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Casa will feature a queryless home page 
(shopping feed) that is intended to be a 
laid back, browsey experience designed 
for inspiration and discovery.

To lean into the spirit of discovery and 
fun, the feed will feature engaging and 
conversational headers paired with 
product-related imagery. 
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Delightful design

● Design a laid back and browsey experience. 
(Avoid long lines of text, over communication, 
and repetition).

● Be visually delightful. Pair snackable content 
with highly crafted hero images.  

● Balance eye-grabbing generated LLM headers 
with structural page module headers.

Build trust and engagement

● Create a homepage that feels welcoming, 
fresh, and relevant. 

● Capture shoppers’ attention with headers that 
evoke a moment, feeling or highlight an action.  

● Introduce shoppers to new trends, 
experiences, merchants, and possibilities.



Proprietary + Confidential

About the titles
03



Proprietary + Confidential

On Casa, the product set titles are LLM-generated 
and have 4 main roles:

1. Introduce the products being featured in 
the cluster. 

2. Engage the user through “fun” and 
conversational language.

3. Invite the user to explore the contents of 
that cluster.

4. Organize the feed by dividing topics and 
allowing for easy, more efficient scanning 
and browsing.

What is the role of the 
generated title?
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What we know
In general, people appreciate a more 
playful tone, but it can’t be at the expense 
of understandability.

● Fun & engaging titles work best when paired 
with visuals to help set context. 

● Playful tones tend to boost delight and 
relatability. [Source]

● Tone can be fun, but also neutral, positive and 
function-first.

● For “less visual” product categories, 
straightforward language works better.

Resources: What makes a good LLM summary , LLM response tone and content, CASA queryless UXR

Works well Doesn’t work well

https://docs.google.com/presentation/d/1rXbdy75pj2xtWvOZiA3NstSpdQfdqQsHJmG4veP-kfI/edit#slide=id.g281a44e6e84_0_559
https://docs.google.com/presentation/d/1mJRRt0Meq-J7DngT2uv1QBeayU2iRPKceLbxJ4uzaPE/edit#slide=id.g2b866316d8c_0_68
https://docs.google.com/presentation/d/1rXbdy75pj2xtWvOZiA3NstSpdQfdqQsHJmG4veP-kfI/edit#slide=id.g281a44e6e84_0_559
https://docs.google.com/presentation/d/1a-5tT4nVEvXXCXwclX0s8sSC3uDevYg2TzNSurhvGt8/edit#slide=id.g2eac19c4377_0_61
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So what is a “fun” title?....and what is too much?

Fun is:
● Entertaining words or phrases related to the 

product or theme.
● Lighthearted statements that evoke an emotion 

or a memory.
● A phrase that creates a sense of anticipation or 

excitement for what the user is about to 
discover.

● Bold statements that are confident and 
attention-grabbing. 

What is too much?
● Overendexing on puns, wordplay, or 

references that are too obscure. 
● Inappropriate humor that is offensive, 

insensitive, or not aligned with Google’s 
brand values.

● Using slang or made up words.
● Irrelevant words that are unrelated to the 

product.

Product Fun Too much

Women’s sandals Step into Summer Sanda-licious walks
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Examples of good titles
A good title:

- Clearly reflects the content of the cluster. It gives readers a 
glimpse into what they can expect. (May not always be fun 
and witty).

- Is short and impactful, capturing the attention in just a few 
words.

- Aligns with the voice and tone of Casa and the larger Google 
brand.

- Fosters a human connection that resonates with the shopper 
and does not sound robotic.

- Creates a sense of enjoyment, inviting users to lean back and 
immerse themselves in more editorial-like content. 
(Conversational, fun, and culturally relevant.) 

Product Good titles

Back to school Make your dorm feel 
like home

Tote bags Carrying the essentials 

Crochet yarn Hooked on crochet

Polo boots Polo boots built to last

Fendi glasses Fendi frames

Shower curtain Bathroom basics

Party dress Dresses for any party
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Examples of bad headers
A bad title:

- Doesn't accurately reflect the content of the cluster, leading to 
confusion.

