditions in thisAgreement. We may revise this Agreement from time to time. The
revised versionwill be effective at the time we post it, unless otherwise noted. If
ourchanges reduce your rights or increase your responsibilities, we will post anotice on
the Policy Updates pageof our website and provide you at least thirty (30) days advance
notice. Bycontinuing to participate in the Program after any changes to this
Agreement,you agree to abide and be bound by those changes. If you do not agree with
anychanges to this Agreement, you may terminate this Agreement.

IT IS UNDERSTOOD THAT:

o If the Partner entity executing this Agreementisa legal entity incorporated or
formed in the United States, then the Cashmit entity entering into this
Agreement with you is Cashmit, Inc., a Delaware corporation, with its principal
place of business at 12222  Merit Dr. Dallas, Texas 75251  (“Cashmit”, “we”,
“us” or the “Company”).

o Partner is interested in integrating the Cashmit  Services into the Partner
Product and referring merchants to Cashmit.

Defintions

Schedule 1 (Definitions) to this Agreement includes certain defined terms used
throughout this Agreement.

1. The Program



1.1.Scope. Cashmit has developed a program for itspartners to integrate the Cashmit
Services into the Partner Product, introducethe Cashmit Services to its merchants, and
refer merchants to Cashmit (the “Program”).All Partner Users who are onboarded as
Cashmit Users through the Program shallenter into a payment processing agreement
directly with Cashmit, and theParties acknowledge and agree that Partner is not engaged
in, and will notengage in, the processing of payments pursuant to this Agreement or
theProgram.

1.2. Requirements for participation.Cashmit may change the Program at any time upon
thirty (30) days’ notice unlesssuch changes are required sooner by a court, regulator, or
legal requirement,in which case, Cashmit shall notify Partner as soon as reasonably
practicable.By continuing to participate in the Program after receiving such notice,Partner
agrees to abide by and be bound by any such revisions or changes.

2. Partner Obligations

2.1. Partner Development. Partner shall integrate the CashmitServices into the Partner
Product in accordance with the integrationrequirements provided by Cashmit, as
modified or updated by Cashmit from timeto time (the “Integration Requirements”).

2.2. Integration Approval. Cashmit, in its sole discretion, may testand approve whether
Partner has satisfied the Integration Requirements in orderto determine whether to grant
the Integration Approval. Partner shall beresponsible for all costs associated with
Integration Approval, including anymodifications to the integration of the Cashmit
Services into the PartnerProduct necessary to meet the Integration Requirements. For the
avoidance ofdoubt, Cashmit is not responsible for any costs of integrating the
CashmitServices for any Partner Users.

2.3. Partner Marketing. In marketing the Cashmit Services, Partnerwill:

a) ensure that all Partner Products shall offerthe Cashmit Services as the primary
payment platform for its customers

b) portray the Cashmit Services accurately, and
c) strictly adhere to any Cashmit branding ormarketing requirements or guidelines as

may be communicated to Partner fromtime to time. Further, Partner represents and
warrants that all of Partner’smarketing activities relating in any way to the Cashmit



Services shall complywith Applicable Laws, regulations, industry self-regulatory
standards(including applicable behavioral advertising standards), and best practices.

2.4. Cashmit Policies and Procedures. Partneragrees to perform all duties and
obligations under this Agreement and theProgram in accordance with Cashmit’s policies
and procedures. Partner agrees toact in good faith and to not engage, and shall, to the
extent applicable,ensure each subcontractor will not engage, in any unfair, deceptive or
abusiveacts and practices in the course of its provision of products or performance
ofservices and duties under the Program and this Agreement.

2.5. Presentation of Cashmit’s Services.Partner agrees that:

(a) as it pertains to the Cashmit Branded Products, itshall ensure that such products are
treated as a payment method with a level ofprominence that is greater than any other
payment method offered or supported:(a) in the Partner Product; (b) on the Partner’s
website; (c) in all Partneradvertising and promotional materials; and (d) in other Partner
publications.For clarification, Partner shall place Cashmit logos and selection buttons in
amanner that ensures their prominence over all other alternate method(s) ofpayment.

(b) in representations to its merchants or in publiccommunications, it will not
mischaracterize any Cashmit service as a paymentmethod or exhibit a preference for
other payment methods over any Cashmitservice. Partner agrees not to try to dissuade or
inhibit its merchants fromusing Cashmit or encourage the customer to use an alternate
payment methodinstead of the Cashmit services.

