Al Customer Support Secrets:
What Actually Works (And What Doesn’t)
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The Al Revolution in Customer Support

Picture this: It's 2025. Your support team is
handling 5x the volume with the same
headcount. Customer satisfaction is at an all-
time high. You're finally seen as a profit
center, not a cost center. Impossible? Not
according to the 73% of CX leaders who
believe Al will power all customer
interactions by then.

But here's the stark reality: Most companies
aren't ready. Are you?

Businesses stand to lose

$4.7 Trillion Annually

due to poor customer experiences

Al isn't just changing the game; it's creating
an entirely new playing field. But in this
automation revolution, how do you tell the
breakthroughs from the fads? How do you
work with your team to adopt these
technologies? And how do you explain the
impact to your business stakeholders?

In this exclusive whitepaper, you'll discover:

e The 3 types of Al customer support—
and which one led to a stunning 29%
decrease in resolution time.

e The $1 million support mistake that
67% of companies are making right
now. Are you one of them?

e Howtoimplement Al without
alienating your human team. (Hint:
87% of contact center leaders believe
it'll boost productivity, not replace
jobs.)

e The 5-step framework for selecting
the right Al solution, curated from CX
leaders who've been in your shoes.
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e The counterintuitive truth about Al
and human empathy in support
interactions.

e  Why some Al implementations fail
spectacularly—and the bulletproof
strategy to ensure yours doesn't.

e How Al-powered support can
increase average order value by up
to47%. Yes, you read that right.

This isn't just theory. We've distilled insights
from interviews with CX pioneers at the top
companies in the world, plus hard data from
over 1,000 Al-powered support teams. A
staggering 91% report satisfaction with
their Al implementation.

But before we dive into these game-changing
secrets, we need to address the elephant in
the room: the hidden danger of Al that's
causing some companies to delay its
adoption indefinitely. It's a risk so worrisome
that 63% of consumers are concerned about
its impact.

What is this looming threat? And more
importantly, how can you safeguard your
team against it?

Turn the page to discover what it is, how to
avoid it, and why mastering this knowledge
could be the difference between leading the
pack or being left in the dust in the new Al-
driven world of customer support.

The future of support is being written right
now. Will you be the author of your success
story, or a cautionary tale?

91%

of businesses with Al in support units
are satisfied with the effects.



Al In Customer Support: The Dawn of a New Era

Remember when "digital transformation" was the
buzzword du jour? Brace yourself, because we're
way past that now. We're at the start of a
revolution that's redefining the very essence of
customer support. Welcome to the age of Al.

The Evolution: From Chatbots to Cognitive
Companions

Just afew years ago, Al in support meant clunky
chatbots and frustrating automated phone
systems. Fast forward to today, and we're talking
about Al that can predict customer needs, draft
personalized responses, and even detect
emotions. This isn't your grandfather's workflow
automation—it's a cognitive revolution.

Consider this: 65% of CX Leaders now see Al as a
strategic necessity, not just a nice-to-have. Why?
Because the stakes have never been higher.

90%

of customers expect an immediate
response when asking a support
auestion.

In the age of instant gratification, Al isn't just an
advantage—it's your only hope of keeping up.

But here's where it gets interesting. While 73% of
CXleaders believe Al will power all CX
interactions in the near future, a mere 34% of
support agents understand their department's
Al strategy. We're looking at a chasm between
leadership vision and frontline reality—a gap that
could cost you dearly.

The Current State: A Landscape of Opportunity
and Peril

The numbers don't lie:

e 57% of customers prefer to engage
digitally with companies for support.

e Companies offering excellent customer
experiences grow top-line revenues 4-
8% faster than their market.
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e Yet, 61% of customers have switched
brands due to poor customer service.

The message is clear: Embrace Al effectively, and
you'll ride the wave. Ignore it, and you'll be swept
away.

The Challenges: It's Not All Sunshine and
Algorithms

Before you rush to implement the latest Al tool, a
word of caution. The road to Al nirvana is paved
with good intentions—and littered with the
wreckage of failed implementations. Common
pitfalls include:

1. The "Magic Bullet" Syndrome: Believing
Al will solve all your problems overnight.

2. The Human Factor: Failing to prepare
your team for the Al transition.

3. DataDilemmas: Not having the right
datainfrastructure to feed your Al beast.

As we stand on the brink of this Al revolution, one
thing is clear: The future belongs to those who
can harness the power of Al while retaining the
human touch that customers crave.

