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The Biggest Stage on Earth.

L Where the world comes together ]

America Business Forum unites the world’s most
brilliant minds on one stage to imagine the future, share
their journeys, and ignite the inspiration that will shape
anew generation. It is a platform of unity and purpose,
built to amplify the stories with the power to transform.
The world is calling and we must answer.
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4.2K+

Media Outlets
Globally

A Historic Milestone in
Global Leadership.

L Global Reach and Media Impact at Scale. j

27.48B

Global Communications
Impressions

250 &%

"
300M =

69.3M N%)
Potential Global Media o ‘ \
N Audience Global Broadcast <
e\ Reach
N
.
210M
> N 2N Global Media Value
N> Generated (EMV) .
X Countries
Reached
'a Media impact analysis based on proprietary monitoring and

X ~ ! ! strategic analysis from Precision Strategies and Global News.
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Media Coverage & Accreditation Highlights.

L From Global Exposure to High-Tier Media Presence. j

. . ~ - . -
— Distribution of Coverage by
‘—| 11,415 Media Tier
g @ Global Articles Published
s Across 119 countries Tier 1
" N L ) Tier 2
| N
(/ ®| Media Tier3
R % Accreditation . <
I\ J Tier 4
) 1,280 5 449
Requests Accepted
. J .

J

Media impact analysis based on proprietary monitoring and

>& strategic analysis from Precision Strategies and Global News.
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CAVE | AT T E .
[

Palitics

Trump Hails Vene
J zuela Vi
Attacks at Miami Businesesss .

a YIVQ

El America Business
Forumllegaa Miami con
ponald Trump, Maria
Corina Machado y Lionel
Messi entre sus invitados



—_—
AMERICA
BUSINESS

FORUM

By ooy,

Hame

5 - latgsl. k
¥ 2t o SEYAG o ‘ = Qnune
. s NOVEMBERSS&S_KA 2 %0
o _,-?I“ o
1y -~ 'J‘v'»é*-h__'
Ll EILLy S an. Sraianst
- T i

{ “N ..:: Bl S e
PRES. TRUMP HEADLINES AMERICA BUS!

P MEDIABSD DRER:
MOALISM 0STEDVIDED ON SOCIAL MEDIA: N
- 0N BL

PEEACH PIER VA

:Ij/ I‘jgb l'.
rump says American b?nt ang ¢
' 2 ilit,, S€roy

pam is 'surging back to ¥ e
fe' under his presidency

at Miami forum

= @fsovmn
CRIDA =
Waics 2477 N Rieci Pubiis \ber 5

T

Yehay

1z - N ; Amep;
SINESS hzsme,gs For - ?l'!can Subs
-.:"ne a los ms iy E‘l fnn) quc

p X

o
PN L

cripe 5197 =
: =

26 soumy FLORIp,

. A\ = “Mchzm
. P hoan NBC 6 NEws

feibies JUeE" o

Vsalf, Liong Mess; Do
S, 1t

I, entrg Ofrog
al L”’QMO; al

2ld Trumg
: oy
oA durane
"eSI0eNte vigj6 prag 1y
€ la

Lisy -%D'n' <
1 COMo sy Jjefe da fantin® o pr esentzg SR
5 égce prize award at £ =
d Cup draW |
Rl safid peent -
WVURKS USA TODAY = P i ———,.._ ¥
;s A “\ l AMEFHCA BUS‘NESS \magm-.umsmmussﬁ‘- e "7\.‘?:‘5;??15:? i ’;M
E A APPEALS R e he K35y Sitbam oy
9% ] - NG STREET TAKEDVER A MiAMIDADE COLLEGE va ‘




“50UuTy FLoRrIng
1

_—

m

sou AR )
BAE®C

S ——
vahoo!ncth'ias b

£55 10 ;
. 23 31 Griffin sa Jeff.Bezos Sesuma 3y,
Watch zq,| OOLARCRIFTO. $1.494,32 ¥-1,46 % itadeYS K[e sing g‘ﬂb‘a‘ er;(t:az] : c‘;\’: ok -
. - s 1o 340 y Nada)
AMERICA ““\-A' s FASHIO gocios - CEL U.S. ldgkndcl’ TN e
AMERICA ipan CASASE BAE N : ta‘c“t u " pO\i{.:leb
acTIA JREIRA } e noviembre de 202151405 igrall‘—‘n B 2iie o "ah-wunnfhaelr 7
Viernes, 7 de .{\‘rﬂ[iaﬂls enmodo fimm B2 -
Serena ' =
CEO: "Siempre me vi

Al
LA ||

T 1o Articte
€OITo una empresaria g ol s Ane

sU gImpresa
iia es pasante &1 suU e

;. su hijaes pa Ibles
Gu:d“ulﬁnna qua ver a mujeres Increib

W4 “norque Tiene neraibles”

