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About Overdrive Interactive

= Overdrive helps companies
compete and win in today’s digital
marketplace

" Integrate:
=Search marketing (seo/sem)
= Account based marketing
= Marketing automation
=Social media marketing
=Online media (banner/display)
=Content and creative

=\Website and application
development
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Drive Capture Convert
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= Online PR/Linking ‘ 7 : CRM/Lead | s eAlerts
Database | =o0o a2 A=
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= Sponsorships Data Capture
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Sales
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Social Media 1

= Social Networks Webinars/ @ @
= Content Channels Trade Shows —) )
= Blogs 1 @ )

Call Centers

Track, Report and Respond




Search is Primary Research Resource
During All Phases of Purchase Funnel
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Paid Search Management Process

strategy &
planning




Keyword Ad Copywriting: Benefits and Offers

Influencers of Click Behavior

o,
40% 349, 36% 349, 35% 35% 0 W Enterprise
30% Security
o 17% 169 m Storage
20% o 16;5 16% 14, 12% 13% g8
10%
0%
Title Benefit — Call to Action
Reduce Network Traffic {KeyWord: WAN Optimization} S :
ample best practice
Don't Pay for WAN Upgrades Optimize Performance Over WAN Links ads f?om Goop le
Learn How With 20-Minute Evaluation < Get Best Practices White Paper Now hit 9
www .peribit.com www .peribit.com white paper.

1 1

Ads must point to conversion pages that deliver on ad copy offers.

Source: Google/Millward Brown white paper, September, 2005



Keyword Ads Benefit & Offer Matrix

Product Name | Product Benefits Offers

* Lowest impact on genuine |+ White Paper: The Impact of

users. Strong Authentication on
Adaptive «  Proven, real time risk Usability
Authentication reduction. « Solution Brief: Adaptive
* Minimal total cost of Authentication for Web
ownership. « Solution Brief: Complying with

FFIEC Guidance
« Demo/Quote Request

* Anti-phishing solutions that |« White Paper: Phishing Special

AAA work. Report: What We Can Expect for
FraudAction *  Prevent 95% of network 2014
attacks » Solution Brief: AAA FraudAction

« Decrease fraud lossesby |+ Demo/Quote Request
50%.
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Paid Search Master Plan

InTeracrtive
CAMPAIGN: UNI:Backup-Branded UNI:Backup-Branded UNI:Backup-Branded
AD GROUP etware Ba o eng Other P al Ba o eng arePo Ba D eng

Headline - 25 Characters
Description Line 1 - 35 Characters
Description Line 2 - 35 Characters
Display URL - 35 Characters
Destination URL - 1050 Characters

Headline - 25 Characters
Description Line 1 - 35 Characters
Description Line 2 - 35 Characters
Display URL - 35 Characters
Destination URL - 1050 Characters

Headline - 25 Characters
Description Line 1 - 35 Characters
Description Line 2 - 35 Characters
Display URL - 35 Characters
Destination URL - 1050 Characters

Headline - 25 Characters
Description Line 1 - 35 Characters
Description Line 2 - 35 Characters
Display URL - 35 Characters
Destination URL - 1050 Characters

Keywords Type Type Type
backup netware Phrase |Active directery Backup Phrase |backup sharepoint Phrase
backup netware 5 Phrase |Active directery Windows Server Backup Phrase |backup sharepoint 2007 Phrase
backup netware 6 Phrase |Backup Active directery Phrase |backup sharepoint 2010 Phrase
backup netware linux/suse Phrase |Backup Active directery Windows Server Phrase |backup sharepoint 2013 Phrase
backup netware netware oes Phrase |Backup FreeBSD Phrase |sharepoint 2007 backup Phrase
backup netware oes11 Phrase |Backup HP-UX Phrase |sharepoint 2010 backup Phrase
netware 5 backup Phrase |Backup Lotus Notes Phrase |sharepoint 2013 backup Phrase
netware 6 backup Phrase |Backup MacOS Phrase |sharepoint backup Phrase
netware backup Phrase |Backup MSDE Phrase
netware linux/suse backup Phrase |Backup MSDE 2000 Phrase
netware netware oes backup Phrase |Backup MySQL Phrase
netware oes11 backup Phrase |Backup Oracle Phrase

Backup Paradox Phrase
Backup PostGres Phrase
Backup Progress Phrase
Backup SCO OpenServer Phrase
Backup SGI IRIX Phrase
Backup Unixware Phrase
FreeBSD Backup Phrase
HP-UX Backup Phrase
Lotus Notes Backup Phrase See Sam Qle 8
MacOS Rackuin Phrase

Unitrends Recovery-Series 25
Unitrends® Backup Appliances can 32
Protect Your Data. Try it for Free! 35
www.unitrends.com/Backup-Appliances 35

Unitrends Recovery-Series P
Unitrends® Backup Appliances can )
Protect Your Data. Try it for Free! ( 35
www.unitrends.com/Backup-Appliances | 35

