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Media buying
Creative
My creatives
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g2 Dashboard
[ Insights
@& Automation
(@) Ads Manager
85 Creatives
B8 My Creatives
+ New Ad

+ New Ad Campaign

£33 Media Settings

25 My Creatives

Q Search by name or tags

v Ad1

@ Turba Media Channel

Primary Text

FORM
Headline
Description

Cb Like (D comment
Tours Seasonal

Used

Ad 5

@ Turba Media Channel

Ad 2 ©

@ Turba Media Channel

Primary Text
L X :

FORM
Headline
Description

EC) Like (D Comment
Tours Seasonal

Used

Ad 6

@ Turba Media Channel

Ad 3

@ Turba Media Channel

Primary Text

FORM
Headline
Description

oY Like (D Comment

Tours Seasonal

Not used

review.

Ad creative rejected. One or more of your
assets did not pass moderation. Please
replace the rejected assets and resubmit for

Y - Clear selection

Ad 4

@ Turba Media Channel

Primary Text

FORM
Headline
Description

oY Like (D Comment

Tours Seasonal

Ad 8

@ Turba Media Channel

Add Selected to Campaign

»
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G2 Dashboard
@ Insights

& Automation
(D) Ads Manager

88 Creatives

57 Add To Campaign

[ 83 My Creatives

+ New Ad
+ New Ad Campaign

51 Media Settings

Select Campaign

. ® - Turba Media - Campaign La01- Sales

- e @ Acquisition

- e ~ Q) super lookalike

v e St42 - Summer Trip - 01 - Acquisition
@ St42 - Summer Trip - 02 - Acquisition

- e “ (@] Broad targeting

vV e St42 - Summer Trip - 03 - Acquisition

¥ e St42 - Summer Trip - 04 - Acquisition
® St42 - Summer Trip - 05 - Acquisition
L ] St42 - Summer Trip - 06 - Acquisition

[] @ > @ Reengagement

e > @ Retargeting

[] e /@ Retention

When to Launch

) Launch now

' Launch at midnight

In 18 hours 56 minutes.

® Schedule date and time

3 07/10/2025 (O 12:00 AM

Nt

Selected Ads 2

Ad Placements

ak Ad1 3

uAdZ 3

(D Lead Forms Limitation

(:o9) .‘Gb

To avoid a conflict, you cannot use
the same audience for ads with lead
forms and ads without them.
Because you have selected creatives
with lead forms, any audiences
already in use by other ad types are
disabled.



In 18 hours 56 minutes.

E] Keep the original ad name for duplicated ads (1)




