BRHNDS Burning through your budget
DESIGN with nothing to show for it?
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Click ¢ #

4 ABOUTUS

WHETHER YOU’RE LAUNCHING A PRODUCT, TELLING
A STORY THROUGH A WEBSITE, OR GROWING YOUR
DIGITAL PRESENCE, WE’'RE HERE TO MAKE EVERY
FRAME, WORD, AND INTERACTION COUNT(...)

BRANDS
DESIGN o ... Short story?
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IT°S ALL ABOUT
PRSSION

. o) o
astroea CAT MUSIC ~elmas FUJITSU ROVERE LY rnona @Lc USR. YTONG WAZ
Brand Manager Worldwide Brand Manager Romania Brand Manager Brand Manager Romania

2022 - 2025 2012-2016 2011-2014 2009-2018


https://brandsdesign.studio

MENU

Click € + tonavigate

most right now?

What does your business need

START-UPS

MAJOR CORPORATIONS

BUSINESS STRATEGY +
IDENTITY DEVELOPMENT +
CONTENT* +

* Copywriting, Photo Shoot, Videography, Sound
Production, 3D Modeling and Rendering

UX/UI STRATEGY
AND DESIGN

In an Al-driven world full of
shortcuts and noise, choose a
creative agency that valuesreal
strategy, authentic design, and
humaninsight.

This service is essential for businesses of all kinds.
UX (User Experience) refers to the overall user journey
andinteraction — you can think of it as “the plan.”

Ul (User Interface) focuses on visual communication —

how your product looks, feels, and guides the user.

MARKETING PRO

ADVERTISING

PRODUCT DESIGN*

*Websites, Offline Advertising, Local Events,
Filmmaking, Audio Production, 3D Industrial Design,
Packaging, Technical Brochures, Magazines, and
Catalogs.

SUPPORT

BRAND MANAGEMENT

TECHNICAL ASSISTENTCE

MAINTENANCE MONTHLY PACKS



1.1 BUSINESS STRATEGY

Delivery in 2 days to 6 weeks (Evaluation Raport included)

Click € + tonavigate

The Founaation of Every

Strong Brand

In today’s fast-moving landscape, creativity without
strategyisjust wasted money.

At our studio, business strategy is the starting point —
the lens through which we understand your goals, your
audience, and your market.

From brand positioning and audience segmentation to
go-to-market planning and value proposition clarity,
everything is built to align your communication with real
business objectives.

This goes beyond creation — it’s strategic thinking,

sharp decisions, and work built for long-term impact.

FEW EXAMPLES OF BRANDS POSITIONING & AUDIENCE SEGMENTATION - ACROSS KEY INDUSTRIES

RETAIL / E-COMMERCE HEALTHCARE / WELLNESS FOOD & BEVERAGE AUTOMOTIVE TRAVEL / HOSPITALITY

Price-sensitive shoppers Preventive care seekers Health-conscious eaters Tech-savvydrivers Budget travelers

Brand-loyal customers Chronic condition patients Convenience-driven consumers Eco-conscious buyers (EVs) Luxury experience seekers

Impulse buyers Fitness enthusiasts Gourmet/foodie audiences Family-oriented car shoppers Digitalnomads

Sustainability consumers Mental health advocates Vegan/vegetarian markets Performance car enthusiasts Eco-tourists

Mobile-first users Families with children Urban commuters Group/family vacationers

Aging population / senior patients




1.2 IDENTITY DEVELOPMENT

Delivery in 5 days to 6 weeks (Brand Manual included)

Click € + tonavigate

This is the typical “"make us look

like Apple” scenario.

A brand manual is a practical guide that helps your
company look, sound, and feel the same everywhere —
from your website to a socialmedia post or product box.

It’s not just for designers — it’s for anyone who

communicates your brand.

LOGO DESIGN / BRAND GUIDELINES / COPYWRITE

g astroea COCOR
Logo Design Full Brand Design Logo Design
Brand Manual Brand Manager Marketing Design
2019 2022-2025 2018

DATAIARE

Logo Design
Brand Manual

2021-2022

It's a tool that keeps your brand consistent, no matter
who’s creating content forit.

Whether your team is in-house, remote, or work-
ing with different agencies, the brand manual keeps
everyone on the same page.

. now,
Ghiseul.ro Sdfe. U ZENTIST
Logo Design
Logo Design Logo Design Brand Manual
Brand Manual Brand Manual Brand Manual Brand Manager
2021 2016 2020 2025



Brief

“Our company has grown and evolved over
the past decade. We're updating ourlogo to
reflect ourrole in data security, logistics, and

enterprise hardware.

Abrand manualis also needed — with clear
visual rules and real-world examples forboth
digital and print.”

DATANNWARE
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1.3 CONTENT

Click <

+ tonavigate
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CAUTION:

THE QUALITY OF YOUR MEDIA CONTENT DIRECTLY

IMPACTS BOTH YOUR BUSINESS AND OUR ARTWORKS.