Unitrends Recovery-Series 25
Unitrends® Backup Appliances can 32
Protect Your Data. Try it for Free! 35
www.unitrends.com/Backup-Appliances 35

http://www.unitrends.com/ppc/unitrends-appliance?utm_source=Netware Back

http://www.unitrends.com/ppc/unitrends-appliance?utm_source=Other Physica]

http://www.unitrends.com/ppc/unitrends-appliance?utm_source=SharePoint B4

A

Unitrends UEB Backup © 20
Unitrends® Enterprise Backup can 7}
Protect Your Data. Try it for Free! 35
www. unitrends.com/Enterprise-Backup 35

¥

Unitrends UEB Backup 20
Unitrends® Enterprise Backup can ‘< 32
Protect Your Data. Try it for Free! & 35
www. unitrends.com/Enterprise-Backup | 35

<

Unitrends UEB Backup i 20
Unitrends® Enterprise Backup can Toa
Protect Your Data. Try it for Free! 35
www. unitrends.com/Enterprise-Backup 35

http://www.unitrends.com/ppc/unitrends-enterprise-backup?utm_source=Netwd

http://www.unitrends.com/ppc/unitrends-enterprise-backup?utm_source=Other

http://www.unitrends.com/ppc/unitrends-enterprise-backup?utm_source=Share

Unitrends Recovery-Series 25
Better Enterprise Data Protection. 34
Sign Up for a Free Eval Unit Today! 35
www.unitrends.com/Backup-Appliances 35

Unitrends Recovery-Series ; 25
Better Enterprise Data Protection. | 34
Sign Up for a Free Eval Unit Today! & 35
www.unitrends.com/Backup-Appliances | 35

Unitrends Recovery-Series 25
Better Enterprise Data Protection. 34
Sign Up for a Free Eval Unit Today! 35
www.unitrends.com/Backup-Appliances 35

http://www.unitrends.com/ppc/unitrends-appliance?utm_source=Netware Back

http://www.unitrends.com/ppc/unitrends-appliance?utm_source=Other Physica}

http://www.unitrends.com/ppc/unitrends-appliance?utm_source=SharePoint Bg

Unitrends UEB Backup 20
Better Enterprise Data Protection. 34
Download a Free Trial Copy Today! 33
www.unitrends.com/Enterprise-Backup 35

Unitrends UEB Backup |2
Better Enterprise Data Protection. (Y
Download a Free Trial Copy Today! ‘ 33
www.unitrends.com/Enterprise-Backup | 35

Unitrends UEB Backup 20
Better Enterprise Data Protection. 34
Download a Free Trial Copy Today! 33
www. unitrends.com/Enterprise-Backup 35

http://www.unitrends.com/ppc/unitrends-enterprise-backup?utm_source=Netwd

http://www.unitrends.com/ppc/unitrends-enterprise-backup?utm_source=Other

http://www.unitrends.com/ppc/unitrends-enterprise-backup?utm_source=Share
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Google Display Network & Retargeting

TechTarget Security Data Securityand... > All
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SIEM Buyer's Guide: 2015

decig.ndm_net/logrhythm
Review The Leading SIEM Vendors |dentified by DCIG. Free Report

CloudSecurity

Latest TechTarget
[y Tha rvica nf M Cland ™ Incidar aditian:
Card Autographed! Star Wars Ga 5 Now
Available 2009 Bowman Sterling NFL
Strasburg's Topps Rookie Case Rip-party
Card Available Exclusively Gar| Pail Kids Flashback
Onling During Hiz MLB Debut 0On Sale Now Click here to watch 09 NFL

Rookie interviews!

IPL and Topps Partner to
Introduce Exciting Range of

‘ Lil‘lk&d EL-. JDbS GEt 50% Dﬁ: :EET sTARTEn—J

your first job post.




Google Content Network Retargetlng
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Retargetlng GFOWth (Communlty of Customers and Prospects)
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Keyword Selection

No Magic Algorithm for B2B SEM

= Unlike ecommerce sites with thousands of SKUs and unlimited search
terms, SEM for B2B is typically limited to a small group of terms that
drives the majority of search volume*

= You need to be at the top for this small universe of terms — bottom
feeding puts your brand at the bottom

* Not always the case and we are not saying don’t build out a long list of exact match terms



Keyword Search Volume for “ERP”

= Top 187 terms get over
9.1 million searches per
year according to

Google
Top 10 8,330,400 91%
Bottom 167 821,760 9%

See full report

Top 10 ERP Terms

Botom 167 Search Terms
9%

Top 10 Search Terms
91%

p

erp 6,600,000
erp software 594,000
enterprise resource planning 266,400
erp systems 217,200
whatis erp 217,200
open erp 217,200
open source erp 79,200
erp open source 52,800
erp implementation 43,200
cloud erp 43,200



Post2/ERP_KFSA.xlsx

Google e

All Mews Books Images Yideos

About 115,000,000 results (0.38 seconds)

Oracle ERP - Oracle.com
www.oracle.com'ERP -

www_kenandy.com/Cloud_ERP -

go.infor.com/erpsuccess -

ERF Software: End-to-End Cloud Based ERF

You need to be here.

