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WINNER OF 38 PULITZERS 
The most trusted US news brand 
and the definitive word on 
business. 
US Print Circ M-F: 555K
US Print Circ Weekend: 618K
WSJ.com Global Monthly Uniques: 35MM

Detailed coverage and 
actionable insight for the 
world’s most sophisticated 
investors and advisors.
US Print Circ Weekly: 188K
Barrons.com 
Global Monthly Uniques: 6.8MM

The fastest growing financial 
news and information site 
empowering active investors.
Marketwatch.com 
Global Monthly Uniques: 17MM

Agenda-setting,read by 
ambitious professionals in the 
City of London and across 
Europe's financial markets.
UK Print circ Weekly: 1,500
FNLondon.com 
Global Monthly Uniques: 326K

Actionable investing content, 
comprehensive tools, and 
educational resources to help 
users make smarter trading 
decisions.
acquired by Dow Jones, March 2021
IBD Weekly: 24K
Investors.com Global Monthly Uniques: 4MM

Delivering energy prices, news, 
data and analysis across the 
entire fuel supply cain - in real 
time, around the world
acquired by Dow Jones, August 2021
opisnet.com

Source: Q42023 Adobe Analytics Internal Records. Sept 2023 WSJ AAM Statement, Sept 2023 IBD Weekly AAM Statement, Barron’s Dec 2022 Publisher's Statement

A leading provider of electric 
vehicle charging station data for 
navigation companies, car 
manufacturers, mobility 
industry leaders and 
governments around the globe.
Dow Jones strategic investment, Dec 2022
eco-movement.com

At the intersection of business and 
culture, WSJ. Magazine provides our 
readers with lifestyle coverage 
across fashion, design, beauty, 
entertainment, sport and more
US Print Circ: 850,289
Global Print Circ: 966,186
WSJ.com/Style Monthly Uniques: 1.28MM

https://www.wsj.com/
https://www.barrons.com/
https://www.marketwatch.com/
https://www.fnlondon.com/
https://www.investors.com/
https://www.opisnet.com/


“Dow Jones is poised to deploy our unique combination of assets to 
provide the world’s most trusted journalism, data and analysis to help 

companies and professionals make decisions at a time of great volatility.”

Almar Latour
DOW JONES CEO & PUBLISHER OF THE WALL STREET JOURNAL

INTERNAL COMPANY MEMO, DEC 11, 2022
on a series of 2021/22 strategic investments and acquisitions to grow, specialise and diversify 

the Dow Jones portfolio even further across financial news reporting.



Our Digital News Subscriptions Growth Continues.

Dow Jones now has 5.4 million total news subscriptions 
growing 10% YoY, because of The Wall Street Journal and Barron’s Group 

digital subscription growth
 

Digital-only subscriptions to The Wall Street Journal grew 11% to over 3.5 million 
and Barron’s Group grew 23% to over 1.1 million

While The Wall Street Journal total subscriptions grew 7% to a record level of over 4 million

NEWS CORP Q2 FY 2024 EARNINGS RELEASE
February 7, 2024



US
WSJ DIGITAL NETWORK
46MM monthly uniques

WSJ.COM
27MM monthly uniques

PRINT
The Wall Street Journal M-F: 555,182

The Wall Street Journal Wknd: 618,614 

WSJ. Magazine: 850,289
Barron’s: 188,003

IBD Weekly: 24,561

INTERNATIONAL
WSJ DIGITAL NETWORK
+14MM monthly uniques

WSJ.COM
+8MM monthly uniques

PRINT
WSJ. Magazine: +115K

Financial News: 1,500 weekly copies

Global 
Reach

Source: Q42023 Adobe Analytics Internal Records. Sept 2023 WSJ AAM Statement, Sept 2023 IBD Weekly AAM Statement, Barron’s Dec 2022 Publisher's Statement. WSJ Magazine  US, Asia & Europe: June 2023 BPA Statement; Regional circulation based on WSJ Weekend.



