THE FIRST FIVE - 5-SECOND TRUST TEST

HOW THIS WORKS

Find three competitor sites.

Find three sites you genuinely love.

Set a timer. Five seconds per site.

Answer one question.

Fill in one page per site.

Pull your takeaways on the final page.

Bring your completed template into the next lesson
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THE FIRST FIVE - MODULE 1

THE 5-SECOND TRUST TEST AUDIT TEMPLATE

Audit three competitor sites and three sites you love. Train your eye before you build.

HOW TO RUN THE TEST
Open each site. Set a timer for 5 seconds. Land on the homepage, let it run, close the tab.
Ask yourself one question: Did | feel like | was in the right place? Yes or no. That's the whole test.

COMPETITOR SITE
SITE URL

FIRST IMPRESSION

DID YOU FEEL IN THE RIGHT PLACE?

Yes — felt right 6) No — felt off

COULD YOU TELL WHO THIS IS FOR?

Yes, immediately Sort of £) Not at all

WHAT CREATED OR KILLED THAT FEELING?

ONE WORD THAT DESCRIBES IT STEAL IT OR AVOID IT?

Steal it £) Avoid it

-

ANYTHING ELSE YOU NOTICED
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THE FIRST FIVE - 5-SECOND TRUST TEST

SITE2 OF 6 - COMPETITOR SITE AUDIT TEMPLATE

COMPETITOR SITE
SITE URL

FIRST IMPRESSION

DID YOU FEEL IN THE RIGHT PLACE?

Yes — felt right @ No — felt off

COULD YOU TELL WHO THIS IS FOR?

Yes, immediately Sort of @ Not at all

WHAT CREATED OR KILLED THAT FEELING?

ONE WORD THAT DESCRIBES IT STEAL IT OR AVOID IT?

[ Ehaa o

ANYTHING ELSE YOU NOTICED
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THE FIRST FIVE - 5-SECOND TRUST TEST

SITE3 OF 6 - COMPETITOR SITE AUDIT TEMPLATE

COMPETITOR SITE
SITE URL

FIRST IMPRESSION

DID YOU FEEL IN THE RIGHT PLACE?

Yes — felt right @ No — felt off

COULD YOU TELL WHO THIS IS FOR?

Yes, immediately Sort of @ Not at all

WHAT CREATED OR KILLED THAT FEELING?

ONE WORD THAT DESCRIBES IT STEAL IT OR AVOID IT?

[ Ehaa o

ANYTHING ELSE YOU NOTICED
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THE FIRST FIVE - 5-SECOND TRUST TEST

SITE4 OF6 - SITE YOU LOVE AUDIT TEMPLATE

SITE URL

Yes — felt right @ No — felt off

Yes, immediately Sort of @ Not at all

[ Ehaa o
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THE FIRST FIVE - 5-SECOND TRUST TEST

SITE50F6 - SITE YOU LOVE AUDIT TEMPLATE

SITE URL

Yes — felt right @ No — felt off

Yes, immediately Sort of @ Not at all

[ Ehaa o
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THE FIRST FIVE - 5-SECOND TRUST TEST

SITE6 OF6 - SITE YOU LOVE AUDIT TEMPLATE

SITE URL

Yes — felt right @ No — felt off

Yes, immediately Sort of @ Not at all

[ Ehaa o
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THE FIRST FIVE - 5-SECOND TRUST TEST

YOUR TAKEAWAYS

You've run the test on all six sites. Now pull back and look at the pattern.

WHAT KILLED THE FEELING ON THE SITES THAT DIDN'T WORK?

Next up: Site Structure Essentials

Every call you make in the next lesson will be sharper because you ran this test.
LET THE CREATIVES RULE THE WORLD
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