.~ Brand Visual Design Context Builder —
CreatorsBrand Playbook

% Tool Link

Access the Brand Visual Desigh Context Builder on ChatGPT

What This Tool Is Desighed to Do

This tool transforms how your brand is seen. It trains Al to visually think like your
brand—extracting and encoding your color systems, layout rules, typography
hierarchies, and visual elements into structured logic. That means every Al-
generated image, ad, or page you produce looks unmistakably on-brand, deeply
intentional, and performance-optimized.

Whether you're building a funnel, launching an ad, or fine-tuning your digital
storefront, this GPT gives you pixel-perfect consistency, built on your brand'’s
unique visual DNA.

# How to Prepare for This Tool

Come prepared with the materials that speak your brand'’s visual truth. We
recommend gathering:

e 5-10 on-brand examples (web pages, social posts, ads, landing pages,
etc.)

« 3-5 off-brand contrast examples (designs that don't feel aligned)
« Your primary platforms (e.g., web, social, email, mobile)

o Clarity on your brand'’s visual goals
(e.g.. premium, playful, editorial, corporate, minimalist)

Helpful additions:
» Style guides (PDF or Figma links)

¢ Moodboards or Pinterest boards
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https://chat.openai.com/g/g-nsnsmCzBz-brand-visual-design-context-builder

Screenshots of high-converting ads or funnels

Any notes about what feels “right” or “wrong” in past designhs

© Best Use Cases

When launching a new offer or funnel and you want instant brand
alignment across all touchpoints.

When scaling content across platforms but need consistent layout, tone,
and visuals.

When onboarding a new designer or VA and want to hand them a
codified system.

When refreshing or tightening your visual identity without starting from
scratch.

When building a custom GPT or Al design system that generates
consistently branded visuals.

& Example Scenario (Fictional)

Monica is a leadership coach preparing to launch her new group program. She's
tired of her visuals looking inconsistent across email, Instagram, and her sales
page. She uploads:

7 branded assets (a homepage, 2 IG posts, an email, 2 ads, and a webinar
slide)

3 off-brand designs from a past designer
Her goals: “elevated, minimalist, warm, with strong CTAs"

Her platforms: social, email, web

The tool analyzes her materials and returns a visual system with:

A grid layout spec for future landing pages
A color system with HEX codes + usage rules

A typography scale with mobile adjustments
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o CTA button styles, image treatments, and iconography standards

She walks away with the exact specs her designer (and Al tools) need to execute
like pros—and never has to explain her brand “vibe” again.

Example Output (Comprehensive)
yaml
CopyEdit
LAYOUT_RULES = {
margins: [60, 40, 60, 40],
content_width_percent: 85,
column_system: "2-column asymmetrical®,
vertical_spacing_scale: [24, 48, 96]
}

COLOR_SYSTEM ={
primary: {hex: "#192A3E", usage_contexts: ["backgrounds”, "headers"]},
secondary: {hex: "#7D8CAL", usage_contexts: ["text", "borders"]},
accent: {hex: "#FFC861", usage_contexts: ["CTAs", "icons"]},
usage_rules: {
"CTA _buttons": "accent",
"body_text": "secondary”
}
}

TYPE_SYSTEM ={

fonts: ["Work Sans", "Merriweather"],
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scale: {H1: 42, H2: 32, H3: 24, body: 18},
line_heights: {H1: 1.2, H2: 1.4, body: 1.6},
weights: {headers: 600, body: 400},

mobile_adjustments: {scale_factor: 0.85}

Visual Element Catalog:

- Buttons: Rounded (12px radius), flat color fill, bold uppercase text
- Icons: Line style, 1.5px stroke, monochrome

- Images: Light warm overlay, 16:9 aspect ratio

- Spacing: 24px baseline between modules

Execution Templates Included:
- Web page generator with urgency-based CTA sizing
- Ad spec generator with platform-specific layout rules

- Quality validation system: accessibility, contrast, spacing

Platform Adaptations:
- Instagram: CTA-centered with high contrast
- LinkedIn: Left-aligned, serif headlines, muted palette

- Email: Single CTA, 600px width, 22px headline minimum

Tips to Maximize the Tool

1. Pause to reflect before uploading—choose examples that best capture
your current or aspirational visual brand.
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2. Feed it real design files or screenshots, not just moodboards. The more
visual specificity, the better.

3. Be honest about what doesn’t work—off-brand examples are gold for
contrast training.

4. Use the structured output as a brief-hand it to designers, use it in
Midjourney prompts, or wireframe with it.

S. Confirm each system (Layout, Color, Type) before moving on—it builds the
foundation.

6. Revisit after each brand evolution—your system can grow with you.

Ready to codify your brand'’s visual soul?
Use the tool now and build your brand’s clearest visual operating system.
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