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ABTOMaTU3NPYUTE

MapKeTUHr ¢ D-engage
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O Hac

D-engage - nnarcgopma Ansa aBTomatusaunum MapkeTuHra, kKotopas BkntovaeT B cebst Habop MHCTPYMEHTOB U
TEXHONOMNI, NpeaHa3Ha4YeHHbIX ANa MakcuMmnaauum 3 ekTMBHOCTU U Pe3ynNbTaTUBHOCTU MAaPKETUHIOBbLIX

20+

NET
OKCMNEPTU3bI U
MHHOBALIN

100+

YEJIOBEK B
KOMAHAE

aKTUBHOCTEMN.

g E N s

5

OoNCOB B
PA3HbIX
CTPAHAX

24

CTPAHbI

5

OATA-LIEHTPOB
Ohio, Frankfurt, Istanbul, Moscow, Singapore



Deengage

Co3gaHa komaHaou npodeccnoHarnos U3

nHayctTpum (ex-IBM, ex-Emarsys, ex-SAP) 1 5 2 O +

No3BONAET KOMMNaHUAM: Rl LEREHEE KIMMMEHTDbI B
NET SKCMEPTU3bI U
Orano, ®paHkdyprT, WHHOBALL
Ctambyn, Mocksa,
® O6'be,EI,I/IHI/ITb U yrlopFI,EI,OHI/ITb AOaHHbIe Cutranyp 2 4 +

O rlepCOHaJ'II/I3I/IpOBaTb N aBTOMAaTN3NPOBATb CTPAHAX

2 100+

B MUPE
YEJIOBEK B
KOMAHMOE

KOMMYHUKaL B NOObIX KaHanax

® YnyudlUTb KNNEHTCKUU ONbIT

e CokpaTuTb onepalMoHHbIE N3OEPXKKU

Benukobputanusa e Typumsa e Poccusa e OAD e [lakucraH

D’engage CuHnanyp e Manansua e ABcTpanua e bpasunua e Kanapa



REAL-TIME TRACKING JAHHbBIX

Kpocc-kaHanbHbIN cbop
OaHHbIX

Deengage

YHndukauma gaHHblX (B T.4. 4aHHbIe
aHOHUMHbIX NOnb30oBaTernien)

m =
&2 Web & Mobile Web O
: @ D.
(@)
-
38 Mobile App O
L 0
0
<] [loBeoeH4yeckue cobbITUS = -
< i
=
222 JInYHbIN KabuHeT
29 Kaccn CermeHTaums B pearibHOM BpeMEHMU
RFM CermeHTbl  [loBegeHue [Mpeanktne @ BHelwHMe cermeHTbl
OMHVKaHanbHoe ynpasneHue kamnaHusvn (G PeanTalim nepcoHanuaaums
5 Email 4] Web & Mobile Web
2 Web Push £ Mobile Push
(-) SMS = b e o Mobile Pus [® Mobile App
[Z In-App & Inbox ©OQ Meta Ads
(&) Whatsapp
AHanunTuka n oT4yeTHI
% KoHBepcun n MeTpukm (®) Kpocc-kaHanbHasi aTTpubyums @1 A/B TecTtmnpoBaHune

OAHHBIE O KIIMEHTAX

Cucrtemsbl
@ B & CRM
>
XL
-
o
m  Odwuchl
~
=
m
T ¢d» Konn-ueHTp
® e
o
Kaccbl
BHELWHWE MCTOYHUKW/ “w [peTbu cUcTembl
BHELWHWE CEMMEHTDbI
Y
A

s Basbl gaHHbIX

NHTerpaumns ¢ peknamHbIMn kKabruHeTamm

i\ Google Ads 88 On Premise DSP’s 0 TURKTICARET-NET
o Facebook Ads Local DSP’s Turk Telekom
TikTok ADJUST (Dlogic

