Lead Magnets That Actually Work

Practical strategies for trust-based list growth

Deep Research, Al Marketer, & Advanced Tips for Al

Exercise:
https://docs.google.com/document/d/10cSNF9hf3rIDMOUmMb3NoGsRoi9pBwlZck1mxknl03
vU/edit?usp=sharing

Quick recap

The meeting focused on creating and marketing social media video content. Warren taught
participants how to create engaging social media content, including the importance of
self-credentializing and building trust with potential clients. He emphasized the need for
consistency in posting content and advised against using automated Al tools for social media
posting. Warren also discussed the benefits of repurposing content across different platforms
and the importance of having a clear call-to-action in videos. The session included a Q&A
portion where Warren answered questions about various aspects of social media marketing and
content creation.

Summary

Social Media Content Creation Strategy

Warren taught a class on creating engaging social media video content for coaches and
marketers. He emphasized the importance of self-credentializing through personal stories and
connecting with the audience's pain points. Warren explained how to create a "potato chip trail"
of valuable content to build trust and eventually lead potential clients to a buying decision. He
advised focusing on one social media platform, using Al tools to repurpose content, and
following a formula for short-form videos that includes a hook, example, and call to action.
Warren also stressed the need for consistency in posting content to engage algorithms and
build a following.

Social Media Content Strategy Guide

Warren provided detailed guidance on content creation for social media, recommending a mix of
long-form (10+ minutes) and short-form (1-2 minutes) videos daily. He emphasized the
importance of authentic delivery over scripts, using talking points and natural conversation flow.
Warren also discussed self-credentialization, encouraging coaches to highlight their
achievements and expertise to build trust with potential clients. The session concluded with an
exercise using Al tools to create social media video scripts, with instructions for downloading
and editing the results using ChatGPT in thinking mode.


https://docs.google.com/document/d/10cSNF9hf3rIDMOUmb3NoGsRoi9pBwIZck1mxknl03vU/edit?usp=sharing
https://docs.google.com/document/d/10cSNF9hf3rIDMOUmb3NoGsRoi9pBwIZck1mxknl03vU/edit?usp=sharing

ChatGPT and Social Media Strategies

Warren led a discussion on various topics, including the use of ChatGPT's flagship version 5.2,
which includes different modes like Auto, Instant, Thinking, and Pro, with Pro offering up to 15
minutes of processing time. Warren emphasized the importance of unique content uploads
across different social media platforms to avoid algorithmic limitations. He also shared his
camera and microphone setup, recommending more affordable options like the Logitech Brio for
those not requiring high-definition video. Warren advised asking audiences to subscribe rather
than share content for better engagement and visibility.

Optimizing Content and Productivity Strategies

Warren shared insights on content-sharing strategies, emphasizing the effectiveness of
individual requests over mass requests, and discussed the importance of maintaining a linear
focus while incorporating rejuvenation techniques to enhance productivity. He recommended the
Pomodoro technique and the book "Deep Work" by Cal Newport to help manage work and
decision-making fatigue. Warren also addressed the use of Al in marketing, advising against
over-reliance on Al-generated content and encouraging authentic engagement. He provided
guidance on using Descript for video editing and suggested focusing on a few key areas of
expertise rather than being a generalist. Warren concluded by encouraging attendees to commit
fully to their chosen strategies and not to dabble, as true success in business often requires
going all-in on a single focus.



	Lead Magnets That Actually Work 
	 
	Quick recap 
	Summary 


