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our readers
say that
we help them
make informed
decisions.
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THE WALL STREET JOURNAL.

BARRON'S

Market Watch

fn Financial News

The most trusted US news brand

and the definitive word on

business.

US Print Circ M-F: 555K .
US Print Circ Weekend: 618K

WSJ.com Global Monthly Uniques: 35MM

HE WALL STREET JOLRNAL MAGAZINE

Detailed coverage and
actionable insight for the
world’s most sophisticated

investors and advisors.
US Print Circ Weekly: 188K
Barrons.com

Global Monthly Uniques: 6.8MM

The fastest growing financial
news and information site
empowering active investors.

Marketwatch.com
Global Monthly Uniques: 177MM A DOW JONES COMPANY

Agenda-setting,read by
ambitious professionals in the
City of London and across

Europe's financial markets.
UK Print circ Weekly: 1,500
FNLondon.com

Global Monthly Uniques: 326K

Source: Q42023 Adobe Analytics Internal Records. Sept 2023 WS) AAM Statement, Sept 2023 IBD Weekly AAM Statement, Barron’s Dec 2022 Publisher's Statement

INVESTOR'S BUSINESS DAILY

eco-mo>-ement

At the intersection of business and
culture, WSJ. Magazine provides our
readers with lifestyle coverage
across fashion, design, beauty,

entertainment, sport and more
US Print Circ: 850,289

Global Print Circ: 966,186

WSJ.com/Style Monthly Uniques: 1.28MM

Actionable investing content,
comprehensive tools, and
educational resources to help
users make smarter trading

decisions.

acquired by Dow Jones, March 2021

IBD Weekly: 24K

Investors.com Global Monthly Uniques: 4MM

Delivering energy prices, news,
data and analysis across the
entire fuel supply cain - in real

time, around the world
acquired by Dow Jones, August 2021
opisnet.com

A leading provider of electric
vehicle charging station data for
navigation companies, car
manufacturers, mobility
industry leaders and

governments around the globe.
Dow Jones strategic investment, Dec 2022
eco-movement.com


https://www.wsj.com/
https://www.barrons.com/
https://www.marketwatch.com/
https://www.fnlondon.com/
https://www.investors.com/
https://www.opisnet.com/

provide the NOHESIHOSTRTHSIEAOUHAlSHNIAERHAAHANSIS Lo help

companies and professionals make decisions at a time of great volatility.”

Almar Latour
DOW JONES CEO & PUBLISHER OF THE WALL STREET JOURNAL

INTERNAL COMPANY MEMO, DEC 11, 2022
on a series of 2021/22 strategic investments and acquisitions to grow, specialise and diversify
the Dow Jones portfolio even further across financial news reporting.
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growing 10% YoY, because of The Wall Street Journal and Barron’s Group
digital subscription growth

Digital-only subscriptions to The Wall Street Journal grew 11% to over 3.5 million
and Barron’s Group grew 23% to over 1.1 million

While The Wall Street Journal total subscriptions grew 7% to a record level of over 4 million

NEWS CORP Q2 FY 2024 EARNINGS RELEASE
February 7, 2024

[

DOW JONES



THE WALL STREET JOURNAL. BARRON'S GROUP

WS]J DIGITAL NETWORK
46MM monthly uniques

WSJ.COM
Global 27MM monthly uniques

Reach

PRINT
The Wall Street Journal M-F: 555,182
The Wall Street Journal Wknd: 618,614

WSJ. Magazine: 850,289
Barron's: 188,003
IBD Weekly: 24,561

WSJ DIGITAL NETWORK
+14MM monthly uniques

WSJ.COM
+8MM monthly uniques

PRINT
WSJ. Magazine: +115K
Financial News: 1,500 weekly copies

Source: Q42023 Adobe Analytics Internal Records. Sept 2023 WSJ AAM Statement, Sept 2023 IBD Weekly AAM Statement, Barron’s Dec 2022 Publisher's Statement. WSJ Magazine US, Asia & Europe: June 2023 BPA Statement; Regional circulation based on WSJ Weekend.



