@& Sharing Growth™

Choose to grow.

Company Profile 2026 / September
SG Company Societa Benefit S.p.A.



http://www.sg-company.it/

Index

S5 Sharing Growth™ SG Company Societa Benefit S.p.A.

01

About Us

02

Divisions

03

Formats

04

SG Building & Cherry on Top

05

ESG Commitment

06

Certifications and Key Figures

o7

Sisters Companies

08

Experiences

09

United by Purpose

Company Profile 2026 / September


http://www.sg-company.it/

About Us

SG Company: the strategic
partner driving the business
growth

We are an industrial group, a hub of excellence dedicated to
unlocking the full potential of our acquired companies by es-
tablishing a strong, structured presence in the market.

We do this through the unique combination of consulting and
360-degree management of communication activities, carried
out through our three divisions, our support company SG Advi-
sory, and our bespoke unit Good Guys.

*  Marketing & Communication

Business Development

* BID

The bespoke unit of SG Company, created to lead within the
creator economy. It is dedicated to bringing coherence, direc-
tion, and impact to the narratives of brands, institutions, com-

panies, and public figures.
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We study, design,
and implement tailor-
made solutions to fuel

your growth.

From strategic analysis to hands-on execution, we provide
customized service packages built around your specific
needs.

Thanks to the integrated ecosystem of our Group and
Sister Companies, every action is purpose-driven,
maximizing efficiency and delivering measurable results.
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Mission

Sharing Growth

It is a model that integrates the
principles of sustainability into
processes and activities.

It is @a model of a caring society.

It’s a scalable model.
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Not just outward-tacing solutions,

but inward-tacing ones, too.

To better support its Sister Companies, SG Company has created a set
of internal divisions to provide a targeted service to maximise business

opportunities.

Divisions

Marketing & Communication

The MarCom Division specializes in market
analysis, promoting cross-selling opportuni-
ties across the Group, and developing com-
munication strategies to support internal di-
visions.

Format

The Format Division focuses on the design,
development, and implementation of propri-
etary formats for the SG Company Group.

Business Development

The Business Development Division builds
commercial relationships, acquires new cli-
ents, and identifies high-potential sectors
where the Group’s companies can offer in-
dividual, integrated, or tailor-made services.

AR

A
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BID

The BID Division supports Sister Companies
in identifying calls for tenders, preparing and
submitting the required documentation, and
managing accreditations on various client and
prospect platforms.
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Formats

Developed through in-depth analysis of
emerging trends and market needs, our for-
mats are creative tailor-made solutions de-
signed to leave an indelible mark on the au-
dience, whether B2B or B2C.

Sharing. Growth. Future.

/

SHARING.
GROWTH
FUTURE.

Giro Automobilistico d’Italia
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Milano Food Week

-
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Milano Food Week
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Sharing. Growth. Future.

SHARING,
GROWTH
FUTURE.

Sharing.Growth.Future. is a proprietary format of SG Com-
pany, created to explore the innovation landscape.

Companies, universities, and media partners come togeth-
er to explore cutting-edge solutions, where emerging ideas
and technologies come together to chart the course for to-
morrow. It is an event that looks beyond the present, turn-
ing today’s challenges into opportunities into opportunities
for the future, with bold visions and a dialogue that sets the
pace for change.

SG Company’s headquarters serve as the venue for this gath-
ering of speakers, researchers, industry experts, and the
general public. The event is held in the Cherry on Top, the
transparent dome atop the Piazza Oberdan office building,
a symbolic space where each contribution unveils a glimpse
of the future.

Sito web 2
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Giro Automobilistico d’Italia

GIRO —/—=
AUTOMOBILISTICO
D ITALIA e~

The Giro Automobilistico d’ltalia is a true icon of automotive tra-
dition, with a rich legacy dating back to 1934.

SG Company is ready to bring it back to the spotlight with a pre-
miere in 2025 and then 12 years of future editions, restoring the
prestige and grandeur of this legendary event with a modern
vision that celebrates the passion for cars and the thrill of com-
petition.

This regularity race combines elegance with heritage, style with
design, and the never ending enthusiasm for motoring with a
lifestyle that honors the past as a driving force for the future.

The event will pass through iconic Italian landscapes, stop-
ping off at historic residences full of charm, noble estates and
squares that have made the history of Italy, in a return to the or-
igins, with an eye to the future, to revive an event that has made
motorsport history.

Sito web 2
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Milano Food Week

I

Milano Food Week will soon be back in town, ready to trans-
form every corner of Milan into a vibrant celebration of food
and culinary culture.

Morethanjustatasting event,itisabenchmarkforunigue ex-
periences, innovative ideas, and forward-thinking visions. A
journey through Milan’s and the world’s culinary landscapes,
elevating food to a form of art, culture, and passion.

As of 2026.
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A premium venue in
the heart of Milan.

An entire Art Nouveau building
overlooking the historic
Bastioni di Porta Venezia ready
to host your events.

Five floors
400 square meters of interior space two
marvellous terraces

venue

P GUARDA VIDEO
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We are a Benefit Corporation

Benefit corporations represent an evolution of the very concept of a company: alongside prof-
it objectives, they also aim to generate a positive impact on society and the environment. These
companies integrate social and environmental responsibility into their business model, adopting
practices linked to the principles of sustainability and transparency.

ESG Commitment

PURPOSE We are committed to contributing, through our activities, to the
creation of value for the society and the environment in which we
operate. Sustainability is an integral part of our business model,
and through our work, we want to help create favorable condi-
tions for social and environmental prosperity; today and for the
future.

RESPONSIBILITY We are committed to considering the impact of our actions on
the business, on society, and on the environment.
We want to help create value over time, not only for ourselves but
also for our stakeholders and the people we interact with.

TRANSPARENCY As with every Benefit Corporation, we are committed to report-
ing annually on our progress, actions and future goals related to
our common benefit purposes, contributing to the management
and improvement of our social and environmental impact.
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We are Sharing Growth™

We are an innovative SME and Benefit Company. We help businesses grow through a unique ecosystem of sister companies specialising in different 360° communication services. We believe in
quality, responsibility and strive for a better world through our certifications.

2025*

REVENUE (€ M)

49,5

2024

34,6

2023

29,5

2022

16,9

VAR % YoY

+43%0

+17%

+75%

EBITDA (€ M)

2025* 3,7

2024 2.4

2023 1,5

2022 0,7

*data from the draft inancial statements approved by the Board of Directors on March 27.