b OdDPEeKTUBHOCTb MEXAHMK



Customer Data Platform e e e
D.engage e e e



CDP

ObbegnHnTE BCE AaHHbIe O KNMeHTax B 0gHOW nnatdopme

® [NOKasa apxmMTeKkTypa XpaHEeHUS U LLUMPOKNE BO3MOXHOCTU ANS

MaCLIJTa6I/|pOBaHI/IFI n oboraleHns BHEeLWHUMW OaHHbIMU

® COOop AaHHbIX U3 NOOLIX OHNanH 1 opnanH NCTOYHNKOB L e
I D<ac;‘2()220r
® Web n App SDK gnsa Real-time TpekunHra ‘ 00
noseaeH4Yeckmnx cobbliTni n3 online-kaHanos “ i
9. L BTo pronal
_ can dice star ' CM@W‘E’ [ransdc
® B0O3MOXHOCTb NOOKNKOYEHUS JOMNOSTHUTENBHbIX S L
nctoyHukoB B Real-time pexume: DWH, Google A
BigQuery, Oracle, Azure Data Lake n ctaHgapTHbix MS 2%
SQL, PostgreSQL, MySQL, IBM DB2 n apyrnx 6as 5% |
OaHHbIX OB o e
ﬁ ;;.v""
D-engage s Bk

so oy 2%

\Neb

o0 Nov 29

\Neb
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CDP

EanHbIN npodunb KaXkaoro aHOHUMMHOIO U UOEHTUMPULUMPOBAHHOIO KIIMEHTa

Category Affinity

Jewelry
Bags 54%
Shirts 45%
Shoes 30%
Accessories 26%
o) 20% 40% 60%

Affinities

r

Best Channel

Highly Engaged

Compared to 12K similar audience

[ sMs

Best Time
F4 Email (¥ Mobile Push
(9 SMS (5% Web Push

Morning \

86%

80% 100%

Likelihood to Uninstall

Smart Scores

RFM Segment
Champion

RFM Score
550

Total Spent
2,200 USD

AOV
180 USD

Total Orders
10

Al*

Infinix
* VVodofone

Predictive Segments

Lifetime Value

$2 y 700 Average 1,862

f

'

=

fe

Likelihood to Buy
Medium

Likelihood to Churn
Low

Channel Engagement Scores

Email Engagement )
Sms Engagement C )

Mobile Push Engagement )
Web Push Engagement D
In-App Engagement )
Onsite Engagement -

%70

%30

%66

%40

%66

%20

,

iPhone X

’

Known Device

SDK

11 androd
. ,\-.-:.-. 8.5« SDK Versicn 3+ T

2co3th4-5b67-8¢80-4567-05cddct314¢c3

IDENTITIES

intermal Device 1D Iy
201234567890

Deves 10 D

45chb91b0-8b58-4¢12-9530-05¢cddcl3f4c3

Push Token 0
19293747508505858568 T68asd34535k]..,

-

Advertisang 10 (AAID 0

1213445546465475757

REACHABILITY

o Token Parmission

TOKEN STATUS

® Active

Last Compaign Recaivesd)
Xmas_Campaign
20 Dec 22, 14:44

@& Lol Opened Campagn
Thanksgiving
20 Dec 22,14:44

1 et § Y% et 17 vy



CermeHtTauus

D).engage



Co3naBanTe BbICOKOTOYHbIE CErMEeHTbl Ha OCHOBE aHHbIX

CermMeHTbl PaccunTbiBaemblie aTpudyThI
dopMupynTe y3KoHarnpaBneHHble CErMeHTbl ayanTopuun, NCnonbays Nobblie 4OCTYNHbIEe Vicnonb3ayiTe NpeanKTMBHBIE CErMEHTbI, MOBEAEHYECKMEe CODbITUA, OTKINKK
[laHHble O NONb30BaTeNsX U UX YCTPONCTBaXx Ha KaMmnaHuu u gpyrne gaHHble ONns pacyeTta Hy>XHOU ayamuTopum
4 Add filter Users where Likelihood to uninstall is High

Contact that are reachable on Mobile Push channel(s)

USER DATA AND
Users where Installed Rival Apps is Fibabank

User Type BEHAVIOR
Contact Fields Campaign Audience master_contact > master_device > tracking permission equals True
Device Fields User Event

EXISTING SEGMENTS
Reachability Installed Rival Apps Segment -+ Add filter Add group
List Tag Web Push _ _ _ o

RELATION DATABASE Users who Opened a Mobile Push on any campaign at least 1 time(s), within the last 30 day(s)
Key Value Ta In-A

Y J PP Table Filter
Onsite : :
Send List Table -+ Add exclusion fs] Add exclusion group

{8

£-engage



CermeHTtaumnsa Ha ocHoBe RFM B peanbHOM BpeMeHN!

