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Golf Digest is the most recognisable golf magazine brand in the world.
It is respected as the authority on local and international golf.

Golf Digest's is the worldwide authority on hew to play, what to play and where
to play. Our pages encapsulate our readers’ passion for a pursuit that lasts a
lifetirne. Golf isr't just a sport. It's a lifestyle.

Improvement remains the cormerstone of the game. We have elevated our
equipment and instruction centent to deliver more authenticity, better imagery,
simplicity and expertise. Our panel of exelusive cantributors includes legends of the
game, renowned coaches and respected local professionals.

Launched in October 2008, Golf Digest Middle East is the #1 goll magazine
in the region. \We are the official media partners for the Dubai Desert Classic and
the Dubai Ladies Classic. We are exclusive partners to the UAE PGA, the region's
official professional body the Arab Golf Federation and the MENA Tour, the region's
develapment tour. We have pioneered golfing firsts in the Middle East, including the
only official course ranking, and were the first regional magazine to launch a digital
issue and website,
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in every issue

PLAY YOUR BEST

Golf Digest Middle East delivers new and
innovative drills and tips to its readers through
the best local experts and intemationally
renowned stars, including unigue video
instruction for our digital edition.

THE GOLF LIFE

This section embraces golf as a lifestyle,
from the best travel destinations te how
the game can help your business, we
also deliver the top stories from around
the region.

With our flagship annual Hot List
representing the most exhaustive, intensive
review of golf equipment ever compiled, Golf
Digest is the trusted guide to the latest and
greatest golf equipment on the market.

FEATURES

Bald, colourful and packed with insight
and expertize, Golf Digest Middle East
stands apart from its competitors by
bringing readers the freshest features and
the most eye-catching design.
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The inspiration that Goelf Digest offers avid amateur golfers begins with its great Playing and
Teaching Editors - the strongest line-up in golf publishing featuring:
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only in golf digest

Our editorial authority and undisputed leadership make Gelf Digest the only choice to drive the thinking and
experiences of the most avid golfers. Our editors hawe collectively experienced the game at an incomparable
level, and in every issue they invite readers to share in their insights. In return, our readers bring that same

passion and loyalty to our magazine. They open it up and put the rest of the world on hold. And for marketers,

that's one of the reasons Golf Digest is the most powerful publication in the industry.

target market

Golf Digest provides access to a high net worth demographic who are passionate about the game and
the luxury lifestyle that comes with it. In addition to reaching the affluent resident golfer, Golf Digest is
a gateway to the 516 billien global golf tourism industry, a market which is thriving as the Middle East
continues ta blossom as a must-play destination.

advertising benefits

Partner with the Target a Appear alongside Reach both
best golf title in highly affluent vibrant editorial and English & Arabic
the world demographic cutting-edge design audiences

golfdigestme

12,000+ followers With more than Providing live updates,
and counting, the most 1.6 million views and news and insight from the
dedicated following of 6,000+ subscribers, aur Middle East golf scene
avid golfers in the region video content is loved with 3,800+ followers.

2,500+ followers 15,000+ followers
and growing on the with increasing
professional platform engagemant levels!

FREQUENCY MO
13,200 COPIES

BEST-SELLIMNC
IN THE REG

UNITED ARAB EMIRATES

OF SAUDI ARABIA

GOLF CLUBS




golfdigestme.com

WRONEFULLY CONVIETED WALENTING OI 40N MEALIBES &
BAEAN [N DEBAI

AVERAGE AVEARNGE 82.07% ALE
600,000 TIME ON OF AUDIENCE

IMPRESSIONS PAGE FEMALE
PER 25-54

MOMTH AND
GROWING

ONLINE WEB SPONSORED INSTRUCTION /
BANNERS CONTENT EQUIPMENT VIDEO

Featured on herme page for maximum 7

LEADERBOARD e .
728 x 90 pixels : days then lives on site in relevant section.
MPU —r— ® Video length from 90 seconds
HALF PAGE 300 x 250 pixels e = o
300 x 600 pixels ¥ i # Graphics added
- == E ® Directed & Professionally edited
e e = Posted on GolfDigestme.com
Featured on home page for maximum 5 days ® Shared on Golf Digest Middle
then lives on site forever East social media channels
E Up to 300 words with minimum =
1 image $5,000 ol
= 300-600 words with minimum e -
The database of 2 images 56,000 m=
7,000 active Golfers =
email addresses Each article can include maximum twa