@8 Sharing Growth™ SG Company Societa Benefit S.p.A.

index

VAR % YoY

+51,2%

+6096

+11496
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We are Sharing Growth™

Revenue (€ M) 49,5
50 EBITDA (€ M)
45 4,0
40 CAGR 3.5
35 20232025 348 3,0
20 295 2.5
25 2,0
20 1,5
15 1,0
10 0,5
5 0
0 0.5
2022 2023 2024 2025* 2022 2023 2024 2025*
M Organic Revenue M M&A Contribution @ —— CAGR B Organic EBITDA B M&A Contribution
*data from the draft financial statements approved by the Board of Directors on March 27. *data from the draft financial statements approved by the Board of Directors on March 27.
CAGR EBITDA
Smooths out annual return volatility, ensuring a more reliable growth rate for per- Measures operational profitability, allowing for direct performance comparisons

formance evaluation and long-term comparisons. regardless of capital structure.
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We are Sharing Growth™

Revenue Breakdown

2024 2025
44 282

STAFF

76,8% ———@ LIVE COMMUNICATION

ADVERTISING, INTEGRATED
® & DIGITAL COMMUNICATION,
MEDIA

10,.5%6

©,1.300

PROJECTS DELIVERED ENGAGEMENT, LOYALTY,

SHOPPER MARKETING

(A) 5 years \\

rm

T —
CHNOLOGY

EMPLOYEE RETENTION OTHER
CERTIFICATIONS and MANAGEMENT MODELS
ISO 9001 ISO 37001 ISO 20121 ORGANIZATION AND MANAGEMENT EQUALITY, INCLUSION & DIVERSITY ISO 45001
QUALITY MANAGEMENT SYSTEM ANTI-BRIBERY MANAGEMENT SYSTEM EVENT SUSTAINABILITY MODEL 231 (Model 231) UNI/PdR 125:2022 OCCUPATIONAL HEALTH AND
MANAGEMENT SYSTEM SAFETY MANAGEMENT SYSTEM
SINERGIE  curotarget SINERGIE SINERGIE  Iouder® SG Company  SINERGIE SG Company  SINERGIE euretarget  eurotarget
eurotarget K| EINRUSSO SGADVISORY ouder®  KLEINRUSSO SUeegE
SALCANE § o b KA

lllllllllllllllllll

euretargel  ssADVISORY

IIIIIIIII
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ompany Ecosystem an

SINERGIE

We bring ideas to life

Aleading agency inthe Events Indus-
try, specializing in Live Communica-
tion, Events Production, and M.I.C.E.

Iouder®

An international agency specializing
in the creation of brand experienc-
es, where creativity, strategy, and
execution converge to generate
authentic connections and deliver
measurable value.

d Sister Companies

eurotarget

GROUP

SOLUTIONS FOR INTEGRATED COMMUNICATION

Active since 1992, EuroTarget Group
operates in corporate marketing
and communication, B2C and B2B
events, training, promotional and
incentive activities, business servic-
es and web solutions. The company
owns ies BEA Welfare and Incentive.

KLEINRUSSO

The creative community that ac-
companies brands along every
communication path, thanks to a
team with diverse skills and years of
experience in the industry, and the
perfect balance between strategic
and creative consultancy.

fma

NREL

MiTH

MISSION TO HEART

Integrated communications agen-
cy, from strategic ideas to dedicat-
ed creative campaigns and media
plans.

N

W |

&
1

SOUNDODSGR=AT

Company specialized in the creation
and management of audio communi-
cation projects, integrating expertise,
technologies, and production capa-
bilities to serve brands, agencies, and
publishers.

o
NN,
¥ !,gt 1

‘C0odCuys

The bespoke unit of SG Company,
created to lead within the creator
economy. It is dedicated to bringing
coherence, direction, and impact to
the narratives of brands, institutions,
companies, and public figures.

O

N G InAction

Ideas to Connect Brands

Geotag

Media agency focusing on the re-
tail world; it offers advice and tools
to plan tailor-made and measurable
communication.

KNOBS

turn up innovation

AN A

WAYMEDIA

piccoli, grandi, media.

A Rome-based media agency found-
ed in 2008, managing the planning
of communication campaigns for
private clients, as well as institutions,
public entities, and political parties.

SGADVISORY

A Shopper Marketing agency, lead-
er in the “Moment of Truth” and loy-
alty creation, capable of influencing
the buying process.

Expert agency specializing in B2B
and B2C prize promotions. We offer
end-to-end management for global
brands: from creative concept and
gaming solutions to full legal compli-
ance and prize fulfillment.

Specialized in Sales Promotion & Dig-
ital Solutions, it manages prize con-
tests and consumer promotions, as
well as incentive programs for trade
and sales forces. The company also
owns a proprietary multichannel
platform.

A leading agency in the develop-
ment of co-marketing promotional
initiatives and communication ac-
tivities. We specialize in the design
of promotional mechanics and con-
cepts, graphic design, point-of-sale
displays, regulatory compliance,
and prize fulfillment logistics.

An Italian leader in cutting-edge
technologies, specialising in Block-
chain and Web3, it offers custom-
ised solutions to promote digital in-
novation.

Agency specialising in consultancy
services and bespoke business de-
velopment support for internal and
external companies.
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A journey grounded in history,
with a vision for the future.

2000

2015

[ SINERGIE

We bring ideas to life

}

The rise of Sinergie

The company operates in
corporate and incentive

events worldwide.

2018

2020

2022

MiTH

;;;;;;;;;;;;;;;;

SG COMPANY J

SG Company is
established

Through the acquisition of
digital consumer and for-
mat companies, the com-
pany is positioning itself as
a leading player in live and
digital communications.

SG Company take off

SG Company is listed on AIM
Italy (today Euronext Growth
Milan) and starts the Sister
Company process, integrat-
ing all competenciesin Com-
munication and Events.

Benefit Corporation
and Innovative SME

SG Company unveils new
business plan 2021/2023
and opens up to an ESG
pathway.

L MISSION TO HEART

Entry of MiTH

With the integration of the
Rome-based integrated
communication agency, the
Group strengthens its ex-
pertise in ATL, BTL, and dig-
ital integrated communica-
tion.

|

ouder ® J

Entry of Louder

Through the acquisition of
a 25% stake, raised to 51% in
2023, SG Company enhanc-
es its competenciesin event
management and commu-
nication, with a strong fo-
cus on B2C.

2023

[ |

SGADVISORY J

SG Advisory is
launched

SG Advisory is established
to provide HR, finance, ad-
ministration, legal, and in-
vestor relations services to
other SG Company Group
subsidiaries.