2.6. Customer Support. Partner will be responsible for allcustomer service relating to
the Partner Product. Partner will refer inquiriesrelating to the Cashmit Services to
Cashmit’s customer service.

3. Cashmit Obligations

3.1.Integration. Cashmit shall provide the IntegrationRequirements, and access to
Cashmit technology and documentation, which may berevised by Cashmit from time to
time.



3.2.Partner Support. Cashmit shall respond to Partner’s inquiriesin the same manner in
which Cashmit responds to all similarly situatedpartners. Cashmit will be responsible for
all customer service relating to theCashmit Services. Cashmit will refer inquiries relating
to the Partner Productand Partner’s website to Partner’s customer service.

4. Intellectual Property and License Rights

4.1. Marks. Subject to the terms and conditions of thisAgreement, each Party grants to
the other Party a non-exclusive,non-transferable, worldwide, royalty-free license to use,
reproduce, distributeand display the other Party’s name and Marks (defined below)
solely: (a) in thecase of Cashmit’s Marks, solely to enable the Cashmit Services for
Partner’sUsers through the Partner Product, all in accordance with any
IntegrationRequirements and the terms of this Agreement; (b) in the case of
Merchant’sMarks, to publicize Partner’s usage of the Cashmit Services including
(1)through press releases, public announcements, and other oral communications
atconferences, media events, or other marketing opportunities; (ii) on theCashmit Site or
through other electronic communications such as emails toCashmit Users, newsletters, or
in materials that Cashmit otherwise makespublicly available; and (iii) through any other
channel to promote the use ofCashmit; and (c) for any other purpose in any other
publication with the priorwritten approval of such Party. Any such use shall be in
accordance with theother Party’s standard Mark guidelines and this Agreement. A Party
shall beentitled to request removal of any use of its Marks if, in its reasonablediscretion,
the use by the other Party of the Marks tarnishes, blurs, ordilutes the Marks or
misappropriates the associated goodwill and such problemis not cured within five (5)
business days of the using Party’s receipt ofnotice of the problem.

4.2. Competitive or Similar Materials.Notwithstanding the foregoing, in no event shall
Cashmit be precluded fromdeveloping for itself, having developed, acquiring, licensing,
or developingfor third parties, as well as marketing and/or distributing materials which
arecompetitive with Partner’s products and/or services, so long as Cashmit doesnot use
Confidential Information of the Partner in such activity.

5. Data Protection

5.1. Roles. With regard to any personal dataprocessed by either Party in connection with
this Agreement, each Party will bedeemed to be a Data Controller in respect to such
processing.



5.2. Responsibility. Each Party shall complywith the requirements of the Data Protection
Laws applicable to DataControllers with respect to the performance of its obligations
under thisAgreement (including without limitation, by implementing and maintaining at
alltimes all appropriate security measures in relation to the processing ofpersonal data
and by maintaining a record of all processing activities carriedout under this Agreement)
and shall not knowingly do anything or permitanything to be done which might lead to a
breach by the other Party of the DataProtection Laws.

6. Confidentiality

6.1. Confidentiality Obligations. Each Partyagrees to maintain the other Party’s
Confidential Information in confidence andnot to disclose it to third parties or use it for
any purpose other than asnecessary and required to perform the services pursuant to this
Agreement. Suchrestrictions shall not apply to Confidential Information that: (a) is
known bythe recipient prior to the date of disclosure by the disclosing Party; (b)becomes
publicly known through no act or fault of the recipient; (c) is receivedby recipient from a
third party without a restriction on disclosure or use; or(d) is independently developed by
recipient without reference to theConfidential Information. Notwithstanding the
foregoing, a Party may shareConfidential Information with an affiliate in the event that
the other Partyrequests services from such affiliate and such affiliate shall be bound by
thisSection. In the event that the receiving Party is required by a court,government
agency, regulatory requirement, or similar disclosure requirement todisclose Confidential
Information of the disclosing Party, unless the courtorder, applicable law, regulatory
requirement or other legal process requiresotherwise, the receiving Party shall
immediately notify the disclosing Partyand shall use reasonable efforts to obtain
confidential treatment or aprotection order of any Confidential Information that is
required to bedisclosed. The obligations hereunder shall survive the termination of
thisAgreement or until such time as such Confidential Information becomes
publicinformation through no fault of the receiving Party

6.2. Protection of Confidential Information.Each Party acknowledges that monetary
damages may not be a sufficient remedyfor unauthorized use or disclosure of the other
Party’s ConfidentialInformation and that the disclosing Party will be entitled (without
waiving anyother rights or remedies) to injunctive or equitable relief as may be
deemedproper by a court of competent jurisdiction, without obligation to post anybond.

