Laleam

YOUR LATAM TEAM

About Lateam Partners

Lateam Partners is a premier recruitment agency specializing in hiring top English-speaking
talent in Latin America for U.S.-based companies. We connect skilled professionals with
dynamic opportunities, offering competitive salaries, career growth, and the chance to work with
leading international businesses.

By joining Lateam Partners, you gain access to exciting remote roles, a supportive work

culture, and ongoing professional development. We pride ourselves on matching top-tier
talent with high-quality employers, ensuring a rewarding experience for both candidates and
clients.

If you're looking to advance your career with a stable, well-paid, and growth-oriented
opportunity, apply today and become part of our thriving network!

www.lateampartners.com

Job Title

Marketing Data Analyst
Location

Remote

Client

Undisclosed

Job Summary

We are looking for a Data Analyst with strong analytical capabilities and business acumen to
support the optimization of marketing spend, user journeys, and customer acquisition funnels.
You'll work cross-functionally with growth, product, lifecycle, and medical teams to build out the
data foundation for a high-growth, consumer-first brand.



Responsibilities

e Insightful Reporting: Develop dashboards and reports that drive alignment across
product, marketing, and leadership

e Monitor Product Performance: Analyze product and funnel data to ensure performance
meets user and business expectations

e Deep Dive Analysis: Uncover patterns and trends across user journeys and cohorts to
surface actionable insights

e Real-Time Issue ldentification: Detect anomalies in real-time and support
troubleshooting to maintain funnel integrity

e Strategic Project Execution: Drive high-impact analysis projects aimed at improving
conversion and retention

e Optimization Opportunities: Identify KPIs to improve, with a clear understanding of how

they impact LTV and CAC
Qualification

English proficiency (ODDITY's primary communication language)
Experience querying data warehouses and analyzing performance data (SQL proficiency
required)
Ability to explain complex insights simply and clearly to cross-functional stakeholders
Experience executing cross-functional projects from idea to implementation
Bachelor’s or Master’s degree in a quantitative field (Math, Statistics, Computer Science,
Economics, etc.)

e 2+ years of experience as a Data or Business Analyst, ideally in a DTC or eCommerce
environment
Experience with at least one data visualization tool (Looker, Tableau, Power Bl)
Optional: experience working with performance marketing or lifecycle teams

Apply to this position

https://forms.monday.com/forms/6f43e441a98a43154090ba9322b9091d?r=use1



https://forms.monday.com/forms/6f43e441a98a43154090ba9322b9091d?r=use1

