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Data Studio rebrand and updated 
home page

Google has rebranded Looker Studio as Data Studio. 

They’ve also updated the home page to provide a single place to access your 

Data Studio reports and data sources, BigQuery conversational agents, and data 

apps built in Colab notebooks.

For more information, see Google’s official blog.

https://cloud.google.com/blog/products/data-analytics/looker-studio-is-data-studio?_gl=1*sc8eul*_ga*MTQ5ODUwNDg1Ni4xNzc3MjE2MDY0*_ga_WH2QY8WWF5*czE3NzczNzE4MzckbzQkZzEkdDE3NzczNzE4NDMkajU0JGwwJGgw
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Gemini in Looker is now Gemini in 
Data Studio.

When Gemini in Data Studio is enabled for a Data Studio Pro subscription, 

users under that subscription can perform the following tasks:

Create calculated fields by using natural language: 

Gemini in Data Studio lets you create calculated fields in Data Studio by 

prompting you to describe the kinds of fields that you’d like to create. Based on 

your input, Gemini suggests a formula for a calculated field by using fields from 

your data source along with Data Studio functions and operators.

Add Data Studio content to your Slides presentation: 

Gemini in Data Studio lets you import components from your Data Studio Pro 

reports into your Slides presentations. Gemini inserts report charts as images, 

generates a textual summary of each image, and inserts the summary as a text 

element. You can generate a new Slides presentation by using all or selected 

visualizations in a Data Studio report, or you can add or update Data Studio 

content to an existing Slides presentation. You can also update the Data Studio 

data that has been imported in a Slides presentation.

https://docs.cloud.google.com/data-studio/create-calculated-fields-gemini
https://docs.cloud.google.com/data-studio/add-slides-gemini
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Share your BigQuery data agents 
to Data Studio

You can now create data agents in BigQuery and then publish them 

automatically to Data Studio for use with Conversational Analytics.

https://docs.cloud.google.com/bigquery/docs/create-data-agents
https://docs.cloud.google.com/data-studio/conversational-analytics-data-agents
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A new Conversational Analytics 
experience

Conversational Analytics now offers a new experience with the following 

changes:

•	 Conversational Analytics is now available to all Data Studio users.

•	 Conversational Analytics no longer requires that Gemini in Data Studio 

(formerly, Gemini in Looker) is enabled.

•	 You can consume data agents that were created in BigQuery, but can no 

longer create data agents directly in Data Studio.

To access your past conversations and data agents, you can switch back to the 

legacy view of Conversational Analytics as needed.

Learn more about the differences between the legacy and new Conversational 

Analytics experiences.

https://docs.cloud.google.com/data-studio/conversational-analytics-overview#legacy-new-experience
https://docs.cloud.google.com/data-studio/conversational-analytics-overview#legacy-new-experience
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Pro feature: Manage sharing policy 
for assets in team workspaces

In Looker Studio Pro team workspaces, assets such as reports and data sources 

might not have an individual owner. This can make it difficult to manage sharing 

permissions for those assets, especially if the person who created the asset 

leaves your organization.

If an asset is located in a team workspace or folder, a Policy User may be 

designated for that asset. Looker Studio uses the Policy User’s account to 

determine which organizational sharing policies apply.

Learn more about Policy Users.

https://docs.cloud.google.com/data-studio/invite-others-to-your-reports#how_policy_users_work


- 10 -

Ayudante Columns



- 11 -

[sGTM] How to Extend the Lifespan 
of Cookies with Server-Side GTM

In this column, we explain the mechanism for using the server-side version of Google Tag 
Manager (hereafter sGTM) to extend the lifespan of cookies. 

If you want to understand the basics of server-side GTM first, please refer to our other column 
“Basic Knowledge of Server-Side GTM”. This explanation is structured so that even those 
unfamiliar with sGTM can follow along — please read to the end.

Read the full article here:
https://www.ayudante.asia/ayudante-blog/sgtm-how-to-extend-the-lifespan-of-cookies-
with-server-side-gtm

by Vibhor Jain, Digital Marketing Engineer

©2026 Ayudante, Inc. All Rights Reserved.

https://ayudante.jp/column/2025-12-16/13-00/
https://www.ayudante.asia/ayudante-blog/sgtm-how-to-extend-the-lifespan-of-cookies-with-server-side-gtm
https://www.ayudante.asia/ayudante-blog/sgtm-how-to-extend-the-lifespan-of-cookies-with-server-side-gtm
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Ayudante APAC at Digital 
Marketing Asia Bangkok 2026: 
The Future of AI-Powered 
Marketing Measurement

This year, I had the opportunity to speak at Digital Marketing Asia (DMA) 2026 in Bangkok.

