
When the World Takes Notice Before the Doors 
Open: InterContinental Dominica’s Early Global 
Recognition

Some resorts wait years to earn international attention. InterContinental Dominica Cabrits Resort 
& Spa did not have to.

Before most travelers had even set foot on Dominica’s dramatic northern coast, the resort was 
already being named among the most anticipated new hotel openings in the Caribbean by two of 
the world’s most influential publications: Condé Nast Traveler and Forbes.

Condé Nast Traveler included InterContinental Dominica in its curated list of “The Hottest New 
Hotel Openings”, while Forbes highlighted the resort among “The 10 Most Anticipated New 
Caribbean Hotels” — a distinction reserved for properties expected to shape the future of luxury 
travel in the region.

These recognitions arrived not by chance, but by expectation.

From the outset, InterContinental Dominica was positioned differently. Set within the protected 
Cabrits National Park, framed by rainforest-covered hills and the Caribbean Sea, the resort 
promised something rare in the Caribbean: large-scale luxury that does not dilute its natural 
surroundings.

Published on: January, 2026InterContinental Dominica



From the outset, InterContinental Dominica was positioned differently. Set within the protected 
Cabrits National Park, framed by rainforest-covered hills and the Caribbean Sea, the resort 
promised something rare in the Caribbean: large-scale luxury that does not dilute its natural 
surroundings.

For travel editors and industry insiders, this combination was immediately compelling. Dominica 
is known globally for its raw, untouched landscapes — waterfalls, volcanic terrain, dense 
rainforest — but historically underrepresented in the luxury resort conversation. InterContinental’s 
arrival signaled a shift: a globally respected hospitality brand investing deeply in a destination 
defined by authenticity rather than excess.

The anticipation wasn’t driven by spectacle alone. What drew attention was intent.

The resort’s design philosophy emphasized integration over dominance. Architecture followed the 
contours of the land. Views were preserved rather than manufactured. Public spaces were 
planned to frame nature, not compete with it. This sensitivity to place aligned perfectly with the 
values modern luxury travelers — and the editors who write for them — now expect.

Equally significant was the scale of the vision. InterContinental Dominica Cabrits Resort & Spa 
was never positioned as a boutique hideaway or niche eco-retreat. It was conceived as a flagship 
Caribbean resort capable of elevating Dominica’s profile on the world stage, while still respecting 
the island’s environmental and cultural identity.

That balance — ambition paired with restraint — is precisely what publications like Condé Nast 
Traveler and Forbes look for when forecasting which hotels will matter.

Recognition before opening carries a different weight than awards earned after launch. It reflects 
confidence from those who understand hospitality deeply — confidence that a project has been 
thoughtfully conceived, responsibly executed, and aligned with where global travel is headed.

For InterContinental Dominica, that early recognition set expectations high. And more importantly, 
it positioned the resort not as a follower of Caribbean luxury trends, but as part of a new 
generation shaping them.

As the resort welcomes guests to Cabrits National Park, those early accolades stand as a 
reminder: long before the first stay, the world was already watching


