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Travel Consultant ¢
Reservation & Ticketing
Executive and Coordinator
* Sales Officer * Account
Executive « Marcoms
Executive

11,251 subscribers

Department / Functional
Managers including Sales
& Marketing

18,770 subscribers

General Manager « Director
CEO + COO - President ¢
Vice-President « Chairman

18,479 subscribers

SUBSCRIBERS BASED
OUTSIDE THE
ASIA-PACIFIC

ADDITIONAL GLOBAL
TERRITORIES REACHED
DIGITALLY (60 COUNTRIES)
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Argentina « Austria * Azerbaijan « Bahrain * Belgium ¢ Brazil + Bulgaria * Canada * Costa Rica

* Croatia » Cyprus * Czech Republic * Denmark « Dominican Republic  East Timor * Egypt

* Estonia ¢ Fiji * Finland ¢ France * Germany ¢ Greece ¢ Ireland ¢ Italy ¢ Israel « Kazakhstan ¢
Kenya * Kuwait « Kyrgyzstan * Lebanon « Maldives « Malta * Mauritius * Mexico * Netherlands

* Nigeria * Norway * Oman * Poland ¢ Portugal « Qatar * Romania * Russia * Saudi Arabia *
Slovakia * South Africa « Spain * Sweden « Switzerland + Tajikistan * Tanzania * Tunisia * Turkey
* Turkmenistan « Ukraine ¢« UAE * United Kingdom ¢ Uruguay * Uzbekistan * USA
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Asia-Pacific
+ Global

Why Is This Important?

A good understanding of your brand/offering
allows our subscribers to promote it better to
their end customers and clients.

21,923 subscribers

Why Is This Important?

Your brand/offering reaches the right
professionals who can influence and make the
decision to select you as a business partner.

24,880 subscribers

14,500

100% In
Asia-Pacific

* BPA Audited
Since 1974
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