“If you do build a great experience,
customers tell each other about that.
Word of mouth is very powerful.”

Jeff Bezos, Amazon.com

In the following sections, we'll dive deep into the
strategies that separate the Al winners from the
losers. We'll explore the three types of Al
support, reveal the million-dollar mistake you
can't afford to make, and provide a blueprint for
seamless Al integration.

The question isn't whether Al will transform
customer support—it's whether you'll be leading
the charge or playing catch-up. Are you ready to
glimpse the future? Turn the page, and let's
rewrite the rules of customer support together.



The Three Types of Al in Customer Support

In the high-stakes world of customer support,
your team's time is your most valuable—and
expensive—asset. While chatbots buzz around
the periphery, the real Al revolution is happening
where it matters most: in the inbox. Let's dive into
the three types of Al that are transforming how
your human experts handle support emails.

1. Reactive Al: The Digital Assistant

Imagine an Al that works alongside your team,
not just answering simple queries, but
augmenting every email interaction.

How it works:

e Instantly retrieves relevant information
from your knowledge base

e Suggests responses based on similar past
interactions

e Automates routine tasks like
categorization and prioritization

The Impact: LinkedIn achieved a staggering 77%
increase in information retrieval and 29%
reduction in resolution time with a knowledge
graph-powered Al assistant. That's not just
efficiency; it's a complete rewrite of what's
possible.

The Human Touch: Your agents become
superhuman, armed with instant knowledge and
freed from repetitive tasks. They're not replaced;
they're elevated.

2. Proactive Al: The Fast-Forward

What if you could solve problems before
customers even hit "send" on their email?

How it works:

e Analyzes patterns in customer behavior
and product usage

e Predicts potential issues and triggers
preventive actions

e Initiates proactive communication to
head off problems

The Impact: Imagine cutting down on those long
back-and-forth threads where the customer
slowly reveals the real problem - but only after
taking up hours of valuable agent time. Fast-
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forward to the end of the thread and save both
your customer and agents.

The Human Touch: Your team shifts from reactive
firefighting to strategic relationship-building.
They're not just solving problems; they're
preventing them.

3. Predictive Al: The Empathy Engine

This is where Al transcends mere efficiency and
enters the realm of customer delight.

How it works:

e Uses natural language processing to
detect customer sentiment and intent

e Personalizes responses based on
customer history and preferences

e Suggests next best actions to agents for
optimal customer outcomes

The Impact: Imagine a world where every
customer feels truly understood from their very
first interaction. This isn't just about efficiency;
it's about creating moments of genuine
connection and delight at scale.

The Human Touch: Your agents become
emotionally intelligent superheroes, armed with
Al-powered insights to connect on a deeper level
with each customer.

62%

of customer support representatives say that Al
tools help them understand their customers
better.

The Silent Revolution: Why Email is the New
Frontier

While the world talks about chatbots, savvy
leaders know that email support is where the real
ROl lives. Here's why:

1. Cost Efficiency: Human agents handling
emails come with significant costs in
terms of salaries, training, and overhead.
In contrast, web-based knowledge bases,
while valuable, don't incur the same level
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ongoing human resource expenses. Al-
powered email support bridges this gap,
offering personalized, human-like
interactions at a fraction of the cost of a
full human team.

2. High-Stakes Interactions: Email often
handles more complex, nuanced issues
that directly impact customer retention.

3. Scalability Challenge: As your business
grows, email volume can quickly
overwhelm your team. Al is the scalable
solution you've been waiting for.

4. DataGoldmine: Every email interaction
is a treasure trove of insights waiting to
be unlocked by Al.

The Choice is Yours

As we stand at this crossroads, the questionisn't
whether to adopt Al for your email support—it's
which type will catapult you ahead of the
competition. Will you settle for reactive
assistance, push boundaries with proactive
solutions, or redefine customer relationships with
predictive empathy?

In the next section, we'll reveal the million-dollar
mistake that's holding most companies back—and
how to avoid it. Are you ready to turn your
support team into a powerhouse of efficiency and
customer delight?

