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Marketing Assistant
KITCHEN ARCHITECTURE  ·  JOB DESCRIPTION  ·  FULL TIME
OVERVIEW
Kitchen Architecture designs kitchens and whole homes around the way people actually live. We have been doing it since 2002, from Design Centres in Oxford, Putney, Primrose Hill and Cheshire, and our belief is a simple one: we study life first, then kitchens.
This is a new role, created to support our Head of Marketing and give our growing marketing effort an extra pair of hands, a curious mind and a genuine doer. You will help protect and promote the Kitchen Architecture brand across everything we do, from the words on our website to the posts on our feeds, the events in our Design Centres and the stories we tell about our work. You will not set the strategy. You will help make it happen, day in and day out, and learn a great deal in the process.
THE OPPORTUNITY
If you want a career in marketing, this is one of the best ways to start it.
In a large company, a marketing assistant can spend a year doing one narrow thing. Here you will get your hands on all of it: brand, content, social, email, print, events, PR, analytics and the day-to-day organisation that holds a busy marketing function together. You will see how a real marketing operation works from the inside, and you will learn faster than you would almost anywhere else.
We are a small, ambitious team inside a fast-moving business. The pace is quick, the standards are high, and there is always more we want to do than there are hours in the day. For the right person that is not a warning, it is the appeal. You will be trusted with real work early, supported closely by the Head of Marketing, and given room to grow as quickly as you are ready to.
Bring the energy and the willingness to muck in, and we will give you the exposure, the mentoring and the development to build a proper marketing career.
RESPONSIBILITIES
You will support the Head of Marketing across the full marketing remit. The areas below give a picture of everything the role touches over time, not a list of things to take on from day one. You will get involved across all of them at varying levels, growing into more as you learn and as you are ready.
Brand
1. Help keep the Kitchen Architecture brand consistent across everything we produce, applying the tone of voice and brand guidelines in practice.
1. Keep the brand library organised and current: logos, templates, fonts, imagery and guidelines, all easy for the team to find and use.
1. Act as a first pair of eyes on content, checking it follows the guidelines before it goes to the Head of Marketing for sign-off.
Product
1. Get to know our ranges (bulthaup, systemKA, Teddy Edwards, whole home and outdoor partners) and what makes each one distinct.
1. Help keep product information, key messages and supporting materials accurate and easy for the wider team to use when they present to clients.
1. Gather and organise product imagery, specifications and copy as ranges and partners evolve.
Marketing
1. Help deliver the annual marketing plan across its three strands: digital (website, social media, email), physical (brochures, printed literature, events and exhibitions) and relationship (local media, advertising, sponsorship, supper clubs, CPDs and collaborations).
1. Support the marketing activity for each of our four Design Centres, helping local plans turn into scheduled, delivered work.
1. Keep the plan’s timetable, tasks, owners and deadlines tracked and up to date, and flag anything that is slipping early.
1. Help the Head of Marketing and the Events Manager host our monthly events across the four Design Centres, such as our supper clubs.
1. Play a part at every stage, from helping to manage the guest lists, invitations and communications, through to setting up on the day and helping to deliver a smooth, well-run event.
Content Creation
1. Support the Digital Marketing Manager by scheduling photoshoots and keeping the diary in order, attending and helping to oversee shoots on the day, and helping to keep content delivery running smoothly.
1. Help to manage our internal image library and image database, keeping them organised and up to date so the right imagery is always easy for the team to find.
1. Keep on top of social media trends and emerging formats, feeding your thoughts and ideas back to the team, and helping to monitor our social accounts, comments and messages.
Financials
1. Help track marketing spend against budget and keep the budget tracker up to date.
1. Raise purchase orders, log invoices and gather quotes from suppliers.
1. Flag anything unusual or over budget to the Head of Marketing.
1. Help track key indicators that inform spend decisions, such as conversion rates from activities. 
Marketing Relationships
1. Support day-to-day contact with our external suppliers and freelancers, for example our copywriter, photographers and web developer, keeping briefs, timings and deliverables on track.
1. Help coordinate advertising bookings and deadlines with publications, and liaise with our appliance and furniture partners on shared marketing and collateral.
1. Help prepare award entries, support press and journalist requests by gathering what they need, and assist with the organisation of trade fairs and Design Centre events.
Working with the Team
1. Report to and work closely with the Head of Marketing, managing your own workload and priorities with their guidance.
1. Coordinate with our Design Managers across Oxford, Putney, Primrose Hill and Cheshire, who lead the design and win much of our new work.
1. Book and record your own holiday and absence, and keep the team informed.
Other
1. Help pull together and format marketing analytics from Google Business, Google Analytics and digital campaigns, so the Head of Marketing can see what is working.
1. Help maintain our client and contact data and mailing lists.
1. Pitch in on the general admin and day-to-day tasks that keep a busy marketing team moving.
WHO WE’RE LOOKING FOR
This is a junior role and a genuine first or early step into marketing. We are less interested in a long CV than in the right person. You will likely have some relevant experience, a marketing or related degree, or both, but attitude matters most.
You are:
1. A doer. You get things done, you follow through, and you would rather make progress than wait to be told.
1. Curious. You ask questions, you want to understand how and why things work, and you notice the details.
1. Happy to muck in. No task is beneath you, and you take pride in the unglamorous work that makes everything else run.
1. Ambitious to grow. You want a career in marketing and you are hungry to learn quickly.
1. Organised and structured. You keep many moving parts on track, hit deadlines and bring order to a busy workload.
1. Digitally confident. You pick up new tools quickly and are comfortable with social platforms, scheduling and analytics.
1. Creative-minded. You have an eye for good design, good writing and what makes something feel right, even if you are not the finished article yet.
1. Confident with Microsoft Office. You are comfortable with Word, Excel, PowerPoint and Outlook for everyday work.
1. AI-curious. You have a good understanding of how to use AI in your work, and a keen interest in where the technology is heading.
1. A bonus. If you can find your way around Adobe Photoshop, InDesign and Illustrator.
Above all, you care about doing good work, and you want to be part of a team that does too.
HOW TO APPLY
To apply, email your CV to dbarnes@kitchenarchitecture.co.uk In your email, please explain why you want to develop your career in marketing and what you hope to achieve in the future.
£28K/annum, London based with access to either Putney or Primrose Hill, 3 days ‘in the office’ on average depending on travel to other centres and events.  
Kitchen Architecture. Kitchens with Soul. 
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