6.3. Return of Confidential Information. Upontermination of this Agreement, at the
request of a disclosing Party, thereceiving Party shall return to the disclosing Party within
ten (10) days allConfidential Information of the Party and all documents or media
containing anysuch Confidential Information and any and all copies or extracts thereof



orcertify such Confidential Information’s destruction. The foregoing obligationshall not
be applicable to any Confidential Information that a Party isrequired to retain in order to
comply with applicable law, rules orregulations.

6.4. User Data. In the event a Partydiscloses Confidential User Data to the other Party,
such receiving Partyunderstands and agrees that it shall have the right to use the
ConfidentialUser Data, and any derivative works thereof, only as strictly required
andnecessary to perform its obligations under this Agreement and that it isstrictly
prohibited from combining the Confidential User Data with its own UserData or from
directly or indirectly using the Confidential User Data inconnection with any marketing
activities. Further, the receiving Party shallkeep the disclosing Party’s Confidential User
Data only for as long asnecessary to perform its obligations under this Agreement.

7. Term and Termination

7.1. Term. This Agreement is effective as of youracceptance hereof and shall continue
until terminated as set out herein.

7.2. Termination. Either Party may terminate this Agreementat any time upon thirty (30)
calendar days’ written notice for any reason.Cashmit may terminate this Agreement
immediately if Partner breaches a materialterm of this Agreement and the breach is not
cured within ten (10) calendardays after Partner receives written notice of the breach.
This Agreement may beterminated by either Party effective immediately and without any
requirement ofnotice, in the event that: (a) the other Party files a petition in
bankruptcy,files a petition seeking any reorganization, arrangement, composition,
orsimilar relief under any law regarding insolvency or relief for debtors, ormakes an
assignment for the benefit of creditors; (b) a receiver, trustee, orsimilar officer is
appointed for the business or property of the other Party;(c) any involuntary petition or
proceeding under bankruptcy or insolvency lawsis instituted against the other Party and
not stayed, enjoined, or dischargedwithin sixty (60) days; or (d) the other Party adopts a
resolution for discontinuanceof its business or for dissolution.

7.3. Effect of Termination. Upon termination of this Agreement, thefollowing shall
apply: (a) all rights and licenses under this Agreement willimmediately terminate; (b)
Partner must destroy any of Cashmit’s ConfidentialUser Data in its possession within
seven (7) calendar days and, upon Cashmit’srequest, provide proof of such destruction
within seven (7) calendar days ofreceiving such request; and (c) Partner will remain



liable for any amounts orother liability under this Agreement that arose prior to the date
oftermination.

8. Limitation of Liability

8.1. In no event shall Cashmit be liable for lost profitsor any special, incidental or
consequential damages (including withoutlimitation damages for loss of data or loss of
business) arising out of or inconnection with our websites, software, systems (including
any networks andservers used to provide any of the Cashmit services) operated by us or
on ourbehalf, any of the Cashmit services, or this Agreement (however arising,including
negligence), unless and to the extent prohibited by law.

8.2.0ur liability to you or any third parties in anycircumstance is limited to the actual
amount of direct damages. In addition, tothe extent permitted by applicable law, Cashmit
is not liable, and you agreenot to hold Cashmit responsible, for any damages or losses
(including, but notlimited to, loss of money, goodwill, or reputation, profits, or
otherintangible losses or any special, indirect, or consequential damages)
resultingdirectly or indirectly from: (1) your use of, or your inability to use, ourwebsites,
software, systems (including any networks and servers used to provideany of the Cashmit
services) operated by us or on our behalf, or any of theCashmit services; (2) delays or
disruptions in our websites, software, systems(including any networks and servers used to
provide any of the Cashmitservices) operated by us or on our behalf and any of the
Cashmit services; (3)viruses or other malicious software obtained by accessing our
websites,software, systems (including any networks and servers used to provide any ofthe
Cashmit services) operated by us or on our behalf or any of the Cashmitservices or any
website or service linked to our websites, software or any ofthe Cashmit services; (4)
glitches, bugs, errors, or inaccuracies of any kindin our websites, software, systems
(including any networks and servers used toprovide any of the Cashmit services) operated
by us or on our behalf or any ofthe Cashmit services or in the information and graphics
obtained from them; or(5) the content, actions, or inactions of third parties.

