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The following creative trends are recognizable patterns we’ve seen throughout campaigns in 2025. Looking 
forward in 2026, we expect these models to further develop, so we’ve included some actionable ways for 
brands to develop creative within these territories and use Reddit as a tool in the process. 

Nostalgia-Driven Storytelling1

Nostalgia is about the feelings that audiences want back. Communities like r/BlunderYears, r/OldSchoolCool, and 
r/90s_Kid are places to reminisce about forgotten technology, hairstyles, and lunchroom snacks that defined our 
childhoods. But recently, nostalgia has moved beyond just reminiscing and into modern brand strategy. Brands are 
revisiting their roots from the ’90s and early 2000s as they resurface old logos, revive original packaging, and nod to 
the lifestyle of that era as a way to market products today. 

At first glance, this might feel like a love letter to Millennials. The glory days. The formative years. The time we remember 
most fondly. But the other rising consumer interested in Millennial nostalgia is Gen Z.  

Gen Z remixes and reinterprets moments they never experienced like 
Y2K, Planet Points, early internet culture—not as history, but as an 
“aesthetic.” For Gen Z, this era represents a sense of emotional safety, 
simplicity, and authenticity that feels absent from today’s hyper-
optimized digital world. Brands that tap into nostalgia aren’t just 
referencing the past—they’re helping reframe it for the present and this 
new generation.

Gen Z didn’t live these eras, 
but they’ve adopted Millennial 
nostalgia as an aesthetic. 

When it was glass Gatorade 
bottles it felt so different

u/redditor

r/Nostalgia
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Reddit naturally embodies “early internet” energy. Compared to modern 
platforms grounded in complex algorithms and endless short-form video 
that’s enough to make your head spin, Reddit feels closer to the forums, 
message boards, and chat rooms of early-2000s internet culture.

Why Reddit for Nostalgia-Driven Campaigns? 

‘26

This is how the internet used to feel. Reddit’s design, tone, and user 
behavior are inherently nostalgic, which makes it an ideal environment for 
campaigns rooted in memories, emotions, and shared cultural moments.

LONG TEXT POSTS USERNAMES>FACES MEMES INSIDE JOKES COMMUNITY CORE

How Brands Can Use Reddit for Nostalgia-Driven Storytelling 

Deep, Cultural Research1
When brands can show they understand a community, they 
earn credibility, signaling "IYKYK" understanding. The product 
can become a way to re-experience that moment. 

● Study relevant subreddits for context and 
conversation patterns. 

● Review memes, GIFs, and references from the era 
to understand core memories. 

● Search for the emotional role the product played 
in everyday life. Joy? Comfort?  

Tap Into Shared Internet Memory2
Nostalgia works best when it’s a collective feeling. Instead of 
asking, “Remember this old logo?” brands should depict 
moments that Reddit already remembers. Tools like Reddit 
Search can surface related conversation threads where 
products appear naturally in nostalgia conversation. While 
these tools provide helpful summaries, digging into the 
comments is how your brand can best observe tone, context, 
and emotional framing. 

Memes=Insight Gold3
Memes are a quick way to capture (and understand) shared 
feeling…things people thought they experienced alone. 
Memes around brands or products are markers of sticky 
cultural insights, making them a powerful starting point for 
where a brand can naturally fit in without forcing relevance. 

Let Reddit Do the Remembering 4
The smartest nostalgic plays don’t over-explain the reference. 
They trust that redditors to get it and to build on it in the 
comments. redditors will upvote when they relate, correct 
each others’ details, share inside jokes, and expand more with 
their memories. This is what deepens emotional connection. 
When redditors feel seen, and not just sold to, they lean in. 

Embrace Low-Fi, Imperfect Creative on Purpose 5
Nostalgia is rarely glossy. It’s low-res, underexposed, and a little 
hazy. Creative that’s too polished can disrupt the memory of 
that time. Consider pulling from brand archives, using 
screenshots, or leaning into rough, imperfect visuals that feel 
true to the era. Authenticity matters more than today’s 
production value. 

r/90s



UGC Social Proof2

The strongest social proof is unpaid, unfiltered, and can even be slightly 
uncomfortable. Brands are eager to earn the “Reddit stamp of approval.” The thinking is 
simple—if Reddit likes a product, it must be good. And for many consumers today, that 
logic holds real weight.

