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Are Here to Stay

Insights from NetElixir CEO Udayan Bose

Google has made an announcement that has caught the attention of marketers and businesses worldwide. After over four years of
intensive efforts, Google has decided to reverse its decision to phase out third-party cookies for Chrome browsers. This move comes
with extensive implications for the digital advertising landscape.

Udayan Bose, CEO of NetElixir, provides insight into the factors influencing Google’s decision. Based on NetElixir's extensive experience
working with over 200 clients, two primary factors seem to have driven Google’s reversal.

Advertiser Resistance to New Tools: Shift in the Balance of Power:

The transition from Universal Analytics to Google Analytics Over the past few years, the digital landscape has evolved

4 and Performance Max hasn’t been as smooth as Google dramatically. Four years ago, there was no ChatGPT or widely
anticipated. Advertisers have expressed dissatisfaction accessible generative Al, and Amazon Marketplace had a
with these machine learning modules, which didn’t gain the different influence compared to today. Google’s position in
expected traction. This resistance likely raised concerns at the digital ecosystem is no longer as dominant as it once was,
Google about the potential negative impact on their business. prompting them to adapt to the changing environment.

As the holiday season approaches, one of the shortest in recent years, businesses must quickly adapt to this new reality. There are two
critical considerations advertisers must take:

Recalibrating Advertising and Monitoring Competitor Activity:

Channel Mix: In addition to recalibrating their strategies, advertisers must

stay vigilant about their competitors’ actions. Businesses cannot
operate in isolation; keeping an eye on competitor strategies will
provide valuable insights and help maintain a competitive edge.

Advertisers need to reassess their advertising strategies and
channel investments. With the continuation of third-party
cookies, understanding the most effective channels and
accurately measuring their efficacy becomes paramount.
Businesses must carefully allocate their budgets across various
channels to maximize their returns during this condensed
holiday season.

A Transformative Decision

Google’s decision to maintain third-party cookies has far-reaching implications for the entire industry. This move will undoubtedly
reshape the landscape, affecting anyone connected to digital marketing and advertising.

NetElixir will continue to monitor these developments closely and provide insights and strategies needed to navigate this changing
landscape effectively. Be sure to follow NetElixir to stay ahead of the curve in an ever-evolving digital landscape.