WSJ DIGITAL NETWORK
4.2MM monthly uniques

WSJ. MAGAZINE PRINT
48,800 copies across London, 

Paris, Milan and Geneva
with bonus distribution at
 Salone del Mobile Milan, 

Art Basel and 
Paris+ par Art Basel

FINANCIAL NEWS
1,500 copies

WSJ DIGITAL NETWORK Top Europe Countries 

Market

UK

GERMANY

FRANCE

NETHERLANDS

ITALY 

SPAIN

SWITZERLAND

IRELAND

SWEDEN

BELGIUM

OTHER

TOTAL

Monthly Uniques

1,119,493

420,501

240,133

201,214

189,242

175,432

128,511

119,969

113,377

76,955

1,458,443

4.2MM

Europe
Reach

Source: Q42023 Adobe Analytics Internal Records. Sept 2023 WSJ AAM Statement, Sept 2023 IBD Weekly AAM Statement, Barron’s Dec 2022 Publisher's Statement. WSJ Magazine  US, Asia & Europe: June 2023 BPA Statement; Regional circulation based on WSJ Weekend.
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Business 
Influencers

Luxury 
Consumers

WSJ global readers 
are business influencers have a 

Average Net Worth of $1.98MM
higher than The New York Times 

and Bloomberg 

WSJ readers in Europe
are business influencers have a 

Average Net Worth of $1.83MM
higher than Financial Times UK 

and The New York Times

WSJ’s Affluent Readers in Europe
spent a total of €52M+

on luxury clothing, watches and 
jewellery in the last 12 months

more than Financial Times UK and 
The New York Times

77%+ of WSJ global readers 
are business influencers

with a reach of 910K+
More than Financial Times UK, 

Harvard Business Review 
and The Washington Post

$5.69MM+ 
Average B2B global spending

More than The New York Times
and Bloomberg 

2 in 3 of WSJ global readers 
who are global business influencer

are Millennials, aged 25-44

C-Suite 
Leaders

Markets 
& Investors

Globally, WSJ is the #1
 ‘Important Business Read’ 

Among Business Executives

Reaching half of C-Suites globally 
more than Financial Times UK,

Forbes and The Washington Post

2 in 3 in the US
with a reach of 363K+

75% of WSJ readers in Europe
who are global business influencers

are C-Suite executives
With a reach of 182K

90%+ of WSJ global readers 
are always looking for 

new ways to invest

Reaching over half 
of Finance BDMs globally

with a reach of 635K+
equal to Financial Times UK

Reaching 70%+ in the US
with a reach of 265K+

equal to The New York Times

Reaching 40%+ in Europe
with a reach of 137K+

Sources: IPSOS Global Business Influencer Survey 2023, WSJ total brand; IPSOS Affluent Global Survey 2022, WSJ total brand.





1P Targeting 
Proprietary tools to ensure 
your brand is seen by the 
right users, at the right time

Pre-Sale / Post-Sale 
Unlocks key audience trends enabling 
WSJ | BG to develop best-in-class media 
and content recommendations 

During Campaign
Allows us to effectively gauge users’ 
intent and serve your brand’s 
messaging against 70+ distinct themes

During Campaign
Use context and sentiment analysis to 
align your message in brand suitable 
environments.

Live Journalism
Align with our breaking news 
and editorial events, while 
making 1:1 connections with 
our global communities

Custom Executions
Tell your brand story with 
custom content or ad units 
from our award-winning team
thetrust.wsjbarrons.com

Large Scale
Award winning programs; such as a 
energy, supply chain or leadership video 
series

Turnkey
Native, long-scroll or special report 
programs with audio or video 
capabilities and 4-6 week lead times 

Ad Units
High impact executions including full 
width, mobile video, content integration 
and shoppable formats see here 

Davos, UNGA and Singapore
A physical manifestation of WSJ’s 
newsroom built for networking events
Journalhouse.com

Washington DC and London
Annual summits for world’s leading 
CEOs to debate, connect and convene 
ceocouncil.wsj.com

New York
Extraordinary ideas that are shaping 
our future, business and culture 
foefestival.wsj.com 

https://thetrust.wsjbarrons.com/
https://partners.wsj.com/iberdrola/the-power-playbook-leaders-use-renewables/
https://partners.wsj.com/dp-world/transforming-trade/transforming-lives/
https://partners.wsj.com/ey/leadership-in-action/
https://partners.wsj.com/ey/leadership-in-action/
https://sites.google.com/view/dowjonescustomads/home
https://journalhouse.com/
https://ceocouncil.wsj.com/
https://foefestival.wsj.com/event/the-future-of-everything-festival/
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NEW

Thematic AI
NEW

Linkedin Video Amplify
NEW / US ONLY

Lead Gen Hero Ad Units

To inform your own content strategy, WSJ will deliver a 
90-day topic trending report using our 1P tools for any 

available member demographic. Once created and 
published on your own URLs, content links will be 

uploaded to our CMS as a library.