B | ciondo cosas in

! - NOYEMgrg 5. 7015 1294 pay Por BAE Negocios ‘
. : : ! [}

ring Ma:hado Speaks g¢ the ‘ |
\ 1 Businegs Forum iy Miami

T
1 Trum,

rl :‘F_M!u_‘:lann--’ . |
l Al NI HoLs
Guags

subseribe

News

SOUTHFL gpy
BU% LORI

e OF ISRAEL

Opinion | Spory Culture 14y, ann OALEEET i :
ne \’ C
Legin Foothall L e 5 e Fes s e‘—““ \
—on 3k i Herald ; E‘ RSO \ ‘qﬁS\d‘ Ay YS
INESS J0upNaL xS By 1 month L o ELERES o PTY\_“‘“Q de‘ﬂ\te\-\e
0P bonting g gy, $1.99 for AwRATE .'\:.’ Q ¢ ‘, I
. Eneray S Financial seryigg b, 202 > ‘\L{::) a
Busingss ADE COUNTY ns — i - 1‘11 o
w5 2 . PALAME-DY tuf » : .X. o -".
Home  Ne -’amle Dlmoﬂ ta'ks ] ia s leff Bezos re « “‘ko{f' ‘ coun n‘gh‘ ) = . le‘- e %“E\XXL
; Amazo ushy abou daitiona! *  rds to ' - nerica '
s > CTYPto, regulagion and gets all mushy 2b0'% 3di ham ASCO , i Ame Miam
biaisyour  tthe Americ, Miami. ‘Good to bral =3 il i ¢ Forum M
saUdl Arat the Middk BUSIHCSS Fﬂmm By vinot h"““mﬁhT BiacosMASD ™ L L il . == l| )
gatewa‘( ° REEITIE - Updated Novernber 7,2 By 1057 - )
East, Princess NILE | w] %)@=
tE“S US investn rs ﬁ@ill this Artichs X ‘\‘“)
© Saudi Arabia - .

Football Dajly newsletrer
© This article js fnore than 2 manths otd

| Infanting, Trump and e

o glViﬂg Peacea Chanc‘ﬂ Fifa- ‘ ‘

L stvle



—_—~
AMERICA
BUSINESS

FORUM

Event Engagement.
De mo g ra p h iC P roﬁ |e. LMotivations for Attendance: J

@% Networking &
<21 5.5% business relationships
21-25 2.8% Access to trends

DDDH” & strategic content

26 p 34 23.4% The fastes-rising cohort
35 - 44 29_9% The largest single segment

©  Personal positioning
DDD & brand visibility

45 - 54 19.3% Senior executive tier Q :_nesa’;:llsarfgﬁ
55-64 8.8%
>65 3.2%

The VIP tier structure:
d Male 54% of all attendees hold
VIP, Platinum, or
Q Female 46% Diamond tier

The absolute elite of the room
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& Directors and managers

VP/Director/MD/GM

C-Level executives and founders
CEO/COO/CFO/CTO/Founder

Professional Profile. Q

L Decision-making authority: J

@ Specialized professionals

v Manager / Senior Analyst / Lead

67%  48% K10)78

influence strategic are final are senior executives c ltant / Advi /?t,h}ers‘
decisions at their decision-makers with or business owners onsuttan g
organization. budget authority. with capital to deploy.

L Top Revenue-Generating States: J
Sectors Represented: “

Florida | More than half of all U.S. attendees.
LFinanciaI Services, Banking & Investment 18% ) New York | Finance, media, and luxury.

Texas | Energy, technology, and the new wealth corridor.

0,
Technology 15'9f California | Tech, entertainment, and venture capital.
Real Estate 13.1% Georgia | Fortune 500 Atlanta and the Southeastern economy.
Media, Sports & Entertainment 12.5%
Education & Research 11.4%
Retail, Consumer & Hospitality 10.6% .
Economic Indicators:
Govermment 8.5%
Energy, Sustainability & Infrastructure 4.3%
Marketing & Creative 2.3% $2,750 $700 Top 25%
legal & Professional Services 2.2% Avlerage ticket Avgtragg i[}ternatic?nal Income bracket
value visitor daily spen The majority of tF
Other (Healthcare, Business Association, Transport, Aviation, etc.) 1.2% The baseline commitment in Miami L I\I;CF Sjj(ﬁ;nzf b

of every attendee
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‘Where the Private Sector Converges.