Following our session in Singapore last year, this time I took the stage to share my perspective 
on a topic that continues to shape our industry: The Future of AI-Powered Marketing 
Measurement starts with building a resilient data foundation for growth.

by Jasper Poon, Global Marketing Lead

©2026 Ayudante, Inc. All Rights Reserved.

Read the full article here:
https://www.ayudante.asia/
ayudante-blog/ayudante-apac-
at-digital-marketing-asia-
bangkok-2026-the-future-
of-ai-powered-marketing-
measurement

https://www.ayudante.asia/ayudante-blog/ayudante-apac-at-digital-marketing-asia-bangkok-2026-the-future-of-ai-powered-marketing-measurement
https://www.ayudante.asia/ayudante-blog/ayudante-apac-at-digital-marketing-asia-bangkok-2026-the-future-of-ai-powered-marketing-measurement
https://www.ayudante.asia/ayudante-blog/ayudante-apac-at-digital-marketing-asia-bangkok-2026-the-future-of-ai-powered-marketing-measurement
https://www.ayudante.asia/ayudante-blog/ayudante-apac-at-digital-marketing-asia-bangkok-2026-the-future-of-ai-powered-marketing-measurement
https://www.ayudante.asia/ayudante-blog/ayudante-apac-at-digital-marketing-asia-bangkok-2026-the-future-of-ai-powered-marketing-measurement
https://www.ayudante.asia/ayudante-blog/ayudante-apac-at-digital-marketing-asia-bangkok-2026-the-future-of-ai-powered-marketing-measurement
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Digital Marketing Asia Bangkok 
2026 Key Takeaways

The dust has officially settled 
on Digital Marketing Asia (DMA) 
2026 in Bangkok Thailand, and 
if one thing is clear, it’s that the 
Thai marketing landscape is 
moving at breakneck speed. 
This year’s event wasn’t just 
about the “next big thing”—it 
was about how brands can 
stay human in an increasingly 
automated world.

If you couldn’t make it to 
Bangkok for the sessions, here 
are the three major pillars that 
dominated the conversation this 
year.

Read the full article here:
https://www.ayudante.
asia/ayudante-blog/digital-
marketing-asia-bangkok-2026-
key-takeaways

by Jason Pua, GMP Consultant

©2026 Ayudante, Inc. All Rights Reserved.

https://www.ayudante.asia/ayudante-blog/digital-marketing-asia-bangkok-2026-key-takeaways
https://www.ayudante.asia/ayudante-blog/digital-marketing-asia-bangkok-2026-key-takeaways
https://www.ayudante.asia/ayudante-blog/digital-marketing-asia-bangkok-2026-key-takeaways
https://www.ayudante.asia/ayudante-blog/digital-marketing-asia-bangkok-2026-key-takeaways
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[Ayudante Webinar] AI, Google 
Ads, and GA4: Turning PMax 
Automation into Measurable 
Growth

AI is everywhere in digital marketing today. 
From Performance Max campaigns to automated bidding and creative generation, many 
marketers are already relying on AI to run their campaigns.

But at the same time, many are asking the same question:  
“If AI is so powerful, why are my campaign results still inconsistent?” This was exactly 
what we set out to explore in our recent Ayudante webinar.

by Jasper Poon, Global Marketing Lead

©2026 Ayudante, Inc. All Rights Reserved.

Read the full article here:
https://www.ayudante.asia/
ayudante-blog/ayudante-webinar-ai-
google-ads-and-ga4-turning-pmax-
automation-into-measurable-growth

https://www.ayudante.asia/ayudante-blog/ayudante-webinar-ai-google-ads-and-ga4-turning-pmax-automation-into-measurable-growth 
https://www.ayudante.asia/ayudante-blog/ayudante-webinar-ai-google-ads-and-ga4-turning-pmax-automation-into-measurable-growth 
https://www.ayudante.asia/ayudante-blog/ayudante-webinar-ai-google-ads-and-ga4-turning-pmax-automation-into-measurable-growth 
https://www.ayudante.asia/ayudante-blog/ayudante-webinar-ai-google-ads-and-ga4-turning-pmax-automation-into-measurable-growth 
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Click Tracking on Page Unload

The majority of these clicks lead to the next page load on the same browser tab (ie. not 
opening a new browser tab). 

Did you know that, on a traditional website (non-SPA), this click tracking may fail?

In this article, we explain why click tracking may fail when the browsing is loading the next 
page, and explore a few workarounds, each with their own pros and cons.

Read the full article here:
https://www.ayudante.asia/ayudante-blog/click-tracking-on-page-unload

by Chris Vu, GMP Consultant

©2026 Ayudante, Inc. All Rights Reserved.

https://www.ayudante.asia/ayudante-blog/click-tracking-on-page-unload
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