upbase

4 hinh thuc Livestream
ban hang tren TikTok

Tu kinh nghiém trién khai thuc tién, UpBase nhdn thay rdng
cung l& “livestream”, nhung cdch lam va muc tiéu cé thé khdc
nhau hodn todn. Dé téi uu hiéu qua va khai thdc hét tiém ndng
cla kénh nday, thuong hiéu can mét cdach tiép can cé cau tric,
thay vi trién khai dan trdi. Sau ddy | 4 hinh thirc livestream cd
ba&n can dugc phén biét rd.

Poc tiép —




Daily Live

Daily Live la gi?

Daily Live I& hinh thirc livestream déu ddn méi ngay (hodc cdch ngay).

Duy tri hién

thi tu nhién
6n dinh.

Tang do quen
thuoc & niém
tin cua khach

hang.

Cdch van hanh & trién khai

9

9
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Th&i lwong: 2-3 tiéng/phién
Khung gi¢: Co dinh (11h-13h, 20h-23h)

Tan suat: cao (hang ngay hoac cach ngay),
uu tién duy tri hoat déng déu dé tan dung
thuat toan nén tang

San pham: Tap trung vao best-seller,
combo va san pham phu

Noi dung: Bon gian, khéng can kich ban
phirc tap; chd yéu gidi thiéu san pham va
tuong tac tu nhien

Format: noi tu nhién, lap lai (loop)

Nhan su: In-house hoac CTV livestream

Cho phep
thir nghiém

va toi uwu noi
dung lién tuc

Daily Live phu hop khi:

Shop da cé san pham ban on (best-
seller ro rang)

Can gilr traffic déu, khdong phu thudc
vao ads

C6 kha nang duy tri team live

M& hinh ban hang can tan suat xuat
hién cao

LSA: Néu chua toi uu ndi dung va
ty 1& chuyén doi thi khong nén
day ngan sach vao LSA cho
livestream.
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Thoi lwong: 3-5 tiéng/phién (cé thé chia
nhiéu khung gi0)

Tan suat: theo lich chién dich

San pham: Hero product (san pham chd
lirc), sdn pham c6 vu dai manh/de upsell

Noi dung: C6 kich ban r6 rang, chia theo
timeline (Md& dau - minigame - deal gig
vang - két thuc)

Nhan su: In-house/ CTV livestream hoac
KOC tuy quy mo

Tactic két hop: Video teasing; Social post
kéo traffic; Ghim san pham, CTA rd rang
trong live

upbase

Campaign Live la livestream theo lich chién dich ctia TikTok (Flash Sale, Payday, DDay ).

C6 chién dich ban hang rd rang (sale, ra
mat, event)

Can day manh doanh thu trong thoi
gian ngan

Cé san uwu dai hap dan / deal dd manh

C6 kha nang chuan bi kich ban & van
hanh bai ban

LSA: Nén chay LSA khi muc tiéu
la tang don hang va ROAS; uu tién
chay ads kéo view dau budi; dén
khung deal thi chay ads téi uu
chuyén doi dé day don.




Key Live

Key Live la gi?

Key Live & livestream khi launch san phédm mdi, dip I€ I18n hodc hop tdc KOL déc quyén.

TOi da doanh M& réng do phu Tan dung noi
@ thu trong phién & tang trudng dung dé tai sur

livestream nhan dién dung cho ads

trong diém thuong hiéu va kénh khac

Cdch van hanh & trién khai Key Live phu hop khi:
- Thoi lurong: tuy muc tiéu, thuong tu 6 @ Ra mat sdn pham mdi
tiéng/phién

- Tan suat: theo cac dip dac biét (launch, @ Co ngan sach du cho ads va production

sale [On, event)
(V) €6 hop tac véi KOL/KOC I6n
- San pham: San pham mai launch; deal

doc quyén / uu dai dac biét @ Mudn tao dinh doanh thu trong thoi

-~ Noi dung: Jlan ngan

e Dau tu concept, format, kich ban ré

4+ DA CANG 4
TRANG SANG

réng ez chic fon hise

e C6 minigame, qua tang, seeding dé LSA: LSA can trién khai theo

full-funnel: keo view - gilr chan
~ chét don - do luong ROAS.

gir chan

- Nhan su: KOL/KOC I&n hoac host c6 kinh
nghiém
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Mega Live KOL

Mega Live KOL la gi?
Mega Live KOL & livestream quy md 18n ¢é su tham gia ctia KOL/KOC hang dau.

Bung n6 doanh
thu trong phién

il

livestream quy
mo |I&n

Cdch van hanh & trién khai

9

9

upbase

Thoi lwong: Toi thiéu 6 tiéng

Tan suat: Khdng thudng xuyén, theo cac
dip dac biét

San pham: New arrival (launch); Best-
seller; Combo uvu dai / deal ddc quyén

Noi dung: Bau tu concept, kich ban chi
tiét theo timeline; C6 minigame, qua
tang, seeding, feedback that; Tao cao trao
ién tuc (deal gid vang, drop san pham)

Nhan su: KOL/KOC Ion

Tactic két hop: Video teasing; truyén
thong da kenh (TikTok, Facebook, Zalo,
Email...)

Khuéch dai do
phu & thu hut
lugng Ion khach
hang moi

Tao hieu 'ng
truyén thong
va FOMO

Campaign Live phu hop khi:

©

C6 chién dich ban hang ré rang (sale,
ra mat, event)

Can day manh doanh thu trong thoi
gian ngan

C6 doi ngld van hanh livestream bai
ban (host, seeding, tech)

C6 kha nang chay ads va téi vu theo
trng giai doan

20H

d TikTok Shop |

LSA: Bat budc chay full-funnel:
e Pau budi: kéo view
e Gilra buoi: gilr chan, tang
tuong tac
e Cubi bubi: day chét don, toi
uwu ROAS
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Chudan hoa Livestream
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