RFM Segments ey on the segment to inspect

5.

Cannot Lose Them Loyal Customers Champions

@ Cannot Lose Them
These users were active at one

4 Contacts point in your app, but haven't been

1142 (1.42%) back recently. Strong candidates

1142 (1.42%) 1142 (1.42%)

3

R (Last Activity) 30 May, 2020
F (Activity Count) 1142 ‘Need Attention Potantial Loyalists

Contacts E (Visit Duration) 50 mins m

1142 (1.42%) 1142 (142%)
2 CLV 0 | ] Contacts
Customer Lifetime Value 1 1142 (1.42%)

FREQUENCY SCORE

‘Hibernating About to Sleep

Reachability on channels | T
1 Email 38% | Promising ‘New Customers

‘Contacts SMS 22% Contacts Contacts Contacts

1142 (1.42%) | Mobile Push S Rl 1142 (142%) 1142 (1.42%) 1142 (1.42%)
Web Push 20%

0 2 3 4 5

(D View Details RECENCY SCORE

-+ Create Campaign

£)-engage



Analyze incoming transitions over

£)-engage

AHann3 asmxeHuna knmeHToB mexgy RFM-cermeHTamu

1 Day

sJawoisn)d

jeko

NS

from

Vo

3 Feb 2023 - 3 Mar 2023 v to

Outliers

yo)
(//~Cl
A Se

1 Jan 2024 - 12 Feb 2024

Champions

v

@) Champions

@ Champions Retained

INS (7.258)

Users who moved from other segments

{ Lost 4.975
) Loyal Customers 752
) About To Sleep 378
. Promising 351
- New Customer 326
. AtRisk 281

68,5%

10.4%

5.2%

4,8%

4,5%

3,9%

.
.

12.568 100%

4.634 36.87%

OUTS (3.719)

Users who moved to other segments

i Lost 1.975
@) Loyal Customers 544
) About To Sleep 231
~ Promising 113
- New Customer 546
. AtRisk 155

53,1%

14,6%

6.2%

3,0%

14,7%

4,2%



KoMMyHuUKauunm
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Emaill

[lepcoHanuanpyinTe oTnpaBnsiemMble NnMcbMa

( 1 KnueHT 1 KnuneHT 2

Email Content Studio
SPECIAL OFFER
- g T
= R ‘
SPECIAL OFFER </> .
8 O You can earn extra rewards on 10% cashback introductory
DpRrTe LuRto dining and more with your Travel cashback offers are valid on
Rewards Credit Card. Platinum Visa Credit Cards.
{{Dynamic Content}}
Travel Rewards Platinum Visa
Dynamic Caontent . .
Apply Now Apply Now
{{ CardTypel}

Apply Now
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Web & On-Site KaHanbl

Web Push

Don't Miss the 20% Discount X
Opportunity Today!

Refrigerators are now 20% off! Redefine your kitchen

R 4 T
// 7 ‘\ / o
(%8 ) \tamy) 4-
\\\.-#./’: \\-\_‘,,.f'! ] experience with more storage capacity, energy
Top Offers Electronics Appliances efficiency, and stylish design.

y ;
g (‘\:’/’ s
S !

Welcome Aboard!
Would you like to
explore the website

27%

CTR

Welcome Aboard!
Would you like to
explore the website?

Fashion

Don't Miss the 20% Discour
Opportunity Today!

Refrigerators are now 20% off! Redefine your kitc

experience with more storage capacity, energy eft

stylish design.
Se°°"da—

Pop-Up

Miss it not! Big Discounts on the
Latest Phones!

Hurry, limited stock available. Don't miss this opportunity!

Miss it not! Big Discounts on the
Latest Phones!