THE WALL STREET JOURNAL. BARRON'S GROUP

WS]J DIGITAL NETWORK
4.2MM monthly uniques

WS)J. MAGAZINE PRINT
48,800 copies across London,

Europe Paris, Milan and Geneva
with bonus distribution at
Reach Salone del Mobile Milan,

Art Basel and
Paris+ par Art Basel

FINANCIAL NEWS
1,500 copies

WS) DIGITAL NETWORK Top Europe Countries

Market

UK

GERMANY

FRANCE

NETHERLANDS

ITALY

SPAIN

SWITZERLAND

IRELAND

SWEDEN

BELGIUM

OTHER

TOTAL

Monthly Uniques

1,119,493

420,501

240,133

201,214

189,242

175,432

128,511

119,969

113,377

76,955

1,458,443

4.2MM

Source: Q42023 Adobe Analytics Internal Records. Sept 2023 WSJ AAM Statement, Sept 2023 IBD Weekly AAM Statement, Barron's Dec 2022 Publisher's Statement. WSJ Magazine US, Asia & Europe: June 2023 BPA Statement; Regional circulation based on WSJ Weekend.




C-Suite
Leaders

Globally, WSJ is the #1
‘Important Business Read’
Among Business Executives

Reaching half of C-Suites globally
more than Financial Times UK,
Forbes and The Washington Post

2in 3 inthe US
with a reach of 363K+

75% of WSJ readers in Europe
who are global business influencers
are C-Suite executives
With a reach of 182K

Sources: IPSOS Global Business Influencer Survey 2023, WSJ total brand;

|’

Markets
& Investors

90%+ of WSJ global readers
are always looking for
new ways to invest

Reaching over half
of Finance BDMs globally
with a reach of 635K+
equal to Financial Times UK

Reaching 70%+ in the US
with a reach of 265K+
equal to The New York Times

Reaching 40%+ in Europe
with a reach of 137K+
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Woll Street revomps 2024
SAP 500 targets ofter record-
setting stock-market rally

WA,

WSJ | CEO Council
CFO Network (IO Network
CMO Network  CCO Council

THE WALL STREET JOURNAL, oo
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Vitage Denim, Rolls
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THE WALL STREET JOURNAL. ' BARRON'S GROUP

©)

1P Targeting
Proprietary tools to ensure

your brand is seen by the
right users, at the right time

Live Journalism

Align with our breaking news
and editorial events, while
making 1:1 connections with
our global communities

@
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Custom Executions

Tell your brand story with
custom content or ad units
from our award-winning team

DOW JONES

J INSITE

Pre-Sale / Post-Sale

Unlocks key audience trends enabling
WSJ | BG to develop best-in-class media
and content recommendations

JOURNAL

HOUSE

Davos, UNGA and Singapore

A physical manifestation of WSJ's
newsroom built for networking events
Journalhouse.com

Euvgene A. Woods
President and CEO, Atrium Health

Large Scale
Award winning programs; such as a

energy, supply chain or leadership video

series

GPHEMATIC

DOW JONES

POWEREDBY | |NTELLIGENT IDENTIFIERS

During Campaign

Allows us to effectively gauge users’
intent and serve your brand’s
messaging against 70+ distinct themes

WSJ | CEO Counecil

Washington DC and London
Annual summits for world's leading
CEOs to debate, connect and convene
ceocouncil.wsj.com

Turnkey
Native, long-scroll or special report
programs with audio or video

capabilities and 4-6 week lead times

=5 SafeSuite

During Campaign

Use context and sentiment analysis to
align your message in brand suitable
environments.

THE WALL STREET JOURNAL

THE FUTURE OF
H EVERYTHING FESTIVAL

New York

Extraordinary ideas that are shaping
our future, business and culture
foefestival.wsj.com

R
~IRE TR

Ad Units

High impact executions including full

width, mobile video, content integration

and shoppable formats see here


https://thetrust.wsjbarrons.com/
https://partners.wsj.com/iberdrola/the-power-playbook-leaders-use-renewables/
https://partners.wsj.com/dp-world/transforming-trade/transforming-lives/
https://partners.wsj.com/ey/leadership-in-action/
https://partners.wsj.com/ey/leadership-in-action/
https://sites.google.com/view/dowjonescustomads/home
https://journalhouse.com/
https://ceocouncil.wsj.com/
https://foefestival.wsj.com/event/the-future-of-everything-festival/

NEW
Thematic Al

To inform your own content strategy, WSJ will deliver a
90-day topic trending report using our 1P tools for any
available member demographic. Once created and
published on your own URLs, content links will be
uploaded to our CMS as a library.

Custom Headline ad units will sync to this library by
optimized by Al to display your recommended
articles based on user interest, behavior and context

Investment: $100,000 per month
15+ pieces of client content required at launch

THE WALL STREET JOURNAL.
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We Asked Al to Draft a Business Plan.
Here’s What We Got.