Enterprise resource planning - Wikipedia, the free ..
https:/fen.wikipedia.org/wiki/Enterprise_resource_planning

More about Enterprise resource planning

— i M 1 - kI, T

#1 Cloud ERP Software - kenandy.com

Evaluating ERP Software? - infor.com

Ware

Chat with an Expert Now! Simplify, Accelerate, Collaborate, Cantrol.

Complete End-to-End Cloud ERP for Your Business Transformation
Easy to Use - Easy to Change - Kenandy Cloud ERP - Fast to Implement
Fremier Cloud ERF - Kenandy Cloud ERF - Cloud ERP Solutions

Download an ERP Evaluation e-Kit and learn about the latest options.

a category of business-
management software—typically a suite of integrated applications—that
an organization can use to collect, store, manage and interpret data from
many business activities, including: product planning, cost.
manufacturing or service delivery. marketing and sales.

Al

“erp!!
6,600,000 searches per year

Wikipedia ~

Feedback

14




GO g|e erp software

All Mews Videos Shopping Images are

L

“erp software”
594,000 searches per year

About 68,400,000 results (0.81 seconds)

ERP Software - intacct.com
www.intacct.com/erp_accounting

5 Best Practices in Selecting ERP Software. Get free ebook.

Lower TCO - Cloud ERP Software - Executive Dashboards - AICPA Preferred

Oracle ERP Software - Simplify. Accelerate. Collaborate

www.oracle.com/ERP_Software ~

Control. Chat with an Expert Nowl

Maximize Value - Empower People - Grow Smarter

Services: Cloud Applications, Platform Services, Engineered Systems
#16 in the World's MostValuable 100 Brands — Interbrand

Watch ERF Videos - Cracle Blog - Cracle Facehook Page - CFO Central

Top ERP Software - apprise.com

www.apprise.com/ERP_Solutions -
Cur Fully Integrated Model Allows For a Lower Total Cost of Ownership

-'Warehouse Management
You need to be here.

Enterprise resource planning (ERP)is a
category of business-management software—
typically a suite of integrated applications—that
an organization can use to collect, store,
manage and interpret data from many
business activities, including: product planning,
cost. manufacturing or service delivery.
marketing and sales.

Enterprise resource planning - Wikipedia, the free ..

https:/fen.wikipedia.org/wiki/Enterprize_resource _planning Wikipedia -

15



Mobile Results — Only Top or Bottom

Top

eseco Verizon T (N F 4
8 erp software
erp software X H
ALL NEWS VIDEOS SHOPPING

Plex - ERP Has Evolved. Have You?
- plex.com
www.plex.com/ERP

Download Free Data Report Now.
Cloud ERP Benefits Cloud Computing

Contact Us Why Plex?

Top ERP Software - apprise.com
www.apprise.com/ERP_Solutions

Our Fully Integrated Model Allows For a
Lower Total Cost of Ownership

ERP Software—Oracle - Simplify.
Accelerate. Collaborate
www.oracle.com/ERP_Software

Middle

f erp software

eee00 Verizon

Visibility | ERP Software Solutions
Visibility Corporation

Mobile-friendly - Visibility is an ERP
solution provider focused on the make-to-
order manufacturing segment.

Top ERP Software Systems - 2016
Reviews & Pricing - Software Advice
www.softwareadvice.com > erp

Mobile-friendly - Find the best ERP
Software for your organization. Compare
top ERP Software systems with customer
reviews, pricing ...

What Is ERP Software?

Category:ERP software - Wikipedia,
the free encyclopedia
Wikipedia > wiki - Category:ERP_software

Mobile-friendly - Pages in category "ERP
software". The following 55 pages are in
this category, out of 55 total. This list may

Bottom

eee00 Verizon

8 erp software

ERP Software | IQMS Enterprise
Resource Planning System
www.igms.com > products » erp

Mobile-friendly - One of the top rated ERP
Software Systems for manufacturers
IQMS' end-to-end system delivers greater
ROI with ...

Google Enterprise Apps - Break free
from your old-school IT
apps.google.com/

Switch to Google Apps today.
See the savings - Deployment help
Cost savings with Apps

Ajera ERP Software - Streamline AE
Project Management
www.deltek.com/Project-ERP

Download "ERP for Dummies" Free!
Deltek Costpoint Overview

16




The big question is:

How can | afford to be at the
top for the top searched terms
In my space?
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Battle is Won on The Landing Page

Old Environment New Environment

Express Registration: a8 o Get the White Paper:

Rt
To register for A 15 Minute Guide to Enterprise Content Management, please enter your name and e-mail 15 Minute Guide to Enterprise Content Mani
address below.