[

y )

SG Company invests
in Kampaay

By acquiring a minority
stake in Kampaay, SG Com-
pany reinforces its commit-
ment to digitalization and
technology in its pursuit of
excellence in the events in-
dustry.

[ |

L fma J

FMA joins SG
Company

SG Company acquires a
majority stake in FMA, add-
ing Shopper Marketing ex-
pertise to its communica-
tion services portfolio.

L o Ping_&)ando J

SG Company invests
in Pinguando

SG Company takes another
step into the tech sector by
acquiring a minority stake
in Pinguando.

{ Geotag }—

Geotag joins SG
Company

With the acquisition of
51% of Geotag, the Group
strengthens its media buy-
ing, ads management, and
geomarketing capabilities.

2024

KLEIN @ RuS$ S0 J

KleinRusso joins SG
Company

Withthe acquisition of Klein-
Russo, SG Company further
expands its footprint in the
advertising communication
industry.

[ concrers |

[ |
L KNOBS J

Knobs joins the
Group

SG Company acquires a
majority stake in KNOBS, a
tech company and certified
innovative SME specialized
in Web 3.0 and blockchain
solutions, with the aim of ex-
panding the Group’s digital
innovation capabilities. Net
SG is merged into KNOBS.

2025

Concreta joins SG
Company

SG Company acquires a
majority stake in Concreta,
a service company special-
ized in the promotion, con-
sulting, and management
of prize competitions.

Sharing Growth™

New Look:

SG Company

is increasingly
Sharing Growth™

CO

Core joins SG
Company

SG Company acquires 25%
of Core Srl, a company
specializing in institutional
relations, stakeholder en-
gagement, and corporate
content. The transaction
marks the beginning of a
strategic partnership de-
sighed to strengthen the
network and integrated of-
fering, as well as to inter-
cept new trends in corpo-
rate communication.

W

Winning joins SG
Company
SG finalizes the acquisition

of 51% of the share capital
of Winning S.r.l.

2026

iBen
_ e
SOUNDSCGCR=AT
WINNING

SoundsGreat is born

In partnership with MDE Srl,
SG establishes the Group’s
new company dedicated to
the creation and manage-
ment of audio communica-
tion projects. By combining
expertise, technology, and
production capabilities,
SoundsGreat delivers inno-
vative audio solutions for
brands, agencies, and pub-
lishers.

[ AL A

GoodGuysis born

Bespoke di SG Company
creata per presidiare la
creator economy, dedicata
a riportare coerenza,
direzione e impatto nelle
narrazioni di brand,
istituzioni, aziende e figure
pubbliche.

WAYMEDIA

piccoli, grandi, media.

Waymedia joins SG
Company

SG, through Geotag, finaliz-
es the acquisition of 100% of
the share capital of Wayme-
dia S.r.l.

InAction

Ideas to Connect Brands

In Action joins
Winning S.r.l. (SG
Company)

Winning S.r.l. (SG Company)
acquires a 51% stake in In
Action, an agency with over
25 years of experience

in sales promotions, co-
marketing, graphic design,
and communication.

eurotarget

GROUP

SOLUTIONS FOR INTEGRATED

COMMUNI CATION

Eurotarget Group
joins SG Company

SG Company acquires 51%
of EuroTarget Group, a hold-
ing company active since
1992 in live communication,
incentives, and advertising.
The company owns ies BAE,
an incentive product with
an exclusive patent.

(to be continued...)
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Sisters Companies
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SINERGIE

We bring ideas to life

Events. Experiences. Emotions.

At Sinergie, every day, the entire team is driven by a great pas-
sion: giving shape to ideas, transforming them into extraordi-
nary events capable of providing engaging experiences and
authentic emotions.

For 25 years, every brief, every production and every event,
whether large or small, has stimulated a combination of pas-
sion, creativity, talent and innovation.

This is how Sinergie has become a point of reference in the
events, live communication and M.I.C.E. industry, offering
unique design solutions, evocative locations and unforgetta-
ble journeys.

Because even the smallest detail can turn a project into a suc-
cess story.

Conventions Incentive Travels Corporate and Celebration Events
Roadshow Press Conference Product Launches

Meeting & Webinar Team Building
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\ouder@

BeLOVE the line

Louder is an international agency specializing in the creation of high-im-
pact emotional experiences. We design brand experiences where strat-
egy and creativity seamlessly converge with execution, transcending
the traditional boundaries of ATL and BTL. We operate within the space
where brands find their voice, form, and identity—transforming strate-
gic insights into tangible, relevant, and measurable concepts.

Creativity is our starting point; impeccable execution is our methodolo-
ay.

We develop experiential platforms designed to engage audiences, ac-
tivate communities, and foster authentic connections between brands
and their public, translating every experience into lasting value.

When boundaries dissolve, experience begins.
This is being BELOVE THE LINE. This is Louder.

Road Show Brand Activation Storytelling Live & Digital Events
Sampling Tours International Communication Exibit B2C

Celebration & Big Events
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eurotareet

GROUP

SOLUTIONS FOR INTEGRATED COMMUNICATION

Solutions for Integrated Communication

Active since 1992, the holding company has extensive experi-
ence in BTL communication and a team of more than 50 spe-
cialists. The company supports businesses in developing mul-
tichannel campaigns, events, promotional activities and digital
solutions to support marketing and communication strategies.
Over the years, it has collaborated with leading players in the
automotive, tech, food, finance, insurance, banking and con-
struction sectors.

euretarget eurotarget eurotarget

INCENTIVE .= EVENTS SERVICES

;iClevérMorketin‘g’

EuroTarget Incentive: Sales promotions, prize contests, and loyalty
programs. Proprietary asset: ies BAE, an exclusively patented incen-
tive product designed for employees and commercial networks.
Eurorarget Events: B2B and B2C experiential events across diverse in-
dustry sectors, featuring a highly specialized focus on the automotive
market.

EuroTarget Services: Management consulting, training programs, cor-
porate events, and Customer Relationship Management (CRM) solu-
tions.

Clevermarketing: A strategic and creative firm that gives shape to the
invisible.

Monsters & Co: The technological core dedicated to web engineering.

Monsters & Co.

Eventi Comunicazione Inventive ies BAE Digital Solutions Consulenza strategica

ies BAE
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EuroTarget Incentive owns the ies BAE welfare and incentive custom cards, incentive products protected by an exclusive patent.