Moody's: Decode risk, Unlock
opportunity,

&

Like

NEW / US ONLY
Lead Gen Hero Ad Units

Featuring advertiser-supplied iframes for form-fill,
lead capture needs, to be embedded in-unit, or
expanded to the full page.

The custom Hero full-width unit can be served to any

desktop location, and is now mobile synced, making it

a premium and high quality experience to reflect and
amplify advertiser messaging.

Investment: $150,000
including production fee(s)

singapone Contact Us
ARUNES

We look forward to secing
you in the air again.

Leaen more |




Case Studies
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Case Studies
Finance

THE WALL STREET JOURNAL. | BARRON'S GROUP



Finance / Corporate

THE WALL STREET JOURNAL. ' BARRON'S GROUP

THE WALL STREET JOURNAL

Qur research shows mony businesses
struggle to build collaborative teams to

nucky
SOCIETE
0 WORLDSUP | GENERALE
implement sustainability initiotives.
We'll help you make it work

NN = _ R | Bt
sustairiability journey underway? - \' éﬁ"
—— G\ 2

FUTURE SOCIE
I
o Chip Shortages Still Plague Toyota, Some Other Auto Makers

S YOU ccus?:

o«

THE WALL STREET J0URNAL

SGSS: Your partner for sustainable investments

13>
sy Find out more about our ESG offering and watch our dedicated video.
XPO Logistics Reports Preliminary 3Q Revenue of $3.04 Billion

!\mil.}&%."lnum
“

SERENITY WITH
A TRUSTED RANK

Al from concept to reality in investment

funds

oo ©

" s Histins. 20688010 EN e WEUIS oMM Wwam Hfts
auta a4 Way. 10 Bolxisr this et af the business

ING Société Générale
Digital ESG Campaign, 2022 Financial News Newsletter and Native Article, 2023



Finance / Corporate THE WALL STREET JOURNAL. | BARRON'S GROUP

Craft matters.

vl wa
Tow & calles s oowe

Advice is our craft

Banking is our craft.

& UBS

UBS
WSJ Print Campaign, and Custom Content on WSJ, 2024



Finance/Private Banking THE WALL STREETJOURNAL. | BARRON'S GROUP
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Julius Baer Citi Private Bank
WSJ Magazine March 2023 Custom Content on WSJ, 2023



Finance /Asset Management L D L | R
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Megatrends:

From Secular

Growth Drivers ’ - :

To Invesiment E 3 mhu tul Oppoctusision (GEO)
Themes

v

Ky Toktrmuss ] s
Vrgaresat Pramenirk

Megarrenst Mang tor
(abal Exviranmuntul Oppoctusition (GEO)

Pictet
Custom Content on WSJ, 2023



Finance/Financial Services

THE WALL STREET JOURNAL. ' BARRON'S GROUP

Solid :na

FULL YEAR

WSJ
' 2023 EARNINGS

said.

Write to Stephen Nakrosis at

shen nakros!

" PayPal Enterprises Services Chief
Rzgl&g’"" Karczmer to Depart

for tomorrow Kar

American Exprass executi

200¢

salts
axa.com/en

&0

How to get more from edge computing

A\ Resize 7 il urkocked artice

What to Read Next

o WS NEWSLETTERS

THE WALL STREET JOURNAL

[

NatWest Group Names Paul Thwaite as
Permanent CEO

FINANCE
A $150 Billion Question: What Will
Warren Buffett Do With All That Cash?

(a4 A 2A O AXA

Digital Campaign 2024

FULL YEAR

2023 EARNINGS




Case Studies
B2B

THE WALL STREET JOURNAL. | BARRON'S GROUP



B2B/Energy

WSJ BUSINESS

Decarbonization’s New Deal

EDP Portugal
Custom Content on WSJ, 2022

The P(:)WER Plashook

Apollo
Tn Talks
.

Ela;nk;nn;fﬁ:d »‘\-ll__\ I:;ic_‘—nds Gl:ill_\'
fA B T

As Bluck-Owned Banks Fade,
Groap of Investors Steps Up [

Iberdrola
Custom Content for WSJ, 2024
WSJ Print Campaign, 2023

THE WALL STREET JOURNAL. ' BARRON'S GROUP

(}(p;)glc .\Ia!chca: ChatGPT With New
Chathot Subseription

T THEWALLSTIEET AN

Sizing Up Barron's Stock Picks of Unilever Sales Volumes Return to
rowth f - First Time Since 2022

2023. Why We Trailed the Growth for the First Time Since 202

Market.