Click the button below to start shopping now:
B CT p O e H H a ﬂ Hurry, limited stock available. Don't miss this opportunity! Click

Submit Cancel
the button below to start shopping now:

NnepcoHasrin3auund Cancel B o



MoOusbHbIe NyLIK

Rich, UHTepakTuBHbIE NyLIn

Special Offer

You already enjoy our goid-tier caadit ine

Next

Apply Now

£)-engage

[[eogaHHbIe

BbiGop MecTononoxeHus

Gaziosmanpasa

’ﬂf’ Umraniye
Istanbul’ '
PSS . N

Hey Candice!

3agaitar

sheelievier

N ate realy Cioge 10 our Branch, Comea in

MoOunnbHble KaHasnbl

In-App

BaHHepbl, 6rioku

Credit card
without hidden cost

Apply Now

CMC

Cokpawatrens URL-ccbinok, AsyxctopoHHun CMC
LUN03, aBTOpPM3aLNOHHbIE, MACCOBLIE UK

TpaH3akunoHHble CMC

< e DeBank

Apply for new a Credit Card
with just 19% APR. See if you
pre-qualify. Click here

}.[{xf. s/fcok . la/DeBanks50

<

YBegomneHus B

NPUNOXEeHNN

LleHTp yBEAOMMNEHWIA B

npunnoXxeHmn

Notification Center

Special Offer

(RSN N 7 |
leresd f

Winter Credit

Get a $300
Cash Bonus!

10\)0 Ahﬂ

9:00 AM

8:00 AM

s
L

WhatsApp

BoBrnekanTe KIMeHTOB C MOMOLLbIO

caMoro nonynapHoOro KaHana

Q DeCommerce

Hey Tina,
Your last transaction was incomplete.
Nevermind, we’ve still held “Red High

Heels” in cart for you.

Proceed To Checkout

@

W



KoMMyHMKaLun

YnpaBnanTte BceMn TUNamMym OMHUKaHarbHbIX PACCHLISTIOK C
HOBeNLLMMU TexHonornamm D-engage

Bce kaHanbl B ogHOM MHTEpdence

cANV“S

BecCLUOBHbIN KPpOCC-KaHamnbHbIN ONbIT KNMEHTa K r’Mbkoe - @
ynpasreHne KamnaHusamMmu, y4mTbliBagd BCE OCOOEHHOCTH ) = = ot
busHeca
® OnTnmMmsauus BpEMEHU M KaHana oTrnpaBKkn COOBDLLEHNN e ‘
® VYnyyweHne KoHBEPCUM C peneBaHTHbIMU N CBOEBPEMEHHbIMU T ?

COOBLLEHNAMN, KOTOPbIE MPUXOOAT B BaXKHbIE MOMEHTbI g

KIMTMEHTCKOIO NyTH

® lIcnonb3ynute NpeankTUBHbIe MOOENUN N anropuUTMbl NS

NOBbILLEHNSA KOHBEPCU N NPOOaXK

Recuftiﬂg

guery 9%

s Al
s ONGE &

OCC(Y‘D’:;'OO Opt.\m.\ze \ L@ n ApP X

£)-engage




OMHMKaHanbHoe yhpaBlieHne KaMliaHnAaMmn

/ C— s

45 S,

AR © B WT -

(»;' ‘g);\j;i':\.-‘:\-} P— F News Qj

- =t Subscribers 1

- Contacts . =] Abandon Cart
Audience [ i
TARGET Wait 1 day
“Likelihood to Split by @
click
Churn" Segment ; UC:;‘;?: End a @

EXCLUDED HasNew Order

End

No Exclusi Updats Tap
ciusion
ﬁ\ CAROUSEL @
ENTRY CAPPING = DYNAMIC - Produ...
1 Month o, Degds:fn - §& Export Contacts (FTP) E

