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PENANG SPECIAL

Penang has no shortage of 
interesting attractions that 
make wonderful unique 
event venues 

Unique 
finds 

Suffolk House

The Habitat Penang 
Hill Hailed as the new star attrac-
tion of Penang, this ecotourism site 

features well-constructed trails and activities that 
are surrounded by a lush landscape.

The Habitat Penang Hill is perfect as a pre/
post tour option for groups attending conferences 
and meetings in town, as it is only a 20-minute 
drive from George Town to Bukit Bendera station 
where visitors will then take a five- to eight-min-
ute funicular train ride.

The Habitat Canopy Walk and the Treetop 
Walk offer spectacular views, and provide event 
delegates a welcome escape from the concrete 
jungle.

The new Canopy Discovery Tour also makes 
a great teambuilding activity, where participants 
get to conquer low and high ropes and climb 
trees. 

Beyond the fun activities, the Habitat Penang 
Hill is a treasured place for visitors to learn and 
appreciate the local flora and fauna. Guided na-
ture tours are conducted by experienced guides 
every 30 minutes.

It is also worth noting that pathways and 
buildings at The Habitat Penang Hill have been 
designed to make them accessible for people 
who are mobility impaired, ensuring an attrac-
tion that welcomes one and all.
thehabitat.my 
info@thehabitat.my

Fort Cornwallis Built by the British 
East India Company in the late 18th century, 
Fort Cornwallis is a perfect setting for colonial 
themed dinners and cocktail events. Corporate 
groups can erect their company’s name and 
logo on a boat and anchor it at the sea close 
by. For banquets, the venue can accommodate 
139 tables.
info@pceb.my

Leong San Tong Khoo 
Kongsi Known among the locals simply 
as Khoo Kongsi, the elaborate building belongs 
to the Khoo clan, one of the most distinctive 
Chinese clan associations in Malaysia whose 
lineage can be traced back 650 years.

Khoo Kongsi welcomes private event hire, 
and its enclave can comfortably host dinners 
for up to 150 people. Enhance the experience 
with unique cultural dance performances on 
one of the oldest stages in South-east Asia. 
info@khookongsi.com.my

Level 2 @ Wisma Yeap 
Chor Ee This venue boasts a collection 
of event spaces spanning 929m2, making it 
one of the largest heritage colonial spaces in 
Penang that is dedicated for business events. 
Level 2 has two large event rooms that can 

Creative delivery
In hopes of leaving participants with a memorable and lasting 
impression, corporate meetings are getting more creative in the 
way they engage the audience, communicate their key messages 
and achieve their goals.

Drawing an example around annual general meetings (AGMs), 
Lay said these once rigid events are shaking off their top-down 
approach and are becoming more “sensorial”.

“Traditionally at these meetings, someone at the top will tell 
the audience what’s happening and what will happen next for 
the company. But in recent years, AGMs are kicking off with a big 
ra-ra. Videos are used (as part of presentations), and mechanisms 
are employed to track audience reaction, and that data helps plan-
ners analyse which part of the event was most engaging and had 
the highest level of activation. 

“So now, planners have data to help them know when to tune 
up and reengage people, perhaps at the six-minute mark when 
people’s attention starts to waver.”

Lay also suggested that corporate meetings are becoming more 
creative because communication technology has made it easier 
for planners to “see or hear how an event held 10,000 miles away 
was done, and to take something innovative from it to be incorpo-
rated into their own event here”.

Daniel Chua, founder and chief executive of Singapore-based 
conference management agency, Aonia, said some corporate 
meetings have become more creative because of “an internal 
demand to keep things fresh and alive”.

Most corporate meetings designed and executed by Aonia are 
aimed at top-level personnel. These meetings are adopting more 
multimedia in content delivery and offering more interactive op -
portunities between participants. 

“As the cost of event technology usage continues to drop over 
the years, we can expect even greater adoption,” said Chua.

