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Sonic drive in nutrition

Sonic Corp. underwent significant changes in the early 2000s, including the introduction of PartnerNet, an intranet array of services that digitally linked all Sonic Drive-in locations to the company. In 2003, the brand gained further attention with the release of The Simple Life, starring Paris Hilton and Nicole Richie. To celebrate its 50th birthday,
Sonic added new menu items, including the Birthday Cake Shake, and made Pickle-O's a recurring item. The company expanded its operations, opening the 3,000th and 3,500th locations in Shawnee, Oklahoma, and the Chicago market, respectively. In 2005, Sonic Corp. reported double-digit increases in net income and revenue, thanks to new menu
items and increased advertising exposure. The company also began installing card readers in its drive-in stalls. In 2007, Sonic opened its first stores in the Northeastern United States, and in 2009, it partnered with DonorsChoose.org on a collaborative effort, Limeades for Learning, which aimed to donate over $500,000 each autumn to support public
school teachers. The program had already donated over $6 million to impact learning for more than 349,000 students nationwide. Despite growth into new markets, the company was hit hard by the recession of 2008-2009. However, in 2010, Sonic announced plans to switch to cage-free eggs and other humane animal welfare practices. The company
continued its refranchising effort and added new stores, opening its first Rhode Island location in Smithfield in 2015. Sonic Drive-In has faced several changes since its early operations began in the 1950s. The company initially implemented various policies, including shackling and electrical stunning of animals for meat production, which sparked
public criticism and led to a reevaluation of its commitment to animal welfare. In response, Sonic reformulated its soft-serve ice cream to meet FDA standards, introducing "Real Ice Cream" in 2010. The company continued to expand its menu with new hot dog items introduced in June 2010 and February 2011. Leadership changes also occurred, with
Craig Miller being appointed as chief information officer in 2012 and Danielle Vona joining as chief marketing officer the same year. Sonic's advertising efforts were revamped when it ended its relationship with agency Barkley in late 2010 and partnered with Goodby Silverstein and Partners. The company has made several acquisitions over the years,
including its acquisition by Inspire Brands in 2018 for $2.3 billion. In recent years, Sonic has focused on improving its drive-in experience, introducing a new design with wider car docks and an updated kitchen layout. However, the company has faced challenges due to the COVID-19 pandemic, which led to the indefinite suspension of patio dining at
many locations. In 2020, a mass shooting occurred at a Sonic Drive-In in Nebraska, resulting in two fatalities and two injuries. Despite these challenges, Sonic continues to operate with its corporate headquarters in Oklahoma City and has undergone several rebranding efforts, including the opening of its first location under the name "Sonic Beach" in
Florida. A new Sonic Beach location was opened in Miami Gardens and another one followed in Lauderhill a year later. Along with their classic menu items, Sonic Beach offered some unique ones like popcorn shrimp, Philly cheesesteaks, and pulled pork sandwiches. They also served beer and wine. The remaining locations eventually got rid of the
"Beach" name but still kept the same logo. Sonic started running ads on TV in 1977. One of their most iconic campaigns from the late '80s to early '90s starred Frankie Avalon. In 1999, they introduced a new character called Katie the Carhop in their commercials. They also partnered with NASCAR, starting with Richard Childress Racing and driver
Dale Earnhardt Sr. in 2001. After Earnhardt's passing, Sonic continued sponsoring Kevin Harvick through the end of 2003. Years later, they returned to NASCAR to support Sam Hornish Jr. and Richard Petty Motorsports. In 2015, Sonic expanded its advertising reach by airing commercials in areas far from their nearest location. T.]. Jagodowski and
Peter Grosz became well-known for their improv comedy series "Two Guys" in Sonic's ads. Similar duos were featured in other campaigns. By 2020, Sonic shifted their focus to a new campaign called "Everyday People," featuring families instead of the usual duo format. Over the years, Sonic has used various slogans such as "Service With the Speed of
Sound," "Happy Eating," and "America's Drive-In." More recent ones include "Live Free, Eat Sonic" and "Mmm. Sonic." Sonic Corp, a fast-food drive-in chain, has been in operation for over 50 years. Founded in 1953 in Shawnee, Oklahoma, it has expanded across the United States and internationally. The company's early success was attributed to its
innovative concept of serving food from within an automobile. The Sonic brand is known for its unique menu items such as Cherry Limeades, a popular drink made with real ice cream, and its iconic drive-in service model that allows customers to order at their car. Sonic has undergone significant changes over the years, including rebranding efforts in
2003 and the introduction of new products like Real Ice Cream. Sonic Drive-In, a popular fast-food chain, introduced several new menu items and updates in 2010-2012. The company launched a larger, "Footlong Quarter Pound Coney" hot dog and a premium beef hot dog, as well as renaming its Chief Marketing Officer to reflect the company's
marketing efforts. In 2012, Sonic appointed James O'Reilly as its new Chief Marketing Officer (CMO) and hired Danielle Vona as its new CMO. The company also named Goodby Creative Agency of Record for its advertising campaigns. Sonic expanded its operations, with plans to open seven locations in Hawaii. In 2018, the company was acquired by
Inspire Brands for $2.3 billion. In recent years, Sonic has undergone significant changes, including updates to its menu and branding. The company introduced a new drive-in design as part of its brand makeover and expanded its presence in new markets, such as Alaska. However, Sonic also faced challenges, including a shooting incident at one of its
locations in Bellevue, Nebraska, where two people were killed and two others were wounded in 2020. One man was arrested and charged with the crimes. According to reports from Times, retrieved on May 29, 2012, and an article by Cale Weissman for Fast Company on February 28, 2019, it was found that staff at an Ohio Sonic drive-in quit after
their wages were reduced from the state minimum of $8.55 per hour to $4 per hour plus tips. This incident was also reported by Adam Forgie for CBS4Local in March 2019, where entire staffs at three Sonic locations quit due to the significant wage cut. Sonic Beach locations, such as the one in Ft. Lauderdale, have been operational since at least
2011, with information available on their website as of May 31, 2012. The chain has seen various marketing efforts over the years, including a comeback noted by Kristi Arellano in the Denver Business Journal on July 2, 1999, and partnerships like the one mentioned by Richard Alm in The Dallas Morning News on April 13, 2002, discussing NASCAR
success. Ad Age's Bob Garfield highlighted Sonic's advertising on July 16, 2007, praising their actors in great ads. Social media stunts, such as rehiring their 'Two Guys' as reported by Bob Marshall for Adweek.com on February 22, 2012, have also been part of their strategy. The brand continues to evolve, with additions like the two gals to the 'Two
Guys' crew as announced by Peter Romeo on March 6, 2018, for RestaurantBusinessOnline.com. Sonic's community involvement is evident in events like the summer jubilee in LaFayette, reported by the Walker County Messenger on June 15, 1993. Gene Owens discussed adverb usage in The Oklahoman on December 6, 2007, while Jeff Martin wrote
about limeade for the Examiner on June 12, 2009. Brandchannel's Abe Sauer covered Sonic's Facebook Connect initiative on May 24, 2011. For nutritional information, Sonic Onion Rings range from 440 to 800 calories depending on size, with details available for each size option regarding full nutrition facts, ingredients, and allergen information.
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