End

- CAROUSEL
N
Recurting a D fixep - product. @

Every day | FWT - News Wait 1 hour End
Anonymous | 20} subscribers 2

Occours once at

. Spilit by
N—— Wait 1 hour Delivery

End

£)-engage



Blackout Interval

Sending Earliest Time

Sending Latest Time

CoBpeMeHHbIe TEXHOMOrMmM Ansi NnoBblLLEHUS
9P PEeKTUBHOCTU

Suspend / Resume Campaigns

Recurring Campaign
S <
. prash-event-single 23 Novesrboer 2023
10:30 v )
. ams-evens-singio 23 Novernber 2023
ematl 2-event-muliple-camp
R 23 Novernbar 2020
filter
omal avent. multiple-camp-1&or 23 Novermber 2024
20:30 v
eral-event-multipla 23 Noverrnber 2023
. pash-ovent! -multipie 23 Novernber 2023

coSile-ovent-multiple 24 Noverrber 2023

s ° Tuxune vacsbl

QPP EKTMBHO 3anyckanTe KamnaHuu,
NnaHnpys BpeMs oTrnpaBKku. YCTaHOBKA TUXUX
4YacoB He TONbKO MOBbILLIAET KOHBEPCUU, HO U
exxegHeBHO paboTaet Ha NPS n nosanbHoCTb
KITMEHTOB

£)-engage

OKCTPEHHAasi NPUOCTAHOBKA

OKCTpeHHasa NpMoCTaHOBKa KaMnaHUM No3BondaeT
HemMeieHHO OCTaHOBUTb BCHO TEKYLLYIO MapKETUHIOBYHO
OEeATENbHOCTb, MPOKOHTPOMMPOBATL OLLUNOKM BO BPEMS
HenpeaBUOEHHbIX CODbITUI UNU NHLUMOEHTOB, YTO
obecrneymBaeT BO3MOXHOCTb ObICTPO pearmpoBaTtb Ha
NoOy0 OENUKATHYIO CUTyaumio.

==



[lonnTruka KOMMYHUKaALUU U cCUCTeEMa Poren

Rules for BlackFridayCampaigns -

£ Limit number of dally Emadl per contact to 2

T Limat number of daily Push per contact 101

54 Limat number of weekly Emall ger contact 1o 15 R0|e Deta"s ROIe Deta'ls
£ Umat number of weekly SMS per contact to 15 Name Name

N Miker Checker
T Lima number of weekly Push per contact to 15
% ceid Description Descripbon

Limat number of w y total message per con!
Frequency Capping
»  Limit number of dally total message per conted
Lannt number of Dwity iMS per pontact ¢ ) Permissions Permissions
B4 Linut aumber of monthly Emaidl per contact Lo € CAMPAIGN CAMPAIGH
e
iz Uma number of monthly SMS per contact to 64 Frequency Capping Close Publish Publish
| ' 1 | B -
O Limid number of monthly Push ge: contact 1o 60 Edit o Edit
Limit number of Daily  ~ Emall v per contact 1o 7

2 Limdt number of monthly total message per contect to 180 View c View

Ado

OrpaHu4veHne 4acToTbl OTNPaBKMU COODLLIEHUI Maker/Checker KoHTponnep

OrpaHunyeHne 4acToTbl OTAPaBKM COOBLLEHNI
obecneymBaeT onTuMarnbHOe B3anMOOENCTBME C
KNUeHTaMK, orpaHM4mMBas Kormim4ecTBO COODLLIEHUN,
oTnpaBnseMblX 3a onpeaeneHHbIn nepmoa,
npegoTBpallasa YpeamepHoe obLleHne n yny4ywas
oOLLee KadeCcTBO OBCIYXXNUBaAHNS KITMEHTOB.

[lonosnHUTenbHbIM YPOBEHb KOHTPOSIA KadecTBa,
npoBepkKa HasHa4YeHHbIM COTPYAHUKOM KOMMaHUN,
OTBETCTBEHHbLIM 33 KOPPEKTHOCTb OTNPaBAeMbIX
cooOLLEeHUI.

o



AHanNTUKa y oTyeTbI
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AHATIUTUKA N O

YETbI

NamepanTte n aHannsnpynte ad@PEKTUBHOCTb BaLLUX
MapPKETUHIOBbIX KaMMNaHUN B pearibHOM BPEMEHMU

9 ®  Analytics

e Campaign

'
Overall Performance
SENT IMPRESSIONS
3.362 1.290
<] Email — 20% —_— 35%
D SMS — 40% p=—==1 20%
Lj;" Mobile Push [ 25% o 7%
L2 WebPush - 15% - = 40%
55 | Onsite @ 7% = 15%
L@ In-App = 12% et 24%
©F Onsite B
L@ in-App [
B.engage Channel v Type ¥