*First Name:
*LastName:
*E-mail Address:

_I Rights Reserved. | Privacy Policy |

Old Environment New Environment % Change

Conversion Rate 1.07% 14.46% 1,251%

18



w Z(11dES

The global leader in SaaS
based mobile commerce and
analytics. Zmags enables
over 3,000 customers to
mobilize their merchandise
and capture the vaiue of their
brand experience across
social, tablet and mobile
commerce channels.

Learn More: Product Showcase

DEMO FOR
COMMERCE PRO

FIRST NAME
BUSINESS EMAIL
PHONE NUMBER
STATE

REVENUE

select...

BUYING STAGE

select...

LAST NAME

COMPANY

COUNTRY

select...

INDUSTRY

select...

JOB POSITION

SUBMIT & VIEW THE DEMO

>

>

19



Rocket Aldon ALM

Release.
Streamline.
Accelerate.
Repeat.

FILL OUT THE FORM BELOW
TO GET STARTED

Get your ALM demo now!

See how simple managing application Email Address: *
development can be.

Phone Number: * |

Rocket Aldon Lifecycle Manager (ALM) lets you easily control all

Company: >
stages of the application development lifecycle. This easy-to-use
solution automatically tracks, accelerates and streamlines processes, [

Country: * ¥
$0 you can meet budgets, make timelines and produce error-free ey . Selct —I
software.

Get it Now!

With Rocket ALM: \ y

+ Manage application development end-to-end: from
change request approvals to checkouts for development through testing and final deployment into production.

+ Watch errors disappear by enforcing IT procedures and using repeatable, traceable processes across the application lifecycle.
+ Put the whole team on the same page with a single view of activities across geographically distributed and outsourced teams.
+ Simplify compliance with automation and process tracking that lets you quickly give your auditors exactly what they need.

No matter what platform you're working on or how many releases you're managing, our d error-free, high-quality

software. With Rocket ALM, you can increase your developers' productivity and deploy projects on ume while meeting regulatory and best
practices requirements.

Get the demo now!

20



ACQU |0 Call t<_>_ speak wig_h an expert:

Your Enterprise Guide to Drupal ~ a8~ S o aVala

A .
-~ 4 By

Complete the contact form:

BABSON

By speaking with an expert, you will learn how to...

Improve speed and Low Total Cost of Scale effortiessly Make the right 24/7 Expert Support
secunty. Understand the Ownership without Find out how to add server decisions. Leamn the and pro-active response for
stack from the bottom up to sacrificing control, high- resources dynamically in essentials for deploying a issues with your site

make Drupal run better in availability or reliability on a response to traffic spikes, successful enterprise-class

every way. battle tested cloud platform Drupal platform,

Chat with Sales! -+

21



Landing Page Anatomy

UNITRENDS

Copy strikes an
immediate
emotional chord
w/ the target by
addressing pain
point and benefits

Take Control of Your
Data Protection Strategy

Unitrends Enterprise Backup™
— Data Protection Made Simple

Copy and imagery
are focused on
selling the action
and driving
conversion

FOUR REASONS TO START YOUR FREE TRIAL
TODAY.

Unitrends Enterprise Backup (UEB) is a virtual backup appliance that adapts to
YOU and your IT infrastructure by protecting both your virtual and physical
assets.

Start Unitrends Enterprise Backup (UEB) free trial and see for yourself how eas;
itisto:

. Deploy a virtual appliance for Microsoft Hyper-V and VMware vSphere.

]

. Schedule automated backups so you can recover and access your IT assets
anytime, anywhere.

w

. Usethe cloud to store backup copies for data retention or disaster recovery]
needs.

4. Manage your entire infrastructure including any physical and virtual
environments from a single pane of glass.

ToLL rree: 1.866.359.5411

Humanized image
to create
connection and
communicate
confidence while
providing
contextual
relevance

FREE TRIAL DOWNLOAD

Get your Free Trial Version of
Unitrends Enterprise Backup

Action arrow
guides user’s eye
to desired action
on the page

First Name *

LastName *

Email Address *

Phone *

Short form with
action oriented
button.

22




Thank You/Engagement Page Anatomy

tow rree: 1.866.359.5411
UNITRENDS

Take Control of Your
Data Protection Strategy

Unitrends Enterprise Backup™
— Data Protection Made Simple

Action is
immediately
confirmed and
user is presented
with an instant
download link.
Download link
also sent via
email.

THANK YOU!

Download Your Free Trial Now

o EXE for VMware

o EXE for Hyper-V

If you are looking for different formats, you will be receiving an email with additional download links and some more information
shortly. If you have any questions, please call us at 1-866-359-5411 or email us at info@unitrends.com.

i for i B WAIT! THERE'S MORE TO EXPLORE. User is presented
To learn more about Unitrends Enterprise Backup, pleases view the with relevant
resources below content for post
+ Datasheet conversion
o Customer Case Study engagement_

 Solution Brief: VMware and Unitrends

Thank you for your interest in Unitrends!