9. Indemnification

9.1. Indemnification.You agree to defend, indemnify and hold Cashmit harmless from
any claim ordemand (including reasonable legal fees) made or incurred by any third
partydue to or arising out of’ (a) your breach of this Agreement; (b) your improperuse of
the Cashmit Services; (¢) your negligence or willful misconduct, and/or(d) your violation
of Applicable Laws or the rights of a third party.



10. Miscellaneous
10.1. Compliance with Laws, Regulations and Applicable Association Rules.

a) The Parties will comply with all ApplicableLaws, regulations, and card network
rules in connection with the Program andthis Agreement including, but not limited to, the
California Consumer PrivacyAct of 2018 and other state privacy laws and Data
Protection Laws.

b) Partner and Cashmit each represents, warrantsand covenants that it shall at all times
comply with the applicable PaymentCard Industry Data Security Standards, as such may
be amended from time totime, with respect to any card data received by it in connection
with thisAgreement. Partner agrees to comply with applicable data privacy and
securityrequirements under the PCI-DSS and any applicable card network data
securityrequirements (including those made available by Visa, MasterCard,
AmericanExpress, and Discover) with regards to Partner’s use, access, and storage
ofcertain credit card non-public personal information. Additionally, Partneragrees to
comply with its obligations under any applicable law or regulation asmay be in effect or
as may be enacted, adopted or determined regarding theconfidentiality, use, and
disclosure of cardholder information. Cashmit willcomply with PCI-DSS and
acknowledges that it is responsible for the security ofcardholder data it possesses or
otherwise stores, processes or transmits, or tothe extent that Cashmit could impact the
security of the cardholder dataenvironment.

c) Partner acknowledges and agrees that Partneris responsible for the integrity and
security of the Partner Product and issolely liable for any losses suffered as a result of a
compromise of PartnerPlatform’s security including, but not limited to, unauthorized use
of PartnerUser credentials.

d) To the extent applicable and required inconnection with the Program and this
Agreement, Partner shall register with anyrequired card network programs through
Cashmit’s acquiring bank.

10.2. Power and Authority. Each Party represents, warrants andcovenants that (a) it has
full power and authority to enter into and performthis Agreement, and (b) its execution
and performance of this Agreement doesnot violate, conflict with, or result in a material
default under any othercontract or agreement to which it is a party or by which it is
bound. Therepresentations and warranties contained in or made under or in connection
withthis Agreement shall be deemed to have been made by each Party upon enteringinto
this Agreement.

10.3. Governing Law and Jurisdiction.



If the Partner entity executing thisAgreement is a legal entity incorporated or
formed in the United States, thenthe following provision with respect to governing
law and jurisdiction shallapply:

The Parties agree to submit to the exclusive jurisdictionof the courts located in Dallas
County, Texas for the purpose of litigating allclaims or disputes arising out of this
Agreement This Agreement is governed inall respects by the laws of the State of Texas
and the United States of America, and does not include any conflict oflaw rule that might
direct or refer determination of any such matter to thelaws of any other jurisdiction.

10.4. Notice.

(a) Partner agrees that Cashmit may provide notice toPartner either by email sent to the
email address listed in its Program accountor by mail or courier to the address for the
Partner set forth in the recitalsabove.

(b) Unless Partner is communicating with Cashmit about amatter where Cashmit has
specified another notice address, written notices toCashmit must be sent by mail or
courier to one of the addresses below:

If the Partner entity executing thisAgreement is a legal entity incorporated or
formed in the United States, thento:

Cashmit Inc.
Attention. USA: Legal Department,
12222 Merit Dr,

Dallas, TX 75218

10.5. Disclaimer. EXCEPT AS EXPRESSLY SET FORTH IN THISAGREEMENT,
AND TO THE EXTENT PERMITTED BY LAW, CASHMIT DISCLAIMS
ANYREPRESENTATIONS OR WARRANTIES, EXPRESS OR IMPLIED,
REGARDING THE CASHMIT SITEAND CASHMIT SERVICES, INCLUDING ANY
IMPLIED WARRANTY OF MERCHANTABILITY,FITNESS FOR A PARTICULAR
PURPOSE, OR NON-INFRINGEMENT. THE CASHMIT SITE ANDCASHMIT
SERVICES ARE PROVIDED “AS-IS,” AND CASHMIT MAKES NO WARRANTY



THAT THECASHMIT SITE AND CASHMIT SERVICES ARE, OR WILL BE,
UNINTERRUPTED, TIMELY,SECURE, OR ERROR-FREE.

