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 Emirates Woman thinks globally and supports locally. As the region’s leading women’s fashion and lifestyle brand
 and with over 40 years at the forefront of publishing in the Middle East, we remain dedicated to providing editorial

 excellence. Emirates Woman delivers high-end fashion, beauty, luxe lifestyle and travel as well as in-depth features with
 both a global and local focus. It pushes boundaries and leads the field with its international and local editorial content,

 bringing its readers innovative, inspiring and intelligent coverage. Committed to representing the many faces and
nationalities of women in the Emirates, it continually seeks to celebrate, support and inspire.

• Print-run 25,000 copies
• Digital edition available for free download

• Frequency Monthly 

• UAE / Bahrain / KSA / Kuwait / Oman / Qatar
• All first and business class lounges and cabins on Emirates 

• Retail Outlets / Hotels / Sponsored Copies / Subscriptions / Airlines
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• Your message will be visible in the most optimal women’s title in the region
 • Enhanced message delivery, as a result of appearing alongside 

slick editorial and a clean design aesthetic
 • Being associated with a highly-respected brand that has been 

established over 40 years

Advertising  
benefits



Readership profile
 Emirates Woman is read by the mixture of nationalities that reside in the Gulf. 

 A typical reader is 26-40, affluent and well-educated. She purchases the magazine
 frequently and is heavily involved in each issue, returning to it multiple times. 

 There is also a high rate of readership reflected by the significant pass-on rate – 
58 percent of readers will pass the magazine on to at least three others.

Male	 7% Female	 93%

GENDER

Europe	 40%
Subcontinent	 15%
Asia Pacific	 10%

Middle East	 20%
Africa	 7%
America	 5%

REGION OF BIRTH

AGE

8% 18% 13% 19% 11% 11% 11%

15-25 26-30 31-35 36-40 46-5041-45 50+
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C O M M E R C I A L  
P A R T N E R S H I P  – 

F A S H I O N / S T I L L  L I F E



emirateswoman.com

824,000 
Unique visitors per month

3.1 million 
page views

W E B S I T E

 15-20%
 Average open rates on

newsletters

E D M

O T H E R  
C A P A B I L I T I E S

 Ability to run targeted, personalized
 campaigns for specific target

 audience segments using our data
management platform.

S O C I A L

Facebook
 115,900

followers

TikTok
 48,000

followers

Instagram
 203,600

followers

 With a topical combination of style, substance, fashion, beauty, culture, entertainment and current affairs,
emirateswoman.com is essential reading for the modern woman in the Middle East.

Digital

@emirateswoman



 The Emirates Woman Woman
 of the Year Awards is the

 region’s most prestigious and
 inspiring annual event. The

 awards continue to honour and
 celebrate the achievements of
 women in the business, arts

 and culture, philanthropic and
 visionary fields in the UAE. These

 glamorous awards have now
 been running for over 14 years.

Events
W O M A N  

O F  T H E  Y E A R  
A W A R D S



 We will be hosting a series of
 events throughout the year.

 These will be a small, private,
 affairs in collaboration with

 Tier 1 brands and individuals.
 For partnership details please

contact us directly.

Events
B E S P O K E 

M I C R O 
E V E N T S