80 second videos (videos to be from public domain)
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Emirates

exclusive distribution

Business &
First Class

GATEWAY TO A TRULY GLOBAL AUDIENCE OF AFFLUENT GOLFERS

Golf Digest Middle East is available to passengers on board Emirates Aidines flights globally. In addition to the 7 First & Business Class Lounges at DXB International

As of Mareh 2023, Emirates operates to 133 destinations in 85 countries across six continents from its hub in Dubai. It has a particularly strong presence in the South and Southeast Asian region, which together connect Dubai
with more international destinations in the region than any other Middle Eastern airline.

SEHERET

5. ale 133 DESTINATIONS IN 85 COUNTRIES
LA
l. .. ‘--'I-* ..-'l- e --:h - .?‘. 3 -‘. =
SR i, T T s EMIRATES OPERATES 269 AIRCRAFT NUMEBER OF PASSENGERS
* - = '-é ':- % AND IS THE WORLD'S LARGEST FLYING FIRST AND
' e ﬁ, . - OPERATOR OF THE AIRBUS A380 AND BUSINESS CLASS AVERAGE
. * - BOEING 777 FAMILY OF AIRCRAFT 800,000 PER MONTH*
e 8 L] : 5

*Publishers own figures



» arabicissue

In January 2022, Golf Digest produced the world's first Arabic
language goif publication. To date we have published four issues
and in 2023 we will increase circulation to all 19 member nations
of the Arab Golf Federation.
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digital issue - global readers

ENGLISH ISSUE

ARABIC ISSUE
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WHAT IS YOUR GENDER?
85% ftiteeee  15% 0
Male #PEPP990  Female

WHAT IS YOUR AGE?

32.69%
28.09%

nm m

46-55 2235 SE {lnlar
Years 'lm Vears  Years <21 Years

KEY FALT: Not enough young people play golf in the Middle East

ARE YOU A MEMBER OF THE
EMIRATES GOLF FEDERATION?

98.47% v 41.53% x
KEY FACT: N half of the golf
> don't have a: :¥ﬁ]uni:fh:ndiuﬂ|1 L

HAVE YOU LIVED IN THE
MIDDLE EAST FOR OVER 5 YEARS
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HOW OFTEN DO YOU PLAY GOLF?
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IEY FACT: You play a lot of golf. Almost 407 play
more than weekly, and 67% play at least weekly

HOW LONG HAVE YOU BEEN
PLAYING GOLF?

15.33% Under 2 Years
13.‘“% 25 Tears
14.95% si0ves
55.53% (ver 10 Years

KEY FACT: Increase in golfers reflects global uptake
in the game

ARE YOU A MEMBER
OF A GOLF CLUB?

42.83% v %

SLI%

NEY FACT: Membership numbers are down 12%
from our inaugural reader survey in 2019



WHAT CAR %I

DO YOU DRIVE?

100 ww  8.5% wwe 1.0% 1
8.6% 1 8.2 me 5.8% N

HOW OFTEN DO YOU ADD OR
CHANGE CLUBS IN YOUR BAG?

13 'H% himast Never

SB 32% (nce Every Few Years
20.00% soree c"%

3.33% On a regular basis

NEY FACT: You like to keep up with improvements in club technology

WHAT IS YOUR SALARY
BRACKET (AED) PER MONTH?