Uber Bfnzp samsune BlackRock =~ JPMorgan

Mercedes-Benz

Google amazon @

La s - ' ' > <3
Qprsec - T FENDI CITADEL  BANK OF AMERICA > B2

L PIF @i@’g‘? Moét Hennessy ?2 Deloitte. LOREAL _ _ @Openﬁ\l
s Unillover * '

W *$° Telefs L\/MH R STREGIS * ﬁ :@ :
ROLEX ® ‘ceronica. MK, 57 ; : PEPSICO .
.ﬂ .. :
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Bret Baier.

One of America’s most respected journalists and television
hosts. As Chief Political Anchor of FOX News and anchor
of Special Report with Bret Baier, he has interviewed
presidents, world leaders, and global business icons.
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Serena
Williams

Lionel | Donald J.
Messi .| Trump

Ken
Griffin

.| Rafael

Tony
Nadal

Robbins

Maria Corina Stefano - ‘Gianni . |4 Adam

Machado e ) Domenicali H.R.H. Ambassador Infantino ‘ Neumann
Javier . Reema Bandar Eric Steve
Milei Al-Saud Schmidt . "| Witkoff
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What the World's Most
Influential Leaders Said About ABF.

~

e rafaelnadal &
" Kaseya Center

Q leomessi & -
Miami

Q: gianni_infantino &

rafaalnadal &

Thank you, Miam, for giving me the
key to the city. It's a very special
racegnition from a community | faal
deeply connactad 10

1t'z been exciting to take part in the
mamericabusiness and to share
experiences, values, and future

leemess &

Muy agradecido por &
reconocimiento de la cludad de
Miami, un lugar que es muy especial
para mi familia y para mi. Deade el
primer dia la gente nos hizo sentir
increiole, como hoy otra vez en el
mamercabusiness, con lodo el carifio

projects. y ol apoyo de los vecinos de esta
ciudad tan linda, y también de la
GRACIAS, Miami! gente de @intermiamicf y su hinchada
desde el principio.
- J
G /
414\ realdonaldtrump & 4 \
a y realdonaldtrump © =

We'ra gathared teday on the 1 year
anniversary of the single most
consequential election victory In
American History. On 11/5/2024, the
Amarican Peopla reclaimed our
governmant, we rastored our
sovereignty, we rescued our ecanomy,
and together — WE SAVED OUR
COUNTRY] =

Fermula 1 Prasident and CEQ Stefano
Domericall was a speaker at the
America Business Forum in Miami
earfer today, an annual gethering of
leaders from politics, business, spart
and entertainment,

(N J

petential to change lives.
. /

#F1 #Formulal

N %

‘,;‘P, glanni_infantino @

Football is more than just a game. It
evokes great emotions, urites
cultures and communities, spreads
joy, and teaches impartant values to
people all around the world. A football
instantly makes people smile. @<

At the America Busine ss Forum 2025
in = Miarrl, | had the chance to speak
sbout the above and shed light an
some of the wark FIFA does glabally
to help support peace, education, and
football infrastructure development,
a5 well as provide opportunities to
anyone with a foathall dream.

| aiso encoureged business leaders to
continue investing in our game and in
the future of children, as it has the




- AMERICA
BUSINESS

= FORUM

TR THE

BIGEES | SiTE

ON EARTH

GE

M A M | = D = E 2

2.

America Business Forum Miami.

(¢}

2

6

I/



—__——~
AMERICA
BUSINESS

FORUM

Miami's Defining Year.

L The world's most powerful stage, at the world's most relevant moment j

The FIFA World Cup. The G20 Summit. And America
Business Forum. Three global forces converging in one city,
in one year, an alignment that doesn't repeat. Miami won't
just host the world in 2026. It will command it. And ABF will
return to the center of that conversation, shaping the year
that puts Miami on the map forever.

/ \
S X
K v
o ‘\ /
P ‘ ’
g -
» -
\ '

M1 AMI

2026
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Location:
Kaseya Center - Miami, USA

Date:
December 16 - 17,2026

Attendees:
40,000 Attendees

Broadcast:
Live to the world, TV and Live Streaming

€3 VouTube Bloomberg £IMNGC AT e YT 1426,2 ft2 of Impact

The Kaseya Center, in the heart of Miami,
is home to the Miami Heat and one of the
largest indoor arenas in the world.
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Agenda.

L Shaping the Forum Experience. ]

G20 Miami Power Player Private Forums Power100 ABFDay 1&2 VIP Night Forum
N I I
Date: Date: Date: Date: Date:
December 14-15, 2026 December 15, 2026 December 15,2026 December 16-17, 2026 Closing ABF
Location: Location: Location: Location: Location:
Miami Premium Miami Venues Freedom Tower Kaseya Center, Miami Faena Forum
- Format: Attendees: Attendees: Attendees:
3-4 Simultaneous Sector Forums 100 VIP Guests 20,000 Atendees per day 1,000 VIP Guests
Forums: - J - )
Al Infrastructure
Media
Fintech
Energy
CEO Forum of the Americas
Attendees:
200 per Forum | Invite-only Access ﬁ’ ]
- J ‘
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Agenda:

Power100, Where the world’s
most influential connect.

