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Ramadan is all about

giving




SO, we wanted to
give you something

to think about



This story 1s about
giving purpose to your
orand this Ramadan




| et’s first talk about
our observations
during Ramadan



Across platforms, users flock to certain types of content

Videos relating to
physical training

+60%

during Ramadan?

Food

+23%

during Ramadan’

Sports

+22%

Entertainment

+8%

during Ramadan’

during Ramadan!

Source: 1. TikTok 2. Google
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And that's also true for the content creators on major
platforms.

Of the top 100 GCC influencers who talk of Ramadan

60% 47%

talk of accessories, talk of travel &
clothing & luxury’ aviation’

41%

talk of beauty &
cosmetics’

Content creators offer a gateway to
SO many consumer interests

Source: 1. Platformance CloutScout
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But despite the large pool of content creators in GCC countries

85,331 104,388 12,223

in the UAE in KSA in the rest of the GCC

only

12.2% 71.1%

talked about Ramadan last used #Ramadan'!
year!




Ramadan is also a time of advertising,
more brands advertise and spend more...

...leading to an increase in CPMs,
particularly across walled gardens

20%+

of yearly ad spend’

10%+

Increase in CPMs during
Ramadan period?®

Source: 1. Metaq, 2. Ipsos MENA, 3. Platformance internal data
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The Challenge

How does your brand

stand drive authentic deliver business
out? connections? results?
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Enter what we call the
Fm PLATEORMANCE

play




Driving Marketing Performance for your brand

Generate Tech-powered

Tiedto b Demqn d content creator
ied to business x .
partnerships
outcomes via our 4 Convert
Pay-Per-Outcome e Demand
model

Programmatic amplification,

2 Nurture Szl
including CTV, curated supply
e Demand and audiences and YouTube




How?
With our 4Cs
approach




Driving Marketing Performance during Ramadan

2. CONNECT 3. CONTACT users,

seamlessly moving them along

across a digital their conversion

ecosystem... journey...
N

Where your
consumers
are

Confidential & Proprietary ﬂ PLATFORMANCE



CREATE captivating ads

UGC — Clout Scout

[cor
yo

trend

amazon

Confidential & Proprietary
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CREATE captivating ads

PGC — [ ION

TOYOTA

DISCOVER MORE .

The All-New Land Cruiser Prado 2024

4 REASONS TO BE EXCITED FOR

DIRIYAH SEASON

342 8 16 43

DAYS HOURS MINUTES SECOND:!

Countdown RM-Creative Connected TV Ad Gamified RM-Experiences

Confidential & Proprietary ﬂ PLATFORMANCE



CREATE captivating ads

publisher.com

4 REASONS TO BE EXCITED FOR

DIRIYAH SEASON

342 8 16 43

DAYS HOURS MINUTES SECONDS

Tap/Swipe SAR to send money

‘ home with the best rates!

Countdown RM-Creative Exchange Rate RM-Experience Interactive RM-Experience Gamified RM-Experience
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essly across a digital ecosystem

YouTube

28 days Plan

Outcome

500,000

n

Budget

$5,000.0

0.011 per O
Ad Format: CTV Video
Audience: 18-45, Interest: Cooking
Dates: 28 Feb 25 -- 28 Mar 25
Languages:
English
. Countries:
Platformance DSP P w ) United Arab Emirates
28 days Plan ’

Outcome

2,000

Budget

$3,000.00

)] Ou
Ad Format: Rich Media Display
Audience: Cooking and recipe websites
Dates: 28 Feb 25 -- 28 Mar 25
Languages:
Arabic ’ » Platformance DSP

Countries: 28 days Plan

United Arab Emirates
Qutcome

PF Business 380
Manager

Ad Format: Mobile Display

Audience: Avid cookers, cooking and recipe app users . Users in-market for
food delivery service

Dates: 28 Feb 25 -- 28 Mar 25
Languages:
English  Arabic

Countries:




CONTACT users, moving them along their conversion journey

ﬂ PLATFORMANCE
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Decorate with me for

Ramdhan

@username - 1Wago

unasntr'}ﬁ\

T ——

el

\ -v TOYOTA
DISCOVER MORE ;

The All-New Land Cruiser Prado 2024
-~

Lénl-—.

Source: 1. Metaq, 2. TikTok, 3. YouTube
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CONVERT and deliver business

impact with your Marketing activity

App Install N Acquisition

delivering growth

Platformance }
and profitability

PPO model '" =
N ‘ ~
N i

)

b

Traffic Sales

- 'g‘\
; :'. - \



So how does it all
come together for you

this Ramadan?