In terms of venue setup though, Chua’s clients have kept to the 
familiar classroom layout even though new and unique ideas are 
encouraged.

“Formats have not changed much, and if it did, I’d think it was 
because of interesting event possibilities offered by venues which 
give clients impetus to try out new content delivery,” he added.

Impact on suppliers 
Naturally, the pursuit of deeper audience engagement has 
changed the way corporate clients regard their meetings and 
events agents and venue suppliers.

“The traditional role of a meetings and events agent is chang-
ing. Agents were more reactive – clients tell them what to do 
and they fulfil those orders. As the meetings and events industry 
advances, agents must play a more consultative role and propose 
unique, valuable ideas to clients,” Lay said. “And clients expect 
this of us, demanding that value proposition we can provide as 
their event partner.

Ramesh Daryanani, vice president, global sales, Asia Pacific 
(excluding Greater China), Marriott International, agrees that 
hotels must, too, play the role of an event partner.

Ramesh said: “Meeting planners have evolved from simply 
telling hotels, ‘OK, I want a meeting room from nine to five and 
some tea and coffee’, to being very specific about what they want 
participants to experience and to take away with them at the end 
of the event, and what the hotel can do to help make that hap-
pen.”

Lay also emphasised the need for companies to approach meet-
ings and events strategically in order to fulfil the need for deeper 
engagement. By looking at a company’s full calendar of events for 
the year, instead of a single event each time, the internal planner 
can ensure a consistent approach to audience engagement and 
communications, as well as see where the opportunities for cost 
savings and consolidated spend lie.

CWT is pushing for this strategic approach with its corporate 
clients, determined to “look at a client’s entire calendar of events 
as early as possible, and get involved in the planning just from the 
start”.

“By doing so, one of the things we could do is putting in an in -
novation right at the beginning that will help the client save money, 
collect useful data and better engage attendees. To achieve this, 
CWT forges a very close relationship with various departments 
of the client’s company, such as marketing and operations,” he 
elaborated.

The heightened interest in deeper engagement has also prompted 
MindMeeting and Taiwan-based Asia Concentrate Corporation 
(ACC) to enter a 50-50 joint venture to birth Orange Gibbon, a 
company specialising in meeting design services. The founders 
hope that Orange Gibbon would create a more productive output 
for meetings delivered by ACC in Asia by adopting MindMeeting’s 
Meeting Design solution.

To expedite the evolution of meetings design in Asia, de Groot 
said Orange Gibbon would “provide formats that structure the 
large-scale input and dynamic alternatives for information process-
ing” and “connect meetings to strategic goals and use the wisdom 
of crowds to achieve those goals”.

At press time in May, Orange Gibbon is finalising plans for a 
Meeting Design Week, an event for planners who would like to im-
prove their meetings but are afraid of chaos. It aims to show attend-
ees how meeting design can create effective meeting programmes.
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Belly Band

AUSTRALIA’S PREMIER 
CONVENTION,  
EXHIBITION AND  
ENTERTAINMENT  
VENUE

ICC Sydney is the go-to destination for world class events in Australia.  
Its striking design, city centre location and commitment to customer 
service excellence ensured the success of more than 750 events in 2017.

The team would be delighted to welcome your next event, from a full scale 
conference or exhibition to a gala dinner or awards night.

Email sales@iccsydney.com 
or call +61 2 9215 7100 @ICCSyd   #ICCSydney

ICCSYDNEY.COMMANAGED BY AEG OGDEN

FOR EVENTS IN THE HEART OF SYDNEY, 
CONTACT ICC SYDNEY TODAY

Asia-Pacific’s intelligent business events resource
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November 2018 A new look at Taiwan 

Yogyakarta puts forth  
tantalising experiences

How did Singapore FinTech 
Festival juggle 30,000 attendees?