Turn the page to ensure you're not leaving money
onthe table.

Al Customer Support Secrets: What Actually Works (And What Doesn'’t)



The $1 Million Support Mistake: Inefficient Email Support

You've seen the numbers. You've felt the
pressure. But you might not realize that the
biggest threat to your support operation is
lurking in your inbox. Let's pull back the curtain
on the million-dollar mistake that's bleeding your
budget dry.

The Costly lllusion of "Business as Usual"

Picture this: Your team arrives each morning to
an avalanche of emails. They spend hours sifting,
sorting, and struggling to keep up. You might
think this is just the cost of doing business. But it’s
not.

78%

of customer support specialists agree
that Al tools and automation can help
them be more efficient

Let's break down the hidden costs:

1. Time Drain: On average, support agents
spend 20% of their time searching for
information to resolve tickets. In ateam
of 50, that's 10 full-time employees
worth of productivity—gone.

2. Response Lag: With 90% of customers
expecting an immediate response, every
minute counts.

3. Inconsistency Quagmire: Without Al-
powered assistance, responses vary
wildly between agents, and customers
are forced to re-explain the context over
and over again. This inconsistency isn't
just unprofessional—it's expensive,
leading to repeat contacts and
escalations.

4. The Burnout Spiral: Drowningin
repetitive emails leads to agent burnout.
The cost of turnover? Up to 200% of an
employee's salary.

5. Missed Opportunities: Every email is a
chance to upsell, cross-sell, or deepen
customer relationships. Without Al
insights, these opportunities vanish into
thin air.
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Add it all up, and for a mid-sized support
operation, we're talking about a million-dollar
leak in your budget. Every. Single. Year.

The Automation Trap: Why Many Al
Implementations Fail

Here's where it gets tricky. You might think, "I'll
just throw some Al at the problem." Not so fast.

The stark reality:

e  Only 34% of agents understand their
department's Al strategy.

e The majority of agents report receiving
no training in Al tools.

The Real Culprit: Misalignment and
Implementation Woes

The million-dollar mistake isn't avoiding Al—it's
implementing it wrong. Here's where companies
stumble:

1. The"Set It and Forget It" Fallacy:
Believing Al is a one-time
implementation rather than an ongoing
process.

2. The Data Deficit: Not having clean,
comprehensive data to train Al
effectively.

3. The Human Element Oversight:
Focusing on technology without
preparing the team for change.

4. The Metrics Mirage: Measuring the
wrong KPls, missing the real impact on
customer satisfaction and revenue.

5. The Integration Isolation: Failing to
integrate Al seamlessly with existing
workflows and systems.

The Path Forward: Turning the Million-Dollar
Mistake into a Multi-Million Dollar Opportunity

But here's the good news: With the right
approach, you can turn this costly mistake into
your biggest competitive advantage. Imagine:

e Slashing response times by 80%

e Boosting first-contact resolution rates by
35%

e Increasing customer satisfaction scores
by double digits



8

e Reducing agent turnover by 50%

An e-commerce site even found that Al Customer
Service was able to increase their average order
value (AQV) by 47%, simply by providing them
faster, personalized pre-purchase support.

Your Next Move

In the next section, we'll reveal the step-by-step
playbook for implementing Al in your email
support operation—without alienating your team
or compromising on quality.

You're standing at a crossroads. One path leads
to continued inefficiency and mounting costs. The
other? To a support operation that's not just cost-
effective, but a genuine competitive advantage.

Which path will you choose?
Turn the page to discover how to transform your

support email handling from a million-dollar
liability into a multi-million dollar asset.

Al Customer Support Secrets: What Actually Works (And What Doesn'’t)



Implementing Al without Alienating Your (Human) Team

The Al revolution in customer support is here, but
there's a glaring disconnect between how
managers and agents perceive its impact. While
CXleaders are enthusiastically embracing Al,
many agents are viewing it with skepticism and
fear. Let's bridge this gap and explore how Al can
truly empower your human team.