Our Ramadan packages

Package

Channels

Targeting

The PF Play

Media
Deliverables

*

B ; /' .. - N :
J ‘:/\ \',.,
XY N
74U A
'\

+ Rich Media OR Gaming
+ Nano / Micro
Content Creators

Programmatic
Display, Video, YouTube

Creative Engagers
Tailored Content Creators
& Gaming Platforms

Ramadan Contextual
Affinity & Intent Audiences

Highly customizable creatives
CloutScout intelligence for
relevant incremental reach

Ramadan relevant
contextual targeting

70k+ Creative
Interactions, 7+ Content
Creators w/ Usage Rights

3M+ Imps, SO00k+ Views,
Custom Outcomes

* Final media deliverables determined based on mix of channels & formats

+ CTV
+ Macro / Mega Influencer
+ BLS OR Attention Study

Curated OTT apps, OEM
devices and macro
influencers

Big screen & big-
name attention

400k+ CTV Views,
2+ Influencers




The Value-Add Solutions
Available for $50k+ MBV

Attention

study

Lumen / Adelaide

Option for:
Rich Media
\le[=Te
Std Display
Gaming

BLS

Guaranteed
statistically
significant responses

Option for:
Rich Medio
Video
Std Display
Clelngligle

* One market included. Additional markets require 20k MBV / market



See the packages brought to life for Ramadan verticals

Programmatic Rich Media
$20,000 $5,000
: : Interactive
Display, Video, YT Carousel

Hero key visuals
Across cooking,
recipe and
lifestyle websites

Multiple recipes
within one ad

$5 CPM blended $8 CPM
SHOGOOTIMES o 5 e
950,000 views -
62,500 creative
Custom Cost per interactions
Site Visit KPI

Content
Creators

$5,000

5 Nano, 2 Micro

influencers

Aspiring chefs,
Family focused

content creators

$500 per reel for
nano, $1,250 for

MiCcro

up to 150,000
unique reach

CHANNEL

BUDGET

FORMATS

TARGETING

PRICING

DELIVERABLES

Programmatic

$20,000

Display, Video,
YT

Hero key visuals

across entmt &
local news
welbsites

$5 CPM
blended

4,000,000 imps

250,000 views
Custom Cost
per Lead KPI

Entertainment

Gaming

$5,000

Rewarded
\Vile[=Ye)

Puzzle, casual
and arcade
games

$8 CPM

625,000 imps

62,500 creative

interactions

$50k

Content
Creators

$5,000

5 Nano, 2 Micro

Influencers

Gen Z,
entertainment
review content

creators

$500 per reel

for micro

up to 150,000
unigue reach

Influencers

$10,000

1Macro, 1Mega
Influencers

Local
celebrities

$2,500 for

for nano, $1.250 macro, $7,500

for mega

up to
2,500,000
unique reach

Jr

CTV
$10,000

15s Hero Video

Music, fun and
entertainment
channels

$22 CPM

470,000 views



All helping you win at Performqnce

2in5

expect offers &
discounts during
Ramadan’

defer big purchases
to Ramadan?

With Platformance’s PPO model you pay for outcomes, not media.
And we have Outcomes tailored to Romadan:

AN
'9\
\\> /)

New Customer
Acquisition

New Orders
& Leads

1. Toluna Research; 2. Ipsos MENA



Move fast, stay relevant, generate impact
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Consider your creator strategy

Confidential & Proprietary ? PLATFORMANCE



Consider your creative strategy

RANGE ROVER

THIS CAR IS THE
BLING YOU'D NEEE

The All-new 2024 Range Rover Sport

P PLATFORMANCE

Top 10 reasons to get: The All-new 2024 The Range Rover Sport

—g
VERSATILITY &
PRACTICALITY

RANGE ROVER

LUXURIOUS
AND C{OMFORT ADVANCED

-

CUTTING-
SAFETY
EPGE
— - ASSISTANCE TECHB oGY

—_— -
==

Confidential & Proprietary



Consider your content strategy

Food/Entertainment/Sports PMP & PG deals YT Contextual

~ == Weight Gain Workout Plan

Yallakofa =
L

Confidential & Proprietary F PLATFORMANCE



Consider your device strategy

CTV

A abp YUPPT V]
@ Xi1aomil ‘thw'

Acko i ol TSN

Bloomberg  AFROLANDTY  S3S )

4 -

AY}éa Coolita
S ?éR © /?g‘(ip party
TS W) e

ﬁ PLATFORMANCE

Mobile App

Top up your loan in
an instant

Join FAB
Already a customer

Confidential & Proprietary



So together, we aim
for a prosperous
Ramadan



For your brand



But more importantly,
for you and for us




Ramadan Kareem

www.platformance.io

Confidential & Proprietary


http://www.platformance.io/
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