KV A—
13.91% 10 B——d
JL13% s

ZE.m Maore than AEDGOK

KEY FACT: 607 of our readers earn over AED3IK per month

4."% lolkswagen
4.5% Mercedes-Benz

HOW OFTEN DO YOU PLAY GOLF WHILE
TRAVELLING OUTSIDE THE MIDDLE EAST?

IMT% Newer / Seldom
32 33% (nce A Year

15.35% ﬂh(@@

09.30% Every Month O Mare v

KEY FACT: When you head to the airpart, you're usually accompanied by your clubs

HOW IMPORTANT DO YOU
CONSIDER CLUB FITTING TO BE?

S03% it
b\

| Waoa't Buy Club
39-23% I.I'ﬂt?mut ::img Ffltﬂ[t
KEY FACT: You understand the benefits custom fitting can bring to your game
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WHAT IS YOUR FAVOURITE WATCH BRAND?

3% we  WIE s 36% s 1.8% b
lﬂﬂ% Omega 5.1% Breitling lﬂ% Rudemars Piguet

NEY FACT: The 2 most popular watch brands are those that invest most heavily in golf

WHAT IS YOUR CURRENT JOB FUNCTION?

521% CED / CFO/ COD 3.1“% Partner 2545% Senior Manager
1“52% Managing Director/General Manager Il.ﬂﬂ% Director 1"“2% Mid Level Exae

KEY FACT: Over 40 percent of our readers are at the very top of the professional hierarchy

WHAT EMPLOYMENT SECTOR DO YOU WORK IN?

11% Information Technology 11% Enesgy ( Utilities E% Healthcare
1"% Iviation Transportation & Logostics 15% Banking & Financial Services 3% Retail
a% Telecoms 13% Constiuction & Engineering 3% Media b Entertainament

NEY FACT: The majority of our readers are employed in the most well remunerated industries

Zﬂﬁ% Junior Exec
8.01% o

Slg)S:

l% Govermment & Agencies

5% Education
n% Other



rates & specs

ADVERTISING RATES TECHNICAL DATA
REGULAR POSITIONS uspo DOUBLE PAGE SFREAD
Full Page 4,950 Tim: 265 x 410 FULL PAGE

Trim: 265 x 206

Double Page Spread 9,405 .
Half Page 4,000 Tpes S04 L
GRS ads need to be supplisd as £ separats pages
PREMIUM POSITIONS uso after 7mm tilirg is tare an bath sides of the saine
Qutside Back Cover 10,780
Inside Cover Spread (2 pages) 17.050 HALF PAOE HORITONTAL HALF PAGE VERTICAL
Inside Back Cover 8,030 fnm: 11b x 178 Trim: 242 x 85
Front Cover Reverse Gatefold (2 pages) 18,535 Type: 10b x 163 Type: 232 x 75
Inside Front Cover Gatefold (3 pages) 24,035
ROP Gatefold (3 pages) 14,300
Full Page (opposite contents) 6,270 SERIES DISCOUNT
SPECIAL POSITIONS uso s 55 INSERTIONS E%
1st Double Page Spread 13,200 & 50 INSERTIONS 10%
2nd Double Page Spread 12,760 ® 10+ INSERTIONS 16%
3rd Double Page Spread 11,880
4th Double Page Spread 11,660
Sth Double Page Spread 11,220 GENERAL INFORMATION
CREATIVE SOLUTIONS uso s 11 ISSUES PER YEAR |"‘U N——
Bookmark 13,860 m  STAMDARD AGENCY COMMISSION E—L{f Business &
Belly Band 13,145 RATES APPLY Emirares sty
" AN e s
Advertorial = Full Page 5,940
Advertorial = Double Page Spread 11,286
WEEBINARS uso All invoice amounts are exclusive of VAT and shall be paid lr:hl pg
Live Webinars 16.500 in full, free of any deductions, withhalding taxes, and any h:wmcw“m

other charges including but not limited to bank charges 21 Iha Baricoical Praes
ey L e e www fipz com

Recorded Webinars 10,800