BAE

WELFARE INTELLIGENTE

BAE

INCENTIVE INTELLIGENTE

ies BAE Welfare Intelligente is designed for employees through electronic gift cards that ies BAE Incentive intelligente consists of electronic gift cards also customizable with the
can be customized with the company logo and are integrated with the Mastercard net- company logo, ideal for managing cash flow, measuring results and eliminating insur-
work. ance, administration, storage, and shipping costs for rewards.


http://www.sg-company.it/

KLEINRUSSO

A Creative Community

KleinRusso is a full-service creative agency defined by a distinct
strategic approach, a methodology refined over fifteen years of
experience and enriched by the diverse expertise of our multi-
disciplinary team.

This extensive heritage enables KleinRusso to meticulously ana-
lyzethe market contextbeforetaking action.We operatethrough
agile structures, eliminating unnecessary layers to ensure the
direct involvement of senior professionals who possess deep,
hands-on industry knowledge.

At KleinRusso, we believe that deeper understanding is the key
to mastering complexity. To respond effectively is to transform
that insight into clear, relevant, and impactful decisions. From
initial insight to final execution, the agency bridges robust stra-
tegic thinking with high-performance delivery, because strate-
gy only holds value when it achieves tangible results in the real
world.

Strategic Design ATL BTL Branded Content

Activation Branding Social Digital
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MIiTH

MISSION TO HEART

Integrated Communication Agency

Mission to Heart is an integrated communication agency that
blends creativity and strategy as its defining hallmarks. With
a critical and analytical eye, it identifies the most innovative
and memorable ways to achieve its clients’ goals.

In a world where nobody wants to listen and companies have
too much to say, MiTH is the agency you look for when you
stop calling them “prospects” and remember that your pros-
pects are actually “people”.

Afterall,the heart cannotbe commanded. It must be reached.

Brand Startegy ATL TTL BTL
Social Media Management Unconventional Marketing

Branded Content Brand Design
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SOUNDODSGR=AT

Podcast & Digital Audio Company

SoundsGreat is a company that creates, develops, and man-
ages communication projects starting from audio. Its main
creative solutions include Branded Podcasts, desighed to
meet marketing and communication needs, and Corporate
Podcasts, aimed at internal company training and informa-
tion. More than a production studio, it is a company that —
thanks to its experience, expertise, and use of the most ad-
vanced technologies — manages clients’ projects through
complete outsourcing.

Video podcasts and Audio Intelligence projects complete its
offering, dedicated to brands, agencies, publishers, institu-
tions, and organizations.

Branded Podcast Corporate Podcast Live Podcast
Distribution Digital Audio Tech Advertising

Al - Audio Intelligence
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Geotag

The Retail Media Agency

Geotag is the media agency that offers advice and tools to plan
customised and measurable communication. Specialised in
proximity communication andthe retail world (both physical and
digital), this trait differentiates it in the competitive landscape.

Thanks to its in-depth knowledge of the entire national territory,
the constant use of Geomarketing tools, and a skilful utilisation
of all media, from national to hyper-local, Geotag is able to iden-
tify the appropriate channels to reach the desired target.

Media Buying Google Ads & Search Media Strategy
Performance Marketing Media Planning Tracking Tools

Geomarketing Proximity & Retail Media
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AN A

WAYMEDIA

piccoli, grandi, media.

Omnichannel Media Strategy

Waymedia is a well-established player in the Italian advertising land-
scape, operating as a strategic media agency headquartered in the
heart of Rome. Founded in 2008, the agency boasts extensive expe-
rience, enabling it to offer integrated consulting in advertising space
management and the design of highly effective media mixes.

Its core strength lies in its versatile ability to engage with a diverse
range of stakeholders. On one hand, it supports private companies and
commercial brands in achieving their market and positioning goals;
on the other, it possesses the specific know-how required to navigate
the complexities of public communication. Waymedia specializes in
planning campaigns for institutions, government bodies, and political
parties, providing a tailor-made approach that combines technical ex-
pertise with institutional awareness to maximize the impact of every
delivered message.

Media Buying Media Strategy
Performance Marketing Media Planning Tracking Tools

CentroMedia AdvertisingRoma
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The Engage Company

FMA is a team of consultants established to offer Brand Activa-
tion solutions that go beyond traditional advertising.

Always at the forefront of the latest developments in the world
of communications and consumer-business relationships,
FMA helps brands and retailers to continuously improve and
reinvent the shopper experience.

Specialising in shopper marketing, focusing on each touch
point and based on knowledge and analysis of consumer be-
haviour along the path to purchase, FMA is able to identify how
and where to influence purchase decisions with the best mes-
sage.

Shopper Marketing Promotions Field Marketing
Retail Training Branding & Packaging In-Store Activation

Loyalty & Engagement Management Proximity Marketing
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Concreta means Concrete: nomen omen.

For over 30 years, we have been helping companies turn ideas

into successful initiatives. We specialise in the promotion (B2B

and B2C), consultancy and management of national and inter- >
national awards events, offering comprehensive and tailored o
support to simplify every step of the process.

We like to work alongside our clients, listening to their needs and
working together to find the most effective solutions.

From choosing the ideal mechanics to engage the target audi-
ence, to managing the bureaucracy and delivering the prizes,
we take care of it all with expertise and attention to detail.

Because concreteness is our added value.

Promo Legal Promotion Prizes Contest Loyalty
Engagement Web Design Digital Concept e Visual Design
Software Development Website, Landing & Gamification

Data Security Educational Internal Promotions
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PROMOTION
DIGITAL SOLUTIO

N G

Sales Promotion & Digital Solutions

Specialized in Sales Promotion & Digital Solutions. Leader in the
design and management of Contests and Prize Promotions for
end consumers and Incentive Programs for Trade and Sales
Forces.

Owner of a multi-channel platform that integrates Web, Phone,
SMS, WhatsApp, and Social Contest channels.

The company’s mission is to create innovative and engaging ex-
periences for consumers and businesses, leveraging technolo-
gy to enhance customer loyalty and sales performance.

Promotions Contest Social Contest Cashback
Loyalty Innovative mechanics Integrated multichannel platform
Sweepstakes rules Data management

PROMOTION
&
ENGAGEMENT
INTELLIGENCE

TECNOLOGIA
INTEGRATA

OPERATIONS
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InAction

Ideas to Connect Brands

VERONA

Sales Promotion & Co-Marketing

A well-established agency specializing in the development of
co-marketing promotional initiatives and communication activi-
ties (branding, packaging, and in-store displays). A cohesive and
organized team that manages every aspect in-house, from pro-
ject concept to execution. In Action believes in the importance
of the work environment to stimulate ideas, build synergy, and
inspire enthusiasm.

“Creativity is our added value.”

