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What This Tool Is Designed to Do

The Offer Value Maximizer helps you design elegant revenue-expanding
strategies that feel like service, not sales pressure. From smart upsells to
ecosystem cross-sells and intuitive bundles, this tool transforms isolated offers
into scalable ascension pathways that elevate your role from expert to trusted
guide—without overwhelming your client or team. Every output is rooted in
transformation-first design, emotional intelligence, and sustainable lifetime
value growth.

= How to Prepare for This Tool
Before you dive in, have these ready:

e Brand Profile Summary: Who you are, your core offer, and the
transformation you deliver

« Ideal Client Avatar (ICA): Emotional drivers, beliefs, behaviors, and buying
stage

e Primary Offer Name: The entry point product or service

» Session Goal: Whether you're creating an upsell, bundle, cross-sell, or
add-on

e Client Journey Milestone: Where in the journey this value will be
introduced

Helpful Extras:

o Offer assets, funnels, or CRM notes
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e LTV or AOV benchmarks
o Past client feedback or sales data

e Clarity prompts like “What's the next best step for my best-fit client?”

© Best Use Cases
Use this GPT when:
e Launching a new premium offer and want a powerful upsell or bundle

e Your clients plateau mid-program and need a reboot or recommitment

path
e You want to maximize LTV without adding delivery complexity
» You're repackaging content into a high-leverage ecosystem

e You need quick-win add-ons to boost AOV at checkout

¥, Example Scenario (Fictional)

Monica, a trauma-informed leadership coach, sells a 10-week group program
called Power Shift. Many clients feel a breakthrough halfway but then stall in

execution.
She opens this GPT and enters:
e Primary Offer: Power Shift Program
» Goal of This Session: Add-on and upsell strategy
e Milestone: Week 5 momentum dip
The GPT guides her to:
» Add a "Momentum Lab” accountability pod for mid-program support
» Offer a l:lintegration call as a high-trust add-on at checkout

» Frame both as effortless, client-serving upgrades



Example Output (Comprehensive)

T Upsell: “Power Shift Plus”

e Description: 4 bonus integration calls, access to a micro-community, and
bonus training on executive energy

» Trigger Moment: At client’s first breakthrough or clarity point

o Framing: "You've already shifted the way you lead. Now let's embed it
fully.”

o Price: $497 add-on

T Add-On: “Vision Recalibration Session”
o Format: 30-minute 1:1 laser coaching
e Price: $77 at checkout

e Framing: “Feel even more clear—right when it counts most.”

Strategic Framing Language
“You're already doing the hard work. These upgrades make it easier, faster, and
more complete.”

‘s Implementation Checklist
o Update checkout page with one-click add-on
o Design a calendar booking flow for coaching call

o Assigh Momentum Pod delivery to existing team member

%’ Tips to Maximize the Tool
» Feed it your real client language. What do they ask, resist, rave about?
» Validate each insight before moving on. This tool thrives in co-creation.

o Use specific examples and context. The more clarity, the sharper the
strategy.

o Ask: “Would my client feel excited or overwhelmed?” Let that guide your
decisions.



e Let this be a foundation, not a final draft. Use the output as a launchpad
for refinement.



