‘always-on’

..and cut your cost per quality application by 52%!
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1. You're paying more to restart

2. You're driving high-cost, low-intent traffic

3. You're paying for the same clicks twice




We now spena

than we used to




*data from LinkedIn Global Employer Brand Insights and
the Recruitment Marketing Association (RMA)




Source: Industry Benchmarks (Linkedin Employer Branding Insights, Recruitment Marketing Benchmarks, 2025/2026)

‘always-on’
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Phase 1 - launch & awareness (months 1-3)

12 % reduction in CPQA by
month 3



Phase 2 - pipeline momentum (months 4-8)

up to 33% reduction in CPQA
by month 6.




Phase 3 - ‘always-on’ optimization (months 9-12)

52%




® No more panic hiring

@® Less admin work

@ Faster hiring times




Is your recruitment budget building long-term value,
or are you starting from zero every single month?

Contact our team today
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https://www.crooton.com/contact
https://www.crooton.com/
mailto:enquiries@crooton.com
tel:+442081342558