On most platforms, feeds are flooded with 
#sponsored and #brandpartner content. 
Audiences know creators are being paid to say 
they like a product, which naturally raises 
skepticism. That doesn’t exist on Reddit. When 
someone posts that they like a product and 
why, it carries a different kind of credibility…
it's real.

At a human level, this makes sense. When we discover something that genuinely improves 
our lives, we want to share it. We want others to recognize “our find” and see us as 
resourceful, credible and someone who “knows the good stuff.” Reddit is built for that kind 
of sharing, which is why it's UGC carries such influence. 

Open discourse, skepticism, and community-led truth-seeking are at the 
core of Reddit. This creates an environment where claims are challenged, 
debated, and validated publicly. That can feel risky for brands, but that’s 
exactly why they should be there. 

These dynamics make Reddit commentary an incredible tool for validation. 
The honesty, disagreement, and specific details reflect real experiences vs. 
polished talking points and brand RTBs. Consumers will always gravitate 
toward candid, imperfect, human perspectives.  

Why Reddit for UGC Social Proof Campaigns? 

Featuring Reddit commentary 
“as-is” doesn’t just show trust.  
It signals confidence.

I tried it yesterday for the first 
time! Loved it! Helped hydrate tf 
of my frizzy hair.

u/redditor
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r/FineHair

https://adsformula.redditforbusiness.com/student/collection/2094449/path/4680642
https://adsformula.redditforbusiness.com/student/collection/2094449/path/4680642
https://adsformula.redditforbusiness.com/student/collection/2094449/path/4680642
https://adsformula.redditforbusiness.com/student/collection/2094449/path/4680642


Niche-Inspired Campaigns3

The most resonant campaigns are built for communities, not demographics. Broad, unifying cultural moments are 
increasingly rare these days. While traditional media can still somewhat “broadcast” through billboards, magazines, and 
“old school media,” consumer attention has shifted to what personally matters to them…what they actively seek out 
through search. Today, that attention lives in streaming platforms, interest-driven feeds, and conversations on Reddit. 
This shift has fueled the growth of niche culture. Cultural relevance is now how you reach, by speaking directly to what 
people care about. 

How Brands Can Use Reddit  
for UGC Social Proof 

Show Reddit “Receipts”1
Think of this as modern testimonial advertising, without 
the overly passionate infomercials. Highlight real Reddit 
comments about your brand or product. What people 
share anonymously on their own terms, is often more 
honest than anything said in front of a camera crew. 

Keep it raw. Show that redditors are actively discussing 
your product. Use these receipts within Reddit ads, like in 
Conversation Summary Add Ons*and also consider 
bringing them off-platform. Elevating a comment from an 
authentic community into mass mediums is a refreshingly 
human way to show what real people think. 

Human Language > Polished Brand Language 3
Perfection reads as suspicious. In a digital world filled with 
over-manufactured feeds, audiences crave human 
messiness. Embrace Reddit’s syntax, including typos, 
sarcasm, cultural shorthand, etc. That is what makes 
testimonials feel real, and it’s what portrays authenticity in 
this moment. 

3
Engage the Reddit Community Openly 2
Invite Reddit to ask questions—even the hard ones.  
Consider AMAs led by trusted figures or provocative 
engagement prompts. Brands that respond thoughtfully to 
real feedback (rather than avoiding it) will build trust faster. 
Meeting redditors where they are, and engaging honestly 
with their perspectives, turns scuntity into credibility.

Ketchup instead of gels?
Hey hey! So I’m trying to budget these days and am looking 
for a cheaper alternative to Gu or Bloks. Has anyone tried 
refueling with those mini ketchup packets?

u/redditor

[CONT.]

*Currently in beta and available to limited advertisers
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r/Running

https://support.reddithelp.com/hc/en-us/articles/37281085885076-Conversation-summary-add-ons


u/redditor

Reddit is built on deeply invested communities, organized 
around passions, hobbies, and obsessions. For brands, this 
unlocks the potential for campaigns to feel less like 
targeting—and more like they’re just part of the 
conversation. 