Custom Headline ad units will sync to this library by 
optimized by AI to display your recommended 

articles based on user interest, behavior and context

Investment: $100,000 per month
15+ pieces of client content required at launch

Combining the most trusted U.S. News Brand and the 
most trusted social platform to reach ambitious 

professionals and drive results for advertisers

Audience targeted and exclusive video pre-roll of a 
select list of curated WSJ editorial clips specifically 

optimized for LinkedIn - playing with brand CTA 
attribution and messaging

Investment: $100,000 per month
Topics categories include Business, Finance, 

Luxe/Lifestyle, Marketing and Technology

Featuring advertiser-supplied iframes for form-fill, 
lead capture needs, to be embedded in-unit, or 

expanded to the full page.

The custom Hero full-width unit can be served to any 
desktop location, and is now mobile synced, making it 
a premium and high quality experience to reflect and 

amplify advertiser messaging.

Investment: $150,000 
including production fee(s)
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ING
Digital ESG Campaign, 2022

Finance / Corporate

Société Générale
Financial News Newsletter and Native Article, 2023
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Finance / Corporate

UBS
WSJ Print Campaign, and Custom Content on WSJ, 2024
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Finance/Private Banking

Julius Baer 
WSJ Magazine March 2023

Citi Private Bank
Custom Content on WSJ, 2023 



3C5A14DEF85A FF8452

69D8F72B2A2F 000000 00495F

Finance /Asset Management

Pictet
Custom Content on WSJ, 2023
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Finance/Financial Services

AXA 
Digital Campaign 2024
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22

EDP Portugal
Custom Content on WSJ, 2022

B2B/Energy

Total Energies
Digital Campaign, 2024

Iberdrola
Custom Content for WSJ, 2024

WSJ Print Campaign, 2023



3C5A14DEF85A FF8452

69D8F72B2A2F 000000 00495F

23

B2B/Industry

Saint Gobain
WSJ Print Campaign 2024

Solvay
Digital Campaign, 2023

Nexans
WSJ Print Campaign 2024
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B2B/Foreign Direct Investments

Bahrain Economic Development Board
Custom Content for WSJ, 2023

SIG French Government 
WSJ Print Campaign, 2023 
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B2B/Consulting

EY TAX
Custom Content for WSJ, 2023

Boston Consulting Group
Custom Content for WSJ, 2023
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Dassault
Custom Content for Barron's, 2022

Luxury/Touris
m

Madrid Tourism
Custom Content for WSJ, 2023

Lufthansa 
Custom Content 

for WSJ, 2023

https://partners.wsj.com/madrid-turismo-by-ifema-madrid/only-in-madrid/


Canali, Loro Piana
Custom Content for WSJ, 2023

Luxury/Fashion

https://partners.wsj.com/loro-piana/gift-of-kings/following-the-journey-from-farm-to-boutique/?utm_source=wsj-search&utm_medium=CustomContentWSJ
https://partners.wsj.com/loro-piana/gift-of-kings/following-the-journey-from-farm-to-boutique/?utm_source=wsj-search&utm_medium=CustomContentWSJ
https://partners.wsj.com/loro-piana/gift-of-kings/following-the-journey-from-farm-to-boutique/?utm_source=wsj-search&utm_medium=CustomContentWSJ
https://partners.wsj.com/loro-piana/gift-of-kings/following-the-journey-from-farm-to-boutique/?utm_source=wsj-search&utm_medium=CustomContentWSJ
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Breitling

WSJ Digital Campaign, 2023
Women's Spring Fashion Mag 2024 / EMEAOMEGA, Boucheron

Luxury/Watches & Jewellery



Thank You
DAVY PERROT

Client Partner



an affluent audience across generations

30%
GEN Z & MILLENNIALS IN THE US 

37% in Europe; 41% in APAC

23%
BOOMERS IN THE US

16% in Europe; 21% in APAC

40%
GEN X IN THE US

48% in Europe; 39% in APAC

Source: Ipsos Affluent Survey USA Doublebase 2023 Adults 18 or older, HHI $125,000+ WSJ | BG total brand vs. Vanity Fair / Vogue / GQ / Esquire combined total brands footprints.; Ipsos Affluent Global 2022 © Ipsos

US: 60% Male; 40% Female
EUROPE: 65% Male; 35% Female

APAC: 56% Male; 44% Female

Gender Split