The Agent's Perspective: A Reality Check

Before we dive into strategies, let's look at what
agents are actually saying:

e Only 25% of agents think their current Al
tools help them provide better service

e A majority of agents report receiving no
training in generative Al tools

e Only one-fifth of agents have generative
Al tools at their disposal

e 65% of agents say more training would
help them do their job better

e 62% of agents want access to data that
allows for personalized interactions

These statistics paint a clear picture: agents feel
unprepared and unsupported in the face of Al
integration. They're not resistant to change;
they're hungry for the right tools and training to
excel in their roles.

The Promise of Email Drafting Al: Elevating
Roles, Not Replacing Them

Here's where email drafting Al can be a game-
changer. Far from replacing agents, this
technology can elevate their roles in several key
ways:

1. Handling Tier 1 Tickets: Al can draft
responses for simple, repetitive queries,
freeing up agents to focus on more
complex issues.

2. Empowering Agents as Editors: Instead
of starting from scratch, agents can
review and refine Al-generated drafts,
adding their human touch and expertise.

3. Faster Response Times: With Al
handling initial drafts, agents can
respond to more tickets in less time,
improving overall efficiency.

4. Consistency and Quality: Al ensures a
baseline of quality and consistency
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across all responses, which agents can
then personalize.

5. Continuous Learning: As Al handles
more basic queries, agents naturally
evolve into Tier 2 and Tier 3 specialists,
dealing with more challenging and
rewarding (and better compensated!)
work.

A Strategy for Alignment: Managers and Agents
Working in Harmony

To successfully implement Al without alienating
your team, follow this strategic approach:

1. Transparent Communication:

o Beclear about Al'srolein
augmenting, not replacing,
human agents.

o Share the vision (repeatedly) of
how Al will elevate agents' roles
and importance.

2. Comprehensive Training:

o Investinthorough Al tool
training for all agents.

o Focus on how to effectively edit
and personalize Al-generated
drafts.

3. Gradual Implementation:

o Start with a pilot program,
allowing agents to provide
feedback.

o Incrementally increase Al usage
based on agent comfort and
proficiency.

4. Career Path Clarity:

o Outline how Al adoption leads to
career advancement
opportunities.

o Create newroles like "Al
Specialist" or "Tier 3 Expert" to
showcase growth potential.

5. Reward and Recognition:

o Implement a bonus structure for
agents who effectively leverage
Al to improve KPlIs.

o Recognize and promote agents
who become proficient in Al-
human collaboration.

6. Continuous Feedback Loop:

o Regularly survey agents on Al
tool effectiveness and areas for
improvement.
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o Actonthis feedback to
continually refine the Al
implementation.

7. Showcase Success Stories:

o Highlight agents who have
successfully transitioned to
higher-tier roles through Al
adoption.

o Share metrics on how Al has
improved job satisfaction and
reduced burnout.

The End Result: A Win-Win Scenario

By following this strategy, you're not just
implementing Al; you're creating a new paradigm
of customer support. Agents evolve into highly
skilled problem-solvers, tackling the most
challenging and interesting cases. Meanwhile, Al
handles the routine queries, leading to faster
response times and higher customer satisfaction.

This approach addresses the core concerns of
agents while fulfilling the efficiency goals of
management. It's not about replacing humans
with Al; it's about creating an Al-human
symbiosis that delivers unprecedented levels of
service quality and employee satisfaction.

Remember, the goal isn't just to automate—it's to
elevate. With the right implementation strategy,
Al in email support becomes a powerful tool for
agent empowerment, career growth, and ultimate
customer satisfaction.

Al Customer Support Secrets: What Actually Works (And What Doesn'’t)



The 5-Step Framework for Selecting the Right Al Solution

In the era of intelligent CX, selecting the right Al
solution for your support team is crucial. With
80% of contact center leaders believing Al
capabilities are essential in the near future, it's
clear that Al is no longer optional. But how do you
choose the right solution when 62% of CX leaders
feel they're behind in providing the real-time
experiences consumers expect? Let's dive into a
5-step framework that will guide you through this
critical decision-making process.

Step 1: Define Your Goals

Before diving into Al solutions, clearly articulate
what you want to achieve with Al in your support
operations.