PLEASE DO NOT RELY ON AMATEURS.






1.3 CONTENT / PHOTO SHOOT Delivery in 2 days to 2 weeks (processing & editing included) Click <+ tonavigate

PRO

Logo Design
UX/UIlE-commerce
Dev. Online Store
Marketing Design
Advertising Design
Packaging
Videography
2017-2018

! Photo shoot
©MUR MEDIA MANAGEMENT B1+—AE€K++5F










1.3 CONTENT / 3D MODELING & RENDERING Delivery in 4 days to 2 weeks (rendering & editing included)

The 3D model was built in Blender based on the original factory CAD file.

Realistic textures and materials were manually applied to match the physical product. Final
rendering and light corrections were completed in Adobe Photoshop. Previous renders looked
cheap and negatively impacted factory sales — despite the product’s superior quality.

Click € + tonavigate

PRO

Brand Identity
Brand Development
3D Media

3D Animations
Videography

UX/Ul Multiple Apps
UX/UIE-commerce
Dev. Online Store - 135items
Packaging
Advertising Design
Marketing Design
2022-2025

astroea






UR/UL. ZAPIER.
VEGTOR. JUST EPS.
CDR IS NOT OK?
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10 MUCH NOISE. -
15 NOT FOR YOU.

Letus know in few terms what you're looking for - we'll take it from there.

W CALL/ CHAT SEND BRIEF


https://wa.me/723886273
https://wa.me/723886273
mailto:contact%40brandsdesign.studio?subject=Project%20Name

Brief

“We are looking forrealistic 3D renders and
animations based on our technical files.
Our LED screens are modular, so photo

shoots are not an optionright now.

We also need ane-commerce website
thatintegrates theserenders and clearly
showcases product configurations.”

MIX LIGHT

Click € + tonavigate



UX/Ul Design + Online Store Dev.

Delivery in 6-8 weeks (CMS for up to 1,200 items, photo editing included)

Click € + tonavigate

Logo Design

Brand Identity

Brand Development

3D Media

3D Animations

Videography

UX/Ul E-commerce

Dev. Online Store - 60 items
Marketing Design
2022-2025

MIXLIGHT



UX/Ul Design + Online Store Dev.

Delivery in 6-8 weeks (CMS for up to 1,200 items, photo editing included)

Click € + tonavigate

Logo Design

Brand Identity

Brand Development

3D Media

3D Animations

Videography

UX/Ul E-commerce

Dev. Online Store - 60 items
Marketing Design
2022-2025

MIXLIGHT



Brief

“We're after abold, forbidden-feel
logo design and an online store that
turns heads — just like the women we
designfor.

Brand voice? Alittle cheeky, alot
confident. Think luxury with attitude.

The store should feel seductive, smart,

and sharp — zero fluff.

Custom, daring, and made to
empower.”
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UX/Ul Design + Online Store Dev. Delivery in 6-8 weeks (CMS for up to 1,200 items, photo editing included) Click ¢+ tonavigate

PRO

Logo Design
UX/UIE-commerce
Dev. Online Store
Marketing Design
Advertising Design
Packaging
Videography
2017-2018

! Photo shoot
©MUR MEDIA MANAGEMENT B1+—AE€K++5F




UX/Ul Design + Online Store Dev. Delivery in 6-8 weeks (CMS for up to 1,200 items, photo editing included) Click ¢+ tonavigate

PRO

Logo Design
UX/UIlE-commerce
Dev. Online Store
Marketing Design
Advertising Design
Packaging
Videography
2017-2018

! Photo shoot
©MUR MEDIA MANAGEMENT B1+—AE€K++5F




UX/Ul Design + Online Store Dev. Delivery in 6-8 weeks (CMS for up to 1,200 items, photo editing included) Click ¢+ tonavigate

PRO

Logo Design
UX/UIlE-commerce
Dev. Online Store
Marketing Design
Advertising Design
Packaging
Videography
2017-2018

! Photo shoot
©MUR MEDIA MANAGEMENT B1+—AE€K++5F




Brief

“Ourbrand presence needs to
reflect who we are today.

We are looking fora mobile
app interface tailored to our
latest scootermodel.”

astroea
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2 Download onthe GETITON
@& AppStore ® Google Play












Testimonial

"Absolutely divine!lll”

ANDREI G.
Co-founderand CEO

astroea
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2 Download on the GETITON
@& AppStore ® Google Play



2 Download onthe GETITON
@& AppStore ® Google Play



Brief

“We're launching a premium dropshipping
store with top baby and kids’ products.

We need a sleek, mobile-friendly
e-commerce site with aunigue logo,
intuitive navigation, strong visuals, and full
dropshippingintegration.”

