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End of Year 2025, cBiToBe gocnigXeHHs 61 KpaiHa
Gallup International. Bunyck 5 60 458 pecnoHpaeHTIB



|:35502  MeToponoria

= Aygutopia: HacefieHHA YKpaiHu BikoM 18 poKiB i
CTapLue B ycix o6nacTax, KpiM TUM4YacoBo
OKYNOBAHWUX TePUTOPIil, @ TAKOX TEPUTOPIi1, fe Ha
MOMEHT ONMUTYBaHHSA BiACYTHIN YKPaIHCbKUA
MOOGiNIbHMIA 3B'A30K. Pe3ynbTaTh 3BaXeHi 3
BMKOPUCTaHHAM aKTyanbHUX gaHux [lepxasHol
CNYyX6U CTaTUCTUKKU YKpaiHK.

= BubipkoBa cykynHicte: 1000 pecnoHAeHTIB

= [loMusKa penpeseHTaTUBHOCTI AOCNIAXEHHA 3
AoBipyoto imoBipHicTio 0,95: He 6inblue 3,1%

MeTtop onutyBaHHa: CATI

(Computer-Assisted Telephone Interview) — TenedoHHi
iHTEpB't0 3 BUKOPUCTaHHAM KOoMN'toTepa. Ha ocHOBI
BUMaAKOBOI BUGIPKU MOGINbHUX TeneOoHHUX HOMEPIB.

= TepmiHn nposegeHHA: 11-14 nuctonapa 2025

= JlocnigxeHHs npoBeaeHe Rating Group Ha
3amoBneHHs Gallup International Association




» Jrating
AN group

Yu Typbye Bac Te, W0 LUTYYHUN iIHTENIEKT MOXe
3aMiHuTU Bawy po6oTy?

Cepepf, ycboro HaceneHHs (BKJIFOYHO 3 TUMU, XTO He MpaLtoe, Ha NMeHcil Towo)

14 [yxe Typ6ye
Ckopiwe Typb6ye
18 Ckopilue He Typ6ye

44

AGCONIOTHO He Typbye

’1 Baxxko BignosicTu / Hemae BignoBiai
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Yu Typbye Bac Te, W0 LUTYYHUN iIHTENIEKT MOXe
3aMiHuTU Bawy po6oTy?

Bianosiai Tux, XTo npautoe (3a HakMoM abo caMo3anHATI)

13 Llyxe Typbye

Ckopiwe Typb6ye

17

Ckopille He Typoye
e P ypoy

AGCONIOTHO He Typbye

20 Baxxko BignosicTu / Hemae BignoBiai



|: 450 Yn Typbye Bac Te, W0 LUTYYHUN iIHTENIEKT MOXXEe 3aMiHUTH

Bawuy po6oTy?

= Oyxe Typbye CkopiLe Typ6ye Baxko Bignosictv / Hemae BianoBigi

Giwi |16 15 11 16 | 42
Mano3abesneuyeHi - 20 4 22 -
CepeaHbOro piBHA - 18 2 24 _

3abesneyeHi . 16 1 19 _

saxip | 18 143 21 | 45
LleHTp - 20 4 20 _
MiBpeHb - 19 3 23 _
Cip 12 13 6 25 44
Kuis I 25 21 _

© Rating Group | Bci npaBa 3axuLueHi

Yonosikn, 51+
Yonosiku, 36-50

Yonosikn, 18-35

XiHku, 51+
XiHku, 36-50
XiHkn, 18-35

Haiim + camMo3anHAaTi

TumMyacoBo He nNpauoTb

[MpaytotoTb 3a HAMMOM

CamMo3aunHaTi

Ckopiwe He Typbye " ABCONIOTHO He Typbye
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KpalHn €Bponu: BignoBi4i TUX, XTO npautoe

Lseuis
[aHis
Hopseris
EcToHist
Oinnangin
JlatBis
Xopsaris
HimeyunHa
Higepnangm
YKpaiHa
LWsenuapis
JlutBa
AsepbaiigxaH
ABCTpis
bocHist i lepueroBuHa
Monbuwa
Yecbka Pecny6nika
bonrapis

flyxe
Typoye

3%
4%
2%
5%
7%
6%
5%
7%
7%
13%
7%
5%
3%
8%
10%
8%
9%
10%

Ckopiwe
Typbye

16%
17%
19%
18%
20%
20%
20%
21%
20%
17%
23%
24%
27%
23%
24%
22%
25%
26%

Ckopiwe He
Typoye

36%
35%
40%
46%
46%
41%
44%
37%
35%
20%
41%
44%
47%
30%
17%
39%
31%
30%

A6ContoTHO
He Typ6ye

42%
41%
37%
28%
26%
30%
26%
31%
32%
49%
27%
22%
19%
33%
49%
21%
28%
28%

BB / HB

4%
3%
2%
3%
1%
3%
4%
3%
6%
1%
2%
5%
4%
6%
0%
9%
6%
6%

banaHc

-58%
-56%
-56%
-51%
-45%
-45%
-44%
-41%
-40%
-39%
-38%
-37%
-36%
-33%
-31%
-30%
-25%
-22%

CnoseHis
YropwmHa
®paHuis
TypeuunHa
benbrisa
Benuka bputaHis
CLUA
MonpoBa
Icnanis
CnoBalbka Pecny6nika
Cepbis
PyMmyHis
Kocoeo (4acTKOB. BU3H.)
ITania
lpeuis
MopTyranis
lpysia
BipmeHis

flyxe
Typbye
12%
9%
16%
18%
14%
10%
13%
23%
15%
14%
11%
14%
14%
17%
24%
15%
29%
36%

Ckopiwe
Typoye
26%
29%
22%
21%
25%
29%
25%
21%
30%
29%
34%
32%
35%
33%
28%
38%
24%
21%

Yu Typbye Bac Te, W,0 LUTYYHUN IHTENIEKT MOXKE 3aMiHUTH
Bawy po6oTy?

Ckopiwe He  A6COMIOTHO

Typbye He Typbye
40% 20%
41% 17%
25% 31%
15% 40%
32% 23%
29% 25%
29% 24%
23% 30%
27% 26%
33% 17%
29% 23%
39% 13%
29% 18%
27% 20%
21% 25%
30% 16%
17% 26%
5% 35%

BB/ HB

2%
3%
6%
6%
4%
7%
9%
4%
1%
7%
2%
1%
3%
4%
2%
1%
4%
3%

banaHc

-22%
21%
17%
-16%
-16%
-15%
-14%
-10%
-8%
7%
7%
-5%
2%
3%
5%
6%
10%
17%



|: 4502 TOoKa3HMUK nepexxuBaHHs, wWwo LI 3amiHuTb po60Ty pecnoHpeHTa
(pi3HMUA MiDXX TUMMK, KOro Typoye Ta He Typ6ye)

Cepep, TUX, XTO npautoe

3arasniom He Typbye

3aranom Typbye
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Rating Group
01010, m. Kuig, Byn. EcnnaHagHa 20

ratinggroup.ua
info@ratinggroup.ua
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http://ratinggroup.ua/
https://twitter.com/ratinggroup
https://www.facebook.com/ratinggroup
https://instagram.com/rating_ua
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