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] Logos

Minimum: H: 20 px, W: 6 px

22 px

38 px

60 px

140 px

208 px

Maximum: infinity

Logo Sizing

wink

w;nk

wink

wink

K
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Logo Spacing
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For marketing communications,

the minimum clear space for the
mark is one quarter the height of

the mark.

Don't place graphics or typography
In the clear space area.

Don’t allow the Wink logo to

share its surrounding border with
another button or graphic.

Maintain clear space around the logo.
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D LogOS

Top left

Middle left

Top left

Top Center

Middle

Top Center

Top right

Middle right

Top right

Logo Positioning

w:nk

w:ink

w:ink

w:;nk

w:ink

w:ink

w:nk

wink

wink

Avoid placing logo
randomly on
canvases/pages
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D LogOS

Incorrect Logo Usage

Do not pinch or stretch Do not change the colours
the logo of the logo
Do not apply a gradient or Do not move or alter
fade the logo any part of the logo

Do not rotate the logo

~_ ]
ALS

Ny

Do not outline the logo
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Colour Palette

Primary Colour

PANTONE: 1925 C
CMYK: 9, 100, 60, 1
RGB: 218, 10, /79
HEX: DAOA4F

Primary Colour

PANTONE: 7669 C
CMYK:75,67,6,0
RGB: 87,98, 163
HEX: 5762A3

Primary Colour

PANTONE: 7670 C
CMYK: 90, 84, 5,0
RGB: 61, 72,151
HEX: 3D4897/

Primary Colour

PANTONE: 656 C
CMYK: 8, 5,0,0
RGB: 231, 234, 246
HEX: E/EAF6

Secondary Colour

PANTONE: 130 C
CMYK: 0, 41,100, 0
RGB: 251, 163,0
HEX: FBA300

Secondary Colour

PANTONE: 326 C
CMYK: 76, 3, 46,0
RGB: 0,178, 161
HEX: 00B2A1

Secondary Colour

PANTONE: 7709 C
CMYK: 62,9, 36,0
RGB: 96,181,174
HEX: 60B5AE
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ey Shapes

Brand Shapes

Can overlap solids and
stroke both

You can overlap images
and stroke too
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Typography

Brand Typeface

TYPE

Display Type: Forma DJR Micro

aAbBcCdDeEfFgGhHiljJkKILmMn
NoOpPgQrRsStTuUvVwWxXyYzZ
1234567890!1#S%&*?

Body Type: Rubik

aAbBcCdDeEfFgGhHiljdkKILmMn
NoOpPqQrRsStTuUvVwWxXyYzZ
1234567890!1#S%&*?



Typography

Forma DJR Micro

-xtra Lignt
Light
Regular
Medium
Bold

Extra Bold
Black

Rubik

Regular
Medium
Semi Bold
Bold
Black

"



Typographic Principles

For Headlines:

Combination of solid
andioutline




Typography

Typographic Hierarchy

Black for
Large headlines.

Bold for
Headlines.

Medium for
Sub headlines.

Regular for body copy,
paragraphs, and shorter information.
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lllustrations

Brand lllustrations
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Infographics Colour Palette
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Example:

DATA 01

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Pellentesque maximus mauris
elementum elit blandit.

DATA 02 / CIRCULAR
Lorem ipsum dolor sit amet,
consectetur adipiscing elit. D IAG RAM
Pellentesque maximus mauris
elementum elit blandit. INFOGRAPHIC

DATA 03

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Pellentesque maximus mauris

elementum elit blandit.

DATA 04

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Pellentesque maximus mauris
elementum elit blandit.

DATA 05

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Pellentesque maximus mauris

elementum elit blandit.

DATA 06

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Pellentesque maximus mauris
elementum elit blandit.
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Brand Elements

Layout styles and poster examples for how to use wink elements.
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e EFlements
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BLIND ENCRYPTION |

~ IN PROGRESS.

The First
Zero Click
Camera Checkout.

Wink gives merchants an unparslieled face- and voloe-
recognition payments accept

dallwar tha ultimate omnl-chann choul moparisnce
with & uimigue combination of speed. convenience and

sacurity Tor thair customars.

Gat started

BLIN

€

0 ENCRYPTION |
IN FROCRESS

The First
Zero Click
Camera Checkout.

ik e
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