’

'd -°

COPACINO &

Foo-jee-kah-doh*

I U j I KA D o *We know, it's a tongue twister. You can call us “Co” for short.
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— Tim Healy, Sound Transit
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We believe that every brand, Our do-it-together

creative sprint

regardless of category, process brings
size, or location, deserves clientsin sooner,

to get to great

breakthrough work. work faster.

LeaderShip (and part-time models)

AVERAGE
CLIENT TENURE

Scott Foreman Mike Hayward  JohnLine Ellie Caldwell Rediate Tekeste
8 5 Chief Executive Officer ~ Chief Creative Officer Managing Director Head of Strategy Group Account Director

YEARS

That doesn't happen
unless you're easy to
work with and good
at what you do.
(That's the closest
we'll get to bragging.)

Vince Soliven Andrew Gall Tonya Murphy Taryn Stewart
Exec. Creative Director ~ Exec. Creative Director ~ Head of Media Group Dir. of Analytics