23




A/B Split or Multivariate Testing Engine

Google

YaHoO!

bINg

overori>e
A/B Splitter

0%

Conversion
Rate

7.8%
(Loser)

Conversion
Rate

12.8%
(Winner)

24



Lead Quality Optimization

MC B2B Marketers’ Top Demand Generation Priorities

L based on a survey of 131 B2ZB marketers | figures indicate top-2 box scores on a 5-point scale of importance

February 2016

Focusing on lead quality over lead quantity 83%

Improving campaign results 71%

Improving sales and marketing alignment 61%

Expanding content library to drive campaigns 59%

57%

Generating increased lead volume

Improving the depth and accuracy of our database 54%

Improving ability to measure and analyze marketing impact 34%

MarketingCharts.com | Data Source: Demand Gen Report

25




A TriZETTO

Sy ey tee e M g

Arunrewo

HOW TO LAUNCH A PAYMENT
BUNDUNG PROGRAM

PAYMENT BUNDLING PROGRAM DESIGN IS KEY

Jay Schtan, Associate VP with TriZetto and an architect of
successiul payment bundlag demonstiration projects, shows
how careful planning and design can help ensure that
payment bundling pregrams deliver substantial benefits to
payers, providers, and patients

NEWS  CARSERS

NEW CHALLENGES
NEW SOLUTIONS
NEW TRIZETTO

PRESS ROOM  CONTACTUS  SITENAP

POINT OF VIEW

WHITEPAPER

HOW TO LAUNCH A PAYMENT
BUNDLING PROGRAM

Payment bundling holds great promise as a way
to improve the cost-effectiveness and quality of
health care. But how well your payment bundling
program performs will depend on the choices
you make on critical issues of program design,
Download this Point-of-View Paper now to

learn more. »

UNDERSTAND THE CRITICAL SUCCESS FACTORS

Loarn abeut impartant design issoes such as

* Choosing the lirst Bundles 1o roll cut

* Deciding Deteveen prospactive versus retrospective
paymaendt.

* Evaluating your tachnelogy needs and capabilities

* Building your initial program In a way that facilitates
future expansion

DOWNLOAD NOW ¥
Farst Name:

Last Nome

Company Name

Email Address
Address !
Address 2
City:

State

= Informational CTA

= Asset download

=Higher conversion rate

=|_ower quality leads

Jp Code
Phone Number

Mabile Phone;

Title: SELECT ONE

Type of Work: SELECT ONE

Type of Businoss. SELECT ONE

DOWNLOAD NOW »

¢ i




@ GE Healthcare | Centricity”Advance

"""""""""

Paper records are
so 20th century

We'll help you through your EMR transition, every step of the way.

Your small practice is ready for the clinical and financiol benefits of an EMR. With Centricity Advance
from GE Healthcare, you can reap them in weeks, not months — at a low monthly fee. And as

your partner, we'll be there to support your transition every step of the way, from setup and training
to achieving meaningful use. So before long, you'll experience new levels of efficiency — and we're
certain you won't miss paperwork a bit.

Learn more today — visit www.gehealthcare.com/emrpartner or call 800-535-7921

Watch a Product Overview Register for a Live Demo

r M Take o quick look at the benefits Gy v —rs
of Centricity Advance, and how it che [ Schedule a live demo of Centricity
c > \‘ can hel = §
u p p streamline your small = E Advance today!

practice.

|" _,_-—‘

Electronic Medical Records | Meaningful Use | Proctice Management | Patient Portal | SaaSEMR | Web-Based EMR | EHR
© 2011 GE Healthcare. All rights reserved. Privacy Policy | Terms & Conditions

Affordable. Comprehensive. Easy.

Get Plans & Pricing

Affordability & Scalability, Tailored to the
Small Practice’s Needs.

Your Name:

= Contact CTA

G =Quote request
o =L ower conversion rate

S o =Higher quality leads

Country:

United States

Facility Name:
Facility Type:

Role:

Number of
physicians:

GET PLANS & PRICING >

Still Have More Questions?

Click here to fill out our Contact Us
form and we'll get in touch with you.

