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Compulse Optimizations Deliver Spike
In CTV Campaign Outcomes For
Financial Services Advertiser

InnovidXP informed two key in-flight optimizations, driving a significant performance
improvement and ensuring the advertiser’s campaign goals were successfully met

GOAL

A premier financial planning company wanted to run a CTV campaign to drive consumers who were
in-market for personal financial services to visit their website and take action. The advertiser was
relatively new to CTV, and Compulse needed to deliver ongoing proof of performance to give the

advertiser confidence to commit to in-flight spend increments and future campaigns.
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STRATEGY

Compulse offers its advertisers a high-touch managed
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service where the Compulse team reviews campaign

performance on a daily basis and makes any required

1 1,600 40
] z KPI 2: Conversion Rat,

optimizations to ensure delivery against the
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As part of this service, Compulse uses InnovidXP to
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help track real time campaign outcomes and quickly

assess the impact of in-flight optimizations and

incremental spend.

Compulse set up relevant KPIs for the advertiser in the p——
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platform to track campaign-driven actions on specific
target pages on the advertiser’s website, such as

completing and submitting a specific form.
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Results

Using InnovidXP, the Compulse managed service team was able to track daily campaign performance

at a granular level, and make two key in-flight optimizations to ensure the advertiser’s goals were met.

First they adjusted the creative messaging adding a specific call to action, and next they fine-tuned the
audience targeting strategy.

As a direct result of both optimizations, Compulse was able to evidence a 241% lift against the
campaign KPI of consumers completing the advertiser’s online form. This in-flight performance insight
gave the advertiser the confidence to increase their campaign spend during the last few weeks of the
campaign and to invest in future CTV campaigns moving forward.
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Innovid has been a strategic partner of Compulse’s for several years.
Leveraging the InnovidXP platform to underpin our Compulse managed
service allows us to make rapid optimizations in response to on-the-ground
campaign dynamics, and ensure we deliver exactly the outcomes that the

advertiser is looking for from their campaign with us.

Brian Hunt

Corporate Vice President, Head of National Digital and CTV/OTT Advertising Sales | Compulse 360
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Recommendations

* Advertisers looking to learn from the success of the strategy used by Compulse and their partner
advertiser should set clear campaign goals and KPIs to accurately track and measure campaign outcomes.

* There’s always room for improvement. Using real-time, in-campaign performance tracking enables in-flight
optimizations to maximize outcomes.

* It's important to gauge whether optimizations are working. The Compulse team review data in the
InnovidXP platform 4-5 days following each optimization action and use that period to assess impact

before making further changes.
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