Key Considerations:

e lIdentify your primary pain points (e.g.,
slow response times, low first-contact
resolution rates, stagnant customer
satisfaction)

e Set specific, measurable objectives (e.g.,
reduce response time by 30%, increase
CSAT by 10%)

e Align Al goals with broader business
objectives, getting your business
stakeholders involved

Remember: 91% of businesses with Al in support
units are satisfied with the effects. Be ambitious
but realistic in your goal-setting.

Step 2: Assess Your Current Capabilities

Take stock of where your team and technology
currently stand.

Key Actions:

e Evaluate your existing tech stack and
integration capabilities

e Assess your team's Al readiness (recall
that only 34% of agents understand their
department's Al strategy)

e |dentify data sources and quality (crucial
for Al performance)

Pro Tip: Conduct an anonymous survey of your

support team to gauge their perception of Al. This
can help address the disconnect we saw earlier,
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where only 25% of agents think current Al tools
help them provide better service.

Step 3: Evaluate Al Solutions

With clear goals and a solid understanding of
your current state, you're ready to evaluate Al
solutions.

Key Factors to Consider:

e Integration capabilities with your
existing systems

e Customization options to match your
brand voice and specific needs

e Scalability to grow with your business

e Security features to protect customer
data (83% of CX leaders say data
protection is a top priority)

e Ease of use for both agents and
administrators

Remember: 69% of businesses report improved
customer service with Al, 55% see decreased wait
times, and 54% experience streamlined
workflows. Look for solutions that can deliver on
these key advantages.

Step 4: Pilot and Test

Before full implementation, run a comprehensive
pilot program.

Key Steps:

e Select adiverse group of agents for the
pilot, including both tech-savvy and less
tech-inclined team members

e Choose a specific use case or customer
segment for the pilot

e Set clear success metrics aligned with
your goals from Step 1

e Gather extensive feedback from agents
and analyze customer reactions

Insight: Remember that 78% of customer support
specialists agree that Al tools can help them be
more efficient. Use this pilot to validate (or
challenge) this belief within your own team.

Step 5: Measure and Optimize
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Once you've selected and implemented an Al
solution, the work isn't over. Continuous
measurement and optimization are crucial.

Key Actions:

e Establish a robust system for tracking
key performance indicators (KPlIs)

e Regularly gather feedback from agents
and customers

e Continuously train and update your Al
models

e Stayinformed about new Al
developments and upgrade when
necessary

Pro Tip: Among companies measuring Al's impact,
even in early projects, 34% see revenue increases,
40% see improvements in client ratings, and 32%
note increased team member productivity. Track
these metrics in your own implementation.

Bonus: Change Management

While not a step in selecting an Al solution,
change management is crucial for successful
implementation. Remember, 65% of agents say
more training would help them do their job
better. Invest in comprehensive training
programs and clear communication to ensure
your team is ready and eager to work alongside
Al.

By following this 5-step framework, you'll be
well-equipped to select an Al solution that not
only meets your current needs but also positions
your support team for future success. Remember,
the goal is to create a symbiotic relationship
between Al and your human agents, elevating the
capabilities of your entire support operation.

As you embark on this journey, keep in mind that
70% of CX leaders believe Al will make every
digital customer interaction more efficient. With
the right solution and implementation strategy,
you can be part of this transformation, delivering
exceptional customer experiences while
empowering your support team.

12 Al Customer Support Secrets: What Actually Works (And What Doesn'’t)



The Hidden Dangers of Al in Customer Support

As we stand on the precipice of the Al revolution
in customer support, it's crucial to acknowledge
the challenges that come with this transformative
technology. While the benefits are clear, there
are potential pitfalls that, if left unaddressed,
could derail even the most promising Al
initiatives. Let's explore these issues and how to
navigate them effectively.

1. The Trust Gap

Concern: 63% of consumers are worried about
bias and discrimination in Al algorithms and
decision-making.

Solution: Transparency is key. Be clear about how
your Al makes decisions and what data it uses.
Implement regular audits to check for bias in your
Al models. Consider using explainable Al
techniques that can provide rationales for Al
decisions. Remember, 80% of CX leaders agree
that if customers don't understand how their data
is used, they may feel violated and opt for more
transparent brands.

2. The Human Touch Dilemma

Concern: Only 22% of consumers say current Al
bots do an excellent job of explaining why a
suggestion was made.