27



Sample Paid Search Topline (see sample dashboard)

r ™
overori>e Monthly Performance
InTeracTive Report as of: 1/5/2015
Network = % Legacy vs New = . .
- gacy = - Cost vs Form Fills
Display Network $150,000 1500
Dispay Femarketing e oo
Search Network S $50,000 so0 = cost
Branded vs Non Brand... Y= T . 0 9
*Netwarks should NOT be combined —ig— Form Fills
when looking ot conversion efficiencies [ Branded ] Q)\’b\ ,155‘5 ,‘,6*& (‘S’h 0'& G‘u 6& (‘S’h 0'& ,‘9'\“ ,\6‘&‘ ,Lo"b'
N o | Non-branded ] '»\\"0’ '1,\’\\ \N\ n\'& ‘9\»& b\& \N\ %\\0 ti\\’v o\"\ o o
Domesticvs Internati... 3= Y} B
| Domestic ) | [campaignDescription %= %
paign Description 3= L. .
(international ] p— Form Fills vs CPA
| "Test" campaign ) ~ 1,500 5150
[(apm | g
Count = T = 1,000 5100
o )| | e | e g @ 0N ERE R 5 ¥
o
| “Other" (paused) )| | (Eiandea ] s N B N o
= -_—r
[ Australia J | Branded (Whats Up}) | P '153»"‘ ¥ 2 o o ,‘9'*1" o ,‘9’»& '19-\,“ ,\6‘& '19'»"'
[ Brazil J | Branded Search Remarke... | ., .\\& q,\”\ ,,,\& ‘,\& %\\0 b\& ,\\“E‘ %\& o @\\) ';»\”\" \}\N\
| DACH ]
| France | | Month = L ] _
= | Row Labels |~ | Impr Clicks CTR Cost CPC FormFills CVR cPA
ly | 1/1/2014 | ~ 1/1/2014 21,267,871 83,628 0.39% $ 99,190 &  1.1% 701 0.84% $ 141
[ Japan | | 2/1/2014 | 2/1/2014 19,714,422 79,028 0.40% $104,086 &  1.32 761 0.96% $ 137
[ Netherlands J | 3/1/2014 | 3/1/2014 17,126,448 66,249 0.39% $106,195 &  1.60 801 1.21% § 133
| scandinavia ] | 4/1/2014 | . 4/1/2014 14,305,891 62,199 0.43% $ 87,246 §  1.40 784 1.26% 111
(uk | 5/1/2014 10,831,763 46,716 0.43% $ 70,125 &  1.50 621 1.33% § 113
(UsA/Canada | | Engine = % 6/1/2014 8,002,743 31,425 0.39% $ 60,374 &  1.92 580 1.85% § 104
: 7/1/2014 4,493,604 19,826 0.44% $ 71,909 &  3.63 751 3.79% § 96
8/1/2014 5,528,625 31,118 0.56% $100,271 &  3.22 874 2.81% § 115
9/1/2014 6,274,702 39,608 0.63% $114,588 &  2.89 1,000 2.52% $ 115
-/ 10/1/2014 3,854,654 28,887 0.75% & 97,851 $ 3.39 854 2.96% $ 115
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Post2/Sample-Report-2015.xlsm

Reveal the Full Value
Keyword Level Call Tracking & Click to Call

& Campaign

Total
& Insurance CA
& Insurance NMA
& PPO NY
& _'-.,‘.-'||:. :_
& HMO CA

® Why TX

Clicks CTR [z

Ava.
CPC

2

Calls Missed

7

156,095 3.16% $2.32 13,309

2,286 13.91%

1,784

1,183

1,118

919

1,408

1.52%

0.89%

1.18%

0.92%

1.22%

52.13

51.46

51.59

$1.48

51.68

51.90

691

237

214

485

466

458

Rcwd.

calls calls
7 7
138 13,171
8 583

& 531

5 509

5 480

3 463

5 453

Avag. call
duration 2

8 mins 56 secs

9 mins 21 secs
8 mins 49 secs

8 mMins 7 Secs
6 mins 19 secs
8 mins 37 secs

2 mins 17 secs

eeee0 \erizon = 8:44 PM

& business insurance

Google

business insurance X n

ALL NEWS MAPS IMAGES

Business Insurance Online -
Hiscox.com
www.hiscox.com/small-business

V

4.8 %% % % % advertiser rating
Call Us Mon-Fri 8am-10pm EST.
Lowest Rates From...

.

CALL

Call (800) 633-5553

General Liability Insurance By Prof...

Why Choose Hiscox Get a Quote Now

Business Insurance Quotes

ras st oaiimda Asian ]

¢ > mm

!
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Reveal the Full Value
Brand Tracking via Reverse IP/Visitor Track

uVisitorTrack'

caller id for your website

Company Name

@ LookUp

EJ Hﬂt Lead Alert email informg

Visitor Track Report - November 2014

Partners HealthCare System

Company Name Unique IP Addresses

Click here for Jigsaw contact inf

Abbott Laboratories

Accenture

Advocate Health Care

ALLIED HEALTHCARE FEDERAL CREDIT UNION

Allstate Insurance Company

AMD INDUSTRIES

American Airlines, Inc.

American Association of Retired Persons

American College of Cardiology Foundation

American Medical Association

APPLE INC. - 10G ASHBURN IDE

ARCHER DANIELS MIDLAND

Bank United - MIA

Baylor Health Care Systems

Best Buy Co., Inc.

