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=T oo 72 siws e s i v

== N[ &2 (ml) 7HA(£) 8 714 (£/ml)
No7 Future Renew Serum 50 45.55 0.911
Clinique Moisture Surge Active Glow Serum 50 66.00 1.32
o Ultra Pure High—-Potency Serum
Gl 1.5% Hyaluronic Acide 30 30.00 !
Estee Lauder ~ Advanced Night Repair Serum 50 89.00 1.78
L’ Oreal Revitalift Laser Tripeptide Serum 30 31.99 1.07
Bjaauty of Glow Deep Serum 30 15.00 0.5
oseon
Anua 7 Rice Ceramlge Hydrating Barrier 50 24.00 0.48
erum

Xt=: Boots.com GLIF Research.
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Douglas (52)

Sephora (ZZA)

&) 100+ bought in last 24 hrs

Beauty of Joseon Revive Eye
Serum : Ginseng + Retinal...
RRArY (57)

i

E

BEAUTY OF JOSEON

Relief Sun: Rice + Probiotics
Sonnencreme

Best seller

BEAUTY OF JOSEON

Glow Serum: Propolis +
Niacinamide

Apaisant et réducteurde p...
*hkh 20

{2y 98 bought in last 24 hrs

Anua Azelaic Acid 10
Hyaluron Redness Soothin...
Aririrdr v (213)

NEU )

MEDICUBE

Straffende Nachtmaske mi...

Feuchtigkeitsmaske

DR.JART+
Mix de masques coréens
Coffret de Noél

Xt=z: Boots.com, Douglas.de, Sephora.fr, GLIF Research.
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Sephora (UAE)

LANEIGE

The true hydration expert, LANEIGE is the Korean skincare pioneer with its deep
understanding of skin science. Experience skincare like never before and ern’ ..READ MORE
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LANEIGE LANEIGE
Lip Sleeping Mask Strawberry Lip Glowy Balm Stardust
Shortcake kf Ak d 4.4(2015)
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Xt&: Sephora.me, GLIF Research.
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