<ppc.co/>

Case

Studies




<ppc.co/>

KUBOTA Dealership (Tractor & Equipment Niche)

Summary

From June 2023 to June 2024, year over year (YoY) we increased the total number of conversions by 471.74 (567.07%). We also saw the average cost per conversion drop from
$51.27 to just $2.29; 22.39x cheaper YoY. This allowed us to reduce our overall spend because we were able to increase the total value and reduce the cost per conversion. The

conversion rate also increased from 2.42% to 37.12%. Additionally, by focusing on terms that drive conversions and aren't as competitive and broad, we reduced our CPC. from
$1.24 to $0.85 per click.
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Industrial Ground Maintenance Services Firm

Summary

Year over year (YoY) for the month of June, we more than tripled the total number of conversions (4 vs. 14.51) and reduced the overall cost per conversion by more than 3x
($94.59 vs. $25.21). Additionally, the overall conversion rate saw an increase of more than 10x, going from 0.82% to 10.75%.
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Texas Armed Security Guard Company

Summary

Since November 2023, we have garnered 514 total conversions (leads) targeting only specific zip codes in Texas. Our conversion rate has been solid at 14.88% and cost per lead
at just $37.18. The campaign’s CTRs have also performed well over an 8 month period to 9.06%.
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