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The Stylish Guide

for the

Created by women for women, Citizen Femme is
the ultimate travel and lifestyle destination,
specifically curated for the modern, globetrotting

womarll.

We ofter our readers inspiration and insider intel
at its best. Reaching a captive audience who seek
indulgent experiences both at home and on their

travels, and enjoy the finer things in life.

WHO IS CITIZEN FEMME?

“The definition of “luxury” has
changed, and for so many it is
now associated with time.
Citizen Femme was created to
put women in charge of their
travel and lifestyle choices,
putting the best in front of them.
We want to make sure they don’t
waste a minute in the wrong

place.

Sheena Bhattessa, CEO &
Founder.



MEDIA PACK 2024 / 3 CITIZEN FE\'INIE

HOW MANY PEOPLE DO WE REACH?

The only destination to reach
womer.,

citizenfemme

1,430 63 k 1,643
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Citizen Femme
Media/news company
Daily travel, style + culture for globetrotting womey
Listen to our podcast, Passport to... f
CF newsletter - sign up for weekly inspiration. (
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Our Audience

V2%

FEMALE

£200k

AVERAGE HHI

s-10

AVERAGE TRIPS PER YEAR

29-45

YEAR OLD AUDIENCE
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Female .
Purchasing

327

OF ALL TRAVEL DECISIONS

Women make up 3070 of global
consumer spending
BUT

S0 7%

OF HEALTHCARE SPENDING
DECISIONS FOR THE WHOLE FAMILY

/0%

OF WOMEN ARE MORE LIKELY TO BUY
FROM BRANDS THAT REPRESENT THEM IN
AN AUTHENTIC WAY

91 O/o of women believe

advertisers don't understand them
Citizen Femme understands what women want. With a

02 % female audience and a 100 % female team, we

arc women speaking to women.

Sources: TechCrunch, Willowberry



https://techcrunch.com/2023/05/21/unlocking-the-trillion-dollar-female-economy/?guccounter=1&guce_referrer=aHR0cHM6Ly93d3cuZ29vZ2xlLmNvbS8&guce_referrer_sig=AQAAAM4HDV-HmD_O7IuiHTMSQeZ4-FX1wOXZCtu8vBTq5pN9o1sXkON0zr_5Ey3j9aYQj1-5M8ku18uTKBEoqhBQga-EwunrN6smjU7DTxXLqN3fitLpseM4cZaRzfhyE9RAmzuwsBXKhXgtoUVefqIElcxcdGQGWCPWBFbA7_ySMhQh
https://www.willowberry.co.uk/blogs/blog/the-untapped-spending-power-of-women-aged-50-so-why-aren-t-more-beauty-brands-representing-them
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GLOBAL AUDIENCE

[nternational

Covering over 35 global cities, we are a key
source of inspiration for tastemakers,

influencers, and creative thinkers.

Comprehensive and agenda setting, our readers

return to our platforms site again and again for

trusted style and travel advice.

Top 5 countries: UK, US/Canada, Germany, France, Italy 3 5 _|_

Top 5 cities: London, Chicago, Los Angeles, New York, Paris Y lobal countries
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Citizen Enfants

45 O/o of our audience are parents

With an audience of women who range from
their late twenties to early forties, were

speaking to an audience who are both starting

and growing their own families.

From travelling with little ones to the essentials (and little
luxuries) every mum needs, Citizen Enfants has it covered.

|
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CITIZEN FEMME

ACCess to an

At Citizen Femme, we understand the power of real voices and
faces when telling an authentic story. When you think about
travel, fashion and beauty, seeing it through the eyes of

someone you can relate to adds an extra level of endorsement.

Our team is made up of influential experts in their field, all of

whom have built their own audiences across social.

Brands can have access to this level of influence, tapping into
an extended, highly engaged audience and adding further

value to their campaigns.

Sheena Bhattessa

Morag Turner

Alexandra Carello

Ella Alexander
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Why Citizen
Femmer

1l WE REACH THE RIGHT PEOPLE 2l ACROSS THE GLOBE 3. AND TELL THE RIGHT STORIES

Women currently influence 85 percent of all Citizen Femme offers brands Our editorial-first team are
purchasing, making female buying power
the world’s largest market opportunity.

4 = THAT DRIVE ENGAGEMENT... 5l AND DELIVER RESULTS

We foster between We approach every commercial brief individually
audience and brand - a connection driven and fine tune our proposals to

by data and premium content. across all touch points.
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Native Branded Content Bf&ﬂd@d Features

Pure editorial, created in line with your brand’s objectives. Authentic in Style in order to

drive maximum engagement.

. Branded custom article or sponsorship of existing article
. Social promotion
. Newsletter feature

unforgettable expenences in every location, these are some o

Carrier's best family adventures to start planning now.

Wh at TO :? a C k S p O H S O r S h ip In partnership with Carrier.

The popular What To Pack edit, showcases the latest fashion and beauty items,
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*  Newsletter feature
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Hotlist Feature

Take the number one spot as the featured item in our much anticipated weekly hotlist.
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CITIZEN FEMME

Newsletter Sponsorship

Speak to Citizen Femme’s loyal subscribers directly in their inbox.

. Feature in a branded slot in newsletter
. Direct link to your website or branded content

Newsletter Takeover

Speak to Citizen Femme'’s loyal subscribers directly in their inbox.

*  Ownership of all branded slots in newsletter
. Direct link to your website or branded content

Custom Solus Newsletter

Speak to Citizen Femme's loyal subscribers directly in their inbox.

Co-branded custom newsletter built with brand and Citizen Femme
*  Ownership of all branded slots in newsletter
. Direct link to your website or branded content

90k 36% 4.5%

Subscribers Open rate Avg. CTR
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Explore Greece With Our
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Competition Feature COmp etitions

Drive direct engagement with your target audience with a competition. Also the perfect
addition to a wider campaign.

*  Featured editorial

«  Social promotion

. Hosted on homepage
»  Newsletter features | Find out how to maximise vour
» Minimum prize value of £1,000 annual leave thisyear *

. Data capture offered

READ NOW

15 k 3 O O/ | ' ¥i R \Vin A Five-Night
O - LS e All-Inclusive Trip

Where The CF Worried About Thinning : To The Maldi
. . Team Will Be On Hair? Our Tweak of the 0 | he vialdives
AUg. Entries Increase in l’VOlfﬁC Christmas Day Week Could Help - 3 :
tO CF: Com READ MORE . : C; i‘:'. P2 _ [ - X, 1 f.’ By: CF Team

er-water villas, white sandy
ncept restaurants, a trip to

5 O O | : ‘ p Mlis truly a once-in-a-lifetime

Win A FFive Nighi
Azjg, Reach across all All-Inclusive Trip
To The Maldives

platforms
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EDITORIAL CALENDAR

NOVEMBER DECEMBER JANUARY 2025
Winter Getawaqys Celebrations Wellbeing

FEB 2024 MARCH 2025 APRIL, 2025
Romance Women Family
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