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Protects privacy 
and builds trust.

Ensures 

compliance with 

regulations

Strengthens 

independence 
from foreign 
tech giants.

Drives 

innovation and 

competitive 
advantage.

Why Navique matters





 Mission

AlpineAI is addressing the critical need for 
secure and tailored AI solutions in Europe's high-
stake sectors, unlocking a massive market 
opportunity that will impact millions of users and 
safeguard data and tech sovereignty for 
generations to come.
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Go full in on AI 

and the human factor

Brain
the ultimate 
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update on AI

The rise of a new 

Renaissance

A new 
Golden age

Dawn of the 
Bellaissance



The Brain – A blackbox from an alien world
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On the future of AI and Human Work



On the future of AI and Human Work



•1770 – 1854, 
the fake chess-
playing machine 
attracted world 
leaders and 
toured the 
globe.

•For more than 

84 years it 

tricked the best 
minds, before it 
was burnt in the 
US, Philadelphia.

215years later – Tesla’s Optimus tin man 10/2024 

Drawing by Antoni Uniechowski



“Tin Man”
from The Wizard of OZ
(1939 film)

“To push the development in AI 
ahead we need to start all over.”

Prof. Geoffrey Hinton, 2019
University of Toronto and Google lead AI researcher​

AI today: Tinned human intelligence
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The Renaissance was an explosion in know-how access and sharing

Origin of the Renaissance 1.0

• New tech: Book printing  
Revolution in know-how access, new mindset , 
mass dissemination of opinions

• New Perspective: First mirrors and telescopes
Self-esteem, purpose crisis, breaking the habits

• Accumulation of Wealth: Banking system, 80% death
This led to breakthroughs in arts and science



First signs of a Renaissance 2.0

• New tech: Social Media, Internet
Revolution in know-how access, new mindset, 
mass dissemination of opinions

• New Perspective: GPT tech, Gen-Z, Advent of AI
Self-esteem, purpose crisis, breaking the habits

• Accumulation of Wealth: Tech giants, Tycoons
Monumental breakthroughs in arts and science

The Renaissance was an explosion in know-how access and sharing



Michelangelo

Leonardo Davinci

Steve Jobs

Elon Musk

Demis Hassabis
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As technology gets commodity, the Human Factor becomes key



Keep PACE – Fully embrace generative AI
Personalization, Automation, Collaboration and Exploration

 

Personalization - Search is dead, embrace generative AI
 

Automation - Go all-in on Data & AI (“free the human worker”)
 

Collaboration - Get the right partner: Navique
 

Exploration - Get to the future before customers, welcome them there
 



It is up to you what will and what should not be automated

21

We together will define which data to share with whom



A LOT OF SUCCESS TO

NAVIQUE & TEAM  !!



THANK YOU! 

Pascal 

Kaufmann

Pascal Kaufmann

www.pascalkaufmann.com
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