BLACK DECKER

BlueCross BlueShield of lllinois

2}l Website http://www.partners.org

© Ho Address 300 Boylston Sk, Ste. 1150, BO)
li'_:_ HQ Phone +1.617.726.2000

@ Tag

‘## GeoTarget City BOSTON

&/ GeoTarget Region MASSACHUSETTS

;J GeoTarget Country UMNITED STATES

§ GeoPhone Click here to look up phone num
B8 search Engine Direct Hit

% search Phrase

'ﬂf Landing Page URL www.socialeye.com/

;;:y Previous Visit 6/19/2012 2:16:27 PM (ET)

¥) Date/Time Jul 11 2012 9:41AM (ET)

=% Page Views 1

(, Page View Detail

URL Date/Time (ET)

www.socialeye.com/ 7/11/2012 9:41:53 AM

CBS Corporation

CDM Media

Central Intelligence Agency

Chicago Mercantile Exchange

CITY AND COUNTY OF DENVER

City of Los Angeles

RNRr|[RrRrIN[Rr|Rr|Rr[R|Rr|[R|RP|R[R|Rr[RP|R,Rr|[Rr]|R|,r|[, ]|~




Search Marketing Brand Report

COMPANIES VISITING ERP-Net VIA PAID SEARCH

AVIERICAN Nationwide’
é American Airlines S D it

DATE RANGE:
02/2015 - 10/2015 BankofAmerica. | oI

P onS &
IMPRESSIONS: — Cosrco ®|s~£
1,134,567 7 CISco. Cltl =—WHOLESALE 4

CLICKS:
22,601 . ebay ExconMobil FedEx.

ACTIONS:
680 ')
. ni, ‘:_: . N 3 & at&t in tel

SAMPLE TERMS:

ERP JPMorgan £ SIEMENS SONY
ERP Software

ERP Solution & StateFarm- &l% UBS walmart
TARGET

Enterprise Resource

Planning WHOLE S _ IR

ERP Integration FOODS MFAMIY  VIACOM  accenture  southwesr

Companies identified through reverse IP lookup




Branding Budget Allocation/Handicap

= Spend:
=$79,418

= |[mpressions:
=1,134,567

= Clicks:
=22,691

= Conversion
=680

= CPL
=$116.79

= Handicapped CPL.:

= $77.78

Branding vs. Lead Gen

33%

67%

= Lead Gen = Branding
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SEM + Marketing Automation

actjbn ELOQUA
apr| MoO. Markét't'rl
&ypordof”




Connect SEM to a Nurture Track

60 Days e
L

Outbound Q

CALL SCRIPT DIRECT MAIL CALL SCRIPT DIRECT MAIL | CALL SCRIPT
N U rt ure Intro Intro Case Free SEO/MA Case Webinar SEO/MA Free
Pres Asset  Training  Audit Asset Video Audit  Training

-

-

v

We b S i t e » SITE CTA SITE CTA

N u rt ure Tech/B2B Sales Rep Tech/B2B Tech/B2B Tech/B2B
Case/lmages Call or Email Case/lmages Case/lmages Case/lmages

Media
Nurture

Thought Thought Thought Thought Thought Thought
Leadership A Leadership B Leadership C Leadership D Leadership E Leadership F
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SEM
+

ABM

(Account Based Marketing)



Retargetlng GFOWth (Communlty of Customers and Prospects)

el
INTETACTIVE |y 8 }: E - '
DVE I'D 'I>e

=
3 - |
-

0vernr1>e —' overDr1>e
H i s nTeracrtive| —

¥ overDr1>e
OverDrI>e InTeraCTIVE’ - £~

INTeracTIve} ,;» E§=}. v,
“‘ overnr1>e- A

: I InTeracnve ; S =

3 overorise =T
i InTeracTtive =] =

| overDr1>e ‘. : " .:,OverDrI>e
-  OVerDrI>e INTeracrtive Lo e INTEracTIver b e :

InTeracTive| B Il -m Fill el PPt OVE‘I‘DI‘I>E' i L =7 5 -i'
iijf&ws l | mreracrivey | T2 = |

S

o INTeracTive
= — ]

== 5l | == e




Segmented Retargeting Cookie Pools

o/.‘ Automation

e e

Xog K
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Create ABM Cookie Pool via Google Analytics
= Add ABM labeled Google Analytics UTM code to all ABM emails and ads

= Segment out ABM cookie pool in GA and target aggressively with display

= Build a powerful segmented ABM cookie pool

1% Google Analytics Home  Reporting  Customization  Admin TPk ity i S
Master Ovrdrv
Administration » Audiences
Overdrive Analytics-1 / http://ovrdrv.com -

PROPERTY Audiences
P 9
http:/iovrdrv.com Create audiences to re-engage with your users and reach them through Google's Audience marketing integrations like Remarketing Lists for Search Ads and