[CONT.] 
Why Reddit for Niche-Driven Campaigns

Subreddits aren’t audiences.  
They’re cultural engines.
Reddit rewards specific references. Brands that take the 
time to understand how redditors talk about a topic (not 
just that they talk about it) are the ones that stand out. 
Insider terms and community references are markers of 
respect on Reddit. High-impact formats like Category 
Takeovers can support broader messaging, but in-feed 
and conversation ads require deeper community 
understanding. You don’t scale by generalizing—you 
scale by stacking niches and showing up differently in 
each one. 

How Brands Can Use Reddit For Niche-Driven Campaigns 

Find the Obsession Connected to Your Brand 1
redditors post about what they truly care about. No one is 
watching or compensating them. These moments surface 
raw, unfiltered insight into wants, needs, and passions. Use 
tools like Reddit Pro to keep track of spiking conversations 
amongst your audience.  

Speak the Language (And Mean It) 2
This goes beyond surface-level Reddit shorthand like TIL or 
CMV. Displaying cultural understanding comes from 
running jokes, recurring debates, and shared moments that 
define a community (looking at you, Chivegate). Mirror that 
language thoughtfully to show you’re paying attention. 

Make Creative Feel Like It’s “Found,” Not Designed 3
Highly-polished ads often feel contrived or try-hard. Instead, 
aim for creative that looks like it could have come from the 
community itself. Text-focused posts, screenshots, simple 
visuals, and meme-style executions that mirror redditors’ 
everyday posts help ads blend into the feed rather than 
interrupt it.  

You’re famous chive man

u/redditor

Wait a minute…Do we know for 
sure these chives won’t end up in 
cream cheese?

u/redditor
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r/KitchenConfidential

https://www.business.reddit.com/pro


Campaigns That Unfold, 
Not Just Launch

4

The best campaigns are co-authored publicly. On Reddit, 
brand storytelling shouldn’t be treated as a fixed narrative with 
a hard launch and end date. It should be designed to evolve in 
parallel with the community discussion it creates. 

The strongest Reddit campaigns start with a “sticky” creative 
platform at launch. The campaign has a base of assets that spark 
reaction and invite conversation. From there, the community 
shows you where they want the story to go. The brand should 
build up on that direction. 

Conversations on Reddit have a longer lifespan than on any other social platform. Posts don’t just disappear—notable 
conversation will be referenced, revisited, and resurfaced months or even years later. “That’s why hearing a friend say, “I saw 
this thing on Reddit…” often feels like the beginning of a neverending story, not a one-off moment.” 

Why Reddit for Campaigns That Unfold?

The narrative never really 
ends, it is archived in culture. 

This is PEAK reddit

r/CarTalkUK
u/redditor

Nice. I respect the fact that they’re leaning 
into this subreddit.

u/redditor

Creative
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How Brands Can Use Reddit 
for Campaigns That Unfold 

Reward the Conversation 1
After launching initial assets, brands should actively 
participate in the comments, but also show up in action. 
Respond in unexpected ways. Turn a comment into a 
quick visual. Reply with a link to a hilariously relevant 
thread. Make a sarcastic reference that only makes sense 
in this context. Show redditors that the brand is co-
creating the story with them, not just watching from afar. 

Be Present, but Know When to Step Away 3

3

A brand participating in a Reddit community is a privilege, 
not a right. The best brands know when to lean in, and 
when to leave. They don’t overstay, overshare, or force 
relevance. They contribute only when they have something 
genuinely additive, and they are respectful to community’s 
role in shaping the moment. 

Let the Community Decide If Your Brand Is a 
“Character” in the Story 

2

After releasing your initial campaign assets, watch for 
signs that Reddit has embraced your campaign 
organically, ie. Do they reference it in jokes? Share 
screenshots of the ads with their commentary? Do they 
naturally weave it into conversation? When that happens, 
it’s a signal that your brand has become a “character” in 
the story. At that point, it’s appropriate to create content 
in response to the community. 

Other Signals to Watch in 2026 👀  

BRANDS AS GUESTSBRANDS OWNING “A PROBLEM” REVEALING CRAFT IN AN AGE OF AI

[CONT.]
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r/TodayILearned

r/BeAmazed


