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DeVry University was looking to increase Audience 1: Upper Funnel

engagement with their video ads to drive interest in Audience
their enrollment programs, as well as increase traffic
to their website. DeVry partnered with Innovid for
interactive and data-driven video solutions to help
meet this goal.
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TECHNOLOGY IS CHANGING EVERYTHING, -

In order to drive more effective video marketing for INCLUDING THE SKILLS YOU'LL NEED. ARE Y
DeVry, Innovid took DeVry’s existing video assets
and transformed their standard pre-roll video into an

interactive canvas, with personalized messages for &
their audience segments — while still allowing their

entire video to play. These desktop canvases

contained increased branding, relevant messaging Audience 2: Interested in
based on audience segment, and interactive buttons

with strong call-to-actions that invited audiences to TeChnOI()gy
click out to various pages of the university’s website.
DeVry also ran standard pre-roll videos to see how
the two types compared against each other.
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canvases drove the highest performance lift when
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compared to standard pre-roll videos, including: m%mammm '

+285% click-thru rate to DeVry’s website

+178% visit rate* &

+180% visit to inquiry ratio

+ 6% video completion rate
*Visit rate is defined as visits over the number of video impressions.
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