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Gain Reviews Organically: The Ultimate Review Booster Guide:

Reviews are key to any business. Building a brand depends on this heavily. Gaining
reviews is often neglected when you don't have enough time. How much time do you
allocate for this? Reviews show the quality of your company and your work. It shows
a customer's journey from initial point of contact to completion of the project and
how fulfilled they are.

HOW TO ACCESS REVIEW LINK:

One of the first steps to gaining_reviews is accessing_your review link

: Log in to your Google Business Profile
Use your business email to sign in—it only takes a moment.
: Click "Ask for reviews”
Inside your profile, you'll see a button that says Ask for reviews. Give that a click.
: Copy your review link
Google will show you a special link just for your business. Copy it—you can now
share this link with happy customers to make leaving a review quick and easy!
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TIP 9 WHEN TO ASK FOR A REVIEW:

Now that you've got your review link, the next step is to weave it into
your customer journey. The best time to share it is right after the
project wraps up—when your customer is happiest and most
excited about the results. That's when they’ll be most eager to leave
you a glowing review.

For some businesses, the right time to ask for a review comes a little later—after
the customer has had time to enjoy their purchase. But for others, like
Renovation Companies, it's often best to ask right away, as soon as the job is
finished.

If your business builds personal connections with customers, asking for a review
face-to-face can be one of the most effective approaches. Asking at peak
fulfilment is the most effective way to get the customer to agree to give you a
review.

Peak Fulfillment
("Enough”)

Happiness/Fulfillment

Inereasing Fulfillment : Deecreasing Fulfillment

Spending

e
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TP 3 CONTENTS OF THE REVIEW:

Encourage your customers to share a bit of detail in their reviews—it makes them more
useful for people who are considering your business in the future. A simple prompt like
asking them to mention the service or product they used, along with a short
description of their experience, can go a long way. And don't forget to reply to all
reviews, both positive and negative. Doing so shows that you truly value feedback,
appreciate your customers, and are committed to making things right when
challenges arise.

M

Mark
4 reviews
5 months ago

| very rarely leave reviews, however, this is one business that is most
deserving of onel

| saw Dr. Amr and his team for some dental work this moming and this was
by far the best experience | have had at a dentist despite how much work
was needed to be done.

Dr Amr is very personable and professional. He explains everything clearly,
and gives you options, as well as educated explanations of each. He is also
very compassionate. You can tell he really cares for his patients and how
they are feeling during the entire procedure.

Right from the moment | walked into the clinic, everyone that | interacted with
was amazing.

| will definitely be coming back, and referring everyone | know ta this placel
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Response from the owner 5 months ago

Thank you so much for your review Mark. We always hope to make
your experience comfortable and you were an absolute pleasure to
work with. We hope to always make your experience wonderful at our
clinic.
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TP 4 FORMS:

A customer feedback form with a few smart questions can help you sort out which
customers are happiest with your business. Those happy customers can then be added
to a follow-up list for future outreach—like a campaign to gather more Google reviews.
At the same time, this approach gives you a chance to catch negative feedback
privately and address it before it shows up publicly in a review. Using conditional logic
makes the whole process smoother and easier to manage.

How satisfied are you with *

Very Very
Unsatisfied Unsatisfied  Neutral Satisfied Satisfied

Purchase
Process

Customer
Service

Product
Quality

Product
Value

Ease of Use
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One of the best ways to build trust with potential customers is by showcasing your
reviews directly on your website. Highlighting real customer experiences adds
powerful social proof, showing visitors that others have had a positive experience
with your business. This not only boosts credibility but also makes new customers
feel more confident in choosing you.
\ J

riends cafe
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4 Elizabeth Senter
SEizabetn Serier » 5 pears 20
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They serve Counter Culture coffee and
make really great drinks! They have
pastries too and a cold case with other
items.

Home This Is Us Menu Online Ordering

What our customers think about us

Arkopal Choudhury
Arinpal Choudhur

SiAriopal Choudhury « 3 years ago

Anna Lobastova
@anna Lebasiova » 3 menths ago

~ ~
(% Lo

It is a nice place for a quick coffee or a
snack. Located beside the Health
Science Library on South Columbia
Street, this place provides th..

Yummy coffee and friendly staff. Multiple
counter culture roasts available!

Drop By for a Bite.

Address Opening Hours

500 Terry Francois St Mon - Fri: 9am - 6pm

San Francisco, CA 94158

Saturday: 10am - 2pm
Sunday: Closed

Contact Us Shop

O
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Janice Taylor )
lanice Tayior * 2 year ago

—~

o

The service was great location is
wonderful. But we were disappointed in
the selection of what sounded like
special drinks. Usually on a col..

9 Let's Chat!
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BONUS:

Want Free Guidance?

As you have reached the end of the guide, your bonus is that you can ask us for
help with any of the above. Have a question? Drop us a message from our “Contact
Box” at the bottom of the webpage. Need help implementing anything? Drop us a
message & we'll help & do as much as we can for FREE.