10.6. Security and Stability. Partner acknowledges that it is in the bestinterests of both
Partner and Cashmit that Cashmit maintains a secure andstable environment; to that end,
Cashmit reserves the right to change themethod of access at any time. Partner also agrees
that, in the event ofdegradation or instability of Cashmit's system or an emergency
affectingCashmit’s system, Cashmit may, in its sole discretion, temporarily
suspendPartner’s access to Cashmit’s system or Cashmit Services in order to
minimizethreats to and protect the operational stability and security of Cashmit’ssystem.
Cashmit does not guarantee that the Cashmit Site or the CashmitServices will be
available 24 hours a day, seven days a week.

10.7. Service Providers. Partner may use third-party serviceproviders to exercise
Partner’s rights or perform Partner’s obligations underthis Agreement so long as any such
service provider expressly agrees to theterms and conditions of this Agreement. Partner
agrees that any act or omissionby its service providers amounting to a breach of this
Agreement will be deemeda breach by Partner for which Partner and the service provider
will be jointlyand severally liable.

10.8. Expenses. Notwithstanding any other provision in thisAgreement to the contrary, in
no event will Cashmit be obligated to pay anyexpenses, fees, costs or other amounts to
any subcontractor, person, or entityother than Partner as a result of this Program.

10.9.Independent Contractors. Partner and Cashmit are independentcontractors and
shall have no power or authority to assume or create anyobligation or responsibility on
behalf of each other. This Agreement shall notbe construed to create or imply any
partnership, agency or joint venture.

10.10. Press Releases. Neither Party shall, or shall permit, issueor cause the publication
of any press release or other public announcementrelating to the transactions
contemplated by this Agreement without the consentof the other Party, which consent
shall not unreasonably be withheld.
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10.11. Non-Disparagement. In representations to referred merchants orin public
communications, the Partner shall not: (a) make disparaging orderogatory statements
about Cashmit, or any of the Cashmit Services, as abrand, payment mechanism or
corporation; or (b) claim that any other paymentmethod or related is in any way superior
to any of the Cashmit Services;provided, however nothing herein shall prohibit
complaints by employees of thePartner may in their individual capacity as consumers or
customers of Cashmitor its affiliates.

10.12. Non-Solicitation of referred merchants. Without Cashmit’s prior written consent
(which consent may be withheld inCashmit’s sole and absolute discretion), Partner shall
not knowingly cause orpermit any of its employees, agents, principals, affiliates,
subsidiaries, orany other person or entity to solicit or otherwise cause any referred
merchantto terminate its use of any of the Cashmit Services.

10.13. User Consents. In order to use certain Cashmit Services inconnection with Partner
Product, Partner must obtain from its users allnecessary consents and authorizations as
required under all Applicable Laws, inaccordance with Partner’s own published policies,
and as set forth in thelntegration Requirements.

10.14. Assignment. Partner may not transfer or assign anyrights or obligations Partner
has under this Agreement without Cashmit's priorwritten approval. Cashmit reserves the
right to transfer or assign thisAgreement or any right or obligation under this Agreement
by providing Partnerwith written notice of such transfer or assignment.

10.15. No Waiver. No failure or delay by either Party inenforcing any provision of this
Agreement will be deemed a waiver of suchParty’s ability to enforce the same provision
of this Agreement at a futuredate.

10.16. Severability. If any provision of this Agreement is foundillegal or unenforceable,
it will be enforced to the maximum extentpermissible, and the legality and enforceability
of the other provisions ofthis Agreement will not be affected.

10.17. Force Majeure. Cashmit is not responsible for any failureto perform its
obligations under this Agreement if such failure is caused byacts of God, war, terrorism,
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civil insurrection, acts of militia or military,strikes, revolutions, lack or failure of
transportation or communicationsfacilities, laws or governmental regulations, or other
causes that are beyondCashmit’s reasonable control. In the event of such a failure,
Cashmit’sobligations shall be suspended until such time as the cessation of any cause
ofsuch failure.

