	Comment by Wendy at DSOURCE: Welcome to the Fillable Marketing Plan Template!

If you have not done so already, download and review the One-Page Marketing Plan Template in your DSRC account before getting started.

Once you have reviewed all the prompts in the one-page template, copy and paste all the wonderful and well-thought-out information about your business or business idea into this document.

Feel free to delete/remove any template contents that you do not need.

Once you are done, you should delete these comments to formalize your operations plan.
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	Market Category
	Marketing Statement

	The Customer
	





	Location
	






	Competition
	






	Market Gap
	






	Market Barriers
	

	Unique Value of the Company's Products and Services
	


	The Beta Testing Process and Proven Demand
	






	Strategic Marketing Opportunities
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· THE COMPANY MARKET ANALYSIS
· COMPANY BRANDING AND STYLE GUIDE(S)
· CUSTOMER SURVEY SAMPLE(S)
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