Sales promotion Co-marketing Engagement

Visual design Branding & Packaging

@@ Sharing Growth™ SG Company Societa Benefit S.p.A.

index
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KNOBS

turn up innovation

Your Gateway to Digital Innovation

KNOBS is a cutting-edge tech company that transforms ide-
as into successful solutions, leveraging blockchain and Web3
asengines of growth and innovation.
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With an outstanding team of professors, researchers, and in-
dustry specialists, it offers services such as training, consultan-
cy, and end-to-end software solutions developed for each mar-
ket sector.

| '
1

Through ongoing research and development, also in collabora-
tion with Politecnico di Milano and the Blockchain & Web3 Ob-
servatory, KNOBS keeps abreast of the latest technologies and
guides companies towards a more innovative future.

Blockchain Consulting & Training
End-to-End Custom App Development

Digital Transformation
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SGADVISORY

Professional Admnistration
and Legal Consulency

It is a professional business consulting and services company
that provides support and tailored business development solu-
tions based on globally recognised best practices acquired in
the field, with the aim of improving business across the board.

Legal & Compliance Sustainability
Finance & Administration Corporate Communication

HR Management Investor Relations
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EXPERIENCES

Guarda il Video 7

ZURICH E ZURICH BANK B s as . o
Blue Power

Crafted by

SINERGIE

We bring ideas to life

Brief Spearheading the Annual Convention for Zurich Insurance and
Zurich Bank for the second consecutive year. This landmark
event, dedicated to the network of agents and financial advisors,
was designed to share key milestones and foster two days of stra-
tegic synergy, inspiration, and shared vision. The success of the
first two editions has led to the direct appointment for the 2027
Convention.

Soluzione A comprehensive mandate covering creativity, design, produc-
tion, logistics, and hospitality, beginning with the ‘Blue Power’
concept—the new signature identity for all Group conventions.
The 2026 edition, held at Fiera Milano Rho, brought together over
2,000 guests, including agents and financial advisors, across two
simultaneous plenary sessions of 1,000 attendees each.

The program featured a seamless flow of content and keynote
speeches across two 200 sgm stages, framed by over 400 sgm
of LED wallls. The first day culminated in a gala seated dinner for
2,000 guests, highlighted by an inspirational talk from Julio Velas-
co and a closing performance by Annalisa. This six-month pro-
ject involved coordinating over 40 speakers, 32,000 sgm of event
space, 15 hotels, and 35 shuttle buses.
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https://vimeo.com/1163254315/4b9b855190?share=copy&fl=sv&fe=ci

EXPERIENCES

[VECO GROUP
50xBeyond

Crafted by

SINERGIE

We bring ideas to life

Ml Guarda il Video 7

Brief Celebrating 50 years of innovation and vision alongside stake-
holders, media, clients, and colleagues. A four-day program of
business and institutional sessions, culminating in an open event
for the city of Turin, designed to showcase the brand’s heritage
while looking toward the future of sustainable mobility. Venue:
OGCR

Soluzione Sinergie, in collaboration with the IVECO Group teams, trans-
formed ‘50xBeyond’ into an immersive experience seamlessly
weaving celebration with corporate strategy.

The opening two days featured visionary leadership talks, inspi-
rational interviews, and high-impact performances. The stage
hosted prominent figures such as Alberto Alessi, Riccardo Pa-
trese, Dani Pedrosa, and John Elkann, addressing an international
audience of over 1,400 stakeholders, including dealers, partners,
global media, and institutional representatives.

The subsequent two days, open to the public, energized the city
of Turin with a DJ set curated by Club Silencio, a parade of 16 his-
toric vehicles, and a dedicated Family & Colleagues area, reach-
ing a total of 7,300 participants.

This large-scale production involved a team of 220 staff and per-
formers, 16 hotels, and 5 airports, supported by 24/7 hospitality
desks. The technical complexity was underpinned by 11,256 man-
hours, 9,956 meters of cabling, and 15,600 kg of LED screens.
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https://vimeo.com/1137645341/eb385dcd7d?fl=ls&fe=ec

EXPERIENCES

CONFINDUSTRIA
MEDICAL DEVICES
A Healthy Nation

Crafted by

SINERGIE

We bring ideas to life

Brief

Commemorating the 40th anniversary of Confindustria Dispositivi Medici
alongside institutional stakeholders, industry leaders, the scientific com-
munity, and national media. This landmark event served as the grand fi-
nale of the ‘Insieme per un Paese in salute’ roadshow in Rome. Hosted in
a prestigious venue, the occasion was designed to underscore the sec-
tor’s strategic role in driving competitiveness, innovation, and equitable
access to healthcare.

Soluzione

As the official organizing partner for Confindustria Medical Devices, Siner-
gie managed the direction, logistics, set design, and overall coordination
of the final event, seamlessly integrating institutional testimonials, emotive
video storytelling, and keynote talks moderated by Costanza Calabrese.

The proceedings opened with a message from Giorgia Meloni and fea-
tured an esteemed lineup including Fabio Faltoni, Orazio Schillaci, and
Lucia Albano, alongside video addresses from Olivier Varhelyi and Adolfo
Urso. This high-level assembly addressed a diverse audience of industry
leaders, institutional representatives, and prominent scientists.

The agenda included strategic roundtables featuring Claudia Biffoli, Franc-
esco De Santis, and other key figures, the presentation of the Umberto Rosa
Award (awarded to Maddalena Bonaccorso) by llaria Capua, and a tribute
to the founding members. The event concluded with a celebratory cocktail
dinner and anniversary cake.
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EXPERIENCES

ITAS Mutua
Dreaming of Paris with a . e
glass of champagne MOET &« CHANDON

Crafted by

SINERGIE

We bring ideas tolife

Brief Organize the 2025 incentive trip for Itas Mutua, dedicated to
ninety-five network agents, with the aim of rewarding excel-
lence, strengthening the sense of belonging, and transforming
the trip into a valuable experience.

Solution We created “Dreaming of Paris with a glass of champagne,” a con-
cept linked to a tailor-made itinerary created specifically for our
guests.

We took care of all the stages: organizational secretarial work,
ticketing, and tailor-made experiences at each stop. The trip
began in the Champagne region with exclusive visits to Maison
Moét & Chandon, tastings at small vignerons, and the discovery
of Reimes.

Then, two days in Paris with unusual itineraries and a Miche-
lin-starred gala dinner. Ten months of work for a unique experi-
ence that was different every day.
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https://www.youtube.com/watch?v=BxtoXYk6hmU

EXPERIENCES

Lierac

“E quindi uscimmo
a riveder le stelle”

Crafted by

SINERGIE

We bring ideas tolife

Brief

Organize an immersive, innovative, and sustainable event for
Laboratoire Native dedicated to the relaunch of the Lierac Pre-
mium line, involving selected pharmacists.

