Your app Is a marketing channel.

Here are the ideas to prove it.

Visual inspiration from 15+ restaurant brands using their
app to drive loyalty, engagement, and revenue




<THE OPPORTUNITY>

Stop treating your app 0

e

like a menu. Start treating it T T —
ike a marketing channel. #

Your app reaches your most valuable guests — the ones who've
already opted in. But most restaurant apps waste that real estate on
static menus and generic offers. The brands featured in this book treat
their app like a living marketing channel: seasonal takeovers,

personalized content, gamification, and moments that bring guests
back. Here's what that looks like in practice.
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Seasonal & holiday takeovers

STRATEGY: Transform your entire app experience
around key brand moments to create urgency and
excitement.
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BUNDTEMBER

ISTHE MOST WONDERFUL
TIME OF THE YEAR

From get togethers, to party hosting
to gift giving, Bundtember is full of ways
to Bring the Joy, and we're here to help
make your holiday season memorable.
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Yr TRY THIS

Pick your 3 biggest brand moments of the year and
build a full app takeover for each — themed visuals,
limited-time offers, and a clear CTA.
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Gamification & challenges

STRATEGY: Use challenges, streaks, and
Interactive mechanics to turn transactions into
engagement loops.

Yr TRY THIS

Launch a limited-time challenge tied to a seasonal

moment. Keep mechanics simple — scratch-to-win,

spin-the-wheel, or streak-based rewards.

Featured Items Burgers  Gluten Free Burc
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DAILY REWARDS FOR 10 STRAIGHT DAYS .
TURN ON PUSH BY 12/10T0 GET EVERY DROP.

PLAY TODAY FOR A CHANCE TO WIN 10 BOMUS POINTS.

GAME ON

You've got 40 Points
‘ Exchange them for rewards & learn

how to gat more.
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Make your loyalty program
feel like you

STRATEGY: Your loyalty program should be an
extension of your brand. Custom tier names, on-
brand visuals, and seamless in-app experiences
make guests feel like they never left your world.

CONTACT SUPPORT

RESET MY SHOPPING CART

How do | change location?

How do | change the tip?

 BUILD YOUR CUSTOM UNLIMITED BOWL f How do | pay with a Gift Card?

How do | leave feedback on my arder?
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can redeem & save up for!
Yr TRY THIS
Surface tier status and points on your homepage
using merge tags. Make progress visual: progress

bars, badges, un-lockable rewards.
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Personalized content & messaging / \ / \

STRATEGY: Use behavior and lifecycle data to
serve the right content to the right guest at the
right time.
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Categories has arrived

THE MORE YOU ROLL.
THE HIGHER YOU CLIMB.

_Rewards
Yr TRY THIS
Segment your homepage content blocks by guest \ \
lifecycle stage—new, active, lapsing—so every guest

sees something relevant.
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Menu launches & LTOs / \

STRATEGY: Turn your app into the first place
guests discover what's new — before they see it

anywhere else.
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It Pays to be in the Munchie Mob!

START YOUR ORDER

+WHATS NEW»

Yr TRY THIS
Give app users 24-hour early access to new menu \ / \ / \ /

items. Exclusivity drives opens and orders.
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Onboarding new members

STRATEGY: Delight loyalty members with an
onboarding experience that sets expectations,
capture preferences, and creates excitement
around your loyalty program.

Y TRY THIS

Keep onboarding short and action-oriented. Ask for
1-2 key preferences, spotlight the most valuable
benefit, and end with a clear next step like "Order
now," "Join loyalty," or "Turn on notifications."
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EARN!

$1 =10 Bok Bucks

Automatically earn Bok Bucks
when you order through this app

Reorder your favorites easily

Redeem your Bok Bucks for
discounts, swag, and experiences

Bok Bucks can only be earned
through this app or using a
saved credit card in store

Stay updated about new rewards,
hidden menu items, and special events




Make every visit effortless and
worth coming back for

STRATEGY: The best app experiences are the
ones guests actually use. Surface the right content
at the right moment—fresh rewards, easy reorders,
and a homepage that feels alive—so your app
becomes the easiest part of their day.

Yr TRY THIS

Keep your homepage working hard: feature a limited-
time points promotion, enable Recent Orders so
guests can reorder in two taps, and update your
rewards marketplace regularly so there's always
something new to earn toward.

What are you in the
mood for?

Salads

Our produce is
delivered fresh

daily

Specialties ,f
Check out some of 4 ‘- %
our fan favorites! '? '

Sandwiches

Handcrafted, made s e
from scratch ¢

Warm Items

Offering a variety
of warm items
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Eleven years of Sweetfin starts tomorrow.
But we couldn't wait to say thank you.

We dropped a complimentary bag of our

homemade taro chips into your Rewards

account, no catch. They've been on our
menu since day onel

Check your Rewards account

= and grab YOurs. r-jare good
) _‘u:%stuﬂ coming this week.
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Order Wow!

EXPIRES IN 1 DAY

— Pickup - Financial District v 'E

HOME BURGERS SIDES DRINKS

RECENT ORDERS

DOUELE CHEESEBURGER
SPICY JALAPENO DOUBLE CHEESEBURGER

ORDER AGAIN

T.STREET BURGER




What the best brands have
INn common
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Earn OAKoins,

; ‘ get Rewards
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They refresh constantly

The app never looks the same two months in a row

!
They make the app an extension of
their brand
Give your guests a reason to log back in

X
They personalize by behavior
Not demographics, not segments — actual
purchase history

X
They create urgency
Limited-time moments drive action

X
They reward engagement, not just
transactions
Games, challenges, streaks

X

They own the experience

No marketplace middleman, no template constraints

X




Thanx: -

Your app could look like this.

Every brand in this look book runs their mobile app on Thanx — no outside
agencies, no developer bottlenecks, no update fees. Just beautiful apps that can be
updated anytime and function like a true extension of your brand.

Request a demo 7



https://www.thanx.com/talk-to-sales