Solution: Implement a hybrid approach. Use Al
for initial responses and data gathering, but make
sure human agents are in the loop for complex
issues. Ensure your Al is able to include
referenced answers with easy verification. Train
your Al to recognize when a human touch is
needed. This aligns with the 71% of organizations
that use digital channels primarily for first
contact.

3. The Data Privacy Predicament

Concern: 70% of CX leaders say that generative
Al has led their organizations to take a step back
and re-evaluate their entire customer experience,
particularly regarding data usage.

Solution: Prioritize data protection and
cybersecurity in your customer service strategy.
83% of CX leaders already do this. Be transparent
about data collection and usage. Implement
strong data governance policies and consider
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partnering with reputable third-party security
firms for regular audits.

4.The Agent Alienation Risk

Concern: Only 34% of agents understand their
department's Al strategy, and only 25% think
their current Al tools help them provide better
service.

Solution: Invest in comprehensive training
programs. Involve agents in the Al
implementation process from the start. Clearly
communicate how Al will augment their roles, not
replace them. Remember, 78% of customer
support specialists agree that Al tools can help
them be more efficient when properly

implemented.

5. The ROI Uncertainty

Concern: There's anxiety about the return on
investment for Al implementations, especially
given the potential high costs.

Solution: Set clear, measurable KPIs before
implementation. Among those measuring Al's
impact, 34% see revenue increases, 40% see
improvements in client ratings, and 32% note
increased team member productivity. Use these
metrics as benchmarks for your own
implementation.

While these challenges are significant, they are
far from insurmountable. With thoughtful
planning and transparent communication, Al can
transform your customer support operations for
the better.

Remember, 65% of CX Leaders see Al as a
strategic necessity. By addressing these hidden
dangers head-on, you're not just mitigating risks -
you're positioning your organization to fully
harness the power of Al in customer support.

The key is to approach Al implementation as a
journey of continuous improvement, not a one-
time solution. By doing so, you'll be able to
navigate these challenges and emerge with a
more efficient and effective customer support
operation.
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Conclusion

As we've explored throughout this whitepaper,
the Al revolution in customer support isn't just
coming—it's here. The question isn't whether to
adopt Al, but how to implement it strategically to
maximize its benefits while mitigating potential
risks.

Let's recap the key insights we've uncovered:

1. Alis Transforming Customer Support:
73% of CX leaders believe Al will power
all CXinteractions in the near future. It’s
not just a trend; it's a fundamental shift in
how we approach customer service.

2. TheThree Types of Al Support: We've
explored reactive, proactive, and
predictive Al, each offering unique
benefits. Remember, LinkedIn achieved a
29% reduction in resolution time with a
knowledge graph-powered Al assistant.

3. The Million-Dollar Mistake: We've
identified common pitfalls in Al
implementation and how to avoid them.
Don't be among the 67% of companies
making costly errors in their Al strategy.

4. Implementing Al Without Alienating
Your Team: We've provided a
framework for aligning your human team
with Al implementation. Remember, 78%
of customer support specialists agree
that Al tools can help them be more
efficient when properly implemented.

5. Selecting the Right Al Solution: Our 5-
step framework gives you a roadmap for
choosing and implementing the right Al
tools for your organization.

6. Addressing the Hidden Dangers: We've
tackled the potential risks head-on,
providing strategies to ensure your Al
implementation is effective and
embraced by your team and customers.

The statistics speak for themselves:

e 94% of CS professionals say Al improves
customer self-service experience

e 85% of Customer Success and Customer
Support teams are "enthusiastically"
embracing Generative Al

e Companies that offer an excellent
customer experience grow revenues 4-
8% faster than their markets

Al Customer Support Secrets: What Actually Works (And What Doesn'’t)

e 3outof 4 companies that introduce Al
technology see new product sales
increase by over 10%

These numbers paint a clear picture: Al in
customer support isn't just an opportunity—it's a
competitive necessity.

Your Next Steps

As you stand at this crossroads, ready to
transform your support operations, QueryPal is
here to help. Our Al-powered solutions address
both support email drafting and self-serve
knowledgebase chatbots, providing a
comprehensive approach to modernizing your
customer support.

