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A Blue Bricks Case Study

CHRIS & JO

FROM UNDER THE RAD
RECOGNISED DEVELOPE
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® STARTING POINT:
Established developers with

limited visibility

® RESULT:

Award-winning business with
stronger positioning,
relationship and opportunities

Chris and J & CJ21 Properties

Chris and Johanna Phillips, Directors of CJ21 Properties, are
experienced developers with a strong track record of
delivering quality projects.

They focus on taking run-down properties and turning them
into high-quality homes, with experience across buy-to-lets,
commercial conversions, planning gain, HMOs and flips.

Despite this, much of their reputation sat within their existing
network. They were doing more than most, but weren’t being
seen for it.




THE PROBLEM

Chris and Jo are two of the
most genuine and unassuming
people in the industry.

Their online and in-person
presence didn’t reflect the
level they were operating at or
the quality of the projects they
were delivering.
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They were often
surrounded by people
looking to learn from
them, rather than people
who could challenge them
or help them grow.

This made it harder to find
the right partners,
mentors, and higher-level
opportunities.
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WHAT WE DID

« Supported Chris and Jo with

award submissions, resulting in
them winning Commercial
Conversion of the Year at the
Blue Bricks Awards 2024 (judged

by an independent panel)

Featured CJ21 in Blue Bricks
Magazine, putting their work in
front of 10,000+ readers

- Secured speaking opportunities,

allowing them to share their
journey and experience

Introduced them to key people
within our network, leading to
new team members, suppliers, a
mentor, and a business partner

Filmed one of their projects and
shared it with thousands of
people across our website,
mailing lists, and social channels



CLICK TO WATCH

Collaboration
project with CJ21
Properties and
Wildkind Interiors
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B Beware of the Health and Safety Executive (HSE)

Collaboration in the Property Industry
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WATCH NOW

Blue Bricks Magazine Feature

Chris & Jo featured in
Blue Bricks Magazine to
showcase their award
winning property project


https://www.youtube.com/watch?v=FnVPxC_5cHg
https://www.youtube.com/watch?v=HDUu72XOk34

THE RESULT

Chris and Jo are now Their positioning has improved
recognised within a wider circle  significantly placing them in
of property investors and higher-level rooms with more
professionals. like-minded individuals.

Their positioning has improved significantly,
placing them in higher-level rooms with more
like-minded individuals.

They are no longer surrounded by people
looking to take from them, but by people who
can help them grow.

Through these relationships, they secured a
mentor who supported them in completing
their first HMO project.

They have also found it easier to raise finance,
secure joint venture partners, and access
better opportunities.

ACHIEVE THE SAME RESULTS

Book Your Discover Session



https://calendly.com/hi-bluebricksmagazine/30min
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Working with Blue Bricks
has been a big part of our
growth over the last
couple of years.

us move forward, whether
. that’s systems, partners,
i B or specialist
; .y Support we didn’t
, previously have.
¥

More importantly, it’s

When Johanna helped raise our

and | first joined, profile.
we were

already active

in property, but Since being

involved, we've
won an award

most of what
we were doing

sat within our g——_ for Best Ethical
existing ! 'ﬂ%, Commercial
network. £ Conversion,
. which has
. significantly
What stood out increased our
straight away was visibility.
the quality of people,
the willingness to
help, and the honest, We've also been
no-nonsense invited to speak
approach. at events and
appear on
: podcasts, which
Through Blue Bricks, i has opened up new
we've ma de some sl conversations and
fantastic * opportunities.
connections and
been introduced to :
people who have . . It's not about being
genuinely helped evegyewhere, it's gbo#t
ing seen by the
right people. And that’s
i what Blue Bricks has
a helped us do.
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ACHIEVE THE SAME
RESULTS AS CHRIS & JO



mailto:vicky@bluebricksmagazine.com