L Elite networking and influence. ]

The Power100 Dinner is one of ABF’s most exclusive
experiences: a private evening where global leaders, CEOs,
investors, policymakers, and cultural icons converge. For
your brand, it represents unparalleled access to
decision-makers and the opportunity to build relationships
at the highest level of influence.
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Agenda:
VIP Night Forum.

L ABF Oficial Closing Party. ]

The VIP Night Forum is the official closing celebration of

America Business Forum, a private gathering designed for
leaders, partners, and global icons to unwind, connect, and
celebrate in a premium atmosphere. For your brand, it i
represents an opportunity to host, delight, and strengthen
relationships in a relaxed yet prestigious setting.
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Agenda:

Power Players Private Forum. —

L A Closed-Door Forum for Global Decision-Makers j Y —

Power Players Private Forums are closed-door, high-trust forums hosted at

Miami's most prestigious venues — designed for the leaders who don't just attend
conversations, but drive them. Each Forum is fully owned and curated by the _
presenting partner, in co-production with ABF. ] 3 |

What a Forum Can Look Like

Thematic Agenda Who Convenes \ N \

- Critical Minerals & Resource Sovereignty - Senior decision-makers and sector leaders relevant
to the vertical
- Al & Data Centers

- Infrastructure Investment - CEOs of leading companies shaping the industry

under discussion
- Supply Chain Resilience & Nearshoring in the Americas

For each thematic area, one CEOQ is selected as sector voice — a leader whose
company is actively shaping the industry under discussion. They share the floor
with senior leaders from across the region, in a format designed for genuine
dialogue. The Forum is broadcast live and covered by leading international media.

Ehe The
Bloomberg REUTERS 8 usa . WSJ Swllok Wi POLITICO

NBC Times
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"In 1994 when the (FIFA) World Cup was played
in the United States. It was fantastic, and it was a
turning point for the US"

- Lionel Messi

3.

Built for Those Who Shape What Comes Next.
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The Business Ecosystem
Behind ABF Miami.

L A cross-industry network of global organizations. j

8,287 26+ 1,711 5,608

Registered Active VIP-Tier Real
Organizations Sponsors 2025 Attendees Check-Ins
Why it matters for your brand

o The only stage in the world where Finance, Technology, Real Estate, Media, and Sovereign
Capital occupy the same room, at the same time.

> The density of decision-making authority in this room does not exist in any other format,
in any other city, at any other moment of the year.

> This is not where industries are observed. It is where they converge, collide, and move
forward together.

- L5

. AMERICA\ . -]

BUSINESS.
FORUM -,
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The Audience Behind the Stage.
L The most qualified business audience in the world.] 5 4 " £ - 4 -
=

el —

80%+  48% | 20.5% pmnd19 -, S > !

Senior Leaders Final VIP Tier (Gold + Countries o Pt
(C-Suite + Directors) Decision-Makers Platinum + Diamond) Represented *
[
- v f ”~
Commercial Profile X : Vo
\ : o o« .
> 67% of the room influences strategic decisions at their organizations. s i T 3 . ErTReR, ¢
3 P e i LI > i
> 48% hold final authority, the ones who sign, approve, and deploy capital. . , s

> 30% are principals: owners, founders, and senior executives with discretionary capital ready to move.

o The ticket is not a price point. It is a qualification threshold. Everyone in this room chose to be here.

Ff ( | EdllF®
- [ \.’ ¢ i ']
- 3 L \;
L & - » .’_ + s 9 -
ABF is not reach. It is precision. The leaders who walk through these doors are 2 el ¢ x %+
pre-qualified by sector, seniority, and intent before the forum begins. No other event in a - i
the world delivers this room. x T ;
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90,000+ Decision-Makers.
One Direct Line.

L The ABF Premium Database, a strategic asset available exclusively to ABF partners. ]

Rl

920K+ 67% 48% 119 - C e e i s

-

Verified Strategic Final Budget Countriesin : 4 .
Contacts Decision-Makers Authority Database S -
Why it matters for your brand :
w3 x :
) : e
ABF's database is a living, verified community of 90,000+ decision-makers, founders, : o B T ) o
C-level executives, investors, policymakers, and media leaders, cultivated across LN — : 5
years of world-class event curation across the world and beyond. _ Vel
For ABF partners, this is not a contact list. It is a direct line into the same room you & b Ve
invested in, active before the forum opens, amplified during it, and sustained 365 <f Fu W :
days after it closes. Vil i
A J x i ks
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