1. Support Email Drafting: Our Al can draft
responses to customer emails in seconds,
allowing your agents to focus on
personalization and complex issues. This
aligns perfectly with the 70% of CX
leaders who believe Al is making every
digital customer interaction more
efficient.

2. Self-Serve Knowledgebase Chatbot: Our
Al-powered chatbot can handle a wide
range of customer queries, reducing the
load on your human agents and providing
24/7 support. This addresses the needs
of the 90% of customers who expect an
immediate response when asking a
support question.

Don't let your competition outpace you in the Al
revolution. With QueryPal, you can:

Slash response times by up to 80%
Boost CSAT scores to record highs

e Provide personalized, efficient support at
scale

The future of customer support is here, and it's
powered by Al. Are you ready to lead the charge?

Contact QueryPal today for a personalized demo
and see how we can transform your customer
support from a cost center into a strategic
powerhouse. Don't just adapt to the future—
shape it with QueryPal.



The QueryPal Advantage

After exploring the benefits and challenges of Al
customer support, you might be wondering if
there's a clear path forward. At QueryPal, we've
dedicated ourselves to solving these exact
challenges, leveraging our unique blend of
expertise in Al, customer support, and enterprise-
scale operations. Let's dive into what makes
QueryPal the ideal partner for revolutionizing
your customer support.

A. The QueryPal Advantage: A Team of Al and
CX Experts

At the heart of QueryPal's success is our
exceptional team, bringing together some of the
brightest minds from Silicon Valley's tech giants.
Our roster includes veterans from Google,
Facebook/Meta, PayPal, eBay, VMware, and Dell.
This isn't just about impressive résumés - it's
about real-world experience solving complex
problems at scale.

Silicon Valley's finest: Our team's collective
experience spans decades and includes pivotal
roles in developing and scaling technologies that
millions use daily. From Google's search
algorithms to Facebook's content delivery
systems, we've been at the forefront of Al and
large-scale data processing.

Al pioneers: Many of our team members have
been working with Al long before it became a
buzzword. We hold patents for Al innovations
that predate the ChatGPT era, giving us a deep
understanding of the technology's evolution and
potential.

Security at the highest stakes: With team
members who've safeguarded Google searches
and PayPal transactions, we bring a level of
security expertise that's critical in today's data-
sensitive world. We understand not just how to
build Al systems, but how to make them fortress-
like in their data protection.

Customer support mastery: What truly sets us
apart is our deep, hands-on experience in
customer support across diverse industries and
support models:

B2C support mastery from eBay, PayPal, and Dell

has taught us how to handle high-volume, diverse
customer bases with efficiency and empathy.

September 2024

B2B support excellence from VMware, Google,
and Facebook/Meta has honed our skills in
managing complex, high-stakes customer
relationships.

Collectively, we've overseen billions of customer
interactions, giving us unparalleled insight into
what makes support truly effective.

B. Proprietary Technology Built on Deep
Expertise

Our technology isn't just about implementing the
latest Al models - it's about creating solutions
that truly understand and address the nuances of
customer support.

Fine-tuned Al models: We've developed
proprietary Al models that are specifically
tailored for customer support scenarios. These
aren't generic Al chatbots applied to email;
they're sophisticated systems that understand
the context, tone, and subtleties of customer
interactions.

Cross-industry insights: By leveraging our
experience across B2B, B2C, and hybrid support
models, we've created a solution that's versatile
enough to handle a wide range of support
scenarios, yet specific enough to feel tailor-made
for your industry.

Continuous innovation: The Al landscape is
evolving rapidly, and so are we. Our team is
constantly researching, testing, and implementing
the latest advancements in Al and machine
learning. This means you're always at the cutting
edge, without the burden of in-house R&D.

C. Seamless Integration and Scalability

We understand that implementing a new support
system can be daunting. That's why we've
perfected a methodology that ensures smooth
integration and scalability.

Rapid deployment: Our experience with tech
giants has taught us how to efficiently deploy
complex systems. We can take you from pilot to
full deployment in record time, minimizing
disruption to your operations.
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Adaptability: Every support ecosystem is unique.
Our solution is flexible enough to adapt to your
specific needs, whether you're a startup or a
multinational corporation.