Remarketing on the Google Display Network. Learn More
[ Property Sattinae
Audience Builder *

s UserMana
Demographics Conditions

JS Trackinglf Technology

Behavior Filter Sessions - Include -
PRODUCT LINKINC
Date of First Session AdComtent ~ || conaime ~ | | 2UTM=ABM ~|or anD Conditions IS
Lg AdWords Ll Ad Content: contains "?UTM=ABM
Traffic Sources
E AdSense L + Add Fitter

[7l AdExchan Conditions

Sequences
B3 Al Producl

4 Postbacks

Sessions « Include «

Filter

Ad Contemt contains 2UTM=ABM

- OR AND

o =
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Add ABM Tag to All ABM Links (Email and Media)

Linked [}

ITIl. MadisonLogic
DEMANDBASE
IDGTechNetwork

facebook.
ol |ABM TAG |

Marketo

act|én

-~
saley‘i)rcc )
o pardot

ELOQUA




ABM Retargeting

move faster, grow faster

Whitepaper E-Guide
7 Tips to Prepare , - / Going Digital to
For Globel 23 i - o Heighten Store
Expeansion ; L = Conversions

CONSUMERS Infographic

THE DIGITAL DXPERIENCE IN-STORE

Consumers i " e i Tt || O = Research
Demand Digital . ap = = EX [ = = BT ‘ v Report
Experience N T, et A o = ) — T

= — : Power the
Agile Retail

Brochure

Provide the Best
Omni Channsl
Customer
Experience




Google Analytics ABM Report

@® Organic Searches
4,000

August 2015

Primary Dimension: RTP-Organization

Secondary dimension: RTP-Industry ¥  Sort Type: = Defaut v

1 1
2

3 2

: 3
6.

: 4

B -

9 e
10

g

7

8

g

10

Fidelity Investments

Hewlett-Packard Company

Outstanding Telecommunication PTE Ltd
Unitedhealth Group Incorporated

Oracle Corporation

Accenture LLP

Accenture Services Pvt. Ltd

Microsoft Corporation

Apple Inc.

EMC Corporation

¥ Pages / Session
112

(1.93%)
(1.91%)
(1.57%)
(1.52%)
(1.20%)
(1.02%)
(1.02%)
(1.02%)
(0.84%)

(0.81%)

y -

2.82

201

2.16

239

2.02

2.26

September 2015

Q,  advanced

H e

Bounce Rate All Marketo Page C: i (Goal 2 C
50.02%
lew; 62.43% (-19.88%

43.72%
63.99%
59.86%
51.57%
61.89%
64.00%
62.71%
54.98%
65.94%

44.02%
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ABM Engagement Report

DATE RANGE: . .
January 1, 2015-July 31, 2015 | NORDSTROM I}AI]

NEW ABM CONTACTS

16,322 Mn -.dm%l‘& S xgz.%
JORS | &g s
ABM COOKIE POOL: CAMPMOR | et %Jﬁféisgz%.

48,749 ladpMINQAAIE'S (), 1.0er

ABM ENGAGEMENTS:
89,886

PIPELINE INFLUENCE: —B”EE BOSS -HM

$145,800,000
STAPLES
company for women TYRWHITT

REFERRING SITES

® 3
GO gle LIthdm Abérﬁffcrﬂble ‘; Sue s D(}{}\l‘r&B{}L RKE pE‘l‘co

L MadisonLogic <o, o @

AdRollL b].Z@ % K~»Mcc}JFI‘i«:l}‘;AFf Y TARGET Samsonute
- 2R00KY OSPRE),

GTechNetwork
D Ié ];4 A Nr:-_) . Reebok/\ J 0 Y C E SALLY BEAUTY

Companies identified through reverse IP lookup




ABM Retargeting is Not Just About New Leads,
It’s About Increasing Targeted Engagement

= Staying in front of the right people
= Driving targeted site visits

= Driving qualified leads

= Encouraging content consumption
= | ead score and sales escalation

& SHERWIN
) WILLIAMS.

“{E'i'f:l{__lfﬁlf\ al W

_ | LINK 508 N

= Contact and dialogue O BOSS Hallmark.

= |[ncreases sales ¢ _Bﬂ5E* o Cands—
320 2%

i PETCO
y GREEN N\ @

( MUNTAIN )]
\ COFFEE' 4

Samsonite

ZROCKY osrrry

SALLY BEAUTY
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So remember....

= _earn to win with the head terms — fish where the fish are
= Establish your benefits and offers — content and contact

= The battle is won on the landing page — optimize for quantity and
guality

= Connect to the full journey — convert, trigger, nurture and engagement
= Reveal the full value — calls, leads, branding and engagement
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Thank You & Any Questions?

Harry J. Gold

CEO/Managing Partner

Direct 617-254-5000 x 1100
hgold@Overdrivelnteractive.com
Twitter.com/HarryJGold

Twitter.com/ovrdrv
Facebook.com/Overdrivelnteractive

MITX

Interactive Agency of the Year



mailto:hgold@OverdriveInteractive.com