Unique dining venues make  
mealtimes part of a memorable 

event and destination experience. 
We sni� out some of Asia’s hottest, 

most interesting tables that are 
great for corporate events

Rates And Specifications
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Outside Back Cover 210 X 285 17,300

Inside Front / Back Cover 210 X 285 15,700

Marketplace

It’s a Hilton
The newest hotel to emerge on the rocky coastline of Gijang, 
Busan in South Korea is a luxury property that welcomes guests 
through a visually stunning ‘cave’ with wavy, symmetrical struc-
tures for its walls and ceiling that is almost devoid of furniture. 
Guests ascend 10 floors to the main lobby, a cavernous space 
that appears one with the ocean in front.

The property’s interior continues to impress at the McQueen’s 
Bar and private terrace, Eternal Journey library, guestrooms as 
well as function rooms. Its grand ballroom, rightly named Cruise 
Grand Ballroom, evokes the vibe of a cruise ship with floor-to-
ceiling windows all around, bringing ocean views right in.

This achingly chic and Instagrammable hotel is Hilton Busan, 
which breaks the mould that casts the usual serious and ‘busi-
nessy’ Hilton hotels we have all come to know of.

It is of little surprise that the beautiful hotel has become the 
darling of luxury brand events, having hosted exclusive parties 
thrown by BMW, Jaguar, Dior, and Hermes since its opening in 
July 2017.

We 
love

Step into a borderless world 
A revolutionary, state-of-the-art space that fuses art and technology has 
opened its doors in Odaiba, Tokyo, aimed at boosting cultural interac-
tions and the city’s magnetism in the lead up to the 2020 Olympics and 
beyond.

Launched by Mori Building, an urban landscape developer, and team-
Lab, a digital art collective, Mori Building Digital Art Museum: teamLab 
Borderless promises a new, fluid world where each of its 50 artworks 

change and intermingle. To do this, the 
10,000m2 complex uses 520 comput-
ers and 470 projectors in an open-plan 
layout. 

In this borderless world, visitors 
can not only see art but also enter, 
travel through and engage with it. It is 
also home to En Tea House, which will 
serve artisan green tea.  

The museum is expected to appeal 
to corporate groups interested in 
product launches and incentive tours. 
It recently opened in June and its 
corporate packages are slated from 
September. – Kathryn Wortley

Events on 
the high seas
Still resistant to the idea of taking your 
next corporate incentive, meeting or 
conference onboard a cruise ship? We lay 
out the benefits planners and delegates 
can gain from events on the high seas, 
the latest unique venues and experiences 
available on some of Asia’s best cruise 
ships, and a handful of tips that will help 
corporate groups make the most of their 
time onboard
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 RAJEEV KOHLI
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EDITOR BLOG

Golf is gold
For more than a decade the annual IT&CM Asia
has been preceded by a friendly golf
tournament, an activity that continues to be
loved today by both exhibitors and buyers, as it
offers participants a chance to socialise as
friends in a casual setting, without the pressure
of having to seal a deal by the end of the game.
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It’s not normal
Recent history has shown that when the smell
of danger lurks in a destination, the MICE
market is one of the first to take flight.
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NEWS

Angsana Xi'an Lintong demonstrates
MICE capability through public events

AccorHotels appoints new COO for
Malaysia, Indonesia and Singapore

AIME welcomes Ian Wainwright as new
event director

Freeman completes acquisition of
Staging Connections Group

New teambuilding facility to open in
Adelaide this November

ICESAP rolls out educational and
accreditation initiatives

Compliance, employee experience take
centrestage in driving corporate travel
savings: ACTE study

Peak India incentive season ablaze due
to haze

OCTOBER 2015

TTG MICE October 2015

Asia-Pacific’s Leading
Meetings, Incentives,
Conventions & Exhibitions
Resource

SEPT 2015 JAPAN
SUPPLEMENT

IDEAS

Post-meeting summer sights in 48 hours

Track the history of Surabaya

Three-day teambuilding and incentive

Two-day trip in scenic Yilan

Explore Kampung Glam on foot
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