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GML’24 Update 
at a glance
Category Channel Objective Update

Media

YouTube/Video Online Sales w. 
YouTube

YouTube Shopping affiliate program: US Shopify launch
YouTube Partnership ads powered by YouTube BrandConnect

Search

Online Sales

Shopping ads in Lens Search Results
Search ads with AI-generated recommendations 
(Project AI Agent)
Conversational experience in Google ads

Retail Sales Visual brand profile on Google Search

PMax

Loyalty promotions Bidding and Tailored Promos for Shopping 
ads
New customer pricing: Bidding and Tailored Promos for 
Shopping ads

Lead Gen Lead Gen Profit goals to optimise towards profitability

Demand Gen Cross MO
Improvements in Lookalike segments for Demand Gen
Demand Gen in Display & Video 360
Demand Gen in Search ads 360

Creative

YouTube/Video

Online Sales w. 
YouTube New Shopping ads features

Awareness
More engaging ads on YouTube Shorts
Enhanced placement reporting & content exclusions for video 
campaigns

Retail Online Sales Product Studio

PMax
Cross MO

Improved image generation for Performance Max and Demand 
Gen
Performance Max creative improvements
Image editing capabilities for Google Ads

Online Sales Generated image recommendations for retailers
Asset experiments

Demand Gen Cross MO Animated image ads with product feeds
Creative Preferences

Measurem
ent

Search Online Sales Generated Reports in Search Ads 360

Measurement 
Solutions Measurement

AI Essentials in optimisation score + recommendations
Google Ads Data Manager
Generated reports in Merchant Center Next
Generated insights in Merchant Center Next
Measurement Diagnostics
Confidential matching to enable your data for Customer Match
Meridian (Open-Source MMM)
Conversion lift studies for PMax
Measurement Automated discounts
Agency growth tools
Generated insights in GA4
Generated reports in Google Ads



AI-powered Media, 
Creative & 
Measurement

Google Marketing Live 2024’s core themes revolved around media, 
creative, and measurement; each showcasing AI's potential to unlock 
new levels of growth, efficiency, personalisation, and insight.

INTRO 



You can now reach customers in new moments of exploration 
on Search with Ads in AI Overviews (Project Agent)

Our take:

MEDIA 

Ads in AI Overviews 
for Search



Transform your search ads into AI-powered experiences

Our take:

MEDIA 

New interactive, AI-powered
experiences for Search Ads



Engage directly with visually inspired customers with Shopping 
Ads in visual search results

Our take:

MEDIA 

Shopping Ads in 
Visual Search



Google is rolling out immersive, AI-powered Shopping 
Ads which include video, virtual try-ons and 3D products

Our take:

MEDIA 

Immersive Shopping 
Ad Formats



Updates here were focused on being able to use PMAX to find more 
of your most valuable customers

Our take:

MEDIA 

Deliver more business 
value from PMAX



You can find new audiences that look like your existing customers, 
now with lower thresholds and more insights 

Our take:

MEDIA 

Demand Gen lookalike 
segment improvements



These new formats are intended to help shoppers find the perfect 
product for them, whilst reducing the workload for advertisers 

Our take:

CREATIVE 

More engaging & 
informative Shopping Ads



Boosting interaction and brand affinity with interactive 
and fun ads for YouTube Shorts

Our take:

CREATIVE 

More engaging Ads on 
YouTube Shorts

Stickers

Drive to long-form



You can now leverage content-reporting capabilities & expanded 
controls to monitor brand safety and suitability for YouTube & Shorts

Our take:

CREATIVE 

More actionable transparency 

& controls for Video



You can now bring your brand front and centre in PMAX with a unified 
creative direction for a consistent look and feel

Our take:

CREATIVE 

Brand-guidelines in 
PMAX campaigns



AI-powered tools that help you enhance or create images & videos 
from static images. Plus, you can match visuals with brand styles

Our take:
Product Studio back in 2023

CREATIVE 

New features for 
Product Studio

https://blog.google/products/shopping/google-product-studio-generative-ai-product-photos/


Ads Data Manager 

You can now centralise and activate your first-party data for more 
effective AI-powered campaigns via Google Ads Data Manager

Our take:

MEASUREMENT 

Google Ads Data Manager 
tool available to all

https://support.google.com/google-ads/answer/14639041


You can now rapidly discover insights through a simple text prompt in 
Search Ads 360 and Merchant Centre Next

Our take:

MEASUREMENT 

Generative AI reports & insights in 

SA360 and Merchant Centre Next

Google Merchant Centre Next

Search Ads 360 Generated Report



Final thoughts…



Thank you!
Thank you for taking the time to read this 
report. For more information, please get in 
touch with our team at Assembly Europe. 
We’d love to talk about how we can find the 
change that fuels growth.

https://www.assemblyglobal.com/
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