10.18. Complete Agreement. This Agreement constitutes the entireagreement between
the parties relating to this subject matter and supersedesall prior or contemporaneous oral
or written agreements concerning this subjectmatter. This Agreement and the other
agreements Partner has entered into withCashmit set forth the entire understanding
between Partner and Cashmit withrespect to the matters covered.

10.19. Survival. The following sections shall survivetermination of this Agreement:
Intellectual Property and License Rights,Confidentiality, Term and Termination,
Miscellaneous, and Definitions, as wellas any other terms which by their nature should
survive termination of thisAgreement.

11. Definitions

a) “Applicable Laws” means all applicablefederal, provincial, national, state, and local
laws, statutes, regulations,rules, orders, supervisory requirements, directions, circulars,
opinions,interpretive letters, and other official releases of or by any federal,provincial,
national, state, or local governmental authority or entity, and anyother applicable
regulations and/or operating rules relating to a Party, or itsusers, as the case may be,
and/or its products and/or services, including rulespromulgated by the card networks and
Data Protection Laws as defined herein.

b) “Confidential Information” means allinformation that either Party provides to the
other Party under this Agreement,including but not limited to the following (i) all
information disclosed inwriting and marked “confidential,” “proprietary,” or with a
substantiallysimilar marking, (ii) all information disclosed orally and identified
asconfidential at the time of disclosure, and (ii1) all other information that byits very
nature the receiving Party should reasonably understand to be thedisclosing Party’s
confidential information.

c) “Confidential User Data” means User Data ofone Party disclosed to the other Party
that such receiving Party has nototherwise collected in the course of providing its

services to the applicableuser,

d) "Data Controller" have the meaningsgiven to those terms under the Data Protection
Laws.
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e) "Data Protection Laws" means EUDirective 95/46/EC or Regulation (EU) 2016/679
(GDPR) and any associatedregulations or instruments and any other data protection laws,
regulations,regulatory requirements and codes of practice applicable to the provision
ofthe Cashmit Services.

f) “Integration Approval” means confirmation byCashmit in writing that Partner’s
integration complies with the IntegrationRequirements. If Partner does not comply with
the Integration Requirementsthroughout the term of this Agreement, Cashmit may revoke
the IntegrationApproval and notify Partner of such revocation.

g) “Integration Requirements” means anydocumentation provided to Partner by Cashmit
that sets forth in detail: (i) therequirements and technical specifications of integrating the
Cashmit Servicesinto the Partner Product; (ii) the placement and display requirements of
theCashmit Services within the Partner Product, including the messaging andpositioning
of Cashmit Services to referred merchants during their review,selection and
configuration; (iii) promotion of Cashmit Services to referredmerchants as a payment
type integrated into the Partner Product; and (iv)PCI-DSS compliance and card network
program registration as required.

h) “Marks” means, with respect to a Party, thetrademarks, including registered and
common law trademarks, trade names,service marks, logos, buttons, domain names and
designations owned, licensed orused by the Party.

1)  “Partner Product” means the ecommerce orretail related product or solution offered
by Partner to its customers.

j)  “Partner User” means a customer that hasentered into a relationship with Partner to
purchase goods or services,including the Partner Product, as well as a prospective
customer of thePartner. A Partner User that has a Cashmit account is also a Cashmit
User.

k) “Cashmit Branded Products” means Cashmit’spayment processing services that are
branded with Cashmit’s Marks.

1) “Cashmit Services” means the payment servicesprovided by Cashmit, including
Cashmit’s Branded Products and Cashmit’sUnbranded Products, the functionality and
branding of which may change fromtime to time.

m) “Cashmit Site” means www.cashmit.com, https://pre.cashmit.com/, or such other
website(s) provided by Cashmit for users located in particularcountries or jurisdictions.

n) “Cashmit Unbranded Products” means Cashmit’spayment processing services that
are not branded with Cashmit’s Marks.

0) “Cashmit User” mean a person who accesses aCashmit Site or uses the Cashmit
Services.
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p) “PCI-DSS” means the applicable Payment CardIndustry Data Security Standards, as
they may be amended from time to time.

q) “UserData” means information, including personally identifiable
information,collected from a customer or user of a Party.

r) “User ID” means the unique confidentialidentification code, certificate, and user ID
issued by Cashmit to Partner thatpermits Partner to integrate the Cashmit Services and
the Partner Product.
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