© My Unique Brand Synthesizer -
CreatorsBrand Playbook

Tool Link

My Unigue Brand Synthesizer — Open in ChatGPT

What This Tool Is Designed to Do

Crafted with heartfelt strategy and creative finesse, the My Unique Brand
Synthesizer helps you uncover your brand'’s core essence—your “why,” your tone,
and your magnetic message. It's your guided space to build clarity and
confidence, emerging with a powerful brand identity that resonates deeply,
positions you powerfully in your market, and sparks authentic connection.

‘s How to Prepare for This Tool
Before diving in, gather:

o Aclear statement of your goal (e.g., "Launch my personal brand,"
"Reposition mid-career pivot").

« Your current branding materials: website copy, social profiles, elevator
pitch.

» 3-5 core audience insights: who you serve, what they care about, what
frustrates them.

e 1-2 competitor or peer examples for reference.

» Your tone inspirations: quotes, language styles, brand examples you
admire.

» A mindset of curiosity and openness—you're about to discover something
illuminating.

© 2025 Leaders Fuel LLC | Rick Burris | Use with permission only


https://chat.openai.com/g/my-unique-brand-synthesizer

Best Use Cases

1. Launching a New Offer — Nail your brand story before unveiling your next
signature program.

2. Re-branding or Relaunch — Refresh your positioning with laser focus amid
a pivot.

3. Clarifying Your Personal Brand — Transition from coach to author,
consultant, speaker, or niche expert.

4. Building a High-Conversion Funnel — Infuse your homepage, lead
magnets, and emails with cohesive personality.

5. Investor / Partner Pitching — Elevate your story to land dream clients,
collaborators, or funding.

Example Scenario (Fictional)
Meet Alicia, the Mindset Mentor

e Goal: Launch a new VIP coaching program for high-achieving women who
feel stuck despite external success.

e Her Input:

o "l help perfection-driven women transform overwhelm and imposter
syndrome into free-flowing confidence.”

o Audience insight: “They’ve tried self-help books but still feel stuck.”

o Tone Inspiration: “Brene Brown meets Elizabeth Gilbert—wise, heart-
centered, not sugar-coated.”

e Synthesizer Output:

o Core Essence Statement: “From polished perfection to permission-
fueled ease.”

o Brand Archetype: The Sage + The Rebel-trusted guide who
challenges the status quo.

o Magnetic Message Framework:

» Hook: "Overachiever with no ‘wow'?”
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= Pain Point: "You've checked every box—degree, job,
accolades—but wake up wondering, ‘Is this it?"”

» Transformation: “Together, we reclaim your innate voice,
amplify your impact, and make space for soulful success.”

o Tone & Language Cues:

= Choose words like “pause,” “reclaim,” “authentic,”
“unapologetic.”

=  Speak with warm, candid vulnerability (“Let me tell you the
truth...”).

o Brand Values: Clarity, Courage, Compassion.
o Key Resistance Points & Reframes:

»  "Is there time?” » “You deserve more than hustle. Easier flow
creates sustainable success.”

= “"What if | fail again?” » “Failure is data. Your soul’s
breadcrumbs lead to real breakthroughs.”

Alicia walks away with a brand identity she feels in her bones—and copy she can
plug into her upcoming launch funnel.

=~ Example Output (Comprehensive)

Here's what this GPT can deliver when you give it rich input:

1. Core Brand Identity

» Mission: To guide highly capable women from perfection paralysis into
soulful presence so they can lead lives they truly love.

« Vision Statement: A world where success isn’t loud—it’'s luminous,
inner-aligned, fulfilling.

2. Audience Psychographics
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e Mindset: Achievement-oriented, hungry for impact, exhausted by their
own expectations.

« Values: Integrity, growth, meaningful connection, emotional freedom.
« Motivations: "l want to be seen for who | really am."

o Fears: “If | choose differently, will | lose everything | built?”

3. Brand Voice & Language
« Tone Pillars: Warm authority, emotional resonance, loving disruption.

» Favorite Phrases: “Give yourself permission...” / “Forgive what's been
holding you...” / “Break free from the shouldn’ts.”

» Sentence Styles: Mix of gentle, nurturing phrasing and bold single-line
declarations to punctuate impact.

4. Messaging Framework for Marketing
Section Example Text
Hook “Your resume looks perfect—but your soul feels unseen.”

“I lived that life—perfect outwardly, dead inside...” (hire me -»

Sto
Y “Then | found a new rhythm.”)

“10 years coaching Fortune S00 leaders, certified somatic

Credibility . B
practitioner...
Transformation “From constant striving to calm confidence that radiates.”

“Let’s co-create your permission-powered path. Join my VIP
waitlist today.”

Call to Action

S. Objections & Reframes

e “ldon't have time.” » “Your time is the clearest signal of what you truly
value.”
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“I've tried so many things.” » “This isn’t another fix—it’s a soulful re-
rooting.”

6. Tactical Outputs

Email Subject Line: "Ready to stop striving and start living?”

Instagram Caption: “/ used to chase every win, feeling empty when | got
them. Today, | build from soul—not spreadsheets. Want that, too?”

Web Bio Snippet: “I help high-achieving women release the 'shoulds’so
they can follow the soft whispers of what their soul knows.”

Wow-that's what you walk away with. Deep clarity. Real brand engine fuel. A
toolkit so strong, it looks and feels like premium agency work.

Tips to Maximize the Tool

1.

Pause to reflect after each section—let the insights settle before you move
on.

. Feed it your real words: pull from your actual writing, speak your clients’

language.

Supply clear direction: if you want bold over gentle, or conversational over
clinical, say so.

Use the output as a foundation—adapt it with your voice; refinement is
where magic happens.

. Iterate with intent: use follow-ups like “Shift tone to be more

conversational” or “Shorten for an email.”

Save your slices: export your core statements, email lines, objection
reframes for future marketing assets.
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