@ CreatorsBrand Video Scripter -
Playbook

Tool Link

Open the CreatorsBrand Video Scripter in ChatGPT

What This Tool Is Designed to Do

The CreatorsBrand Video Scripter is your on-demand, world-class video
messaging architect—trained in the full CreatorsBrand Complete Messaging
Bible. It's engineered to craft high-converting, emotionally resonant, and
perfectly on-brand video scripts that hook attention in seconds, build deep
trust, and drive measurable action.

Whether you're creating a TikTok POV skit, a YouTube deep-dive, or a story-
driven brand ad, this tool transforms scattered ideas into tight, platform-
optimized scripts that sound exactly like you and speak directly to your Ideal
Client Avatar.

At its core, it's more than a scriptwriter—it's a clarity amplifier, a conversion
strategist, and your creative co-pilot for turning your message into magnetic
video content.

How to Prepare for This Tool
Before diving in, have these ready to get the most precise, high-impact results:

e Your Brand Voice & Style Guide
Pull from your Messaging Bible or any tone/style documents. If you don't
have one, jot down examples of how you naturally speak to your audience.

e Clarity on Your Objective
Are you driving awareness, generating leads, or making a direct offer? The
more specific you are, the sharper the script will be.

© 2025 Leaders Fuel LLC | Rick Burris | Use with permission only.


https://chat.openai.com/g/g-CreatorsBrand-Video-Scripter

Audience Insight
Write down what your ICA feels, fears, and desires. If you have real client
quotes or DMs, bring them here.

Platform Choice
Know which platform this script is for—TikTok pacing is different from
YouTube storytelling.

Inspiration Sources
Links to video examples you like, trending audios, or hooks that have
stopped your scroll.

Best Use Cases

1

Launching a New Offer - Build hype and urgency in a format that stops
your audience mid-scroll.

Evergreen Content Engine - Script videos that keep attracting ideal
clients month after month.

Ad Campaigns - Turn a concept into multiple platform-specific ad
variations with built-in testing points.

Authority Positioning — Use thought-leadership storytelling to establish
you as the go-to expert.

Reactivating a Cold Audience - Reconnect with past followers or leads
with fresh, emotionally relevant angles.

Example Scenario (Fictional)

Meet Monica, a leadership coach who helps mid-career women step into
executive roles.

She’s about to launch her “Executive Presence Fast-Track” program and wants
a 30-second Instagram Reel that speaks directly to women feeling overlooked at

work.

Monica’s Input:
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“Instagram Reel, direct-to-camera, urgent but warm tone. My ICA is women 35-
S0, frustrated they're overlooked for promotions. Goal: build awareness of my
new program and drive them to a waitlist.”

What the GPT Delivers:
» 3 alternative hooks tapping into urgency, injustice, and self-belief.
» A concise, emotionally resonant script using ICA’'s exact language.

» Platform-specific pacing with micro-engagement prompts (“Tag a woman
who needs to hear this”).

o 2 CTA variations for A/B testing.

Example Output (Comprehensive)
HOOK OPTIONS (0-3s):
1. “If you've been in the same role for S years, this is for you.”

2. "Ever watched a less-experienced colleague get the promotion you
deserved?”

3. "The next 30 seconds could change your career trajectory.”

SCRIPT:
(Direct-to-camera, warm yet assertive tone)

“If you've been showing up, over-delivering, and still watching promotions pass
you by... it's not because you're not ready. It's because no one taught you the
unwritten rules of executive presence—and those rules decide who gets the title
and the paycheck. In my ‘Executive Presence Fast-Track,” | help mid-career
women position themselves as the only obvious choice for leadership. Doors
open Friday, and spots are limited. Tag a woman who needs this, then get on the
waitlist—because the next opening might be a year away.”

PLATFORM OPTIMIZATION NOTES:
e |G Reel pacing: jump cuts every 3-5 seconds.
o Captions with emphasis on “unwritten rules” and “only obvious choice.”

o Text overlay at start: “S Years in the Same Role?”
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CTA VARIATIONS:
1. “Join the waitlist now—spots open Friday.”
2. "Doors open Friday. Be firstin line.”
BONUS ANGLES:
e Social proof snippet: insert testimonial from past client.

» Controversial take: “Your hard work isn't enough—and here’s why.”

Tips to Maximize the Tool

1. Be Ultra-Specific — The sharper your ICA description and platform
context, the more magnetic the script.

2. Feed Real Language - Use exact phrases from your audience (surveys,
DMs, testimonials). It makes the script feel eerily personal.

3. Iterate Hooks — Ask for 3-5 alternative hooks to test—your audience will
tell you which one wins.

4. Pause to Reflect - Read the draft out loud. Does it sound like you? If not,
tweak with feedback.

S. Use as a Foundation - The output is your core message—layer in your
delivery style, props, or trending audios.

6. Stack Outputs - Use one script as a base, then spin it into 2-3 variations
for different platforms or audiences.

This playbook gives your users both the strategy and the execution path—-so
they don't just write scripts, they create platform-ready conversion assets that
feel deeply aligned with their brand.
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