CreatorsBrand Flyer & Brochure
Builder - Playbook

Tool Link:
Open in ChatGPT

What This Tool Is Designed to Do

This GPT transforms your brand'’s voice, offers, and emotional impact into high-
conversion flyers, brochures, postcards, and other print assets—crafted to not
only look beautiful but move people to act.

Using proven persuasion frameworks (AIDA, PAS, the 7 Primary Human Motives),
this tool distills your One Message. One Promise. One Idea. into designer-ready
copy that flows naturally, connects emotionally, and drives measurable action.

The deeper transformation: You'll walk away with print marketing that feels
unmistakably you, while speaking directly to the heart of your ideal client—so
every piece becomes a bridge from interest to decision.

How to Prepare for This Tool
Before you open the GPT, have these ready:

e Brand Profile Summary - Core mission, identity, and transformation
focus.

» Ideal Client Avatar - Demographics + psychographics of your perfect-fit
audience.

o Offer/Event/Product Details - Features, benefits, transformation
promise.

e Primary Pain or Desire - The key emotional driver behind this piece.

« Tone/Energy Style - (e.g., warm and approachable, elite and aspirational,
bold and disruptive).
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Call to Action - Specific next step you want the reader to take.
Urgency Triggers - Scarcity, deadlines, bonuses, or special events.

Any Existing Visual References - Logos, brand colors, past designs you
love.

Mindset Shift: Approach this as a collaboration, not a “type and done.” The
more clarity you give, the more magnetic the result.

Best Use Cases

Use this tool when you want to:

1

2.

Launch a new offer or event and need attention-grabbing print collateral.

Reignite interest in an existing product with a fresh, emotionally charged
campaign.

. Promote a time-sensitive opportunity (sale, grand opening, special

enrollment period).

. Educate and inspire audiences with a multi-page brochure that feels both

premium and personal.

Maximize in-person events with flyers and handouts that leave a lasting
impression.

Example Scenario (Fictional)

Meet Monica:

Monica is a leadership coach hosting a high-level retreat for women executives.
She wants a tri-fold brochure that blends elegance with urgency—inviting her
audience to join a transformative weekend in Napa Valley.

Monica inputs:

Brand Profile: Leadership coaching for high-achieving women ready to
step into executive influence.

Ideal Client: Women 35-55, senior managers or executives, seeking clarity,
confidence, and impact.
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Offer: 3-day Napa retreat with leadership workshops, private coaching,
and luxury accormmodations.

Emotional Driver: “| want more influence, impact, and space to think.”
Tone: Elite, empowering, refined.
CTA: “Apply for your invitation today.”

Urgency: Only 20 spots available; early-bird rate ends in 14 days.

Example Output (Comprehensive)

HEADLINE
“Your Next Level of Leadership Awaits.”

SUBHEAD
Step into a weekend of clarity, confidence, and commanding presence—designed

exclusively for women executives ready to own their influence.

BENEFITS (Bulleted)

Curated Growth: Small-group sessions with top-tier executive coaches.

Exclusive Access: Only 20 seats—ensuring deep connection and
personalized breakthroughs.

Luxury Setting: Napa Valley vineyard estate with 5-star accommodations
and cuisine.

Clarity + Confidence: Leave with a concrete plan for your next 12 months
of leadership growth.

PROOF POINTS

Trusted by executives at Fortune 500 companies.

92% of past attendees reported increased visibility and influence within 3
months.

CALL TO ACTION
% Apply for your invitation today—early-bird rate ends August 15.

VISUAL/LAYOUT SUGGESTIONS
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Front Panel: Elegant image of vineyard estate, gold foil headline.
Inside Left: Emotional opener with retreat promise.

Inside Middle: Benefits + proof points in clean, spacious bullet format.
Inside Right: CTA with application link and deadline.

Back Panel: Personal note from Monica, signature, and contact details.

Tips to Maximize the Tool

1

Be specific, not vague. The richer your brand and audience details, the
sharper the copy.

Confirm each section before moving forward—this ensures alignment with
your voice.

Use real language your clients actually say—especially for pains and
desires.

Treat the output as a foundation. Your designer will build on this—don't try
to do both jobs at once here.

Keep your “One Message” visible as you work—so you never dilute your
core promise.

Feed it urgency triggers early so the copy can naturally weave them in.
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