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A\ Why Navigue matters
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Ein selbstbestimmter
Umgang mit Daten + K
IN einer digitalisierten Welt



A\ The Al engine for Europe’s data critical sectors
Europe’s Nr. 1 high-stake GPT

AlpineAl’s Mission

AlpineAl is addressing the critical need for
secure and tailored Al solutions in Europe's high-
stake sectors, unlocking a massive market
opportunity that will impact millions of users and
safeguard data and tech sovereignty for
generations to come.



A\ The Al partner for Europe’s data critical sectors

navigue x ALPINEAL
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The Brain — A blackbox from an al
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On the future of Al and Human Work



On the future of Al and Human Work




215years later — Tesla’s Optimus tin man 10/2024

TECH- A.1. FnR'I'UNE

Elon Musk’s Optimus bot
stole the show at Tesla’s
robo-taxi unveil—but the

Al was all smoke and
mirrors
s

o=/

Tesla's Optimus on display at the Shanghai World Expo Exhibition and Convention Center in July.




Al today: Tinned human intelligence

“To push the development in Al

ahead we need to start all over.”

Prof. Geoffrey Hinton, 2019
University of Toronto and Google lead Al researcher

“Tin Man”

from The Wizard of OZ
(1939 film)
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Golden age

Human centered
Bellaissance




Origin of the Renaissance 1.0

= MBook printing

Revolution in know-how access, new mindset,
mass dissemination of opinions

o \AWRL IS T d)V=HIFirst mirrors and telescopes

Self-esteem, purpose crisis, breaking the habits

o I EY L R AVLEEN G BIBanking system, 80% death

This led to breakthroughs in arts and science

The Renaissance was an explosion in know-how access and sharing



First signs of a Renaissance 2.0

A ATAId lSocial Media, Internet
Revolution in know-how access, new mindset,
mass dissemination of opinions

By

* New Perspective: (]I {={e (B CT=1s BVAW:Ye \V/<To) o) #A
Self-esteem, purpose crisis, breaking the habits

* Accumulation of Wealth: II F4EIETR R 11 S
Monumental breakthroughs in arts and science

NSNS

The Renaissance was an explosion in know-how access and sharing



Michelangelo

Leonardo Davinci
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Keep pace

Go full in on Al
and fight for
team human




As technology gets commodity, the Human Factor becomes key




Keep PACE

»

@ Personalization - Search is dead, embrace generative Al

‘15_1‘_’)’ Automation - Go all-in on Data & Al (“free the human worker”)

Collaboration - Get the right partner: Navique

A

Exploration - Get to the future before customers, welcome them there



will define which data to share with whom

It is up to you what will and what should not be automated
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