- Uses slang, made up language, or vague phrases that make it 
difficult to understand.

- Omits brand or product names that are essential to the 
comprehension of the cluster. 

- Over exaggerates or is too cheesy and cliche
- Is off-putting or offensive: inappropriate humor, insensitive 

language, or controversial.
- Too long or wordy making it difficult to read or remember.

Product Bad titles

Shower curtain Showtime in the 
shower

Nike running sneakers Swoosh into running

Nintendo switch Gaming’s hybrid hero

Legos Bricks unleashed: 
Creative adventures

Converse Chucks for cool cats

Cowboy hats Howdy girl, chic

Uno cards Uno-derful card 
games

Sandals Sassy soles for stylish 
strolls

Ikea dresser IKEA-riffic designs
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1. Generated titles should adhere to Google’s brand values: Human, helpful, inspiring, fun.
a. Titles should sound human and natural, not robotic.

2. Generated titles should be conversational but not overly lofty or whimsical. 
a. They should pique a shoppers interest but shouldn’t be so crafty that it compromises clarity for 

playfulness. 
3. Titles should be clear and concise meaning the language is simple and easily scannable. (No more than 6 

words)
4. Use a neutral, universal tone: don't exaggerate or add unnecessary descriptors or slang terms. Titles should not 

mislead, exaggerate, or overpromise:
a. Avoid saying things like “Best”, “Perfect”,“Must-have” etc.

5. Titles should always include brand names and product lines when necessary.
6. For less visual product categories, consider using more straightforward terminology (i.e. Screw drivers, shower 

curtains, etc.)
7. Incorporate current culture trends and references when possible to make headers relevant and relatable. 
8. Avoid telling shoppers what to do. Although we can be inspirational and encouraging, we don’t want to come 

across as pushy or demanding. Ex: Upgrade your wardrobe
9. Titles should follow sentence case structure, only capitalizing the first word, brands, and proper nouns.

LLM-generated title guidelines
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Prompt design → Generated titles
A key component of generating a good 
title is designing a good prompt...

Collab prompt 

Generated titles 



Proprietary + Confidential

Problems we faced
The generated headers aren’t meeting content 
guidelines. They’re often too silly and feel like they 
were written by a robot. They generally don’t reflect 
the Google brand voice. 

Issues include: 
- Made up words (“sandalicious”, “Boot'n'bout”, 

“shoetopia”).
- Omission of brand names or improper use (Hermes 

perfume described as “Scents from an Olympian”)
- Excess use of superlatives “Perfect”, “timeless”, 

“Must-have”.
- Colors replaced with adjectives like “citrusy” and “fiery”.
- Titles don’t reveal much about the product
- Inconsistent use of sentence case

In this current state, we risk brand trust, user 
confidence, and overall perception of quality. 
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The prompt has gone through many 
iterations and has been updated to address 
feedback from UXR, filed bugs, and 
guidelines.  

We looked at outputs in a spreadsheet

We then: 

● Identified which met UX best 
practices (or didn’t)

● Documented most common issues 
and turned these into writing 
guidelines to provide the model

● Stress-tested our guidelines using 
Collab

● Continued to iterate on the prompt
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Before and after

Before After
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Key learnings

One size does 
not fit all

Different product 
categories required a 
different prompt 
approach to generate 
effective titles.  

Show don’t tell

Including both good and 
bad examples within the 
prompt seemed to help 
with the output quality. 

Details matter

The more specific we were in 
the prompt, the more likely 
we were to get the desired 
output. 

Keep it brief

Overloading the prompt 
with too many rules 
limited the AI's 
creativity. We found that 
a more concise prompt 
led to better results.
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1. Finalize prompt
2. Continue to test the prompt with new queries from LE
3. Create a secondary prompt for when prompt 1 fails to meet 

UXCD guidelines.
4. Finalize guidelines and share out to the larger team
5. Work with eng to establish a QA on all generated titles

Next steps


