
PERSONAL PROFILE

Deta i l -o r ien ted  market ing  and  d ig i t a l  opera t ions  spec ia l i s t  w i th  exper ience
manag ing  webs i te  updates ,  campa ign  execut ion ,  and  c ross- funct iona l  work f lows
in  fas t-paced env i ronments .

WORK EXPERIENCE

D I R E C T O R  O F  B U S I N E S S  D E V E L O P M E N T  &  M A R K E T I N G

Agentcy  Marke t ing  |  Oct  2023  -  Jan  2025
Led day-to-day d ig i ta l  operat ions and pro ject  execut ion ,  managing updates ,
launches ,  and ongoing improvements across mul t ip le  in i t ia t ives .
Coord inated cross-funct iona l  teams to a l ign assets ,  t imel ines ,  and de l iverab les
for  campaigns ,  s i te updates ,  and product launches .
Streaml ined workf lows and request  t rack ing to improve v is ib i l i ty ,  ef f ic iency ,  and
on-t ime pro ject  complet ion .
Conducted qua l i ty  assurance and f ina l  rev iews to ensure accuracy ,  cons istency ,
and smooth ro l lout  of  d ig i ta l  pro jects .

M A R K E T I N G  S P E C I A L I S T

Wright  Homes  |  Ju l  2020  -  Sep  2023

Led end-to-end market ing st rategy and execut ion across d ig i ta l ,  soc ia l ,
advert is ing ,  and brand in i t ia t ives .
Drove audience growth and engagement ,  increas ing Instagram engagement by
103% and expanding reach by near ly  40% in f ive months .
P lanned and opt imized pa id d ig i ta l  campaigns to generate leads and support
revenue growth .
Produced mul t i-channel  market ing assets and campaigns—inc lud ing emai l ,  SMS,
v ideo ,  events ,  and web content—whi le  report ing performance ins ights to
leadersh ip .

S T Y L E  A D V I S O R

Ari t z ia  |  Oct  2025  -  Pre s ent

Del ivered persona l ized sty l ing exper iences and wor ld-c lass serv ice ,  bu i ld ing
strong c l ient  re lat ionsh ips that  increased loya l ty  and repeat  bus iness .
Cons istent ly  met and exceeded hour ly  sa les metr ics by leverag ing product
knowledge ,  t rend awareness ,  and conf ident  c l ient  recommendat ions .
Created memorable in-store exper iences through thoughtfu l  c l ient
engagement ,  team col laborat ion ,  and a commitment to Ar i tz ia ’s  e levated
serv ice standards .

Marketing Manager
K A Y L E E  W R I G H T

801-995-5017

kay jodub@gmai l .com

www.kay lee jwr ight .com

C O N T A C T

E X P E R T I S E

Ecommerce Operat ions
Websi te Management
Campaign Coord inat ion
QA & Error  Check ing
Cross-Funct iona l  Pro ject
Management
Dig i ta l  Content  Strategy
Communicat ions

P E R S O N A L  S K I L L S

Except iona l  Attent ion to
Deta i l
C lear  & Proact ive
Communicat ion
Strateg ic Th ink ing
Col laborat ive Mindset
Process-Or iented
Fast  Learner  wi th High
In i t ia t ive

E D U C A T I O N

B a c h e l o r  o f  S c i e n c e
i n  C o m m u n i c a t i o n
Utah  Val l ey  Univer s i ty  |  
Aug  2020  -  Dec  202 1

A s s o c i a t e  o f  G e n e r a l
S t u d i e s

Sa l t  Lake  Communi ty
Co l l ege  |  
earned  be fore  h i gh  s choo l
graduat ion  in  May 2019

V O L U N T E E R  W O R K
I n t e r n a t i o n a l  L a n g u a g e
P r o g r a m s

Phi t sanu lok ,  Tha i land
January  -  March  2020

REFERENCES

S A W Y E R  N O R M A N

CEO |  Agentcy  Marke t ing
( 8 0 1 )  6 9 1 - 4 9 4 6

W H I T N E Y  W R I G H T

Sale s  Consu l tant  |  Wr ight  Homes
( 8 0 1 )  3 0 1 - 0 6 7 5

F R E E L A N C E  W E B  D E V E L O P E R

Ju l  2025  -  Pre s ent

Designed and deve loped custom webs i tes for  smal l  bus iness c l ients ,
managing pro jects end-to-end f rom strategy and des ign through
launch and ongoing updates
Trans lated brand goa ls  into user-f r iend ly  d ig i ta l  exper iences whi le
coord inat ing t imel ines ,  feedback ,  and de l ivery to ensure h igh-qua l i ty
resu l ts .

http://www.kayleejwright.com/