Solution

“And so we went out to see the stars again” was the concept that
told the story of the Lierac brand thanks to an event that reached
its climax with a dinner under the stars in a transparent geodesic
dome on the banks of the Dora Baltea: a complex but very impres-
sive production.

Two days spent in the iconic locations of Mont Blanc, ending at
Punta Helbronner, in the evocative Skyway Alpine Cinema, where
the new Lierac Premium line was unveiled.

A totally carbon-neutral event (thanks to Up2You) supporting
the #SaveTheGlacier project through the planting of wild cherry
trees.

[N T

Guarda il Video 7
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https://www.youtube.com/watch?v=cH_9bxXR9D4

EXPERIENCES

The Adecco Group
The pertormer travel 2024
Incentive Turchia

Crafted by

SINERGIE

We bring ideas to life

Brief

Reward Adecco employees who have distinguished themselves
in Customer Centricity, Service Differentiation, and business
performance with an incentive trip that gives back, in the form
of an experience, the value generated during the year.

Solution

Turkey was the perfect destination to transform a trip into a
unigue experience.

The project unfolded in two acts: magical Cappadocia, with hot
air balloon flights over the Fairy Chimneys, visits to Géreme and
Pasabag, and Istanbul, between the Grand Bazaar and a cruise on
the Bosphorus.

From the welcome dinner to the various activities, everything was
designhed to engage and surprise. Five meticulously planned days
that left a deep mark on the lives of the participants, combining
natural and cultural beauty in an exciting itinerary.

Guarda il Video 7
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https://www.youtube.com/watch?v=YvHr_59jBlk

EXPERIENCES

EYOF

Ceremony 2023

Crafted by

SINERGIE

We bring ideas tolife

Brief

Organize the opening and closing ceremonies of the 16th Winter
European Youth Olympic Festival (EYOF 2023), hosted by the Fri-
uli Venezia Giulia Region. An event involving around 1,300 young
athletes from 47 European countries.

Solution

Two ceremonies, opening and closing, in two iconic locations: Pi-
azza Unita d’lItalia in Trieste and the Fiera di Udine.

The opening, disrupted by a 70 km/h Bora wind, was reorganized
in 10 minutes with the removal of 1,000 chairs, and the show con-
tinued with lights, projections, and a laser show accompanying
the athletes’ journey. Jonathan Milan lit the cauldron in front of
3,000 spectators and 47 delegations.

The closing ceremony in Udine celebrated sport and brother-
hood, with Fair Play going to Ukraine and the baton being passed
to Georgia.

Guarda il Video 7
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https://www.youtube.com/watch?v=gu7kQAKeOWE

EXPERIENCES

DAIKIN
Roadshow

Crafted by

SINERGIE

We bring ideas to life

Brief

Communicate the sustainable and technological evolution of
the Daikin universe in a direct, widespread, and engaging way,
bringing innovation into contact with customers and partners
throughout the country: an opportunity to strengthen ties with
the network, present new products, and share the company’s
vision for the future.

Solution

We desighed and implemented a 12-stop roadshow with a clear
objective: to bring to life the values of sustainability, innovation,
and performance that have always characterized Daikin.

In each city, the spaces were transformed into a real experiential
journey, divided into six themed islands where participants could
explore all the key content with a central focus on the new Emura
3 and Multi+ products, which were the stars of an immersive and
exciting technical presentation.

Guarda il Video 2
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https://www.youtube.com/watch?v=cRZJSrgi4eQ

EXPERIENCES

LOREAL PARIS
Valentino Beauty - Born in Roma
Celebration Puglia

Crafted by

SINERGIE

We bring ideas to life

Guarda il Video 7

Brief Celebrate the four fragrances of the Born in Roma family by
Valentino Beauty with an exclusive experience combining life-
style, beauty, and territory. An immersive and sensory event for
selected guests.

Solution Sinergie produced a 7-day experience in Puglia for U'Oréal and
Maison Valentino at Masseria Il Melograno and Tamerici Beach
Club, transformed into narrative spaces for the Born in Roma fra-
grances.

Selected guests enjoyed local activities, moments of relaxation,
and two exclusive events: the Elite Party with a concert by Elodie
(300 guests) and a special evening with the singer “La Rappre-
sentante di Lista”.

A multisensory journey through scents, music, and the Apulian
landscape that conveyed the essence of the brand through the
excellence of ltalian hospitality.



http://www.sg-company.it/
https://www.youtube.com/watch?v=bck2miwZdyw

EXPERIENCES

Lavazza 2024
Meeting Gap Free Day

mavell
Anenio Baraeaile  Melsse Farreitl Barahli  FAAAD Mitre
i B g | P i B o
Crafted by ¥

Brief Louder organized the Lavazza Group’s internal event, now in its
second year, “Gap Free Day,” to promote a professional environ-
ment free from prejudice and inequality.

The day began with a speech by actor and director Valerio Ma-
standrea, followed by a panel discussion among CEOs who spoke
about the value of inclusivity in business.

The afternoon featured a series of discussions, workshops, instal-
lations, and experiences to communicate the results achieved by
companies that have promoted DE&I in the workplace.
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Solution The Louder team managed:

« Conceptualization and creation of event content and staging
« Direction and complete management of the event schedule
« Selection and management of guests and workshops
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EXPERIENCES

[Lavazza

Brand Activation
On-field Event

Crafted by

louder @

Brief Turn every tennis fan into a coffee fan during the Nitto ATP Finals
Fan Village experience: this was the brief received by Louder,
which managed a brand activation campaign for Lavazza to dis-
cover the true espresso.

Solution The Louder team managed:

« Developing the creative concept for brand activation

« Creating and preparing the installation for the experience (a 5m
high coffee machine)

« Managing the activity within the installation, creating an immer-
sive experience (Infinity mirror)

« Supervising Lavazza influencers and tennis champions

« Coordinating the activation at the various designated touch-
points (Piazza San Carlo, Pala Alpituor, Nuvola Lavazza, website)

« Achieving impressive numbers: 10,000 coffees served, over
11,000 leads collected, and more than 14,000 people involved in
total

NO,
VERO ESPRESSO ITALIA
/R CASA COME AL BAR

BARISTA
TECHNOLOGY

Guarda il Video 7
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EXPERIENCES

Nestle

Digital Convention

Crafted by

louder @

Brief For the second consecutive year, Nestlé Italia chose Louder for
its Sales Convention. The event was held digitally, with more than
400 employees participating visually.

