Decoding DV360: A Guide to
Costs, Fees, and Optimization

Demystify the complex, multi-layered billing structure of Google's Display & Video 360

DV360 billing mirrors the programmatic ecosystem, stacking multiple costs like platform, data, and
partner fees onto the initial media purchase, making reconciliation complex. This guide breaks down
components and calculation to empower confident auditing, savings, and transparency.

THE ANATOMY OF A DV360 BILL: CORE COST COMPONENTS
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Partner Costs Total Media Cost Billable Cost

Fees from integrated third-party tools
like ad servers (Flashtaining) or
werification services [ Doubleventy, IAS),
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The sum of Medla Cost, Data Fees,
and Partner Costs. The Platform Fee
may of may not be included hore,

depending on your bilfing setup. P,
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The final amount that appears on your
invoice. This is the figure that finance
teams rescns b and agencies use ko

caleulate thelr own metkup,
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HOW COSTS STACK UP: THE BILLING FORMULA
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Step 3: Calculate
Total Media Cost

Step 4: Arrive at
Billable Cost
This is the final invoiced

amount, including all previous
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Media Cost Layer on CPM fees for any before agency fees. Your DV3E0 Service Taves) are also
Tha basscost of ol third: party sudience data or Platform Fee may be included ppled here.
kpressions purchased In the verificationtvarving tools used hiere or In the next step.
in the campaign.
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[ (Media Cost + Data Fees + Partner Costs) + Platform Fee + Surcharges = Billable Cost ]
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1. Negotiate 2. Audit Advanced 3. Review Third- 4. Structure Budgets
Platform Fee Tiers Creative Formats Party Tools Efficiently
Consistently high-spending Advanced farmals filke Analyze if verification tools Consclidate line items to
BCCOUNE can request a rate Dymamic Content) tigger exira (.., IAS, Doubleverify) are reduce com and fee
reviews with their Google rep. ad serving fees automatically. preventing more medla waste dpplication, budget alarts
Conoelidate spond ondor ane Reguleity review arestives arsl thian they cost. Canoolidate to presrant overpasing that
billing entity to qualify for switch to standard formate if vendors and remave £an push you into a higher fes
[ensner rake thers, advanced featues anen' ridundent serices. fier mid-campaign.
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