Click € + tonavigate
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Marketing Design / Publishing

Delivery in 4 days to 2 weeks

Click € + tonavigate

PRO

Brand Manager (RO)
Marketing Design
Advertising Design
Videography
Packaging

Local Events
Publishing
2009-2018

YTONG



Testimonial

“We were truly impressed by the attention
to detailand the precise adherence to the
global brand guidelines. The Fujitsu Day
Tourin Romania was flawlessly executed,
bothvisually and logistically.”

FUJITSU ROMANIA

Marketing Manager

o8
FUJITSU
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Marketing Design / Publishing Delivery in 4 days to 2 weeks Click ¢ + tonavigate
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PRO

Brand Manager (RO)
Marketing Design
Advertising Design
Videography
Packaging

Imagine the

workplace Local Events
of tomorrow

Publishing
oann o B Windows7 oA PO (icD.... Astong o el I
f0.ts.fujitsu.com . A -ts.fujitsu.

Xeon® NetApp

o)
FUJITSU



Brief

We need a special 60th anniversary

logo for TAROM.

The logo should celebrate TAROM's
six decades of experiencein
aviation, blendinglegacy and
modernity. [t must be visually

distinctive, versatile across formats,

and consistent with the brand’s
prestige — honoring the past while
looking ahead.

ROMANIAN AIR TRANSPORT

Click € + tonavigate



Delivery in 4 days to 2 weeks






Marketing Design / Publishing

Delivery in 4 days to 2 weeks

Click € + tonavigate

Logo Design 60 years
Marketing Design
Advertising Design
Art Directing
Publishing

2011-2014

ROMANIAN AIR TRANSPORT
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YOUR STORY
COULD BE NEXT.

USR. YTONG WAZ
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ABOUTUS

EDUARD M. CRISTINAD. BOGDANC. TIBERIUS C.

CEO Traffic Manager Head Developer Fine Artist

Head Creative XP12yrs. XP20yrs. 3D Modeler

XP 20 yrs. ++Webflow XP 20 yrs.

PRO Adobe Suite and Webflow +++Blender
+20 YRS. XP. TAILORED DESIGN ONLY HOT ARTISTS TECHNICAL DESIGN

ALINZ. STEFANP. ALEXANDRUD.

3D Modeler Fine Artist Videographer

XP 18 yrs. Photographer Digital Designer
XP16yrs. XP12yrs.

CREATIVEMINDS

MAYBE YOU’REREADING THIS BECAUSE YOU’RE NOT
HAPPY WITH WHAT YOU’VE RECEIVED SO FAR.

If we end up working together, don’t be surprised when you
receive just one single creative version.

My name is Eduard Mihaila, and I'm the coordinator and
Head of Creation across all creative departments within the
agency llead.

Backin2009, | realized something important:

The version | personally liked the most — the one | invested
the most effort into — was almost always the one the client
chose.

Why? Because | made it a habit to truly read and understand

the business behind every brief. And |'ve continued to do that

eversince.

Multinational clients like Xella, Fujitsu, Rompetrol, and
government ministries all have brand manuals that must be
read carefully before making any design decisions.

A few years later, | decided to respond to briefs with just
one final version — carefully thought out, aligned with all the
client’s expectations.

The versionthat makes me my happy firstis the one lknow will
impress the client.

A creative idea starts from a blank page and countless hours
of visual thinking — ideas that often don’t even make it to our

screens.

Many of them go straight to the mental recycle bin — a
process otherwise known as brainstorming for your
company brief.

(...)

FULL SERVICES MEDIA STUDIOS

Click € + tonavigate

RAZVANF.
Sound Designer
Producer

XP 25 yrs.



EDUARD MIHAILA

BRANDS
DESIGN o ...the bottom line?

IF, UNTILNOW, YOU’VE RECEIVED 10 VERSIONS FOR A SENSITIVE TOPIC, PAID FOR
THEM, BUT THEY STILL LOOKED OFF, THEN THE PERSON OR AGENCY BEHIND THEM
LIKELY NEVER TRULY PUT THEMSELVES IN YOUR SHOES AS A CLIENT — THINKING:

“DOES THIS ARTWORK MAKE THE PRODUCT LOOK SUSPICIOUS ONLINE?”

IT’"S THAT SIMPLE.

20+ YEARS PROFESSIONAL WE ARE A TEAM OF WE CREATE TECHNICAL DESIGNS WEDON'T LET YOU MAKE

TO HELP YOU AVOID COSTLY WRONG DECISIONS IN VISUAL
BACKGROUND PASSIONATE ARTISTS PRODUCTION ERRORS COMMUNICATION.

Click € + tonavigate

YOUR FULL-SERVICE
CREATIVE MEDIA STUDIO



© 2025 HOT BRANDS DESIGN SRL. Works 2007-2025.

Allrights reserved. All the works and products from this
PDF file are trademarks orregistered trademarks of

theirrespective holders and should be treated as such.

SEND BRIEF

CALL/CHAT W

3 Nerva Traian Street
Bucharest 031046
Romania

brandsdesign.studio
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