Tags

CLICKS

875

(= 45%

— 32%

=" 10%

== 24%

= 12%

— 20%

7% a—
12% —

v SPLIT BY

CONVERSIONS REVENUE

||||||§

15%

24%

Channel W

O sent © () impressions [ ) Clicks ( ) Conversions [ ) Revenue

36%

24%

40%

30%

10%

12%

$ 110.977

—

=

=

=

=

=
12% =
20% =

34%

16%

40%

20%

18%

20%

10%

12%

&

CVR
~-310

%012

(D

Export

REVENUE
$ 110.977

CLICKS

875

~ B I

$110.977

SENT

~ 079

3.362

IMPRESSIONS

Ak v 029

e 1.290

40%
20%
18%

20%

Line Table



YOobHble n HopMaTUBHbIE Aallbopabl Ans ObICTporo Aoctyna K AaHHbIM

Campaign Name Tag Conversion Goal
wsIT ¢ 178 conveERSONS % 079
MESSAGES SENT = 079
97.374 1.924
50.362
Messages Delivered by Campaign Conversion by Goals
Type
130
. Recurring Null ! 1)
(54,334
Conversion by RFM Segment
Lost
At Risk iz
Cannat Lose Them * AR.567
Cannout Lose Them
Loyat Customers _ 65.3%
About tc Sleep 35567
Na Purchase 10,345
Quikiers . 4,346
K 10K 20K 30K 0K 0 K BaK

£)-engage

coNvERSION RaTE  ~ 07D

3.82%

Performance by Channel

Messages Delivered

17/02/2021 10 17/02/2021

compared to 18/01/2020 1o 2012620

AoveNue 078

$485.434,39

Last 30 Days

v

Conversions
Ok BUK 100K 150K 250K 300K 50K SO0K 50K
@ Web Push SMS 0 Email
Conversion by Gender Conversion by Device

& Male
2456 0567%

e’]a 13057

Null

® [ Desktop
4587 £7.24%
o [ Tablet
4587 L o0

@ [ Movile
45687 5104

4.587 0

N3mepante n aHannsnpymte apPeKTUBHOCTb BaLLNX
KpOCCKaHanbHbIX KaMnaHUU B peanibHOM BPEMEHMN.
OunbTpynTE MO HA3BaAHUIO KaMnaHuM, Taram, Lensm
KOHBEPCUAM U gate OANa ganbHeULWmnx ynydeHun.
CmMmoTpute cpesbl No kaHanam, RFM cermeHTam, cougem
N OPYrMm gaHHbIM Ang nyywero NOHMMaHNA BO3MOXHbIX
TOYEK ynydleHus.

Top 10 Performing Campaigns

Sepetindeki

5.04%

Sepetinize ozel indirim
kuponu

5.04%

Market alisverislerinde
%50 indirim

5.04%

504%

Urtinlerinizi degerendirin

Yeni Oyelere 6zel Grinler 5.04%,

Ahsverigine 6zel indirimii
Urunker

b L"’ 9 u

4x4 Kampanya urunleri
bu aksam 21.00°da yayin...

Anonim Ziyaretgi Yeni Uye
Senaryosu

Anonim Ziyaretgi Yeni Uye A A
Senaryosu |
Anonim Ziyaretci Yeni Uye

0.0«
Senaryosu

o
-

10K 20K 30K 40K 50K 60K 7oK 80K



[Nawbopn npenocTaBnseT pasfnyHyo
nHdopmaLunto o cante, oobeaNHAA OaHHbIE O
npoaaxax ¢ AaHHbIMU O KIMEHTaXx,
HaKoMreHHbIMK B BalleM akkayHTe Dengage.

[Nawbopa rmbko HacTpanBaeTCcs 1 NO3BONSET

yBuaeTb Nobon Habop AaHHbIX, HAXOOSALWMXCA B
CDP.

£)-engage

CBOOHbINA OTYET

UNIQUE VISITORS KNOWN VISITOSS5 UNKNOWN VISITOBS NO.OF OROERS AQY
~ 1078 + Q.79 w079 ~ 079 ~ 073
43.362 16.362 26.362 26.362 187
.