Come to Casey’s General for the 0 A | @ et b Rt

Gas, the Pizza—and the Stock ‘

2023 results
and outlook for 2024

Find out more

X @

Totamnargies

Total Energies
Digital Campaign, 2024

22



B2B/Industry

LS. NEWS

Shuttdowen (= -
Warriex e
Reverd - )

BLSINESS & FINANCE )
American Airlines Orders More 737 MAX Jets Boeing

Uybeid, BN
Demand
Help Boost

SAINT-GOBAN

P

THE WALL STREET JOURNAL. ' BARRON'S GROUP
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THE WALL STREET JOURNAL

P oiacvhm NickOne Bebe SuhTibes | TeonaPrnn 4) i b Sy

\lnLL% k(‘onllnm' Rally on Hopes of
Interest-Rate Culs

00 ey w w8 43 bingest Sner 20
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Nexans
WSJ Print Campaign 2024

Saint Gobain
WSJ Print Campaign 2024

Solvay
Digital Campaign, 2023

23



B2B/Foreign Direct Investments THE WAL STREET JOURNAL. ' BARRON'S GROUP

s L aa 1]
- T France L i France
Ters A

| WSJ

EYE ON BAHRAIN
BUSINESS FRIENDLY BAHRAIN

Captured scre
s g
B E2

thrive in ﬁhnln

oottt

- IGONE g

choosetrancetr CHOOSE FRANCE
chooretrancetr CHOOSE FRANCE

SIG French Government

Bahrain Economic Development Board _ .
Custom Content for WSJ, 2023 WSJ Print Campaign, 2023

24



THE WALL STREETJOURNAL. ' BARRON'S GROUP
B2B/Consulting

Setting the Pace

EY TAX Boston Consulting Group
Custom Content for WSJ, 2023 Custom Content for WSJ, 2023

25



Case Studies
Luxury

THE WALL STREET JOURNAL. | BARRON'S GROUP



. THE WALL STREETJOURNAL ' BARRON'S GROUP
Luxury/ Touris

m

e

slond Yicks Are Flaally Looking
Attractive. What t Buy Now,

Lufthansa
Custom Content
for WSJ, 2023

ence the Trip
f ime—Only

o
in Madrid

Madrid Tourism . . DaS?‘cau]é < 2029
Custom Content for WSJ, 2023 ustom Content for Barron's,


https://partners.wsj.com/madrid-turismo-by-ifema-madrid/only-in-madrid/

Luxury/Fashion THE WALL STREET JOURNAL.  BARRON'S GROUP

Gift of Kings

Following the
‘ 10 | Journey From
= (lad'd VA Farm to
Boutique

N THE LUXURY BUSINESS

“”

Canali, Loro Piana
Custom Content for WSJ, 2023


https://partners.wsj.com/loro-piana/gift-of-kings/following-the-journey-from-farm-to-boutique/?utm_source=wsj-search&utm_medium=CustomContentWSJ
https://partners.wsj.com/loro-piana/gift-of-kings/following-the-journey-from-farm-to-boutique/?utm_source=wsj-search&utm_medium=CustomContentWSJ
https://partners.wsj.com/loro-piana/gift-of-kings/following-the-journey-from-farm-to-boutique/?utm_source=wsj-search&utm_medium=CustomContentWSJ
https://partners.wsj.com/loro-piana/gift-of-kings/following-the-journey-from-farm-to-boutique/?utm_source=wsj-search&utm_medium=CustomContentWSJ

THE WALL STREET JOURNAL. ' BARRON'S GROUP

Luxury/Watches & Fewellery

THE WALL STREET JOURNAL.

BREITLING
1884

Finance

Warren Buffett’s
Berkshire Hathaway
Sheds Investments in

GM, J&J, P&G

Breitling Women's k&A= Bauehosevo24 / EMEA
WSJ Digital Campaign, 2023 é)[M g] B 29



Thank You

DAVY PERROT
Client Partner

THE WALL STREET JOURNAL. BARRON'S GROUP



an affluent audience generations / ¢erderseit

US: 60% Male; 40% Female
EUROPE: 65% Male; 35% Female
APAC: 56% Male; 44% Female

GEN 7 & MILLENNIALS IN THE US GEN X IN THE US BOOMERS IN THE US
37% in Europe; 41% in APAC 48% in Europe; 39% in APAC 16% in Europe; 21% in APAC

Source: Ipsos Affluent Survey USA Doublebase 2023 Adults 18 or older, HHI $125,000+ WSJ | BG total brand vs. Vanity Fair / Vogue / GQ / Esquire combined total brands footprints.; Ipsos Affluent Global 2022 © Ipsos