Solution The Louder team managed:

« Managing the streaming flow (using a customized and dedicat-
ed platform for the event)

« Coordinating digital entertainment with real-time interaction
and survey mechanics

« Setting up and staging the location (backdrop with an 18m x 6m
curved LED wall)

- Developing the creativity and guiding concept of the event

Be Team to Win

Guarda il Video 7
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https://vimeo.com/736573861/e75b3fd0f7

EXPERIENCES

BMW Group
Launch of the new BMW iX3 NA5 - Neue Klass

Crafted by

eurota Fg@t

Brief For the launch of the new BMW iX3 Neue Klasse, BMQ asked Euro-
Target Services to develop a dedicated training program for the
sales and after-sales network, designed to convey the product’s
key content and the strategic value of the new BMW generation.

Solution The training experience was developed at the House of BMW in

San Donato Milanese, combining plenary sessions on the brand,
hands-on technical training at the Training Centre and a test drive
experience across urban and extra-urban routes, including track
sessions with direct comparative tests against competitor vehicles.

An immersive training journey that combines brand experience,
technical training, and hands-on product testing, allowing the
BMW network to experience the BMW iX3 Neue Klasse firsthand
and gain a deep understanding of its innovations.
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EXPERIENCES

Samsung Pro

Crafted by

Monsters & Co.

Brief

Development of a technological solution capable of managing,
with extreme precision and in a fully responsive mode, the entire
customer journey of sales staff involved in a nationwide promo-
tional campaign. The challenge was to create a seamless digital
ecosystem able to orchestrate three critical pillars in real time:
user registry data, complex device logistics, and post-delivery
technical support for a diverse network of points of sale (large-
scale retail and telecom operators).

Solution

Design and development of Pro, a multi-level platform built on the
proprietary w-doo framework, which uniguely connects sales staff,
point of sale, affiliated chain, and device via IMEI code, evolving in
line with the client’s marketing strategies. Architecture hosted on
proprietary servers with built-in data protection, ensuring high
standards of security and compliance.
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EXPERIENCES

Carrefour

Loyalty & Engagement
Sustainable Adventures

Crafted by

fma

Brief During May and June, FMA managed the SUSTAINABLE ADVEN-
TURES competition for Carrefour, with 35 Fiat 500 Electric cars
and 50,000 other NATIONAL GEOGRAPHIC prizes up for grabs.

Solution The FMA team managed:

« The creative concept, the commercial partnership with Stel-
lantis, and all the ministerial/legal procedures involved in the
activity

« All communication touchpoints and the validation platform
(from the moment of purchase in stores or on the website)

- Operational administration and customer care during the
months of activity

carI'Efﬁur ( 9 Guarda il Video

E OLTRE 50.000 PREMI
NATIONAL GEOGRAPHIC

NATIONAL
GEOGRAPHIC

¥ AWEHTUREE;
SOSTENIBILI'

DAL 22 MAGGIO AL 25 GIUGNO

IN PALIO ANCHE 50.000 PREMI
NATIONAL GEOGRAPHIC
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https://www.youtube.com/watch?v=HkWpqHKPm9g

EXPERIENCES

Oral-B Braun
Shop In Shop & Category

Crafted by

fma

Brief P&G asked FMAto design an environmentin which the two brands
Braun and Oral B could coexist through the creation of striking,
elegant, and experiential structures that unite the physical and
digital worlds.

Solution FMA was responsible for:

« The creative/design aspect and all graphic production, to en-
sure an engaging display solution

« Walls and flooring with black gloss 3M film and soft white LEDs

 llluminated logos, backlit panels on the walls, and a 55° monitor
with Oral B and Braun videos on loop to enhance the brands

« Optimized category management to guide shoppers in their
purchases, encouraging consumer interaction with product
information.

GO
ELECTRIC

"'i’.UIH.".I_I._:'i;_m

Guarda il Video 7
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EXPERIENCES o

Mondadori Group Promo DIVENTA INVIATO
Educational DELL'ECO DEL RODITORE!
Become a correspondent for
Eco del Roditore
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Crafted by
CONGRET?,
Brief For almost twenty years, Mondadori Group has entrusted Con-
creta with the development and management of all its promo- PﬂRTEClPﬁ ﬁHCHE TU
tional and educational activities. One of the most famous of these Unal Eml}l inﬁnﬁv;l B tuttti ln_lntg.-ihgini
involves the rodent best known to young readers: Geronimo Stil- E ;,u-mg el Hnm:." <
ton!
L'autore del miglior elaborato
SOlution The Concreta team managed: PEIm&ttEIE alla sua classe di vincere la

visita di Geronimo Stilton in pelliccia e baffi!
Le sorprese non finiscono qui:
1 10 migliori contributi verranno
pubblicati in un'edizione speciale dell'Eco del Roditore!

« Consultancy on the classification of the initiative as an exclu-
sive event

« Drafting of Terms & Conditions

« Participation platform (graphic design and registration soft-
ware)

« Operational secretariat and customer care

REALIZZA ISCRIVITI

Scrivi un articolo per Compila il form
raccontare a Geronimo e carica il tuo
cos’e per te la FELICITA articolo.



http://www.sg-company.it/

EXPERIENCES

Molinari

A Shot of Italy ATL

Crafted by

KLEINRUSSO

Brief

An international campaign aimed at conveying the brand’s values
(Italian spirit, sociability, premiumness), boosting product con-
sumption, and reinforcing Molinari’s role as “the most widely con-
sumed Italian sambuca in the world.”

Solution

We placedthe brand, the product, and consumption atthe center
of the story, using the toast as a pretext to travel the world and
show how Molinari can bring people together whenever there is
something to celebrate.

We followed the project through all its phases: from defining the
strategy and positioning to designing the campaign and produc-
ing the commercial.

Guarda il Video 7
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https://vimeo.com/710265314

EXPERIENCES

Hera Incredibile

Integrated

Crafted by

KLEINRUSSO

Brief

Create a communication format that conveys identity, adaptable
to all touchpoints, to convey brand values and support commer-
cial proposals throughout the year.

Solution

We recounted the ecological transition and the various commer-
cial proposals through a cinematic style that was as simple as it
was impactful.

The testimonial for this story was a family who recounted how the
choices linked to the brand’s services brought added value not
only to their own well-being but also to that of the community.
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EXPERIENCES

DAZN

You never stop being a fan

Crafted by

KLEINRUSSO

Brief

An integrated campaign that launched DAZN during the Sanremo
Festival, focusing on the similarities between supporting music
and sports to increase awareness, the potential target audience,
and positive sentiment around DAZN'’s brand reputation.