Scalability without growing pains: We've learned
scalability lessons the hard way at companies like
Google and Facebook. Now, we apply those
lessons to ensure that as your business grows,
your support capabilities grow seamlessly with it.

Future-proofing your CX: With QueryPal, you're
not just solving today's problems - you're
preparing for tomorrow's challenges. Our
continuous updates and improvements mean
your support capabilities are always evolving.

D. Security and Compliance: Enterprise-Grade
Peace of Mind

At QueryPal, we understand that entrusting your
customer data to a third-party solutionis a
significant decision. That's why we've gone above
and beyond to ensure our security measures
meet the highest industry standards. We're proud
to announce that QueryPal has achieved SOC 2
certification, a rigorous third-party audit that
validates our commitment to data security,
availability, processing integrity, confidentiality,
and privacy.

What does this mean for you?

Continuous Vigilance: Our SOC 2 certification
isn't a one-time achievement. We undergo
continuous, 24/7 auditing of our systems,
ensuring that we maintain the highest standards
of security at all times.

Comprehensive Coverage: The audit scrutinizes
our practices across multiple dimensions:

e Security: Our systems are fortified
against unauthorized access and data
breaches.

e DataHandling: We have strict protocols
for how customer data is processed and
stored.

e Access Controls: Only authorized
personnel can access sensitive
information, with multi-factor
authentication and regular access
reviews.

e DataRetention: We have clear policies
on how long data is kept and how it's
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securely disposed of when no longer
needed.

¢ Incident Response: We have robust
procedures in place to detect, respond to,
and mitigate any potential security
events.

Transparency and Trust: Our SOC 2 certification
means you don't just have to take our word for it.
Our security practices have been vetted and
validated by independent auditors.

Compliance Support: For many of our clients,
especially those in regulated industries, our SOC
2 certification helps streamline their own
compliance efforts when adopting our Al-
powered support solution.

Enterprise-grade security: We implement the
same level of security measures that protect
Google searches and PayPal transactions. Your
customer data is safe with us.

Proactive compliance: We stay ahead of evolving
data protection regulations, ensuring that our
solution not only meets current standards but is
prepared for future requirements.

By choosing QueryPal, you're not just getting
cutting-edge Al technology; you're partnering
with a company that takes your data security as
seriously as you do. Our SOC 2 certification is just
the beginning of our commitment to protecting
your valuable information.

E. The QueryPal Partnership Experience

Choosing QueryPal isn't just about adopting a
technology - it's about entering a partnership
focused on continuously improving your
customer experience.

Access to experts: Our team of Al specialists and
CS veterans becomes an extension of your team,
providing insights and guidance beyond just
software support.

Collaborative innovation: We work closely with
our clients to push the boundaries of what's
possible in CX. Your challenges and ideas help
shape our roadmap.

Continuous improvement: By working with a
diverse client base, we're constantly learning and



improving. These insights are fed back into our
system, benefiting all our clients.

Best practice sharing: Benefit from customer
support strategies that have been proven
effective at tech leaders like Dell, VMware, and
Google. We don't just provide software; we help
elevate your entire support operation.

In conclusion, QueryPal offers a unique
combination of deep Al expertise, extensive
customer support experience, and the economic
advantages of shared innovation. We've tackled
the challenges of Al-powered support at the
highest levels, and now we're making that
expertise accessible to companies of all sizes.
With QueryPal, you're not just getting a support
tool - you're gaining a partner committed to
transforming your customer experience.

About QueryPal

QueryPal: Pioneering Al Support Email Drafting

satisfaction.

QueryPal is at the forefront of revolutionizing customer support with our advanced Al Ticket Drafting solution. Our
platform seamlessly integrates with your existing systems, including Zendesk, Intercom, Freshdesk, and Salesforce,
to automatically draft responses to incoming tickets from emails and web forms. By leveraging your knowledge
bases, documents, and websites, we ensure accurate, context-aware responses that maintain your brand voice.

Ready to revolutionize your customer support? Email us at sales@querypal.com for a personalized consultation and
demo. Discover how QueryPal can elevate your support operations to new heights of efficiency and customer

Empower your team. Delight your customers. Automate with intelligence.

For report inquiries: pr@guerypal.com
For media inquiries: press@querypal.com
For sales inquiries: sales@querypal.com
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