. CreatorsBrand Mag & Journal
Editor

Tool Link

Open the CreatorsBrand Mag & Journal Editor in ChatGPT
(Replace XYZ with your GPT's direct link code once published.)

What This Tool Is Designed to Do

The CreatorsBrand Mag & Journal Editor is your strategic co-creator for
producing high-impact, emotionally resonant editorial publications that blend
storytelling, brand authority, and audience connection.

It's not just about filling pages—it's about designing magazines and journals that
position your brand as a movement. Whether digital or print, this tool helps you
craft prestige-level publications that:

o Tell your transformation story with authority.
» Weave in deep emotional triggers that build trust and belonging.
o Convert casual readers into engaged brand advocates.

The deeper transformation? You'll walk away with a complete editorial
blueprint that doesn't just “look good”—it works to attract, nurture, and convert
your audience with intentionality.

How to Prepare for This Tool
Before you start, have ready:

e Your brand’s messaging foundations - Your ICA, transformation arc,
offers, and core story.

» Existing editorial materials - Past articles, brand guidelines, or creative
assets you may want integrated.
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e The CreatorsBrand Complete Messaging Bible - (If you have it, keep it
open for quick referencing.)

e Aclear outcome - Know which type of publication you're creating: Digital
Mag, Print Mag, Annual Journal, or Annual Journal Direct.

e Inspirational references - Screenshots, layouts, or publications you
admire for style and feel.

e Mindset - Come in ready to think like an editor-in-chief, not just a
marketer.

Best Use Cases
Use this GPT when:

1. Launching a new brand publication to cement authority and emotional
resonance.

2. Turning a year’'s worth of content into a prestige annual journal.

3. Creating a digital magazine to drive leads and build community
engagement.

4. Elevating a print piece from “informational” to “collectible.”

S. Showecasing thought leadership in a way that bridges online and offline
trust.

Example Scenario (Fictional)

Meet Monica, a leadership coach for high-performing women in tech. She wants
to launch a quarterly digital magazine to deepen trust with her audience and
create a premium touchpoint for potential mastermind clients.

Monica pastes her ICA description, brand promise, and recent keynote speech
transcript into the GPT. She specifies that she wants:

« Adigital-first magazine with mobile-optimized interactivity.

o Atheme of “Leading Without Limits.”
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Example Output (Comprehensive)
Here's what Monica receives in minutes:
Publication Name & Theme
» Title: Leading Without Limits — Q4 Digital Edition

o Core Emotional Transformation: From “self-doubting professional” »
“limitless leader trusted by peers and self.”

Section-by-Section Flow
1. Welcome Letter - “Your Leadership Is Not Up for Debate”
o Purpose: Ground the reader in self-belief and belonging.
o Hook: “The loudest voice in the room should be your own.”
2. Big Feature - “The 7 Micro-Bravery Acts That Shift Everything”
o Story + proof of concept, integrating case studies.
3. Proof/Authority - “Tech’s Most Fearless Women” Spotlight
o Interviews + short, authoritative pull quotes.
4. Community - “From the Frontlines”
o Reader submissions + live poll link.
S. CTA - "Step Into the Mastermind Circle”
o QR code to application page.
Engagement Points
e Poll: “What's your next leadership leap?”
e Link to exclusive podcast episode.
« Invitation to share their own leadership story for the next edition.
Visual & Tone Guidelines
o Color palette: Deep indigo, gold accents, clean typography.
» Photography: Bold, full-page portraits of women in confident stances.

o Tone: Confident, aspirational, conversational.

© 2025 Leaders Fuel LLC | Rick Burris | Use with permission only.



CTA Plan

Soft CTA: “Download your Leadership Reflection Guide.”

Bold CTA: “Apply to the Mastermind Circle - Limited to 20 seats.”

Tips to Maximize the Tool

1

Start with clarity - The more specific your brand voice and transformation
arc, the stronger the output.

. Confirm each section - Don't rush; refine hooks and emotional triggers as

you go.

. Feed it real client language - Use exact phrases your audience uses to

describe their challenges and dreams.

. Think in reader journeys - Every section should pull them deeper into

connection.

. Leverage visuals - Provide style notes or sample images to keep design

consistent.

. Treat this as your blueprint - You can hand the final plan to your design

team and know it's strategically sound.
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