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THE
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A STRATEGIC LOCATION

The Tribe is situated in the centerof |
La Veleta, a few meters from the * -
beach, sinkholes, and. the city = | .

center, The Tribe has an idyllic
= location.

Restaurants, shops, among others,

create a cosmopolitan atmosphere

that builds the town eco-chic
personality.
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TRENDS

TRIBU

A tribe Is formed by a group of individuals who
share beliefs, or customs. The Tribe seeks 1o bring
together those who share lifestyles and
perspectives, by creating a space designed to find

a community.
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TRENDS

WELLNESS

The wellness trend is already a lifestyle worldwide.
At The Tribe, each of its spaces has been carefully
designhed so Its guests can enjoy an environment
that allows them to maximize their time and have all
the facilities for their work and the lifestyle they
seek. The Tribe will allow its guests to enjoy the
magic of Tulum, coupled with new market trends.
Always looking for comfort and well-being.
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TRENDS

DIGITAL NOMADS

Digital nomads are a growing global trend.

They embody a way of life that attracts crowds to

travel through a world full of diversity, and nature;

while they carry out their professional work from
wherever they are.
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THE
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INVEST IN THE BEST NEW CONCEPT CO-LIVING CO-WORKING

We live In times of constant transformation, movement,
exploration of the world, encounter with the new, the unknown
and with those who, like us, yearn for that community that
identifies them: The Tribe welcomes them in a place of exotic
and inhabitable nature where they count with state-of-the-art
infrastructure and technology to stay connected.

With that idea in mind, The Tribe was created. A place for
digital nomads, who find their home away from home, with the
freedom to explore, the opportunity to share, continue working,
co-create and live as they always wanted.

CO-living and CO-working Is the concept that integrates all the
solutions of that nomadic Tribe and that The Tribe offers, a place
where they find that habitat carefully designed to enhance life
experiences and motivate creative abilities.

The Tribe, more than a solution for the digital nomad, is the
efficient environment that provides comfort, well-being and the
pleasure of fully enjoying the experience of living.
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TRIBE

NOMAD TIPOLOGY

INTERIOR: 448.31 ft2
TERRACE: 60.70 ft2
TOTAL AREA:
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1 Shower

Bathtub Terrace
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All units are delivered
turn-key
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TRIBE

EQUIP ME NT * Fridge » Cooking pot » Bathroom mirror
N O M:A}F' T POLOGY : « Electric grill « Skillet « Bath mat

| « Cutting board * Dish rack » Pool towels
* Knives «King size mattress ~ +Desk chair
» Cookware set: » Room lamp » Chair
* Fork » King size sheet set  « Hammock
* Big spoon *King size bed base  *1 work of art
* Small spoon » Nightstand * Air-conditioning
« Cutlery set » Nightlamps *Fan
* Cups » Sofa *Boiler

1A - Flat plate + Quilt

* Bowl * Pillows

* Dessert plate » Bathroom towels
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THE
THIBE All units are delivered
| turn-key
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EXPLORER TIPOLOGY g «

=
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INTERIOR: 345.84 ft2
TERRACE: 86.11 ft2
TOTAL AREA: 431.95 ft2-

-

L

1 Room Bathtub -

Workstation Terrace
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TRIBE

EQUIPMENT
EXPLORER TIPOLOGY

» Microwave

» Large Minibar

» Cups

» King size mattress

» King size sheet set

» King size bed base

* Night tables

*Nig
* Qui

htlamps

t

* Pillows

« Bathroom towels

« Shower curtain

» Bathroom mirror
- Bath mat

* Pool towels

» Desk chair

» Sofa

« Chair

* Hammock

*1 work of art

* Air-conditioning
» Fan

* Boiler
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LAYOUT
EXPLORER TIPOLOGY
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TRIBE OPERATOR




B . N AT UR A

We are a company born with the intention of creating operational and conceptual
Innovation, as a strategy for optimizing hospitality projects.

Our multidisciplinary team seeks to exceed market standards, to provide optimal
results in creating opportunities for the growth of human consciousness, through
the experience of hosting services.

DO THINGS DIFFERENT

Qur vision to create a new form of hospitality carries the inertia of always looking
for the world trend. See what others do not, seek the satisfaction of our customers

and do things differently, taking measured risks that allow us to become a trend.

B.NATURA

LUXURY BOUTIOUE HOTELS




In our brand, we have created an operating experience that integrates sophistication, nature, evolution, connection, and well-being.

Offering solutions that optimize investments and the correct developments in successful destinations.

E X P A NS I V E G L O B A L
E X B B ORI E W &G E A W A RENES S
Taking the human being Share a message and

to the highest levels of well-being be consistent with it

CREATI VI

Innovation that looks

for new ways
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19
4 TULUM
=
1hed -1 2 N 1bed - 1 bath - 2 gues 1 bed - 1 bath- 2
La Casa Blanca Tulum Private pool, Kingsize bed, = Sanah Villa = Private Pool 1 & NEW- = Sanah Villa = Private Pool 9% NEW-
quiet neighborhood ... WellnessExperience WellnessExperience
$821K 52,881 212 $739K $2,992 57 $719.7K 52,926 53
Revenusa AR RS Revernie ADR Reviews Alevenus ADR Rewviews

1 bed - 1 bath - 2 fuests 1 bed -1 bath - 2 puesis 1 bed- 1 bath - 2 fupsis
s Sanah Villa = Private Pool 2% NEW- + Sanah Villa * Private Pool 5% NEW- Casita Gibson
WellnessExperience WellnessExperience
$716.3K $2,960 49 $704.7K $2,721 70 $689.2K $3,133 8

Revanye ADR Rovens NI AL Ranews R ALK
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