Known Unique Visitors By RFM Segment Known Unique Visitors Trends

Lost

Al Risk 12235 30K

Campions - 50,235

a m 48 567
Cannot Losa The - ) 28K
. 214506

Loyal Customers
Need Attication

About to Sleep 35567

Promising ' 20567 5K
No Purchase 10.345
QOutsers l 4,544 OK
15 17 i !
Sap < Sets >up aep oep
OK 10K 20X 30K 40K 50K €0K TOK 30X

Know Unique Visitors By Medium Know Unique Visitors By Payment Method

Pusgh

Kapsda Nakit Odeme -

Banks Havales: .

Email

Referral

ARG Yesterday
compared to 20/11/2021
PERWISIT VALUE REVENUE
~ .79 ~ 079
179.4 $110.977

¥ .' ; ".” L".‘: T - o \/_\/\X’\/\
! 15K
Ll

Known Unique Visitors by Traffic Source

15.3%
@ Undefined
110
@ denoage 521%
(23.334)
Danamm Haber 40%

(54.334)
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AyanTopHbIN gawwbopa

Contacts 299 740

B Az Leazz Ore Autrent cated Dovice No Dz Info

Reachability by Channel

B Reccrabie B hot Reachanis

-
o«
Breakdown by App Type (Contacts)

B 1 Oveee 195
B Ao
= e
o ios
TESZ%

Contacts by Gender
.° 1.28%
::..” o 61
%
B e
B male
B

Vadefined 511w 23 00%

0, 00%

Breakdown By Device Type ( Contacts)

001%

96 45%

Devices 472,728

B Axhertcoted Devices Arcrymcus Devices

Mobde Poxh
Web Push

=-App
Cm-Site

Contacts 8y RFM Segment
Null
Sromnng - 7=y o8
AL sk NS
Tiwaw Cuntorwers - 1ol
L ek Custnmers 178
Caretyl inssd Tham -

Campions - L

AR ey .

ALoyl To Ssep a0
Nesd ATlereinn - L
Loyal L I

(s O Al i Fs e 20N 140« 160K 180« 2008 ZSM MUK 2R

Contacts By Age Group

Top § Brands (Contacts)

| -‘Gf’0'-'l?

sursoyg
Generie _Angrosd
Doon

V)

Cthary

fols @

Infirre

XiscMi

Ve

10C0« 150w 200w, Fov 100«

o
-

»
&
-
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AHanNn3 adPEKTUBHOCTN KaMNaHUN

SENT IMPRESSIONS CLICKS CTR CONVERSIONS CVR REVENUE
~ 079 v 029 0 ~ 0N A 239 ~ 310 ~an

3.362 1.290 875 %23 221 %12 $110.977

Overall Performance
SENT IMPRESSIONS CLICKS CONVERSIONS REVENUE

IVERALL 3.362 1.290 875 221 $ 10.977
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OT4yeT No oTnpaBKe U JOCTaBKe COODLLEHU ANA BCEX KaHaloB

CONTENT
From Name Dengage Demo <ecommdemo@e.dengage.com> Tags Badge

Subject Hello

TOTAL SENT DELIVERED UNIQUE OPEN UNIQUE CLICKS BOUNCED COMPLANTS
Exclude 3
1973K Dxclu ° 3 1746K 263K Total 23 53K 216K Soft 145 24K Unsubscribe 34
uplicate .
154K Unsent 24% OUnsent  Jnique 19 32% 34% Hard 300 349, ~ Spam 56
Opens By Device Push Send Performance Key Stats

% TOP DOMAIN
dengage.com

Delivered 89.05% E’,—;I TOP DEVICE CATEGORY

2.456 Delivery Rate mobile
61.6%

37% [ TOP OPERATING SYSTEM

Unique Opens 15.05% mobile

2.456

Open Rate
B3 TOP BROWSER
(» Mobile Phone @ Desktop firefox
2.456 86.67% 2.456 86.67%
20.09%
‘ Tablet Unknow CTOR
2.456 86.67% 2.456 86.67%
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[1na npoBeaeHns AeMo CBAXUTECH
C HaAMMU:

Knpunn Mbicakos
Kirill. mysyakov@dengage.com
TeneqoH: +7 985 559 60 34
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