Solution

We developed a 360° communication ecosystem. First, we creat-
ed a Limited Edition of football jerseys inspired by the competing
Warner Bros artists, transforming a classic symbol of football fan-
dom into the icon of our campaign.

Next, we produced the TV commercial that aired during the Fes-
tival’s ad breaks. We then handled the on-ground amplification at
Casa Warner, turning the jerseys into a cult item shared across
social media by fans and influencers. To round off our concept,
we launched a dedicated Sanremo-themed radio campaign.

Guarda il Video 7



http://www.sg-company.it/
https://vimeo.com/1055885667

EXPERIENCES

Paluani
Branding & Social Media
Engagement

Guarda il Video 2

Crafted by

MiTH

MISSIONTO HEART

Brief Transforming keyboard warriors into keyboard reindeer.
To raise awareness of such an important issue as bullying, Paluani
entrusted MiTH with managing its social media channels.

Solution For the initiative, MiTH managed:

« The development of the creative strategy

« The creation of positive engagement (reducing negative com-
ments and developing a reaction from the community)

« The promotion of charitable activities (every aggressive com-
ment received led to a donation to the Parole O_stili associa-
tion, which fights the phenomenon)

« KPI analysis, maximizing conversions on the Paluani website
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https://vimeo.com/736465490/3d371d69e9

EXPERIENCES
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LUI E TORNATO:
Arval ASCUOLA

Social Media

Crafted by

MiTH

MISSIONTO HEART

Brief Arval, a BNP Paribas Group company specializing in long-term
leasing, decided to enter the private leasing market more deci-
sively after phase 2 of the pandemic, and asked MiTH to design

the strategy and produce ideas and content to bring them to the
public.

Solution MiTH was responsible for:

« Creating the concept for the social media campaign #TheJour-
neyGoesOn

« Developing and producing the dedicated campaign launch vid-
eo (introduced by a sign that leads into the visual mechanism to
bring viewers to the offer)

- Designing and executing the vertical social media editorial plan
with dark posts to reach the various offers
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EXPERIENCES

Hera Energia
Media Planning & Buying

Crafted by

Geotag

Brief For the launch of their PHOTOVOLTAIC product, the client asked
us to plan their first national campaign, with the aim of attracting
new users interested in online services.

Solution The media plan was structured on three levels:

 Identifythethreshold needed onTVto dominate duringthe cam-
paign period

« |dentify the best digital strategy to achieve adequate conversion
in terms of contracts

« Support local HERA brands

« The post-campaign analysis confirmed the expected results:

« The HERA campaign was the third most visible campaign on TV
and the first in the energy sector

- The digital campaign achieved a +21% increase in contract sub-
scriptions compared to the average monthly contracts for the
product in question during the year

« +30% increase in store traffic during the campaign period
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Guarda il Video 2
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EXPERIENCES

Big Mat

Media Planning & Buying

Crafted by

Geotag

Brief

Onthe occasion of the partnership signed as sponsor ofthe men’s
and women’s national volleyball teams, the client wanted to give
greater visibility to the brand, after years of silence in communi-
cation, during the 2023 European Championships with the aim of
increasing brand awareness.

Solution

Geotag managed:

« The initial planning of a national cross-channel campaign (TV, ra-
dio, print, and digital with a focus on EUROVOLLEY)

« The expansion of planning to the world of sport (choosing the
main events and news in the sector)

« Analysis of brand awareness before and after the campaign (di-
vided into private individuals and professionals)

« An overall increase in BA of 2 percentage points among private
individuals and 4 percentage points among professionals

Guarda il Video 7
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EXPERIENCES

Federitaly

Frontend for viewing certificates

Crafted by

KNOBS

turn up innovation

Brief

FEDERITALY is a federation created to support, protect, and pro-
mote Italian companies, professionals, and Made in Italy products
around the world.

Within this context, Federitaly offers an audit and certification
service through the assignment of the “Federltaly 100% Made in
ltaly” mark, aimed at guaranteeing the quality and authenticity of
products. The certificates are recorded on Blockchain.

Solution

KNOBS developed the entire frontend for the customer for the dis-
play of certificates.

La Blockchain al servizio del ‘Made in
Italy’

Luso dalla tecnalogio blockehain per verificara lorigine @ lo qualita dei prodott 8,
guindi, un possc importante per ridore fiducio al consumaoton e garantire chele
informaziond siagno affigablll & veritiers

Federitaly crede che |le azlende che investono nella gualita del loro prodott o s
adattano alle nuove Tecnoiogle per vaiorizrare | lond clientl & ConsumMETon Sono |
ver protogonistl dell economia italiana.
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Verifica
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Autenticita del Prodotto
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HCUrerza & rgsparenzo dsdie
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United by Purpose
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The whole is greater than the
sum of its parts.

Discover a selection of projects developed through the synergy of the Group’s companies. Every
case study is proof that combining strengths creates greater value.

Balocco Experience

o
NN

g’?)OdGllYS Iouder@
MiTH

MISSIONTO HEART

.
I

he:

y-

-

Phygital Strategy
Launch Event
Social Media Management

Vespa
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We bring ideas to life

Event Production

oppure Event Setup & Installations
Setting

Venue Design

Technical Production

Concorso a premi
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Game Mechanics Concept & Strategy
Official Rules Drafting & Legal Compliance
Platform Development

& Customer Journey Design

Operations & Prize Pool Management

Key Visual Concept & Production

Prize Selection & Procurement
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@& Sharing Growth™

How can we
help you grow
your business?

<Contattaci>

Company Profile 2026 / September
SG Company Societa Benefit S.p.A.

Every day, thanks to our Sister companies, we work with
leading national and international organizations.

Every day, we update our log of events and brands, whom
we thank for the trust they place in us.

If you are reading this and already know us, this could be
an opportunity to expand the projects we have done or are
doing together.

If, on the other hand, this is the first time we have met, let’s
get to know each other better. It will be a pleasure to find out
how to add your name to the list of outstanding companies
we have worked with over the years.

THE CONTENTS OF THIS DOCUMENT ARE THE PROPERTY OF SG COMPANY SOCIETA BENEFIT S.P.A.

Reproduction, even partial, is prohibited. All contents of the project are protected by laws governing intellectual and/or industrial property. The contents, ideas, and proposals developed in this project are pro-
tected by copyright, trademark, patent, or other intellectual and/or industrial property rights. Unless expressly authorized in writing by SG Company Societa Benefit S.p.A., users may not modify the contents of
the project or use them in any form.
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